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More  Business  in  Chicago 


Those  who  do  business  in  Chicago,  or  contemplate 
entering  this  great  market,  are  vitally  interested  in 
Chicago’s  business  situation  as  it  is  reflected  in  that  re¬ 
liable  mirror,  the  advertising  columns  of  The  Daily 
News.  “‘More  Business”  constantly  crowds  the  adver¬ 


tising  columns  of  The  Daily  News,  where  advertisers 
are  placing  more  business  than  ever  before.  Here  are 
the  figures  for  the  first  6  months  of  1923  as  compared 
with  the  previous  high-water  mark  of  1920: 


Total  Advertising  in  The  Chicago,  Daily  News 

Agate  Lines 

First  Six  Months  of  1923  .  10,523,187 

First  Six  Months  of  1920  .  10,380,754 

Gain  over  the  previous  high  year .  142,433 


There  is  also  distinct  significance  in  the  amount  of 
advertising  placed  in  each  of  the  Chicago  newspapers, 
as  it  indicates  clearly  an  increasing  confidence  in  The 


Daily  News  as  the  outstanding  medium  for  reaching 
the  great  Chicago  market. 


Total  Chicago  Advertising  for  the  First  6  Months  of  1923  and  1922 


1923 

(Agate  Lines) 

1922 

(Agate  Lines) 

Gain 

(Agate  Lines) 

Comparison 
of  Gains 

The  Daily  News . 

10,523,187 

8,964,349 

1,558,838 

1,558,838 

The  Daily  Tribune  . 

8,789,974 

7,534,433 

1,255,541 

1,255,541 

The  American . 

5,418,505 

4,222,782 

1,195,723 

The  Daily  Herald-Elxaminer  . .  . 

3,251,570 

2,418,426 

833,144 

The  Post  . 

2,633,972 

2,471,814 

162,158 

The  Journal  . 

2,383,447 

2,255,010 

128,437 

The  Sunday  Tribune . 

5,521,465 

5,253,812 

267,653 

The  Sunday  Herald-Examiner  .  . 

2,883,866 

2,442,237 

441,629 

The  Daily  Neivs'  excess  of  gain  over  that  of  the  next  highest 

score.  The  Daily  Tribune 

.  303,297 

It  is  of  further  interest  to  note  that  The  Daily  News 
not  only  gained  more  than  any  daily  or  Sunday  news¬ 
paper,  hut  gained  more  than  any  daily  and  Sunday 
paper  combined. 


It  is  the  confidence  of  its  advertisers,  indicated  in 
the  constantly  increasing  use  ..f  its  space,  that  confirms 
with  greater  and  greater  emphasis — 


THE  CHICAGO  DAILY  NEWS 

First  in  Chicago 


All  figurrs  used  in  this  ad  are  taken  direct  from  the  reports  of  The  Advertising  Record  Co,,  an  independent  audit  bureau  maintained  by  all  the 

Chicago  newspapers. 
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Every  Intertype  Must  Pass 
97  Specified  Tests 


That  is  part  of  your  assurance  of  continuous,  dependable, 
profitable  operation. 


Furthermore,  your  Intertype  investment  is  protected 
against  obsolescence  by  Intertype  Standardization.  New 
Intertype  developments  are  always  made  applicable  to 
outstanding  Standardized  Intertypes.  Any  model  can  be 
converted  into  any  other  model,  in  your  own  composing 
room  by  your  own  machinist. 


No  Standardized  Intertvpe  has  ever  become  obsolete. 


Write  to  the  nearest  Intertype  office  for  detailed  informa¬ 
tion,  prices,  and  terms. 


Intertype  Corporation 

General  Offices.  50  COURT  ST..  BROOKLYN,  N.  Y. 

New  r.ngland  Sales  Office,  49  Federal  St..  Boston 
Middle  Western  Branch.  Rand -McNally  Bldg.,  Chicago 
Southern  Branch,  160  Madison  Ave.,  Memphis 
Pacific  Coast  Branch,  560  Howard  St..  San  Francisco 
Los  Angeles  Sales  Office.  1240  So.  Main  St.,  Los  Angeles 
Canad'i:  Toronto  Type  Foundry  Co..  Ltd. 

England:  Intertype  Ltd.,  15  Britannia  St.,  London.  W.  C.  I 


Views  in  the  Intertype  Inspection  Department,  and 
the  list  of  97  final  inspections  that  every  Intertype 
must  pass. 


Thu  advertisement  was  set  throughout  on  an  Intertype.  including  the  24«point  display,  in  the  Intertype  Cheltonian  and  Cheltonian  Bold  Series 
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The 

Cleveland  Press 


«OV  W  HOWARD 


Other  Scrippe-Howard  Newspaper* 


One  Of  Cleveland’s 
Mightiest  Advertisements 

9hc  SCRIPPS-HOWARD 
NEWS  PA  P  E  R  S 


INCLUDING  THE  SCRIPPS  -MCRAE  LEAGUE 


Flinty  hard  pioneering  gave  Cleveland  its 
present  place  among  the  world's  great  cities 
The  schooled-in-poverty  pioneers  had  these 
characteristics  in  common:  an  independence 
hotxlering  on  iaiutictsm,  a  dogged  determination  to 

mpay-and-save  from  income,  a  holy 
horror  of  debt,  a  scornful  disdain 
of  precedent,  a  desire  to  serve. 

Cleveland's  trail-blarers  in  oil, 
steel,  paint,  iron,  shipping  and 
newspapers  were  all  pioneers  of 
this  tyjw,  were  all  men  who 

- ■-  hewed  through  convention 

straight  to  the  success  that  always  comes  from  hot¬ 
ter  puhlic-service. 

Consider  Scripps,  the  newspaper  pioneer. 

On  Novemher  3,  1878,  E.  W.  Scripps,  34  years  old. 
started  The  Cleveland  Press  with  three  partners,  a 
Big  Idea  and  $10,000  capital,  the  latter  being  used 
as  follows:  for  a  Hoe  rotary  4-cylinder  pres*.  $6000, 
for  type  and  fiatuies,  11200:  for  engine,  installation, 
etc„  $800  and  for  working  capital.  $2000. 

Mr.  Scripps'  salary  as  editor-in-chief  was  $12  a 
week,  his  pressman  drew  $15  and  the  average 
monthly  expenses  were  $1600  the  first  year— rent, 
taxes,  paper,  ink,  payroll,  everythmgl  Yet  the  Press 
kept  out  of  debt  during  this  terrihle  year  and  has 
stayed  debt-free  ever  since. 

It’s  a  br  cry  from  1878  to  1923.  Almost  all  of  the 
old  Clevela^  landmarks  have  disappeared.  Few 
of  Cleveland’s  leisurely  habits  of  45  years  ago  suit 
today’s  hurried  living. 

One  landmark  and  one  habit  remain— THE 
CLEVELAND  PRESS. 

For  Scripps  really  had  a  Big  Idea  in  news¬ 
paper-making.  He  didn't  give  it  a  name  but 


men  who  were  willing  to  practice  self-denal  dunng 
construction  that  they  might  later  share  in  owner¬ 
ship  and  profits 

This  briefly  describes  the  genesis  of  the  Scripps- 
Howard  Orating  Organisation  and  Plan  of  to-day 
Generous  allotments  of  stock  in  all  Scripps-Howard 
Newspapers  are  set  aside  for  sale  to  editorial,  news, 
business  and  mechanical  executives  and  employes, 
who  are  encouraged  and  assisted  to  share  in  the 
ownership  and  pipits  of  the  business  in  which  they 
are  engaged 

UNDER  this  plan  trained  executives  always 
are  available  for  promotion  —  there  is  rm 
vacancy  in  any  Scnpps-Howard  newspaper 
for  which  another  man  is  not  being  trained,  no  new 
Scripps-Howard  newspaper  which  can  not  be  ade¬ 
quately  manned  and  managed  from  the  start. 

Every  "cub”  reporter  is  a  potential  Editor,  every 
young  want-ad  solicitor  a  potential  Business  Man¬ 
ager,  provided— and  only  provided— bethinks  more 
seriously  of  his  permanent  future  than  his  present 
wages 

This  Scripps  idea  has  been  responsible  for  the  larg¬ 
est  number  of  daily  newspapers  under  one  owner¬ 
ship  in  the  world— you  see  it  really  was  a  BIG  Ideal 
It  must  have  been,  for  it  is  the  guiding  prmciple  of 
the  31  Scrippa-founded  newspapers  of  today,  just 
as  it  was  of  CLEVELAND'S  pioneering  PRESS 
of  1878 

This  CLEVELAND-made  brand  of  newspaper 
was  introduced  into  Cincinnati,  Toledo.  Columbus 
aixl  other  Ohio  cities  under  the  name  of  the  Scripps- 
McRae  League.  Milton  A.  McRae  was  inde^  a 
veritable  after  ego  for  Scripps  himself  in  the  form- 
ulauve  years.  Colonel  McRae  retired  from  acbve 
work  in  1905  but  many  of  the  outstanding  business 
principle*  of  the  Scripps-McRae  League  of  news¬ 
papers  stand  as  a  monument  to  his  vision,  enterprise 
and  judgment.  Mr.  Scripps  hunseU  lebred  from 
active  management  in  1912,  but  the  Big  Idea  stayed 
on  the  job  and  is  stronger  today  than  ever. 

For  another  and  younger  Scripps  and  a  Scrippa- 
trained  man  were  ready  to  take  the  helm.  Robert 
P  Scrippa  son  of  E.  W  Scripps  the  Cleveland 
pioneer  ia  now  the  editorial  director  and  Roy 
W.  Howard  the  executive  in  charge  irf  busi¬ 
ness  policies  of  the  SCRIPPS-HOWARD 
NEWSPAPERS  at  they  ate  now  known,  Mr. 


Howard  now  being  Scripps’  partner  in  name  at  he 
long  hat  been  in  fact 

Roy  W  HOWARD,  not  yet  40.  is  the  "star" 
demonstration  of  the  soundness  of  the  Scnpps 
k.  Operating  Policy,  before  mentioned  Re¬ 
porter  and  copy-reader  on 
Scnpps'  Cincinnati  Post,  sue- 
cettively  Editor,  News  Manager  / 
and  President  of  the  United 
Press,  and  finally  "the’'  Howard 
of  Scripps-Howard. Mr  Howard's  I 
self-achieved  progress  should  be  V -*3? 
an  inspiration  to  other  young 
men.  who  are  now  deciding  be-  'I 

tween  the ''get-whal-l<an-NOW''  mu-tow*  ma*i 
plan  of  remuneration  and  the  Scnpps-Howard  plan. 

Cleveland  hat  nchly  rewarded  Scripps,  its  news¬ 
paper  pioneer,  just  at  it  did  its  oil.  ore,  steel  or  ship¬ 
ping  pioneers.  The  PRESS  has  been  Cleveland's 
Leading  Daily  Newspaper  for  many,  many  years 
TODAY  the  PRESS— 189.397— hat  the  largest  cir¬ 
culation  of  any  daily  newspaper  in  theSuteof  Ohio 
and  isClevelatid’s  Leading  Contact  between  ANY- 
clats  advertising  and  EVERY-class  home 

The  PRESS  IS  earnestly  appreciative  of  this  won¬ 
derful  patronage  from  Cleveland  homes  and  Cleve¬ 
land  merchants  and  faithfully  endeavors  to  return 
the  compliment.  The  PRESS  has  spent  ntany 
millions  of  dollars  in  Cleveland  for  su^ies  m  its 
long  life,  owns  its  own  plant,  which  it  about  to  be 
enlarged,  and  the  PRESS  and  other  Scripps-Howard 
interests  in  Cleveland  have  a  pay-roll  of  over 
$5000  a  day— $31,282  a  week  to  be  exact— all  of 
which  It  disbur^  in  Cleveland.  Scripps,  the  pio¬ 
neer  builded  with  real  foresighi  45  years  ago.  lor 
the  present  annual  business  of  the  PRESS  and  rtt 
Cleveland  affiliations  represent  one  of  Cteveiarufs 
LEADING  home-built  industries. 

The  Scripps-Howard  Newspapers  are  a  power 
in  the  Isind  today,  more-aind-mare  powerful 
as  moreand-fflore  people  seek  an  unbossed, 
dependable  daily  newspaper  which  "Keep*  Cloae  to 
the  People".  Whenever  and  wherever  any  Scripps- 
Howard  Newspaper  is  mentioned  or  function*, 
voluntary  tribute  ia  being  paid  to  Scripps,  the  pio¬ 
neer  and  toCLEVELAND— until  today  the  Scripps 
Howard  Newspapers  fairly  may  be  called  on*  of 
CLEVELAND’S  MIGHTIEST  ADVERTISE¬ 
MENTS. 


A  ’’Keeping  Cloae  To  The  People”  and  "Pay-as- 
you-Go”  ware  it’s  fundamentals.  Scripps  was  ob¬ 
sessed  with  it  He  meant  to  live  by  it  fight  for  it 
suffer  for  it  stay  with  tt,  proaper  through  it  and 
make  if  mlf~porpehiating  and  thia  Cleveland  pio- 
neer  has  lived  to  see  all  tbese”mutts”  accomplished. 

Scripps  had  a  viaioo  but  he  was  no  visionary.  To 
iii*k«  his  work  expand  and  endure  be  knew  that 
other  men’s  work  was  needed.  Ha  had  no  money 
for  fancy  aalarie*  nor  taste  for  fancy  men.  He 
wanted  laissaing.  fighting  men,  ”PrefeTTad  Stock” 


A  SCRIPPS-HOWARD  NEWSPAPER 


National  Representatives 

ALLIED  NEWSPAPERS,  Inc 

52  Vanderbilt  Avenue,  New  Yorh. 


CHICACX) 

CLEVELAND 

CINCINNATI 


ST.  LOUIS 
ATLANTA 
SAN  FRANCISCO 
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New  York  Office  of 

The  Bulletin 

will  be  located  in  the 

Park- Lexington  Building 

46th  St.  &  Park  Ave. 

beginning 

August  1st,  1923 

STAFF 

Frank  Pita 
John  H-  McMurtrie 
•  Joseph  W.  Simpson 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 
“nearly  everybody”  reads — 


“In 
Philadel^ua 

neai^  eveiybody  reads 

JheBulletin" 


The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  pub¬ 
lished  in  Pennsylvania,  and  is  one  of  the  largest  in  the 
United  States. 

U.  S.  Post  Office  report  of  net  paid  average  circulation  for 
six  months  ending  March  31, 1923 — 505,098  copies  a  day. 


NEW  YORK 

814  Park-Lexin(^on  Bldg, 
(after  August  1,  1923) 


CHICAGO 

Verree  &  Conklin,  Inc., 
28  E^st  Jackson  Blvd. 


DETROIT 

C.  L.  Weaver, 

Verree  &  Conklin,  Inc., 
117  Lafayette  Boulevard. 


SAN  FRANCISCO 
Harry  J.  WUtschen 
Verree  &  Conklin,  Inc., 
681  Market  St. 


LONDON  PARIS 

Mortimer  Bryans,  Ray  A.  Washburn 

125  Pall  Mali,  S.  W.  1  5  rue  Lamartine  (9) 


Copyright,  1923 — Bulletin  Company. 
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POWELL’S  DIPLOMACY  SAVED  HIS  WHISKERS 

Chinese  Bandit,  No.  1  Chief,  Shown  Some  Missourian  Craft  When  He  Chose  American  Editor  As  His 

Secretary  to  Negotiate  Captives’  Freedom 


CHANGHAI,  June  28. — Right  in  the 
^  midst  of  the  biggest  news  that  had 
kroken  in  China  for  years,  himself  a 
lading  figure  in  the  story  which  drew 
bigger  headlines  in  America  than  have 
been  published  over  China  date  lines  since 
die  revolution,  John  B.  Powell,  Chicago 
Tribune’s  correspondent  at  Shanghai,  was 
an  eyewitness  to  the  raid  by  Shantung 
bandits  on  the  Peking-Shanghai  express 
train  early  in  May,  but  for  almost  a 
week  was  unable  to  get  a  word  of  it  to  a 
cable  office. 

PowelL  as  all  the  newspaper-reading 
world  learned  several  weeks  ago,  was 
one  of  the  Americans  captured  by  the 
■ob  of  discharged  soldiers  and  nonde- 
icript  Chinese  boodlers  whose  activities 
kilted  China’s  most  aristocratic  passenger 
train  and  made  unwilling  guests  of  its 
most  important  passengers.  His  position 
as  an  eyewitness,  however,  had  decided 
^advantages  from  the  stand)>oint  of  the 
reporter  who  sees  news  being  made. 
Kone  had  the  facts  impressed  more  viv¬ 
idly  on  his  mind  than  Powell ;  no  corre- 
ip^ent  anywhere  had  a  more  realistic 
picture  of  the  sensations  accompanying  a 
hudit  raid  between  midnight  and  dawn 
of  the  new  day. 

The  discomforts  of  being  herded  by  the 
bandit  crew  over  the  rocky  hills  to  their 
mountain  retreat  were  nothing  to  the  un- 
pidatable  vision  of  corresj^dents  sitting 
aft  in  Shanghai  or  Peking  and  telling 
the  world  the  biggest  piece  of  news 
China  had  produced  in  many  a  day. 

Powell  wasn’t  waiting  to  find  a  type¬ 
writer  and  an  easy  chair  before  trying 
to  write  his  account  of  the  bandits’  un- 
cefemonious  arrival.  The  fact  is  he 
wrote  at  least  a  dozen  stories  of  the 
wrecked  train  and  the  capture  by  the 
bandits,  giving  them  as  soon  as  occasion 
offered  to  native  farmers  along  the  road 
and  bribing  them  to  get  to  a  telegraph 
office  with  greater  speed  than  a  Chinese 
firmer  u.sually  displays. 

.Ml  bribes  were  accepted ;  every  de¬ 
sired  promise  was  given  solemnly.  It 
was  at  least  the  12th— though  it  might 
even  have  been  the  13th — story  Powell 
wrote  that  finally  reached  a  telegraph 
office  outside  the  bandit  lines  and  was 
published  by  the  Tribune  syndicate  in 
America  and  elsewhere  abroad.  It  was 
one  of  the  bandit  chiefs  who  turned  the 
trick  on  the  sly  in  return  for  a  favor 
Powell  did  him  early  in  the  march  over 
the  hills.  To  show  his  appreciation  he 
disregard  orders  and  got  the  message 
to  the  outside  world. 

The  diary  Powell  kept  on  the  back 
of  business  cards  is  not  complete.  Sev¬ 
eral  times  he  was  searched  and  the  notes 
he  had  made  were  taken  away  from  him. 
Those  he  retains  were  hidden  in  the  lin¬ 
ing  of  his  coat  where  the  bandits,  being 
unfamiliar  with  the  methods  of  Sherlock 
Holmes,  were  too  careless  to  even  bother 
to  investigate. 

Finally,  when  the  bandits  themselves 
began  to  wonder  what  would  be  the  ulti- 
niate  outcome  of  their  little  picnic,  Pow- 
dl  led  his  fellow-captives  in  an  effort 
which  Moulted  subsequently  in  their  re- 
itase.  rfhe  story  of  the  negotiation  be- 
twe«  triiu --entatives  of  the  Chinese  Oov- 
I  and  the  bandit  leaders  whom 
Poolelljfid  to  the  place  of  meeting  is  an 
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old  one  in  .\merica  now,  so  far  as  the 
daily  cables  recorded  their  progress  and 
finally  announced  the  release  of  the  weary 
guests  from  the  summit  of  Paotzuku. 
The  other  story  was  told  to  Editor  & 
Publisher’s  representative  by  Powell, 
who  still  wore  the  most  unsightly  beard 
which  had  developed  during  his  visit 
with  the  bandits  and  was  still  swearing 
about  the  treachery  of  Chinese  farmers 
who  contracted  to  carry  messages  to 
cable  offices. 

When  the  captives  took  up  with  their 
captors  the  rather  pressing  matter  of 
obtaining  their  frceilom  they  chose  Pow¬ 
ell  as  spokesman  and  the  bandits  ap- 
liointcd  him  “secretary”  of  a  series  of 
conferences  held  in  a  dilapidated  little 
temple  on  the  side  of  Mt.  Paotzuku. 
Here  in  flickering  candle  light  the  cap¬ 
tives  put  up  plainly  to  the  bandit  leaders 
the  facts  which  resulted  in  negotiations 
with  Peking  finally  getting  under  way 
and  winning  release. 

"The  \o.  1  chief  of  the  bandits  was  a 
priHiigious  letter-writer,”  said  Powell, 
who  acterl  a-  his  "secretary”  for  all  the 
corresimndence  leading  up  to  the  negotia¬ 
tions.  “He  wrote  notes  in  quantity  to 
the  ciiiumander  of  the  CTiincse  regular 
troops  which  liad  surrouixled  the  bandit 
stronghold. 

"Hut  not  all  the  notes  said  exactly  what 


His  Excellency,  the  No.  1  Chief  tlmught. 
I’m  afraid  1  must  admit  His  Excellency 
was  the  victim  of  certain  acts  of  duplic¬ 
ity  in  which  his  temporary  ‘secretary’ 
was  more  or  less  involved.  You  see, 
each  letter  1  wrote  in  English  was  read 
back  to  the  chief  in  Oiinese  by  a  student 
who  was  among  the  captives.  And  there 
were  occasions  when  the  note  as  written 
and  the  note  as  read  were  two  entirely 
different  matters.” 

T'he  fact  is  that  a  good  many  of  the 
notes  which  the  chief  dictated  solemnly 
to  the  commander  of  the  government 
troops  were  sent  instead  to  American 
consular  officers  and  others  to  whom 
Powell  addressed  them.  They  all  looked 
the  same  to  His  Excellency,  the  Chief. 

"Finally  the  liandits  were  convinced  of 
the  .seriousness  of  the  situation,”  Powell 
said.  "They  had  been  impressed  by  our 
assurances  that  intervention  by  America 
might  U-  ex|)ected  soon,  and  that  the 
results  would  lie  harmful  to  all  of  China, 
including  themselves.  They  agreed  to 
negotiate.” 

Powell  was  selected  to  carry  the  news 
of  the  bandits’  willingness  to  treat  with 
the  commander  of  the  triKips,  and  for 
this  purpose  was  provided  with  a  moun¬ 
tain  donkey.  .After  traveling  a  short 
distatice  over  the  rough  20-mile  road 
from  Paotzuku  to  Tsaochuang  he  de¬ 


John  B.  Powell.  Shanchai  corroapondent  of  Chicaco  Tribune,  whoao  evo-witnoai  accounta  of  the 
Shantunz  bandit  rnid  in  which  ho  wna  enpturod  went  unpublished  until  n  bandit  chief  came 
tardily  to  hia  aid.  The  photograph  waa  taken  in  the  Shanghai  offlcea  of  the  Weekly  Review 
of  the  Far  Eaat,  of  which  Powell  ia  publiaher,  and  where  the  hirsute  omamenta  he  wore  hack 
from  the  bandit  enmp  are  not  rerocnixed  by  the  olllce  hoy  or  the  cat. 


cided  that  walking  was  a  much  more 
rapid  means  of  transportation  and  so 
hiked  the  rest  of  the  way  to  the  army 
headquarters.  The  commander’s  message 
he  carried  back,  unguarded,  to  the  bandit 
camp. 

The  arrangements  lie  had  made  were 
for  two  representatives  of  the  bandits  to 
accompany  him  on  a  second  trip  to  the 
troop  commander’s  headquarters  for  the 
purpose  of  arriving  at  terms  on  which 
the  captives  might  be  released.  The 
troops  were  holding  off  because  their  ap¬ 
proach  would  have  meant  immediate 
death  for  all  the  captives,  and  the  bandits 
and  their  hostages  had  bexm  sitting  in 
one  spot  on  top  of  the  mountain  because 
they  had  no  other  place  to  go.  All  the 
captives  pledged  their  lives  as  safe-con- 
duct  for  the  two  representatives  of  the 
bandits  who  accompanied  Powell  in  the 
interest  of  his  captors. 

f)n  this  second  trip  it  was  impossible 
for  the  latter  to  make  very  rapid  prog¬ 
ress.  as  the  bandit  chiefs  proved  exceed¬ 
ingly  timorous  and  every  farmer  they 
saw  was  stopped  while  they  made  in- 
(juiries  regarding  the  regular  troops  then 
in  that  vicinity.  That  night,  when  he 
had  piloted  his  captor-companions  into 
Tsaochuang  and  arranged  accommoda¬ 
tions  for  the  night  in  the  private  car  of 
the  American  Consul,  John  K.  Davis,  the 
bandits  stipulated  that  Powell  should 
sleep  beside  them  in  the  car  so  as  to 
protect  them  from  any  disgruntled  mili¬ 
tary  officer  who  might  take  it  into  his 
head  to  shoot  them.  The  bandits  enjoyed 
their  night’s  rest  in  perfect  ease,  Powell 
judgeil  from  their  snores,  almost  from  Ihe 
moment  they  retired. 

Powell  himself,  knowing  that  the  lives 
of  all  the  other  captives  depended  on  the 
safety  of  the  two  bandits  he  had  piloted 
down  from  the  mountain  top,  slept  not 
at  all.  The  preliminary  negotiations 
having  been  completed,  he  hurried  them 
back  to  Paotzuku  next  day  and  turned 
them  over  with  a  sigh  of  real  relief  to 
their  comrades.  After  two  more  weeks 
of  negotiations  over  the  terms  of  their  re¬ 
lease,  the  captives  finally  were  escorted 
down  the  mountain  side  and  gpven  their 
freedom  after  38  days  in  the  bandits’ 
camp. _ 

John  B.  Powell,  as  not  a  few  American 
new.spaper  men  know,  is  well  informed  on 
many  phases  of  China’s  complex  modes  of 
livelihood  and  fashions  of  civilization.  A 
native  Missourian,  he  might  be  suspected 
of  a  curious  and  inquiring  turn  of  mind, 
which  was  well  illustrated  at  the  Arma¬ 
ments  Conference  in  Washington  in  1921. 
Few  of  the  born  Orientals  had  broader 
or  more  accurate  information  on  the  Far 
East  and  fewer  still  manifested  the  en¬ 
thusiasm  with  which  t’owell  presented 
his  views  in  conversation  and  in  type. 
He  has  been  a*  leader  in  the  movement 
for  better  understanding  between  China 
and  the  United  States. 

His  home  is  at  Hannibal,  Mo.,  but  his 
wife  and  family  were  at  his  Shanghai 
residence  at  the  time  of  his  capture  on  the 
wrei'ked  railroad  flyer.  Short  messages 
rcachifl  Mrs.  Powell  during  the  early 
(l.iys  of  his  captivity  and  w<.tc  the  only 
news  that  succeeded  in  passing  the  bandit 
lines  for  some  weeks. 
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GOOD  TYPOGRAPHY  IN  NEWSPAPER  MAKING 

T3rpographical  Tantrums  and  Make-up  Melees  Cause  of  Unattractive  Editorial  Pages — Nine  Simple 
Home  Remedies  to  Make  These  Pages  Pleasant  to  Look  At  and  Elasy  to  Read 


By  H.  FRANK  SMITH 
Article  IX 

K!>ITOKIAT.  No'I'K-  Mr.  Smith  is  a  si*ecial  leitnrer  in  tile  ilcpartment  ol  Advertising 
and  Marketing  at  New  York  I'nivcrsity.  Xe\vsiiai>er  typography  in  all  its  phases  will  be 
discussed  in  this  department  in  the  last  issue  of  each  month.  Complete  new  s|>aiiers,  as  well 
as  individual  ittnis — such  as  headings,  advertisements,  editorial  jiages,  features,  etc. —  will  be 
reviewed,  and  giRid  and  bad  examples  illustrated  and  commented  upon,  Ptiblishers,  editors, 
advertisers  and  readers  are  invited  and  urged  to  send  in  specimens  and  to  take  full  advantage 
of  the  author’s  desire  to  help  tliem  with  their  type  problems  and  make-up. 

A:  I  u:  ss  Inoiihiis  th  II.  I-'h.wk  S.mitii,  EniTtiR  &  I’rm.isnER,  \\  ori.d  Bcii.niNi;. 

Nkw  York. 

I\'i  f’lU's  Cannot  Be  Made  by  Mail 


TF  tlu-re  is  any  one  page  in  a  news- 

paper  that  should  receive  more 
special  attention  than  another  (so  far  as 
typography  and  make-up  is  concerned)  it 
would  seem  to  be  the  ^itorial  page,  be¬ 
cause  the  editorial  page  is  the  news¬ 
paper’s  own  backyard,  so  to  speak — 
where  those  in  charge  arc  at  liberty  to  do 
most  anything  they  please.  The  editorial 
page  can  be  made,  and  should  be  made, 
attractive  and  restful — a  sort  of  quiet 
nook  away  from  the  boisterous  heads  in 
the  news  columns,  and  the  screaming 
type  and  liorders  of  the  advertisements. 

To  a  great  extent,  news  controls  the 
first  page  and  advertising  all  the  other 
pages — but  the  editorial  page  belongs  ex¬ 
clusively  to  the  newsi)aper  (or  should), 
and  therefore  ought  to  be  attractive  l)e- 
eause  there  is  absolutely  nothing  to  pre¬ 
vent  the  publisher  or  the  editor  from 
making  it  attractive— I’xcitH  carelessness 
or  lack  of  interest. 

Editorial  Page  Easiest  to  Make 
Attractive 

IV/I  <  )ST  editorial  pages  arc  made  up 
of  practically  the  same  kind  of 
material  day  after  day.  A  couple  of  col¬ 
umns  of  editorials,  a  “column"  or  two  of 
one  kind  or  another,  a  cartoon  or  local 
feature,  and  the  balance  syndicated  semi- 
editorial  items  used  more  or  less  as  fill¬ 
ers.  It  would  therefore  seem  rea.sonable 
to  assume  that  (with  practically  the  same 
material  day  in  and  day  out)  the  editorial 
page  would  automatically  show  continued 
improvement,  especially  from  the  ease 
with  which  little  refinements  can  be 


added  here  and  there  in  each  succeeding 
e<lition,  and  also  because  the  page  is 
Usually  made  up  in  advance  of  most 
other  pages,  with  plenty  of  time  in  which 
to  Work  hut  seldom  is  there  much,  if 
any,  improvement.  In  many  cases  thi., 
ixige  gets  worse  because  the  "standing 
matter  "  (such  as  mastiiead.  running  head- 
and  folios,  heads  on  syndicated  stuff,  etc.) 
runs  and  re-runs  until  it  is  so  worn  out 
that  in  some  instances  it  prints  nothing 
hut  a  black  illegible  smudge.  .Vnd  the 
funny  part  is,  no  one  seems  to  have  in¬ 
terest  aiough  to  replace  these  eyesores 
with  new  matter ! 

Perhaps  it  is  unfair  to  expect  the  pub¬ 
lisher  to  follow  up  such  minor  (  ? )  mat¬ 
ters,  but  editors  certainly  ought  to  care 
enough  to  keep  the  editorial  page  neat 
and  clean.  Again,  the  foreman  of  the 
composing  room  should  replace  all  worn- 


out  material  on  the  editorial  page,  as  well 
as  on  other  pages,  withc-ut  being  told  to 
do  so — that’s  part  of  his  job.  But  he 
doesn't,  and  no  one  tells  him  to — so  mat¬ 
ters  go  from  bad  to  worse. 

Some  Faults  of  Editorial  Pages 

outstanding  fault  of  the  typog- 

raphy  and  make-up  of  many  editorial 
pages  is  the  foolish  notion  of  trying  to 
"put  something  over  ’ — someone  is  always 
straining  for  an  effect — over-emphasizing 
the  imiKirtance  of  various  items.  This 
method  is  practiced  to  the  point  where 
many  editorial  pages  are  rapidly  becom¬ 
ing  all  displays,  or  so  much  display  that 
no  pleasing  contrast  is  left  between  one 
item  and  another — merely  a  distracting 
and  irritating  atmospnere  of  artificiality  ; 
which  busy  readers  are  quick  to  sense, 
and  quicker  to  turn  over  to  the  next  page. 


This  overdisplayed  effect  is  the  resak 
of  setting  the  editorial  matter  in  Urj. 
body  type  in  double-column  measure 
setting  it  solid. 

Putting  borders  around  the  heads  of 
too  many  items  (whether  important  ot 
not )  so  that  most  every  item  on  the  pa* 
is  titled  by  a  boxed  head. 

Letting  the  heads  on  the  syndicate  stuff 
become  so  worn  that  they  print  bolder 
than  anything  else  on  the  i«ge. 

Making  up  the  page  so  solid  that  even 
a  beam  of  sunshine  couldn’t  wiggle  hs 
way  through  it. 

'1  hese  are  typical  blemishes. 

How  These  Faults  Might  Be  Minimited 

pLRII.M’S  the  easiest  way  to  attraa 
attention  to  the  editorial  page  is  to 
develop  a  simple  style  of  typography  and 
make-up  tl  igs.  1  and  2)  that  would  be  in 
sharp  contrast  to  the  overdisplayed  pages 
that  usually  precede  and  follow  the  editor¬ 
ial  page.  Readers  would  be  stopped  bi 
the  quiet,  dignilied-looking  page,  and  ii 
the  types  were  carefully  selected  and  the 
material  attractively  arranged,  the  chances 
are  the  editorial  page  would  be  appreci¬ 
ated  more  and  read  closer  than  it  nowk 

.\n  editorial  page  can  be  simplified  and 
improved  by  doing  some,  if  not  all,  ot 
these  simple  things : 

( 1 )  See  that  your  masthead  and  all 
"standing  matter”  is  printing  clean  and 
legible. 

(2)  Set  editorials  single  column  in  a 
body  type  one  size  larger  than  news,  and 
one  or  two-point  leaded.  If  you  nraa 


Two  Splendid  Examples  of  How  the  Editorial  Page  Can  Be  Made  Attractive 


The  New  York  Time*  (an  S-coluinn  paper)  break*  up  its  Sunday  editorial  pace  The  New  York  Tribune  »et.  all  it*  editorial  matter  smcle-column-greatly 

into  seven  columns— using  a  13' i-em  measure.  Note  treatment  of  heads,  cut-  simplifying  iU  m^e-up  priAlem,  and  effecting  very  subsUnti^  economies  m 

off  dashes,  and  simplicity  of  make-up-roaking  the  page  time  and  labor.  NMe  placing  of  cartoon  amd  that  only  two 

pleasant  to  look  at  and  easy  to  read.  “r  three  heads  are  dispUyrd.  ^ 
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into  each  succcetling  i^sue.  Your  streamers 
ire  unusually  well  arranged,  and  we  are  glad 
to  note  you  have  sense  encugb  to  use  some¬ 
thing  other  than  the  cheap  and  ugly  gothics 
used  so  generally  and  ineffectively  for  stream¬ 
ers.  We  are  not  ci  nducting  any  “competition 
for  best  front  pages  of  newspapers,”  as  you 
suggest  in  your  letter,  but  if  we  were  you 
may  rest  assured  the  Janesville  Daily  Gazette 
would  surely  hnd  a  place  among  the  winners. 

J,  J.  Rison,  Jr,,  Parisian.  Paris,  Tenn.— 
There  is  nothing  I  can  tell  you  fellows  about 
improving  your  make-up — you  are  apparently 
wise  to  all  the  tricks  in  the  game.  You  are  to 
be  complimented  for  the  splendid  manner  in 
which  the  Parisian  is  composed,  made-up  and 
printed.  Your  1923  make-up  is  better  than  in 
1922— you  can’t  beat  the  pyramid  style.  Your 
front  pages  are  lively  hxiking  and  very  interest¬ 
ing.  All  your  inside  pages  are  very  well  taken 
care  of,  too.  Paris  is  lucky  to  have  The  Pari¬ 
sian  for  its  weekly  newspajier.  Tell  ’em  we 
said  so. 

Floyd  Chalfmt,  Daily  Times,  Beaver,  Pil— 
Your  first  page  of  June  6  is  very  well  handled. 
There  is  nothing  I  can  suggest  that  might  im¬ 
prove  it.  I  like  the  way  yt  u  have  pepped’ up 
the  bottom  of  the  page — most  of  the  smaller 
dailies  seem  to  think  the  be  ttom  of  the  first 
page  is  a  good  place  for  fillers.  You  have  the 
right  ide.i.  If  ytu  keep  up  the  g»  od  work  you 
might  make  some  of  the  other  fellows  jealous— 
and  wake  ’em  up.  Let’s  h<  pe  so. 

Robert  A.  LaRoux,  American,  Hoquiam, 
Wash. — The  American  is  one  of  the  finest  ex¬ 
amples  of  weekly  newspaper  making  that  has 
come  to  cur  mtice.  Your  first  page  make-up  is 
splendid  and  your  idea  of  changing  it  wit’n 
each  issue  is  in  keeping  with  the  best  newspaper 
practice.  IIo<)uiam  is  fortunate  in  having  a 
new  spai»er  with  nerve  em  ugh  to  spend  a  few 
dollars  each  week  for  local  illustrations.  That 
ymir  enterprise  is  appreciated  is  evidenced  by 
the  great  amount  c  f  advertising  ycu  carry,  as 
well  as  your  growing  circulation — 3,500  for  your 
.scattered  territory  being  exceptional,  I  should 
say.  There  is  net  much  that  I  can  suggest  ex¬ 
cept,  perhaps,  that  you  get  rid  of  some  of  those 
sc  lid  black  rules  ycu  are  using  for  herders  and 
try  to  group  your  ads  a  little  more  carefully — 
they  are  tcx>  scattered  as  now  made  up.  Taken 
altc  gether,  however.  The  American  is  an  admir¬ 
able  example  of  just  hnw  a  weekly  newspaper 
'  should  represent  its  community.  Hcquiam  owes 
ycni  a  vete  of  thanks — and  should  give  it  to  you. 

A.  P.  Irving,  Poet-Star,  Glens  Falla,  N.  Y.-^ 
There’s  a  let  of  little  things  you  might  do  to 
clean  up  The  Post-Star  and  make  it  look  more 
attractive.  Put  a  new  border  around  the 
I  weather  panel  alongside  title.  First  page  is  too 
g  r|uiet  locking  on  lower  half;  break  in  a  booced 
1  item  or  two,  or  maybe  double-column  head  oc- 
e  casionally.  Reset  your  masthead;  type  is  worn. 
\i  Put  the  wavy-rule  border  round  your  “Good 
J  Morning”  item  and  set  quotation  in  italic — all 
e  of  which  will  feature  this  item  a  bit  by  making 
{  it  different  than  the  masthead.  Leave  out  the 
t  cut-off  dash  above  “Today’s  Talk”— the  boxed 
head  i.s  separation  enough.  In  fact,  you  do  uot 
need  these  ‘dashes  in  front  of  any  boxed  head. 
[.  Your  Oassified  looks  too  jumbly.  Reset  the 
“Key”  in  two  columns  and  use  the  wavy-rqle 
n  border;  use  hair  line  rules  to  separate  items 
Go  instead  of  the  one-point  rule,  and  use  the  one- 
ved  point  rule  on  either  side  of  the  subheads  like 
“Soft  Drinks,”  “Tailors,”  etc.,  then  use  the 


Typical  Examples  of  “Overdoing  It’ 


rt  a  wider  measure,  use  column-and-a- 
5«t  matter  in  ten  point  type  and 
-^Ipoint  leaded. 

^t  the  heads  on  your  editorials 
i 'least  two  points  and  preferably  four 
^ts  larger  than  the  body  type,  and  use 
'face  of  type  different  than  that  used  on 
,gBr  news  items. 

'  Ml  Use  a  special  cut-off  dash  for 
the  same  dash  used  be- 


EPITORI VI  PXCF. 


trials— not 
news  items. 

'  (5)  Use  a  bo.xed  head  on  your  “kol-  g; 
itm"  and  on  only  one  or  two  other  very  | 
fflportant  articles.  For  the  balance  of  f- 
ie  Mtter  on  the  page  use  for  heads  I 
2  type  different  than  that  used  in  run  of  i 
japer. 

(6)  Kill  the  heads  furnished  with  the  f 

iffldicated  stuff  and  set  a  new  head  to  ; 
'iej  with  the  individual  style  of  your  own  I 
(ditorial  page.  ^ 

(7)  Be  sure  to  keep  the  lower  half  of 

the  page  up  -many  editorial  pages. 

a>  state  (tyiHjgraplncally )  along  toward 

ie  bottom.  : 

(8)  Plan  the  make-up  of  the  editorial  i 
page  as  carefully  as  you  do  the  first  page 
-then  go  over  every  issue  carefully  to 
keep  it  clean  and  KRE.sn-looking. 

(9)  By  all  means  get  interested 
enough  in  your  own  editorial  page  to 
auke  it  different  than  the  other  fellow’s — 
and  better. 

These  suggestions  are  about  as  simple 
as  one  can  imagine,  and  so  easy  to  apply 
(aside  from  the  economic  advantage) 
that  it  is  really  surprising  that  they  are 
not  followed  more  generally.  Most  news¬ 
paper  folks  have  (jueer  notions  of  their 
■iwn  about  such  things,  however,  and  go 
off  on  typograpliical  tantrums,  and  in¬ 
dulge  in  make-up  melees. 

Effective  Make-Up  for  Editorial  Page 

DE.\RIXG  in  mind  the  foregoing 
^  suggestions,  it  becomes  merely  a 
matter  of  planning  and  placing  the  mat¬ 
ter  on  the  page  in  a  pleasing  manner — 
what  goes  here  and  what  goes  there,  and 
why.  Assuming  pure  editorial  matter 
fills  three  or  four  columns,  the  next  col¬ 
umn  is  usually  followed  by  the  paper's 
own  “kolyum.”  The  cartoon  or  a  head 
featuring  a  special  article  generally  occu¬ 
pies  the  top  of  the  remaining  two  or  three 
columns. 

If  it  is  a  cartoon,  it  could  be  followed 
hy  an  article  titled  by  a  head  set  the  same 
width  as  the  cartoon.  The  balance  of  the 
page  can  be  filled  with  articles  carrying 
one-  or  two-column  heads— depending  on 
tte  importance  of  the  items.  An  occa¬ 
sional  italic  head  is  good,  or  some  little 
ont-of-the-ordinary  item  entirely  enclosed 
in  a  panel  brightens  up  the  page.  Don’t 
overdo  it,  however;  the  less  display  vou 
use  the  more  you  emphasize  those  items 
entitled  to  display  by  reason  of  their  im¬ 
portance. 

This  methcxl  of  disposing  of  material 
on  the  page  not  only  simplifies  the  make¬ 
up  problem,  but  results  in  a  better  look¬ 
ing,  more  inviting  looking  page.  It  auto¬ 
matically  eliminates  the  freakishness  that 
creeps  into  many  editorial  pages  because 
It  favors  orderly  arrangement  of  matter. 

What  is  the  sense  of  writing  and  buy¬ 
ing  editorial  matter,  spending  money  for 
cartoons  and  features,  and  then  jumbling 
it  all  up  into  a  typographical  hodge-podge  ? 

A  mere  smattering  of  type  funda- 
mCTtals,  and  a  little  judgment  and  care, 
will  put  this  material  on  the  page  in  a 
way  to  get  practically  the  same  results 
that  a'  good  salesman  achieves  when  he 
makes  an  cflFective 


In  these  two  pages  semeone  is  apparently  "straining  for  effect.”  Too  many  boxed  heads 
and  too  many  ciifferent  kinds  of  type  make  these  pages  look  freakish. 


Comment  and  Criticism 


A  Review  of  Newspapers  With  the  Idea  of  Making  Friendly 
and  Helpful  Suggestions  to  Improve  Typography 
and  Make-up 


By  H.  FRANK  SMITH 


Displayed  Heads  on  All-Type  Page 


_  canvass ;  or  a  live 

merchant  when  he  dresses  his  window  to 
make  people  stop  and  look  in ;  or  an  ad-  .gg 
yerti.sement  accomplishes  when  it  heralds 
its  message  with  good  copy,  illustrations 
and  composition. 

For  some  reason  the  public  shows 
growing  interest  in  editorials.  More  peo- 
pie  are  seen,  on  cars  and  elsewhere,  turn- 
ing  page  one  and  page  two  after  a  brief 
glance  at  the  headlines,  and  burying  them- 
selves  seriously  in  non-news  matter.  The 
page  where  opinion  and  comment  reign 
is  comine  into  its  own  as  in  the  days  of 
Horace  Greeley  and  Colonel  Watterson. 

More  and  more  the  individuality  of  a 
paper — shown  mainly  in  its  editorial  col-  fefi 
umns — counts.  ^ 

For  this  reason,  if  no  other,  the  edi-  “ 
torial  page  should  receive  a  clean,  clear, 
mgnifi^  and  even  artistic  treatment. 


Two  examples  of  all-type  e<litorial  pages  wl 
ar«  used  to  good 
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Editor  &  P  u  b  I  i  s  h  r  for  July  28,  1  923 


PHILLIPS  ENJOINED  FROM  BEING  FUNNY 
EXCEPT  UNDER  SYNDICATE  CONTRACT 

Federal  Court  Grants  Temporary  Restraining  Order  to  Asso¬ 
ciated  Newspapers  Claiming  Agreement  with  Columnist 
— Complainant  Must  Give  $3,000  Bond 

CKXATOR  DUMM  and  Representative  “The  defendant  would  have  the  court 
Duinmer  must  cease  their  funny  chat-  hold  that  the  paragraph  in  question  has 
ter  in  newspapers  of  the  United  States,  no  meaning  unless  the  Globe  ceasetl  to 
temporarily  at  least.  pay  him  $150  a  week  during  1922.  If  the 

This  was  made  certain  July  24  in  a  parties  had  so  intended  the  paragraph 
decision  handed  down  by  Judge  Edwin  should  have  read: 


L.  Garvin  in  United  States  District 
Gnirt.  Brooklyn,  granting  a  temporary 
injunction  restraining  H.  I.  Phillips,  “col- 
yumist,”  creator  of  the  two  dumb  legis¬ 
lators,  from  writing  his  humorous  para- 


“  Tn  the  event  that  the  Globe  ceases  to 
pay  you  less  than  $150  a  week  during 
1922,  the  Associated  Newspapers  is  to 
have  an  option  on  your  exclusive  news- 
I>aper  work  at  the  rate  of  $225  a  week 


PHILLIPS  IS  TOO  MODEST, 
COURTS  OPINION 

“T  C.XNIS'OT,”  said  Judge  Gar- 
^  vin  in  granting  an  injunction 
against  “Hi”  Phillips  from  .being 
funny  in  any  publication  except 
the  40  Associated  Newspapers, 
“escape  the  conclusion  that  Phil¬ 
lips'  modesty  prevents  him  from 
recognizing  that  he  has  an  excep¬ 
tionally  wide  field  of  admirers  who 
welcome  the  products  of  his  pen 
and  who  will  have  no  other  if  he 
be  unavailable.” 


DISCUSS  NEW  WAGES 
FOR  N.  Y.  PRESSMEN 

Berry  Comet  to  Towrn  After 
Approves  Plan  for  Negotiatiani, 
While  Waging  Battle  of 
Technicalities 


PRINTERS  ON  POLICY  STRIKE 


graphs  for  any  newspaper  in  the  United  during  1923  and  1924. 

States,  except  under  provisions  of  a  con-  “The  fact  that  a  separate  paragraph 
tract  said  to  entitle  the  Associated  News-  was  employed  and  the  expression  ‘similar 
papers  to  Phillips’  exclusive  services  dur-  option’  selected  is  clear  indication  that 
ing  1923  and  1924.  the  defendant  agreed  he  would  allow  the 

Phillips  announced  he  would  appeaL  complainant  the  same  opportunity  to  se- 
By  the  opinion  of  the  court,  the  New  cure  his  work  if  the  occasion  arose  in 
York  Evening  World  is  denied  the  right  192^ and  1924. 
for  the  time  being  to  print  the  outpour- 


Arrival  of  Major  George  L.  Bern 
president  of  the  International  Priminj 
Pressmen’s  Union,  in  New  York  as 
ITOR  &  Pi'Bi.tSHKK  went  to  press,  was  ex 
pected  to  put  an  end  to  a  campaign  oi 
annoyance  that  the  local  union  had  in¬ 
itiated  the  previous  week-end,  and  to 
initiate  active  negotiations  for  a  new 
working  contract  to  succeed  the  presar 
agreement,  expiring  Sei)t.  1. 


The  local  union,  at  a  meeting  July  » 
adopted  a  resolution  expressing  its  dtsiJJ 
to  reach  a  new  agreement  through  con¬ 
ciliation  and  to  refer  such  points  as  art 
not  agreed  upon  by  Sept.  1  to  the  board 
of  directors  of  the  International  Press- 


Object  to  Articles  Published  in  Action 
Francaise,  Royalist  Paper 

(.Special  to  Editor  &  Publisher) 

P.ARis,  July  12. — The  .Action  Fran- 

gaise  a  Royalist  daily  newspaper,  has  mVnT  Unbn. '' ThVs  nieth^idTrsm^^^ 
not  been  .seen  on  sale  on  the  streets  of  proposed  by  Major  Berry,  had  been  ac- 

-  . -  .  u-  u  From  the  papers  submitted  I  cannot  I  arts  for  three  weeks  No  decree  from  cepted  by  the  publishers  on  condition  that 

ings  of  Phillips  humorous  soul,  wnmn  escape  the  conclusion  that  Mr.  Phillips  an  offended  Republican  government,  tj^e  membership  of  the  local  union  an 
the  evening  World  has  been  using  daily  modesty  prevents  him  from  recognizing  however,  is  the  cause.  This  stoppage  is  to  jt.  Under  the  proposition  the  direitos 
since  early  last  month  under  the  title  that  he  has  an  exceptionally  wide  held  of  due  to  the  fact  that  the  printers  who  set  are  to  determine  as  to  whether  arbitration 
“Telling  the  World.”  admirers  who  welcome  the  product  of  his  up  the  pajxr,  members  of  a  union  whose  ^hall  be  applied  to  the  points  remamint 

On  June  29,  the  Associated  Newspaj^rs  pen  and  who  will  have  no  other  if  he  is  political  views  are  diametrically  opposed  unsettled  ^ 

filed  complaint,  seeking  the  injunction,  unavailable.  to  those  of  the  Action  Frangaise,  refused  Meanwhile  the  local  nressmen  n,,. 

They  alleged  they  held  a  contract  signed  “From  this  I  conclude  the  complain-  to  put  the  articles  into  type.  Only  a  r  '  another  of  their  artifices  w'nS' 
by  Phillips  which  gave  them  exclusive  ant  is  entitled  to  an  injunction,  upon  very  few  copies  of  the  paper  are  appear-  •  ,,  nresent  contract  annear  nnJS! 

right  to  his  writings.  ^  proper  terms,  pending  trial  of  this  action,  ing.  and  these  are  sent  to  privileged  sub-  "Ih 

After  quoting  the  ^reement  by  which  It  appears  likely  that  the  defendant  can  scribers  ,  ^  ^  ruling  of  Juftice  Victo?  J.  Dowling  to 

the  syndicate  paid  Mr.  Phillips  $75  a  earn  more  money  than  the  complainant  is  It  is  being  asked  whether  the  “Came-  the  Manton  contract  under  which  th, 

week  in  addition  to  $150  from  the  Glote,  willing  to  pay  hirn.  although  the  tom-  lots  du  Roi,”  as  the  young  men  of  Roy-  newspapers  and  pressmen  havete 

and  claimed  an  option  to  take  over  Phil-  plamant  has  offered  him  at  least  $300  a  alist  ideas  who  go  about  selling  the  Ac-  workine  since  March  19^^  set  the  bow. 

lips  at  a  . salary  of  $225  if  the  Globe  paid  week.  A  failure  to  carry  this  into  effect  tion  Frangaise  are  called,  will  now  turn  of  daywork  as  bTw^^^  a  tn  S 


CHICAGO  PRINT  STRIKE  PERIL 


his  less  than  $150  on  its  own  account  in  will  authorize  the  defendant  to  apply  for  to  and  learn  printing. 
1922.  Judge  Garvin  says:  an  order  vacating  the  injunction  hereby 

“There  were  negotiations  the  latter  granted, 
part  of  1922  with  respect  to  the  arrange-  “The  complainant  w  ill  lie  required  to 
ments  between  the  parties  for  the  year  give  a  bond  of  $3,(K)0  to  secure  the  de- 
1923  which  were  not  reduced  to  writing,  fendant  against  any  loss  if  the  injunction 
The  parties  continued  for  some  months  in  is  finally  vacated  or  the  action  dismissed. 

1923  without  any  change  in  arrangement,  and  the  defendant  may  move  to  increase 
This  litigation  seems  to  have  been  preci-  this  security  if  it  is  proved  insulhcient.” 
pitated  by  the  purchase  of  the  Globe. 

STEREOTYPERS’  SHORTAGE 


Union  of  Job  Shop  Employees  Votes  to 
Ask  Strike  Sanction 


"The  complainant  suggests  that  two 
questions  are  presented.  1. — Should  an 
injunction  be  granted  preventing  defend¬ 
ant  from  making  any  use  of  his  news¬ 
paper  rights  outside  New  A’ork?  2. — 
Should  an  injunction  be  granted  prevent¬ 
ing  defendant  from  disposing  of  his 
rights  inside  of  New  York  ? 


p.  m.,  and  for  ni.ght  work  between  7  p.  a 
and  7  a.  m.,  and  that  work  could  not  bt 
required  of  shifts  beyond  those  horn, 
the  pressmen  have  been  quitting  wotit  oc 
late  baseball  extras  of  evening  papers  u! 
of  late  runs  on  morning  papers. 

On  Saturday  night  the  shift  hours  an 
between  5  p.  m.  and  5  a.  m.  and 
•American’s  crew  walked  out  at  5  o’clod 
Sunday  morning  with  150,000  copies  of 
the  Sunday  news,  sixtrts,  and  finandi 


Union  Works  Out  Plan  to  Mitigate 
Scarcity  of  Labor 

A  real  Wild  West  show  in  the  lobby  of 
the  Castle  Hotel,  ( )maha,  was  staged  by 
„  .•  .Uo  *  peaceful  band  of  Indians  for  the  dele- 

AVith  respect  co/i  R^tes  to  the  International  Stereotvpers  recommending  ccrtain%evisions  of  wages 

complainant  argues  that  Its  right  is  based  p,, Tho  I — 

on  the  contract,  plus  proof  that  the  con 


More  than  2.500  job  printers  in  Oii- 
cago,  seeking  a  wage  increase  and  better 
hours,  moved  towards  a  ix.ssible  walkout 

this  week  when,  meeting  at  Carmen’s  ,  _ t>  i  i 

Hall.  memUrs  of  Tvpographical  Union 

No.  16,  voteil  overwhelmingly  in  favor 
c  M  f  complete  copies  oi  the  Sunday  paper, 

of  petitioning  their  executive  council  for  ifip  n^llv  V, 

strike  sanction. 

-At  the  same  meeting,  printers  em¬ 
ployed  by  Chicago  newspaiiers  approved 
report  of  their  wage  scale  committee 


tract  continued  to  be  operative  in  all  re¬ 
spects  during  1923  and  1924.  It  is -not 
clear  to  the  court  how  there  can  be  any 
proof  at  this  time  of  the  continuance  of 
the  contract  during  the  latter  year. 

“In  view  of  the  conclusions,  hereafter 
indicated,  the  second  question  only  will 
be  discussed. 

“The  complainant  contends  that  a  fair 
reading  of  the  contract  justifies  the  court 
in  finding  that  by  continuing  for  several 
months  during  l923  the  parties  mutually 


and  Electrotypers  convention.  The  con-  and  hours.  Negotiations  with  a  commit- 
vention  before  adjournment,  July  31,  tee  representing  the  publishers  now  will 
passed  a  resolution  recommending  that  tie  imderfaken. 

the  local  chapters  undertake  to  contribute  _ 

toward  a  home  for  disabled  members  be¬ 
ing  built  by  the  local  union  in  Denver. 

-A  proposal  to  hold  the  convention  every 
two  years  was  killed  by  a  large  majority. 

J.  M.  White,  for  six  years  editor  of 


New  Scale  in  Wooniocket 

Printers  and  newspaper  publishers  in 
Woonsocket,  R.  I'.,  have  signed  a  new 


Wednesday  morning  the  Daily  Nm 
shut  down  its  pressroom  a  few  ininate 
Ix-fore  7  o’clock,  after  what  is  claimk 
to  be  a  record  run  of  769,000.  Tk 
I.eonard-Tendler  fight  had  started  tk 
presses  early  and  the  crews  were  dis¬ 
missed  without  cleaning  the  presses. 

The  Evening  Mail,  the  Sun  &  Ghk 
and  the  Evening  World  have  been  unablt 
to  print  late  baseball  editions  with  Mm- 
plete  scores  of  Western  games  all  this 
week. 

It  is  recognized  that  the  pressmen  havt 
the  ti-chnical  right  umler  the  Dowling  de 


the  official  oririn  the  Toi'irnal  niihlished  Contract  effective  for  one  year  from  July  cision  to  stop  work  at  the  shift  limits 
•  r\ o  ono  1-  For  the  first  six  months  it  provides  but  the  nublishers.  holding  that  Instict 


in  Omaha,  with  a  circulation  of  8.000. 
was  re-elected  and  his  salary  raised.  The 
union  also  expects  to  raise  the  salary  of 
President  J.  J.  Freel  from  $3,000  to 


agreed  that  the  contract  with  all  its  terms 

was  renewed  for  the  year  1923  and  that  Shortage  of  labor  was  discussed  bv  the 
the  complainant  has  a  right  to  exercise  executive  board.  Charles  A.  Sumner, 
Its  option  as  it  has  done  by  proper  serv-  secretary-treasurer  of  the  union,  an- 
ice.  The  defendant  claims  that  as  the  ncninced  that  a  solution  had  been  reached 
complainant  did  not  exercise  its  option  ^yBich  it  was  believed  would  be  satisfac- 
during  19p.  the  contingency  not  having  t^^y  to  the  American  Newspaper  Pub- 

Tc-  X-/-W-T-  .r-TT-AT.  Hshcrs  Assocwtion  as  well  as  to  the 
‘Where  a  contract  IS  NOT  O^EAR 
IN  ITS  TERMS  the  construction  given 


provKles  hut  the  publishers,  holding  that  Instict 
a  day  scale  of  $37  per  week  for  floor-  Dowling  did  not  intend  his  decision  to 
men  :  $38  .50  for  operators  ;  $39.50  for  change  the  practice  of  the  trade,  request- 
machinists  and  machinist -operators.  Night  id  the  union  to  join  with  them  in  askiffl 
workers  receive  $3  more.  For  thfe  last  for  a  new  ruling.  The  union  officials 
six  months  of  the  agreement  an  increase  refused  and  the  question  has  been  held* 
of  $1  per  week  is  provided.  The  old  abeyance  pending  the  arrival  of  Preside! 
scale  gave  floormen  $37,  operators  $39  Berry, 
and  machinists  and  machinist-operators 
$40  for  night  work,  with  $3  less  for  day 
work. 


Five  Per  Cent  Raise  in  St.  Paul 


Local  arbitrators  have  awarded  a  5  per 
cent  wage  increase  to  union  printers  on 
St.  Paul  newspapers,  restoring  the  scale 

to  the  level  prior  to  May,  1921 — $45  per  _ ^  .  _  _ ^ _ 

week,  day  work.  $48  night,  48  hours  per  tinued  in  effect  until  sixty  days  afw  1 
week.  The  piece  scale  on  machine  com-  either  party  had  given  notice  of  desire  W 


Woll  in  New  York  for  Scale  Parler 

Matthew  W’oll,  president  of  the  Into- 
national  Photo-Engravers’  Union,  arrired 
in  New  York  Thursday  and  on  Frito 
met  with  committees  of  the  local  unK* 
and  the  publishers’  association  to_  nego¬ 
tiate  a  new  contract.  The  present  instni- 
ment,  which  was  signed  June  1, 1921,  coo-  j 


union. 

.  .  The  closing  day  of  the  convention 

to  it  by  both  parties  must  be  given  great  brought  a  hot  debate  as  to  whether  a 
weight  by  the  court.  From  the  fact  that  union  had  the  right  to  appeal  against 

they  went  on  without  any  new  contract  arbitration  which  had  been  awarded  by 
for  a  long  time  m  1923,  it  would  appear  tbe  international  arbitration  board.  The 
that  their_  interpretation  was  that  it  was  question  was  brought  up  by  the  Seattle 

Ii<iirto'a“c'!mJan’Zilt'be  ca’rS  ow’lf  "*'<>"<1  L  Sanisni.''  fK  li'al  inton'  mTant  I 

posjibk^  A  paragraph  in, ha  agr^nton,  J”  1923.^no,ifiad  .h.  pubiiahm 

reads:  is  understood  and  agreed  that  you  _ 

grant  to  the  Associated  Newspapers  a 
similar  option  for  the  years  1923  and 
1924.’  This  language  could  have  been 
better  chosen. 


wanted  a  new  agreement,  thereby  termi¬ 
nating  the  present  contract  on  July  31 
and  present^  demands  for  higher  waPs 


Long  Contract  in  Terre  Haute 

Newspaper  printers  in  Terre  Haute,  and  shorter  hours,  which  were  refusal 
Ind.,  have  secured  a  five-year  contract  by  the  publishers.  .A  call  for  strike 
with  the  niihlishers  inereasiniz  wacies  'tinn  hv  the  Inral  rpRiiIteit  in  the  visit  01 


Increase  for  Louisville  Stereotypers 

A  new  contract  has  been  signed  be¬ 
tween  publishers  and  stereotypers  in 

“The  paragraph  preceding  it  says:  ‘In  Louisville,  effective  for  two  years  from  with  the  publishers  increasing  wages  ‘tion  by  the  local  resulted  in  the  visit  of 
the  event  that  the  Globe  ceases  to  pav  February  1,  1923.  Providing  an  increase  from  $45  night  and  $42  day,  to  $47.50  President  WoII  and  yesterday’s  coefff- 

you  less  than  $150  a  week  during  1922,  of  $2  a  week,  it  gives  night  foremen  $48,  night  and  $44.50  day  for  the  first  year  of  ence,  which  had  not  adjourned  wkt 

etc.’  It  is  conceded  by  both  parties  that  assistant  foremen  $42,  and  journeymen  the  contract,  and  $48  night,  $45  day  for  Editor  &  Publisher  went  to  pi» 

this  was  meant  to  read  ‘In  the  event  the  $40.50,  with  $1.50  per  week  less  for  day  the  next  four  years.  'The  contract  be-  Present  wages  are  $55  day  and$60iiiR» 

Globe  pays  you  less,  etc.’  work.  came  effective  as  of  May  1,  1923.  for  44-  and  40-hour  week,  respectively- 


customer  and  prospect  to  many 
advertisers  who  could  have  easily 
won  him  before ! 


O  WEENEY,the  millionaire,  is  the 
^  rare  exception.  In  New  York 
City  in  1920,  only  924  State  Tax 
returns  were  made  for  incomes  of 
$100,000  or  over!  But  there  were 
602,629  returns  for  incomes  of 
$6,000  and  less.  Sweeney,  in  the 
mass,  in  numbers,  is  many  times  a 
millionaire,  a  prospect  and  customer 
for  untold  millions  of  dollars  worth 
of  everything.  He  earns  more  — 
twice  as  much  as  he  did  a  decade 
ago  —  and  being  an  American,  he 
spends  more,  and  wants  more.  His 
business  is  worth  getting  and  not 
hard  to  get. 

TELL  it  to  Sweeney,  now,  in 
The  News.  New  York  is  the 
country’s  richest,  largest,  most  com' 
pact  market;  and  selling  New  York 
is  made  easier  by  the  pres' 

Ience  in  New  York  of  the 
largest  morning  circula' 
tion  in  the  world — The 
News.  This  circulation 
is  concentrated  to  cover 
the  concentrated  market 
—  97  per  cent,  in  city 
and  suburbs;  and  one  of 
every  three  buyers  of 
morning  newspapers  in 
New  York  City  buys  The  News. 
An  exceptional  market — and  an 
exceptional  medium  I  Utilize  both! 
Get  the  facts ! 


— many  times  a  millionaire! 

{Tou  are  asked  to  imagine  for  the  moment 
that  one  of  the  Sweeney’s,  an  average 
family,  has  acquired  considerable  wealth — )• 

A  FTER  the  attorneys  had  gone,  unknown  but  now  urged  upon  him. 

JY  and  Mr.  and  Mrs.  Sweeney  Humanlike,  he  often  wondered 

were  left  staring  wide'eyed  at  each  why  so  many  firms  had  neglected  to 

other  in  the  little  parlor — the’phone  inform  him  of  their  products  or 

rang,  the  first  of  many  calls.  It  was  services  before;  there  were  so  many 

one  of  the  newspapers,  demanding  things  he  wanted  badly,  sc  many 

verification  of  the  report.  The  next  he  might  have  bought  before  with 

morning  everybody  knew  that  real  satisfaction.  Humanly,  too,  his 

Sweeney  was  heir  to  a  fortune  “said  impulse  was  to  favor  with  his  busf 

to  be  in  excess  of  one  million  ness  the  friends  he  already  had, 

dollars.”  the  firms  he  already  knew,  who  had 

Sweeney,  the  average  man  with  appreciated  his  business 
an  average  family,  shortly  found  before,  and  as^ed  for  it.  |[m 
out  that  the  world  was  very  difi 
ferent  for  Sweeney,  the  millionaire. 

People  who  had  not  known  him 
took  pains  to  meet  him.  People  who 
had  known  him  before  spoke  to 
him  with  deference.  His  waking 
hours  were  claimed  by  strangers, 
all  trying  to  sell  him  something. 

His  mail  overflowed  with  invita' 
tions,  appeals,  solicitations,  and 
advertisements. 

He  learned  of  commodities,  ad' 
vantages  and  privileges  previously 
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eWEENEY’S  sudden 
^  wealth  curiously 
changed  his  attitude 
towards  spending.  He 
was  no  longer  the 
cheerful  spender  of  his 
sufficient  income,  but  the 
jealous  guardian  of  his  heritage. 
How  much  his  money  could  earn 
interested  him  more  than  what  it 
could  buy!  Sweeney  was  a  lost 


The  Sweeney  series  has  been  issued  in 
folder  form.  Write  for  the  full  set! 


Largest  Morning  Circulation 
in  oAmerica 


C^ew  York's  ^Picture  J^wspaper 

25  Park  Place,  New  York  Tribune  Bldg.,  Chicago 
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How  to  Improve  This  Page  GEORGIA  PRESS  IN  NEW 
_ _  ,  ANTI- PUFF  DRIVE 


United  State*  Government  Is  Called 
Offender  in  Space  Requests; 
Rountree  of  Wrightsville 
Chosen  President 


EDITOR  WHO  FIRST  USED  HARBAUGH’S  WORK 
SAVES  HIM  FROM  POORHOUSE 

^  EORGE  K.  RODERICK,  editor  of  the  Middletown  (Md.) 

Valley-Register,  has  saved  Thomas  C.  Harhaugh,  once 
wealthy  novelist  and  former  newspaper  man,  from  the  poor- 
house.  Harhaugh,  whose  personal  belongings  and  collection 
of  curios  ami  relics  were  recently  sold  at  auction  in  Casstown,  Q 
his  home  for  63  years,  was  to  have  become  an  inmate  of  the 
Miami  County  Home  there.  The  Middletown  editor,  however 
will  take  him  back  to  his  former  home. 


Harbaugh's  first  writings  were  published  in  the  Valley-Regi*. 
ter.  He  later  gained  prominence  as  an  author  of  dime  novel 
thrillers,  and  made  a  small  fortune  by  these  adventure  stories. 
He  is  now  nearly  80  years  old. 


The  Georgia  Press  Association,  meet-  of  curios  ami  relics  were  recently  sold  at  auction  in  Casstown,  0 

ing  at  Lavonia,  Ga.,  July  10-18,  made  a  Ijjg  home  for  63  years,  was  to  have  become  an  inmate  of  thp 

■  Miami  Co„„.y  H„,ne  iWre  The  Mi,l,lle..w„  editor,  h„.ej, 

spent  by  public  men  and  corporations  for  will  take  him  back  to  his  former  home. 

such  “publicity”  should  go  to  the  news-  Harbaugh's  first  writings  were  published  in  the  Valley-Reei*. 

SlZUnu  't'waf al»  "Siaia  thM  <"•  '«'«•  «*>“'<>  Pro-'ne-M  ■»>  *“>hor  ot  dime  no,d 

the  United  States  Government  was  setting  thrillers,  and  made  a  small  fortune  by  these  adventure  stories, 
a  bad  example  in  this  respect,  and  that  He  is  now  nearly  80  years  old. 

I  its  agencies  should  be  more  liberal  in  its 

expenditures  with  newspapers  and  should  *  ■  —  -  ■  ■  ■  — .  ■  .  - —  ^ 

inp,blioi,y.work,a„d  ^«,  T  Hart.,,  porchasin*  a  pri„,i„g  p„,s  lo,  .1,  Bm, 

'  ^enterbTch'rman^^^^^  made  Honorary  memt^rs  John  D  Me-  report^  $1,000  on  hand  with  «« 

EditorisU  set  (open  with  2-pou.t  editor  of  the  Cartersville  Tribune-News!  b  ,7’  t  A  Tf  7  f  a  t 

leads);  type  and  border  on  standinf  heads  Tharles  D  Roiintrep  VVriirhtsville  herald,  and  John  T.  Boffieullet,  formerly  The  Visiting  editors  were  taken  on  a 
too  heavy,  and  worn  out  (reset  in  new  lishter-  „  -ar,,!,*  « o’.  »io.»<.a  of  the  Macon  News,  were  elected  to  tour  of  the  country  visiting  Royston.  the 

(ace  n»teriaU);  head  «  s^dicate  item  ac-  He  ight  >^s  e^^^  Honorary  Membership  as  was  State  boyhood  home  of  Ty  Cobb,  and  aS  S 

tually  “worn  dom  to  •houlder'*  (send  for  new  association,  which  decided  tO  meet  next  a^^  ^  r-  I  ^  u  I-  J  •  r  ur 

pUteV  better  stiU^t  in  type  «»  key  Summer  in  Waycross,  and  next  Winter  Attorney  General  Napier,  an  ex-news-  scenes  where  hy^  in  former  years, 

lLhS^^’;vSl*»d  probably  in  Atlanta.  Other  officers  Paper  man.  Lundy  Harris  the  circuit  rider  of  whoa 

^  ^  elected  were;  vice-president.  Ernest  President  Sutlive  announced  the  gift  to 


(reset  in  mu^  Ufliter  type  and  borders*  and 
l^up  better). 


per  man.  Lundy  Harris,  the  circuit  rider  of  wbm 

President  Sutlive  announced  the  gift  to  ^.rra  .Dorris  wrote  of  in  her  book, 


Camp,  Walton  Tribune;  Miss  Emily  the  association  of  the  Sutlive  Trojiliy  to  The  Circuit  Riders  VVife.  This  wu 
Woodward.  Vienna  News:  secretory,  be  bestowed  annually  upon  the  Georgia  Harri_s  first  visit  to  that  section 


rvrxaaawFKrv'  j  Woodward,  Vienna  News;  secretory,  be  bestowed  annually  upon  the  Georgia  ‘'"p;  t*-*.'**?  v.si 

COMMENT  and  CRITICISM  Charles  E.  Benns,  Butler  Herald ;  cor-  paper,  member  of  the  Association,  which  Georgia  m  30  years. 


(Continued  from  page  7) 


responding  secretary,  Hal  M.  Stanley, 


throiiRh  the  paper.  You  can  do  this  very  easily  Atlanta  .  treasurer,  J.  J.  Howell,  Cuth- 
— if  you  really  want  to,  and  will.  I  think  it  a  bert  Leader. 

mistake  to  devote  a  page  to  your  own  small  ad,  -Among  the  speakers  of  the  first  day’s 


performed  the  best  bit  of  public  service 
during  the  year. 

John  Paschal],  managing  editor  of  the 


Herald  Takes  Tabloid  Ads 

The  New  York  Herald  has  opened  ib 


mist.ake  to  devote  a  page  to  your  own  small  ad,  -Among  the  speakers  of  the  first  day’s  Atlanta  Journal,  chairman  of  a  special  tabloid  magazine  section,  formerly  iD 
and  crowd  all  the  other  ads  together  on  other  sessions  were  Cora  Harris,  Georgia  committee  to  raise  a  fund  to  be  used  in  editorial,  to  advertising, 
pages.  There  is  abundant  opportunity  to  im-  novelist,  and  Gov.  Clifford  Walker. 
prove  all  your  pages  and  you  should  get  right  j^neg  Perryman,  editor  of  the  Talbotton 

after  them.  You  owe  it  to  your  readers,  your  p  resDonded  to  the  address  of  i  -  —  —  .-.=s™SSi 

advertisers  and  to  the  paper.  *,  ji-juxr  rt.uf  ^  nm-,^ . inin:^: .  k;- 

_  _  ,  _  .  -n.  we  come  delivered  by  Mayor  Dortch  of  t  ^  la 

R.  E.  Lent,  DaUy  News,  Passaic,  N.  J.— The  i  „  S  1 

m<<it  serious  defect  that  1  can  find  in  the  News  1-avonia.  ,  r  ,  T-v  a  •  .j  •  •  H 

is  that  vour  makeup  is  too  solid.  Open  up  your  John  McCartney  of  Savannah,  of  the  ■  |  f  '1 

heads  and  subheads,  get  a  bit  of  space  around  publicity  department  of  the  Central  of  'j  .3  V-P  TV  RR.  H 

your  cut-off  dashes.  Apparently  yo-u  do  not  Georgia  Railway,  urged  the  necessity  for  h  f  H 


use  many,  if  any,  leads  in  your  columns- 


more  accurate  and  adequate  bookkeeping 


cept  for  justification.  Your  first  page  impresses  methods.  Other  laymen's  talks  were  made 
me  as  betng  monotonous-^oo  mtjeh  ™es5.  ,  presiding  Jus- 

SuRpe«t  you  witk  in  a  couple  of  italic  heads  r  at  /  r  ®  • 

on  any  out-of-the-ordinary  news;  then  break  t^CC  Oi  the  Supreme  Court  of  Georgia, 
in  one  or  two  double-column  beads  in  the  lower  John  T.  Boifficullct,  member  OI  the 
half  of  the  page.  There’s  tor,  many  panels  on  Public  Service  Commission  of  Georgia, 
the  editorial  page.  What’s  the  reason  for  put-  and  Gutzon  Borglum,  the  sculptor, 
ting  a  boxed  head  on  every  little  feature?  You  One  of  the  interesting  features  was  a 
ought  to  kill  the  mturning  border  around  Bp  “Woman’s  Hour”  conducted  by  Miss 
dan  s  ad,  and  improve  this  ad  typographically,  j  j  r  \r* 

if  he  will  let  you.  Too  many  all-cap  lines  and  ^  Woodward,  editor  of  the  Vienna 


Detroit’s  Own  Choice 
Of  a  Medium! 


iiiiiliflliil 


stud-horse  type  used.  Think  the  “Garfield”  Ncws.. 

and  “Clifton”  heads  wtuld  look  better  if  set  There  was  a  necrology  hour,  given 
in  a  bolder  faced  type,  to  make  ’em  stick  out  a  over  to  paying  short  tributes  to  the 
little  mrre.  In  other  words,  make  these  bead,  memory  of  Editors  who  had  turned  in 
lo.4c  like  newspaper  heads— if  that  is  what  they  t^gir  Jagt  “take”  of  copy  during  the  year, 
are  intended  to  l*«-  These  are  merely  minor  Among  these  were  Fred  Lewis,  formerly 

of  the  Atlanta  Constitution;  Alfred  Her- 


livelier  and  perhaps  encourage  a  closer  reading. 
Victor  F.  Bsmett,  Tribune,  Tulse,  Okie.— 


rington,  for  several  years  editor  of  a 
paper  at  Swinsboro;  and  John  Rucker  of 


You  certainly  have  pared  your  heads  dowm  to  the  Alpharetta  Free  Press, 
the  b.  ne,  and  I  do  not  see  much  else  that  you  W.  G.  Sutlive,  managing  editor  of  the 
can  do.  In  their  present  arrangement,  how-  Savannah  Press,  retiring  president,  pre- 
ever,  your  heads  are  not  particularly  attractive,  sented  his  annual  report  in  which  he 
I  am  wondering  if  you  puld  not  reduce  the  called  attention  to  the  fact  that  his  three 
first  bank  to  two  lines  and  increase  the  second  :„mediate  predecessors  as  nresident  were 
bank  or  subhead  to  three.  This  would  gain  a  ™™eaiate  peoecessors  as  presioent  were 

little  space  and  give  your  editors  a  chance  to  out  of  the  newspaper  business  and 

summarize  the  story  in  a  decent-size  subhead —  connoted  With  the  Association.  They 

and  all  of  which  would  improve  the  appearance  are  :  J.  C.  McAuliffe,  now  postmaster  at 
of  the  heads  in  general.  Yes,  you  can  gain  a  Augusta ;  J.  Kelly  Simmons,  tiow  engaged 
few  lines  of  space  on  most  every  page  if  you 
will  leave  out  the  monkey-dashes  between  all 
items  carrying  a  subhead— ^ike  the  items  under 
“I  Spied  Today”  and  “State  Briefs.’’  The  _ 

subhead  is  a  sufficient  separation— especially  ■  W 

where  space  is  as  valuable  as  it  is  in  the  Trib-  H  M  W 

une.  Again,  items  titled  with  a  boxed  bead  M  A  "*^1  mW 

need  not  be  preceded  by  a  cut-off  dash — the 

panelled  bead  is  enough.  You  could  also  leave 

out  all  mrnkey-dashes  in  your  heads.  What  do 

you  use  them  for  anyway?  We  left  them  out  IncreaSC  in  Average  Net 
of  the  new  dress  of  the  W'all  Street  Journal,  xt  i-  t 

gained  a  good  many  lines  of  space — and  every-  Paid  Dailv  GlTCulatlOn  of 
one  seemed  happy  over  the  change.  Why  not  T»  i  •  C  /■«» 

clean  up  some,  or  rather  all,  of  those  mourning  1  he  Haltimore  Sun  ( Mom* 
borders  around  your  ads?  And  what’s  the  big  .  i  rt  •  \  •  x 

idea  of  using  the  same  kind  of  a  heavy  border  mg  and  Evening)  in  June,  I 
around  all  of  the  ads  on  the  feed  pages?  T  1  noo 

Here’s  a  chance  for  somecne  to  improve  the  17^0,  OVer  JUUe,  1.7^^. 

Tribune’s  pages — and  it’s  a  comparatively  easy 
job,  too.  If  all  of  these  advertisers  must  have 

the  same  border,  use  a  double  one-point,  or  an  Everything  in  Baltimore 

ordinary  single  two-point  rule,  a  bit  more  white  O  1  A  A 

space,  and  let  in  a  little  daylight  on  these  pages.  Kevoives  ArounO 

These  pages  are  read  mostly  by  women  I 

imagine,  and  women  like  attractive  looking  THF  SHIM 

things.  You  can’t  blame  the  advertisers  for  1  n  vj  JUlv 

a"Z  Morning  Evening  Sunday 

doubtenly  developed  in  your  own  organization.  ®  w  y 

Geas  ’em  up.  _ 


INCREASING  LEAD 
THEDETROIT  NEWS  OveVlts 
Nearest  Competitor  Iiv  : 

"Number  o/Wanr  Ads 
;  1910  to  Julij  la  1913;  iirJHi: 


Everything  in  Baltimore 
Revolves  Around 


THE 

Morning 


Evening 


SUN 

Sunday 


There  is  no  advertiser  that  depends  so  thor¬ 
oughly  on  the  intrinsic  value  of  a  medium  as  the 
user  of  classified  space.  He  has  no  illustrations 
to  attract  attention.  In  The  Detroit  News  he 
can  not  even  use  white  space  or  bold  display  lines.  His 
message  depends  on  reader  interest.  That  The  News 
does  have  superior  reader  interest  is  proved  conclusively 
by  the  chart  of  leadership  above  which  shows  The 
Detroit  News,  Sundays,  climbing  from  a  35%  want  ad 
lead  in  1919  to  a  lead  of  195%i  in  June,  1923,  and  the 
week-day  News  increasing  its  lead  from  110%  to  235% 
since  1919. 

The  News  altogether  for  the  first  half  year  published 
630,000  want  ads,  more  than  three  times  as  many  as  its 
nearest  competitor.  In  terms  of  space  The  News  shows 
3,277,000  agate  lines,  more  than  twice  that  of  its  nearest 
competitor.  And  the  judgment  of  the  want  advertiser 
is  well  substantiated  for  The  News  also  led  overwhelm¬ 
ingly  in  both  local  and  national  display  advertising  and 
published  more  total  advertising  than  all  the  other 
papers  in  Detroit  combined. 

The  Detroit  News 

Greatest  Circulation  Weekday  Or  Sunday  In  Michigan  • 

1873— FIFTY  YEARS  OF  PUBLIC  SERVICE— 1923 
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Bally  mail 

(London,  England) 

ATLANTIC  EDITION 

Opening  of  New  York  Offices 

■  AT - - 

280  BROADWAY,  NEW  YORK 

Commencing  from  1st  August  1923  all  American  Adver¬ 
tising  for  THE  DAILY  MAIL  ATLANTIC  EDITION  will  be 
handled  by  our  own  representative,  Mr.  H.  H.  Field,  Daily 
Mail  Offices,  280  Broadway,  New  York. 

THE  DAILY  MAIL  ATLANTIC  EDITION  is  printed  and 
published  on  the  great  Cunard  Liners  sailing  between  England 
and  New  York.  There  are  five  distinct  issues  of  the  paper  on 
each  outward  and  homeward  \oyage. 

The  Edition  contains  each  day  a  comprehensive  survey  of 
the  world’s  latest  news  received  by  wireless  from  New  York  and 
London  up  to  the  moment  of  going  to  press. 

THE  ATLANTIC  DAILY  MAIL  shares  the  prestige  of 
its  parent  paper — THE  DAILY  MAIL,  the  newspaper  with 
the  world’s  largest  guaranteed  net  daily  sale. 

The  Eastbound  and  Westbound  passengers  would  be  com¬ 
pletely  cut  off  from  the  world’s  happenings  were  it  not  for  the 
Atlantic  Daily  Mail  which  is  the  newspaper  within  their 
reach  during  the  five  days  of  each  voyage. 

From  August  1  next  Mr.  Field  will  be  pleased  to  arrange  any 
appointment  to  discuss  the  matter  more  fully  or  to  furnish  by 
letter  or  *  phone  whatever  information  may  be  required. 

The  Daily  Mail  Offices 

280  Broadway  New  York 

Telephone:  Worth  7270 
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PHOTO-ENGRAVERS  LAUNCH  NATIONAL 
CAMPAIGN  OF  ADVERTISING 


Convention  Decides  to  Educate  Business  Men  to  Possibilities  of 
Business-Getting  Through  Illustrations  —  Delegate  Sees 
Newspaper  Competition  with  Magazines  on  Color  Ads 


A  DOPTIOX  of  a  series  of  resolutions 
of  vital  importance  to  the  national 
industry  and  launching  of  a  gigantic  col¬ 
lective  advertising  and  publicity  campaign 
that  is  to  be  extended  throughout  the 
United  States  were  the  high  spots  of 
action  at  the  twenty-seventh  annual  con¬ 
vention  of  the  American  Photo-Engrav¬ 
ers’  Association  held  at  the  Hotel  Sher¬ 
man,  Chicago,  July  19-21.  The  publicity 
project  won  unanimous  approval. 

Helegates  from  73  cities  were  in  at¬ 
tendance,  representing  225  plants,  and 
more  than  150  supply  houses.  At  the 
dinner  dance,  the  big  social  event,  545 
tcKik  part  in  the  festivities. 

Thirty-eight  different  firms  of  the 
United  States  had  exhibits  of  photo-en¬ 
graving  machinery.  Development  of 
rapid  color  printing  for  newspapers, 
aimed  at  bringing  the  32-page  color  sup¬ 
plement  to  the  fore  in  newspaperdom,  and 
putting  newspaper  publishers  in  direct 
competition  with  magazine  publishers 
from  the  standpoint  of  color  attraction, 
was  predicted  by  L.  \V.  Gaybourn  of 
Milwaukee. 

The  aims  and  objects  of  the  collective 
advertising  and  publicity  campaign 
adopted  by  the  association  were  officially 
described  as  follows  at  the  convention : 

1 —  To  project  into  the  minds  of  the 
business  men  of  America  the  story  of 
the  selling  power  of  illustrations  as  a 
part  of  advertising  and  business  building. 

2 —  To  popularize  photo-engraving  and 
build  up  the  supreme  asset  of  goodwill. 

3 —  To  tell  the  American  business  men 
what  photo-engravings  are ;  what  they 
will  accomplish ;  where  to  get  them. 

4 —  To  promote  harmonious  and  mutu¬ 
ally  profitable  relations  between  the  pub¬ 
lic  and  the  members  of  the  .American 
Photo-Engravers’  .Association. 

Resolutions  adopted  at  the  convention 
were  in  part  as  follows: 

“Whereas,  the  United  States  Postoffice  De¬ 
partment  still  continues  its  indefensible  practice 
of  printing  stamped  envelopes  free,  in  com¬ 
petition  with  legitimate  commercial  establish¬ 
ments  thoroughly  adequate  to  perform  the 
service:  be  it 

“Resolved,  that  the  .\merican  Photo-Engrav¬ 
ers’  Association  records  its  protest  against  this 
form  of  competition  and  participation  in  busi¬ 
ness  by  the  government  and  that  the  proper  offi¬ 
cials  of  the  Postoffice  Department  be  petitioned 
by  our  executive  committee  to  discontinue  this 
practice. 

“Whereas,  the  1922  ^invention  of  this  asso¬ 
ciation  clearly  recognized  the  need  for  a  com¬ 
prehensive  text  book  of  instruction  in  the  many 
technicalities  and  operations  involved  in  making 
photo-engravings,  and  by  resolution  called  on 
the  incoming  executive  committee  to  give  due 
consideration  to  the  matter  of  a  public  com¬ 
mittee;  and 

“Whereas,  no  feasible  plans  have  as  yet  de¬ 
veloped  along  these  lines  and  this  need  is  still 
very  apparent;  and 

“Whereas,  there  has  been  announced  for  early 
publication  a  book  by  Harry  A.  Grovesbeck,  Jr., 
which  bids  fair  to  very  completely  fill  this 
need;  be  it 

“Resolved,  that  our  incoming  executive  com- 


^  ( 


mittec  be  requested  to  keep  in  close  touch  with 
the  publication  mentiuned,  and  if  on  completion 
it  be  found  to  answer  the  needs  of  the  industry 
as  previously  recognized,  to  accord  it  such  offi¬ 
cial  sanction  and  indorsement  as  in  their  judg¬ 
ment  seems  warranted  and  desirable. 

“Whereas,  the  cost  and  the  selling  prices  of 
the  photo-engravers’  product  are  to  a  large  de¬ 
gree  determined  by  the  efficiency  with  which 
the  individual  plant  is  managed  and  by  the 
pr'xluctiveness  of  its  workmen;  and 

“Whereas,  a  very  large  proportion  of  the 
plants  in  the  entire  graphic  arts  industries  are 
n(»w  being  operated  on  the  basis  of  the  48-hour 
work  week; 

“He  it  resolved  that  this  association  again  go 
definitely  on  record  as  urging  its  members  to  do 
all  that  is  in  their  power  to  establish  the  48- 
hour  week  throughout  the  photo-engraving  in¬ 
dustry. 

“Whereas,  there  exists  a  growing  conviction 
in  the  minds  of  our  members  and  of  business 
men  generally  that  the  best  interests  of  our 
nation,  industrial  and  commercial,  can  best  be 
servefl  by  as  little  government  restriction  and 
regulation  as  is  compatible  with  the  rights  of 
the  i>eople  as  a  whole;  be  it 

“Resolved,  that  further  measures  be  taken 
to  recommend  that  the  activities  and  jurisdic- 
ti<in  of  the  Department  of  Commerce  under 
proper  limitations  and  restrictions  be  extended 
to  aid  business  and  industry  in  meeting  the 
problems  of  present  day  conditions. 

“Resoi.ved,  that  we  recommend  that  a  com¬ 
mittee  of  five  be  appointed  by  the  president  of 
this  association  to  constitute  and  act  as  a  bureau 
of  research,  to  which  bureau  shall  be  referred 
all  matters  of  new  inventions  and  process  affect¬ 
ing  the  efficiency  of  production  in  the  photo¬ 
engraving  industry,  and  such  bureau  shall  make 
full  and  complete  report  thereof  to  the  execu¬ 
tive  committee  for  its  action  and  recommenda- 


“Our  Labor  Supply” ;  Louis  Flader,  com- 
tntssioner,  American  Plioto-Eingravers’ 
Association,  “Policing  Our  Industry” ;  O. 
F.  Kwett,  Canton,  O.,  “Collective  .Adver¬ 
tising.” 

James  Wallen,  advertising  counsel. 
New  York,  "The  Pictures  in  the  Gallery 
of  Advertising  Immortals” ;  E.  W. 
Houser,  Chicago,  “Action  on  the  Sub¬ 
ject”  ;  George  H.  Benedict,  Chicago,  “Re¬ 
lation  of  Costs  to  the  Standard  ^ale” ; 
W.  B.  Lawrence,  Chicago,  “Standard 
Cost  System  and  What  It  Is  Teaching 
Us” ;  Frederick  W.  Hume,  executive  sec¬ 
retary,  National  Publishers’  Association, 
“In  the  Interest  of  Service  and  Mutually 
Satisfactory  Relations.” 

R.  M.  Felloes,  advertising  manager, 
.\ddressograph  Company,  representing 
.Association  of  National  Advertisers,  Inc. ; 
B.  F.  McGiiirl,  vice-president,  Turnbull- 
Potts  .Advertising  Company ;  William  K. 
Holmes,  supervisor  of  engraving  and 
printing,  Curtis  Publishing  Company ; 
Matthew  Woll,  president  I.  P.  E.  U., 
“Organized  Laltor’s  V’iews  on  Industrial 
Relations.”  and  R.  B.  Olsen  of  New 
York,  “Government  in  Business.” 

On  subjects  of  new  inventions  and 
processes,  the  speakers  the  closing  day 
were  Charles  A.  Grotz,  New  York,  “The 
.Attitude  of  the  Industry” ;  Emil  Strauss, 
“Xactone  Color-Correct  Dry  Plates” ; 
Edward  F.  Kinzler,  Pittsburgh.  “Auto¬ 
matic  Focusing  Device” ;  L.  W.  Clay- 
bourne,  Milwaukee,  “Precision  Plates  and 
Machinery”;  F.  P.  Douthitt.  Detroit, 
“.\utomatic  Diaphragm  Control” ;  R. 
Schwuchow,  Chicago,  “Electrolytic  Etch¬ 
ing’’ ;  John  H.  Powrie,  New  York,  “A 
New  Process  of  Color  Photography”;  H. 
W.  Hacker,  Chicago,  “Color  Proofing 
Modernized,”  and  H.  W.  Tolies,  Sheldon 
School  of  Salesmanship,  Chicago,  “Sales¬ 


manship  to  Create  New  Business- 
Two  prizes  were  awarded  during  the  ^ 
dinner  dance  and  frolic  the  evening  ^ 

July  20.  A  process  camera  and  s^  i 
donated  by  F.  Wesel  .Manufacture 
Company,  Brooklyn,  was  won  by  F  B 
Rush,  Louisville,  and  a  Powers’  xactone 
special  direct  color  camera,  donated  br 
Powers,  Inc.,  New  York,  was  won  by  ^ 
Southwestern  Engraving  Company,  Dj], 
las.  Tex. 


^  Cp^^fOeoVou/^G 


J'he  Colorado  Springs  Gazette  is 
the  new  paper  this  week 


Furnished  full  page  matrices,  black  alone,  black 
and  red,  and  black  and  three  colors;  or,  as 
part  of  a  printed  comic  section. 


Officers  of  the  association  are  now  u 
follows :  President,  E.  W.  Houser 
Barnes  Crosby  Company,  Chicago;  fira 
vice-president,  V.  W.  Hurst,  Hurst  En¬ 
graving  Company,  Rochester,  N.  Y* 
second  vice-president,  H.  C.  Carapbeil 
Western  Engraving  and  Color  Type 
Company,  Seattle ;  secretary-treasurer 
Oscar  F.  Kwett,  Northern  Engras-W 
Company,  Canton.  ^ 

Executive  Committee  members  are- 
.-\dolph  Schuetz,  New  York,  Sterling 
l-'ngraving  Company ;  C.  A.  Stins^ 
Philadelphia,  Gatchell  &  Manning,  Inc.- 
B.  J.  Gray,  St.  Louis.  Gray-Adams 
graving  Company ;  W.  W.  Hawtin,  Chi¬ 
cago,  Hawtin  Engraving  Company;  R 
W.  Hirchert,  Cleveland,  Mugler  Engrav¬ 
ing  Company. 

Mrs.  Virginia  Thompson,  owner  of  the 
Star  Engraving  Company,  Los  .Angeles, 
was  the  only  one  of  the  three  woinati 
members  of  the  association  in  attend- 


Ryan  Now  Tammany  Secretary 


“Resolved,  that  we  earnestly  recommend  that 
each  and  every  concern  immediately  install  and 
take  financial  measures  to  maintain  the  Stand¬ 
ard  Cost  Finding  System  and  co-operate  with 
the  American  Photo-Engravers*  Association  in 
compiling  statistics  and  accurate  information  as 
to  the  same. 

“Resolved,  that  we  heartily  indorse  and  ap¬ 
prove  of  the  measures  as  suggested,  and  more 
especially  of  an  increase  in  the  ratio  of  ap¬ 
prentices  as  at  present  existing  to  meet  the 
present-day  demand  and  the  normal  growth  of 
the  photo-engraving  business,  and  that  our  rep¬ 
resentatives  on  the  Joint  Industrial  Council  be 
instructed  to  vigorously  urge  the  modification 
of  all  restrictions  which  are  at  present  operat¬ 
ing  to  unduly  limit  this  ratio.** 


If  You  Want  Business 
Come  Where  Business  Is 


■  The  convention  opened  with  an  address 
by  E.  W.  Houser,  chairman  of  the 
Chicago  Photo-Engravers’  .\ssociation, 
and  addresses  of  welcome  by  Corporation 
Counsel  Frank  M.  Padden  of  Chicago; 
W.  R.  Moss,  Chicago  .Association  of 
Commerce;  Dr.  R.  E.  Rindfusz,  special 
representative  United  Typothetae  of 
.America,  and  Mrs.  Wells  W.  Hawtin. 
chairman  Chicago  ladies’  committee. 

Speakers  and  their  subjects  through 
the  three-day  session  were  F.  H.  Gark, 
Cleveland,  “Contingent  Liabilities” ;  Fred 
W.  Gage,  Battle  Creek,  “Terms  of  Sale 
and  Credits”;  A.  J.  Newton,  Rochester, 
“Photo-Engraving  in  Europe”;  C.  A. 
Stinson,  Philadelphia,  “Co-Operative 
Shops ;  Their  Influences  and  Tenden¬ 
cies" :  Carl  h'.  Frcilinger,  Portland,  Ore., 


There  are  more  than  twenty-nine  hundred  manufacturing 
plants  in  Greater  Cincinnati,  producing  annually  $600,- 
000,000  worth  of  diversified  merchandise.  Cincinnati  bank 
clearings  last  year  were  in  excess  of  $3,500,000,000.  Nine¬ 
teen  railroads  converge  here,  with  five  hundred  trains  in 
and  out  daily.  The  freight  averages  two  hundred  thousand 
tons  every  twenty-four  hours.  One  hundred  and  forty 
thousand  prosperous  families,  85%  native  born,  93%  white, 
earn  and  spend  their  wages  in  this  market. 


The  Times-Star  goes  daily  into  four  out  of  every  five 
homes  in  this  community,  and,  more  than  any  other  single 
agency,  it  determines  the  outlay  of  the  family  incomes. 
Local  and  national  advertisers  testify  to  this  fact  in  the 
most  unanswerable  of  all  methods, — the  bulk  of  their 
display  lineage  for  fifteen  consecutive  years. 


In  1922,  with  10,459,407  lines  of  display  advertising,  the 
Times-Star  distanced  the  second  paper,  including  its  Sun¬ 
day  editions,  by  1,921,031  lines.  Of  this,  more  than  2,000,- 
000  lines  were  national  advertising,  a  record  never  ap¬ 
proached  by  any  other  Cincinnati  paper.  Practically  all  the 
national  advertisers  who  use  two  or  more  papers  in  this 
field  make  the  Times-Star  the  chief  medium;  more  than 
one  hundred  and  fifty  of  them  use  it  to  the  exclusion  of  all 
other  local  papers. 


Such  a  record  is  proof  positive  that  there  is  business  to 
be  had  in  Cincinnati,  and  that  the  Times-Star  offers  the 
surest,  quickest  and  most  economical  means  of  getting  it. 


ONCINMn  IMSSIAR 


CHARLBS  P.  TAFT,  Fublithmr  C.  H.  RBMBOLD.  Manmger 

Member  of  Audit  Bureau  of  Circulations 


HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 


■ 


Daniel  L.  Ryan,  former  political  re¬ 
porter  for  the  New  A'ork  Herald  aad 
Evening  Telegram,  was  formally  elected 
secretary  of  the  Democratic  County  Qm- 
mittee  of  New  York  (Tammany  Hall) 
July  23. 
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LuONTHS’  gain  11  PER  CENT 


Citie*  Carried 
fglil30,781  Line*  in  Period 

jB  of  11  PS*"  shown  by  the 

'1KW5P*P®‘’*  ^  cities  listed  by  the 

York  Evening  Post  Statistical  De- 
for  the  six  months  ending  June 
over  the  same  period  in  1922.  All 
,  listed  ran  ahead  of  their  1922  totals 
otl)'  17  newspapers  went  behind  their 
:,.j<  year’s  record.  Total  volume 
"rv-June,  1923,  was  681.130,781  agate 
against  617.834,442  lines  in  1922.  a 
^  of  63,2%, 336  lines. 

?jttof  gain  in  the  month  of  June  was 
so  high,  the  increase  of  8.727,463  lines 
.-venting  an  advance  of  8.7  per  cent, 
month's  total  was  112,431,471  lines, 
,'vt  103,704,008  lines  the  previous 
■  .\11  cities  showed  gains  and  only 
xirspapers  of  the  124  registered  losses, 
■ninarisoiiv  of  lineage  volume  by 
V  )aniiar\-June,  1923-1922,  and  June, 
’';.'i022,  f.'il'iw: 


June,  1923-1922 


1923 

1922 

Gain 

.  York... 

13.793,456 

13.363,928 

429.528 

6,711,930 

6,013,531 

698,409 

7,463,066 

6,812,709 

650,35" 

4,654,034 

4,423,818 

2.H).216 

4,031,400 

3,471.675 

559,725 

3,897,260 

3,653.5411 

243.720 

'■  -T 

5,487,908 

5,156,496 

331,412 

■-  .rp 

4,601,030 

4,493,869 

107,161 

7,942,298 

7,102,368 

938,930 

3.482.475 

3,022,157 

460,318 

4.506.375 

4,287,752 

218,623 

2,906,065 

2.765,153 

140,912 

4.175.462 

3,928,865 

246,597 

3.450,000 

2,874,900 

575.100 

2.830,316 

2,748,293 

82.023 

3,027,148 

2,785.431 

241,717 

2,399,824 

2,251,480 

148,344 

2.915,784 

2,768,475 

147,309 

FiRures  not 

rcceivetl 

2.781,286 

2,654,1  .»0 

127,156 

3.247,858 

2,918,255 

329,603 

2,861,347 

2,494,005 

367.342 

■  W . 

2,314,998 

2,053,968 

261,030 

1,945,440 

1,681,176 

264,264 

2,150,750 

1,973,860 

176.890 

1.906,058 

1,547,252 

358.806 

2.078,283 

1,901,850 

176,433 

2.717.078 

2.488,836 

228,242 

-  -'Wn  .... 

2,152,542 

2,066.246 

86.296 

Totals  .... 

112  431,471 

103,704,008 

8,727,463 

ST.  LOUIS  SUNDAY  PAPERS 
UP  TO  TEN  CENTS 

{By  Tetegrafh  to  Editoi  &  Pcbi-ishekS 
^T.  LOUIS,  July  26. — Beginning 
Sunday,  .August  l>,  the  selling 
prire  of  the  Sunday  Post-Dispatch 
will  be  10  rents  per  copy,  whether 
purchased  from  newsboys  or  news¬ 
dealers  or  delivered  by  carriers,  in 
St.  Louis  and  elsewhere,  it  was 
announced  in  afternoon  and  eve¬ 
ning  editions  of  the  Post  Dispatch 
yesterday. 

Announcement  of  a  similar  rise 
in  price  of  the  Sunday  Globe- 
Democrat  was  made  in  this  morn¬ 
ing's  edition  of  that  paper. 


Publisher  and  Family  on  Tour 

.Arthur  H.  'Vandenberg,  editor  and  pub- 
iislu-r  of  the  Grand  Rapids  Herald,  is 
spending  _  a  month  this  Summer  on  a 
motiir  trip,  driving  over  historic  trails 
«it  the  East.  He  is  accompanied  by  Mrs. 
\  aiulenberg,  who  was  formerly  connected 
with  the  editorial  department  of  the  Chi¬ 
cago  Tribune,  and  their  three  children. 
-Arthur,  Jr.,  Barbara,  and  Betty.  They 
have  bwn  touring  New  York  State  and 
New  England,  and  visited  Washington, 
D.  C.  Mr.  Vandenberg  thinks  every 
American  youngster  should  learn  history 
at  first  hand  by  visiting  famous  historical 
places. 


New  Directory  Secretary 

The  Associated  Business  Diiectory 
Publishers  of  New  York  announce  the 
appointment  of  Rupert  L.  Burdick  as 
executive  secretary,  effective  .August  1. 
For  two  years  and  a  half,  Burdick  has 
been  assistant  to  Jesse  H.  Neal,  execu¬ 
tive  secretary  of  the  .Associated  Business 
Papers.  Inc.,  in  charge  of  agency  re¬ 
lations.  He  is  the  author  of  the  book, 
■‘.Advertising  to  Retailers,”  recently  pub¬ 
lished. 


January-June,  1923-1922 


Sti  York.. 
Ctaafo  ... 
PS^phia. 
Dmoit  .... 
Cmbwl  .. 
k  Louis... 

lotOB _ 

liluoore  .. 
U  .tngries 
Fdilo  .... 
Sa  Francis 
I’nokK  . 
t'ukinjtoD. 
Csinuti  . 

Orleans 

Unerapnlis. 


1923 

85,827,902 
41,785,272 
44,062,428 
28,220,290 
23,860,125 
24,057,700 
32,575,922 
26,903,677 
47,853,274 
20,456,233 
28.241,262 
17,847,896 
24,351,884 
20.900,100 
17,675„'65 
18,754.622 
14,890.976 
17,729,646 
Figures  not 
16.297,806 
19,688,473 
16.382,605 
14.506,888 
11.730,096 
12.859.833 
10.813,782 
12.704,266 
17.068.562 
13,083,896 


1922 

80,925,630 
36,404,217 
39,816,009 
25,191,656 
20,696,250 
21,939,580 
30,946,698 
24,585,970 
41,873,398 
18,387,157 
25,540,872 
16,029,889 
23,623,196 
17,885,700 
16,985,247 
17,010,674 
14,081,298 
16,694,988 
received 
15,207,417 
17,841,815 
1 5,596,997 
12,329,926 
10,079,940 
11,523.582 
9,121.350 
11,057.654 
15.319.080 
12,138.252 


Gain 

4,902,272 

5.381.055 

4.246,419 

3,028,634 

3.163.875 
2,118,120 
1,629,224 
2,317,707 

5.979.876 
2.069,076 
2,700,390 
1,818,007 

728,688 

3,014,400 

699,118 

1,743,948 

809,678 

1,034,658 

1,090.389 

1,846.658 

1.785,608 

2.176,962 

1,650.156 

1,336.251 

1,692,432 

1.646.612 

1,749,482 

945.644 


Fire  in  Press  Room  at  Pres*  Time 

Fire  caused  by  a  hot  pipe  broke  out  in 
the  ceiling  of  the  press  room  of  the 
Salem  (Ore.)  Capital  Journal,  July  17, 
just  as  the  first  edition  was  being  put  to 
press,  but,  despite  the  presence  of  firemen 
and  excitement,  the  paper  came  out  on 
time. 


Portsmouth  (O.)  Times  Building 

The  Portsmouth  (O.)  Times  is  erect¬ 
ing  a  three-story  addition  to  its  building 
to  be  used  exclusively  for  the  business 
department.  New  linotypes  and  steel  fur¬ 
niture  are  lieing  installed  in  the  compos¬ 
ing  room. 


Totals  .  681.130.781  617.834,442  63.296.339 


Fire  in  N.  Y.  Times  Annex 

A  small  fire  on  the  fourth  floor  of  the 
New  York  Times  Annex,  which  houses 
the  editorial  and  mechanical  departments 
was  e.\tinguished  by  firemen  July  23. 


Circulation  Structure 

Ask  the  Publisher  who 
has  taken  my  service. 

J.  F.  D.  Aue,  Publisher  of 

BURLINGTON  HAWK-EYE 

Burlington,  la. 

knows  and  will  tell. 

(Eixff 

'a  SAA(LONOON.eNaj'^CPA(lMOIAMA) 

ACCOUNTANT  &  AUDITOR 
33  WEST  4289STREET 
NEW  YORK  CITY 

Income  Tax  System  Auditing 


In  Homes  Like  This 


*Tn  Japan,  the  Buyers  Read  THE  JlfT* 


Where  Japanese  culture  is  blended  with  the  customs 
and  habits  of  America. 


THE  JIJI  SHIMPO 


is  the  favorite  newspaper.  The  Jiji  commands  the  re¬ 
spect  and  holds  the  confidence  of  the  Nation’s  men  of 
affairs.  It  fills  an  important  place  in  their  lives  which 
only  a  great  newspaper  can  take. 

The  JIJl’S  Circulation 
248,877  copies:  June  1,  1922 

is  chiefly  among  the  leaders  of  Japan’s  social,  commercial 
and  political  life.  They  are  the  men,  and  their  wives 
are  the  women,  who  have  learned  what  the  West  has  to 
gpve  the  East. 

That  is  why  the  Jiji’s  readers  are  the  best  customers  of 
imported  goods  in  Japan. 

For  reliable  market  information  address: 

FOREIGN  SERVICE  BUREAU 

THE  JIJI  SHIMPO 

CabUst  Morniac 

“Jiji  Tokyo,”  Tokyo,  Japan  and  Evaaing 

Baatlay  Coda  Editions 

AMERICAN  HEADQUARTERS 
Canadian  PaciSc  Building,  342  Madison  Avn.,  Now  York 
Joseph  P.  Barry,  Rapresantative 
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THRICE-A-WEEK  WORLD  DISCONTINUED, 
WAS  PULITZER’S  FAVORITE 

Readers  Demand  Daily  Paper  Now,  Says  Swan  Song  of  Once- 
Prosperous  Edition;  Weekly  Issues  of  Metropolitan 
Papers  Have  Nearly  All  Disappeared 


^HE  Thrice-a-\Vet*k  World,  the  weekly 
edition  of  the  New  York  World,  has 
passed  out  of  existence,  following  in  the 
wake  of  weekly  editions  of  numerous 
other  city  dailies.  The  Thrice-a-Week 
World  is  one  of  the  last  to  quit  publica¬ 
tion. 

To  use  the  words  of  its  management 
in  the  last  special  notice  to  subscribers, 
this  former  favorite  of  thousands  of 
scattered  American  homes  was  forced 
“to  bow  to  the  march  of  progress”  and 
“to  the  insistent  demand  of  the  public 
everywhere  for  the  daily  newspaper.” 

Today,  only  a  few  metropolitan  dailies 
continue  to  publish  weekly,  semi-weekly 
or  thrice-weekly  editions,  according  to  a 
study  made  by  the  World  of  this  once- 
prosperous  field.  These  papers,  it  was 
found,  had  changed  completely,  had  be¬ 
come  specialty  publications,  dealing 
chiefly  with  agriculture. 

Among  these  are: 

The  Farmers’  Dispatch,  a  semi-weekly 
edition  of  the  St.  Paul  Dispatch. 

The  St.  Louis  Globe-Democrat,  printed 
Mondays  and  Thursdays. 

The  Kansas  City  Star,  weekly  edition. 

The  Memphis  Commercial  -  Appeal, 
weekly  edition. 

The  -Atlanta  Constitution,  printed  Tues¬ 
days,  Thursdays  and  Saturdays. 

The  Toledo  Blade,  printed  weekly. 

-At  the  passing  of  the  Thrice-a-Week 
World,  it  had  a  circulation  of  alxjut 
50,(X)0.  These  readers  were  offered  by 
the  \\'orld  management  the  opportunity 
of  receiving  the  Monday  edition  of  the 
Morning  World  until  their  subscriptions 
ran  out  or  a  refund  of  their  money. 

To  the  readers  the  end  was  sudden, 
but  the  management  had  the  question 
under  consideration  several  years. 

-A  man  high  in  the  business  manage¬ 
ment  of  the  company  told  Editor  a.nu 
Prm.isiiER  that  the  death  of  the  Thrice- 
Ji-week  World  followed  a  “slow  sa.gging” 
in  circulation  and  the  lack  of  advertis¬ 
ing  support,  coupled  with  the  large  in¬ 
crease  in  costs  of  productioti  of  all  ptihli- 
cations. 

“When  we  commenced  a  survey  of  the 
field  last  .April.”  he  said,  “T  was  frankly 
amazed  at  the  number  of  metropolitan 
newspapers  that  had  ceased  publication 
of  their  weekly  editions. 

The  Kansas  City  Weekly  Journal. 

“Those  remaining  had  become  papers 
handling  almost  etitirely  local  news  for 
the  farming  country  close  around  the 
city.  There  was  no  field,  we  found,  for 
such  publications  as  the  Thrice-a-Week 
World  through  the  New  England  and 
Eastern  States  with  its  many  thickly 
populated  centers  and  its  many  facilities 
for  quick  transportation.” 

The  swan  song  of  the  Thrice-a-Week, 


published  iu  the  last  edition  under  the 
heading,  “Special  Notice  to  Subscrib¬ 
ers,”  sums  up  the  reasons  for  discon¬ 
tinuing  the  paper.  It  follows; 

“Few  people  in  the  United  States  are 
now  beyond  the  reach  of  the  daily  news¬ 
paper  within  24  hours  of  its  issue.  Fast 
railroad  transportation  and  rural  mail 
delivery  have  opened  up  remote  regions 
to  the  great  daily  and  Sunday  news¬ 
papers  of  the  cities  with  latest  news 
pictures  and  literature  of  the  whole 
world. 

“Twentieth  century  progress,  amazing 
alike  in  its  development  of  newspapers 
and  of  eager  reading  public,  has  rele¬ 
gated  to  the  background  one  notable 
-American  institution  of  the  nineteenth 
century — the  weekly  newspaper,  more 
particularly  the  weekly  issues  of  large 
city  dailies  that  formerly  circulated 
widely  throughout  the  country. 

“Their  sun  has  set ;  their  day  has 
passed.  One  by  one  they  have  dropped 
quietly,  unnoticed,  out  of  existence. 
Their  place,  even  in  the  farmhouse,  is 
taken  by  the  daily  newspaper.  Whether 
in  city  or  country,  the  public  wants  the 
news  of  today,  not  that  of  yesterday. 
Only  a  few  weekly  or  semi-weekly  is¬ 
sues  of  Western  and  Southern  dailies 
remain,  but  they  are  changed  completely 
in  character  to  form  specialty  publica¬ 
tions  of  a  new  and  distinct  type. 

“.Almost  the  last  of  the  old  group  is 
the  Thrice-a-Week  World.  For  many 
years  it  has  been  a  favorite  visitor  to 
thousands  of  widely  scattered  .American 
homes.  But  now  it  must  bow  to  the 
march  of  progress,  to  the  marvelous 
growth  of  its  greater  companions  under 
the  World  banner  — the  Daily,  Evening 
and  Sunday  issues,  and  to  the  insistent 
demand  of  the  public  everywhere  for  the 
daily  newspaper. 

“.^  the  Thrice-a-Week  World  sur¬ 
renders  its  scepter  and  its  army  of 
friends  to  the  Daily  World,  and  will 
cease  publication  after  this  issue.” 

The  Weekly  World,  from  which  the 
Thrice-a-Week  World  eventually  was 
born,  was  established  in  1860.  It  re¬ 
mained  a  weekly  until  Joseph  Pulitzer 
took  control  of  the  New  York  World 
May  10.  1883,  being  made  a  bi-weekly 
September  5,  1894.  .After  August  12. 
1895.  issues  commenced  to  appear  three 
times  a  week. 

Pulitzer,  it  was  said,  was  particularly 
fond  of  the  Thricc-a-Week  World  as  a 
medium  for  scattering  his  editorials  all 
over  the  country,  and  ever  since  editor¬ 
ials  from  the  Morning  World  have  been 
reprinted  in  the  Thrice-a-Week. 

When  published  as  a  weekly,  the  paper 
boasted  from  eight  to  ten  pages  regu¬ 
larly.  The  Thrice-a-Week  was  six 
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pages.  At  the  start  of  the  World  War, 
due  to  the  scarcity  of  paper,  the  size 
dwindled  further,  and  on  May  21,  1917, 
tfie  Thrice-a-Week  appeared  with  only 
four  pages,  continuing  this  size  until  its 
last  edition. 

.At  one  time  the  Thrice-a-Week  World 
had  a  very  large  circulation,  the  peak 
being  reached  in  1896,  an  election  year, 
wlien  the  books  showed  more  than  130,- 
<)(K1  subscribers.  During  1901  and  1902 
this  circulation  was  maintained,  but  after 
these  years  commenced  gradually  to  de¬ 
crease. 

Une  of  the  chief  features  of  the  paper 
was  its  exceedingly  low  subscription 
rate  of  $1.00  a  year,  and  its  many  club¬ 
bing  arrangements  with  periodicals  and 
magazines  of  interest  to  the  rural  reader. 

Even  during  the  last  years  of  its  ex¬ 
istence,  the  circulation  was  very  widely 
spread.  The  last  subscription  list  re¬ 
vealed  readers  in  every  State  of  the 
Union,  in  Canada.  .Alaska,  Mexico,  in 
England  and  on  the  Continent.  When 
the  last  edition  was  printed,  copies  were 
sent  to  regular  readers  as  far  west  as 
California,  while  there  were  219  sub¬ 
scriptions  in  Alaska.  The  paper,  the  list 
demonstrates,  was  particularly  well-liked 
throughout  the  Southern  States.  It  was 
sold  extensively  in  Virginia,  West  Vir¬ 
ginia,  North  Carolina,  Florida,  Alabama. 
Kentucky  and  Texas.  New  York,  of 
course,  had  the  largest  circulation  of 
any  single  state,  with  Pennsylvania  and 
Ohio  second. 

To  Albert  E.  Wood,  the  last  editor  of 
the  Thrice-a-Week  World,  hundreds  of 
letters  have  arrived  from  people  living  in 
small  out-of-the-way  communities  in  all 
parts  of  the  country.  These  letters,  in 


practically  every  case,  express  rarw 
the  passing  of  what  one  reada  qii? 
“the  poor  man’s  daily.”  Others 
that  this  “valuable  property”  shoSH*L 
“thrown  away,”  and  speak  of  iu  a* 
continuance  as  “a  real  hardship" 

“We  tried  to  give  our  readers  the 
tinuous  progress  of  news,  althom*^ 
newspaper  came  to  them  only  everr«; 
business  day,”  Mr.  Wood  said. 

“With  the  increase  of  dailies  thr 
out  the  country,  we  changed  in 
cases  from  giving  long  accounU  ofS 
big  news  covered  by  the  news  agea^ 
and  tilled  the  paper  with  special 
by  World  staff  writers,  which  could^ 
otherwise  be  obtained. 

“Our  idea  was  to  give  a  cheap  no¬ 
paper  with  well-written  news  in  it,  c*. 
densed  for  the  interest  of  rural  reafc 
But  of  late  years  it  proved  to  be  a 
advertising  medium.” 


Other  editors  of  the  Thrice-a-Waf 
under  the  Pulitzer  management  wt. 
T.  E.  Willson,  editor  of  the  WWli 
World  in  1887  ;  Fred  Duneka,  who  hfc 
went  to  Harpers  magazine;  H. 
vester,  J.  .A.  Altsheler,  the  author,  ^ 
Lucien  M.  Adkins. 

Among  the  last  weekly  editions  ■ 
metropolitan  newspapers  to  cease  po-l 
lication  before  the  World  was  that 
the  Springfield  Republican.  The  Bost-- 
Globe  stopped  its  weekly  about  ten  vai 
ago.  The  Tribune  Farmer  was  per^a^ 
the  most  popular  New  York  week!; 
When  the  building  of  the  Los  .Angtii 
Times  was  blown  up  in  1911,  the 
scription  list  of  the  weekly  of  that  pa;t 
was  destroyed.  The  management  ;[« 
this  opportunity  to  quit  publicatioi  • 
the  edition. 


ST.  LOUIS  grocers  who  adver¬ 
tise  nationally  known  products 
locally,  concentrate  their  efforts 
in  the  principal  evening  news¬ 
papers. 


During  the  first  six  six  months  of 
this  year  The  Star  alone  carried 
53,875  lines  more  retail  grocery  ad¬ 
vertising  than  the  morning  paper. 


—One  of  the  most  convincing  rea¬ 
sons  why  a  national  advertiser  of 
food  and  allied  products  should 
include  on  his  list— 
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jjOOOOO  TRUTH-IN-ADS 

campaign  planned 

Buiine**  Bureaus  to  Subscribe 
Uglf.MiUion;  Executive  Committee 
of  A.  A.  C.  of  W.  Commends 
Postmaster  General  New 

\,Biouncenieiit  that  more  than  $600*000 
,jl  be  appropriated  to  further  the 
■I’mth  in  Advertising”  campaign  was 
jBiJe  July  23  at  the  annual  meeting  of 
^aecutive  committee  of  the  Associated 
Advertising  Chibs  of  the  World  at  the 
sijrkstone  Hotel,  Chicago. 

Of  this  amount.  $500,000  will  be  sub- 
by  -10  Better  Business  Bureaus 
difottghout  the  country,  and  the  re- 
jijKler  will  be  appropriated  by  the 
Associated  Advertising  Clubs. 

•‘The  results  of  advertising  depend  en- 
;.tely  on  the  impression  that  the  reading 
j^c  gets  from  advertisements,”  said 
,-jrl  Hunt,  manager  of  the  association. 
■Through  the  agency  of  the  A.  A.  C. 
ci  W,  37  States  and  many  municipalities 
iave  passed  statutes  requiring  that  all 
idvertisements  be  true  representations. 
Wf  are  trying  to  get  all  the  States  to 
pss  such  laws.” 

.\  resolution  was  passed  commending 
Postmaster-General  Harry  S.  New  for 
ids  activity  in  helping  to  discover  the 
Entities  of  fraudulent  advertisers. 
“Le^slation  is  now  the  panacea  for 
die  ills  of  mankind,”  Mr.  Hunt  con- 
amied.  “But  now  the  main  object  of 
die  advertising  clubs  is  to  enforce  the 
(listinjf  laws,  especially  those  relating  to 
die  telling  of  the  truth  in  advertising.” 
Some  declared  a  plan  was  under  con- 
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sideration  providing  for  the  chartering 
of  a  ship  for  the  advertising  delegates 
from  this  country  to  the  London  con¬ 
vention. 

Carl  Hunt,  of  New  York,  was  reap- 
fiointed  manager  of  the  organization. 
John  B.  Powell,  Chicago  Tribune  corre¬ 
spondent,  recently  captured  by  bandits  in 
China,  was  appointed  district  chairman 
of  the  Orient.  Reuben  H.  Donnelly,  of 
Chicago,  was  appointed  chairman  of  the 
president’s  advisory  committee.  A  re¬ 
duction  of  the  present  high  rates  on 
second-class  matter  was  favored  in  a 
resolution  adopted. 


Paper  Freight  Rate  Complaint 

The  Chicago  Tribune  Company  filed 
a  complaint  with  the  Interstate  Com¬ 
merce  Commission  July  19  asking  repat  a- 
tion  of  $15,000  on  freight  charges 
assessed  on  newsprint  for  the  past  four 
years  from  the  Ontario  Paper  Co..  Ltd., 
Thorold,  Ontario,  to  the  News  Syndicate 
Company  of  New  York,  publishing  the 
Daily  -News.  Roth  the  paper  company 
and  the  New  York  newspaper  are  owned 
by  the  Tribune  Company.  The  com¬ 
plaint  alleges  that  the  freight  rates  ex¬ 
acted  by  the  railroads  participating  in  the 
traffic  are  unreasonable. 


Quarter  Century  Management 

The  management  of  the  Lewiston 
(Me.)  Daily  Sun  celebrated  their 
twenty-fifth  anniversary  July  21.  When 
they  took  over  the  paper  in  1898  the 
circulation  was  a  little  over  2,0(X),  now 
it  is  14,(X)0.  George  W.  Wood  is  the 
present  editor. 


Gather 


•‘DY  the  way,”  writes  W.  K.  Stewart, 

^  business  manager  of  the  Toledo 
Blade,  in  a  letter  to  Charles  .Austin 
Bates,  New  York,  “I  just  noted  in  the 
■fcpatches  that  the  Rochester  Post-Ex¬ 
press  has  been  sold  to  Hearst,  and  this 
seems  to  me  like  the  passing  of  an  old 
iriend,  as  I  started  my  career  on  that 
newspaper  on  Saturday,  Jan.  31,  1891 — 
2  years  ago.  There  have  been  many 
changes,  but  this.  I  think,  marks  the  pass¬ 
ing  of  the  Post-Express. 

“In  those  days  the  paper  was  edited 
!»y  Joseph  O’Connor,  a  wonderful  editorj 
and  managed  by  Daniel  T.  Hunt,  a  very- 
capable  man  and  a  fine  gentleman.  Louis 
Wiley,  now  manager  of  the  New  York 
Times,  was  a  reporter. 

“I  was  office  boy,  mailing  clerk,  janitor, 
ustodian  of  the  office  cat,  and  1  had  sev¬ 
eral  other  jobs.  I  did  not  get  very  much 
™oney,  but  I  had  lots  of  fun.  We  used 
tc  get  down  at  7  o’clock  in  the  morning. 


take  a  half  hour  for  lunch,  and  get 
through  at  6:30  in  the  evening,  except 
Thursday  nights,  when  I  had  to  stay 
until  10  o’clock.  For  this  I  got  $3  per 
week.  The  kids  nowadays  want  $3  a  day 
to  work  from  8  to  5. 

“Times  change,  and  I  was  thinking  the 
other  day  when  1  was  in  our  composing 
room  that  if  old  Bod  Ludlow  or  John 
Stevens,  a  couple  of  the  old  compositors 
of  those  days,  were  turned  loose  in  our 
composing  room,  they  would  not  recog¬ 
nize  it  as  being  the  composing  room  of 
a  newspaper.  There  isn't  a  type  case 
in  the  room,  and  I  do  not  think  very 
many  of  the  printers  know  what  a  stick 
is. 

“Why  don't  you  write  a  story  about 
the  modern  newspaper,  as  compared  with 
the  newspapers  of  25  or  30  years  ago. 
before  the  advent  of  the  linotype  and 
other  modern  equipment?  .\  lot  of  folks 
would  like  to  read  it.” 
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CLASS  IS  CLASS,  BUT  EVERY  MAGAZINE 
CAN’T  HAVE  IT,  THINKS  INGOMAR 

Young  Montmorency  Finds  Salesmen  for  All  Kinds  of  Periodi¬ 
cals  Sell  the  Same  Buying  Public  to  the  Same 
Manufacturer,  but  Papa  Explains  It 


States  markets.  It  would  be  rank  in¬ 
gratitude  on  the  part  of  Canada  to  stop 
the  shipping  of  pulpwood  now,  and  be¬ 
sides  it  would  be  bad  business  policy.  We 
are  doing  good  business  with  the  United 
States.  Why  interfere  with  the  pleasant 


PULP  EMBARGO  HEARINGS 
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Be  Named  in  August 
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Members  of  the  Royal  Comtnissin. 
and  profitable  relations?  I  am  surprised  be  appointed  by  the  Canadian 
that  most  of  the  Canadian  newspapers  are  ment  to  investiirate  tli<>  nw>H 


By  JOHN  WILBERFORCE  PEABODY 

“PAI’A,"  said  Ingomar  Montmorency, 

^  Jr.,  “w 


‘A  chameleon,  my  son,  is  a  little  lizard 
with  a  cute  trick  of  changing  its  com¬ 
plexion  to  conform  to  the  color  of  its  ' 
surroundings.” 

"Then,”  said  Ingomar  thoughtfully, 

“if  you  judge  this  magazine  which  I 
have  been  reading  by  its  advertising,  it 
should  be  called  the  Qiameleon.” 

“Why  do  you  say  that,  you  surprising 
and  precocious  progeny  of  a  constantly 
amazed  parent?”  asked  I'apa,  smilingly. 

“Well,”  replied  Ingomar,  “magazines, 
when  they  talk  about  the  advertising 
value  of  their  publications,  always  wal¬ 
low  in  statistics  to  show  how  they  reach 
’class.’  ‘Three  in  every  four  families 
that  represent  the  jiotential  purchasing 
jiower  of  the  country’  is  the  general  tone 
of  the  chatter  they  hand  prospective  ad¬ 
vertisers.  Of  course,  as  you  have  told 
me  before,  they  arrive  at  these  figures  in 
various  trick  ways  that  make  the  deduc¬ 
tions  of  Sherlock  Holmes  look  like  me 
at  the  tender  age  of  one  reciting  the  al¬ 
phabet.  But  anyhow,  the  bulk  of  their 
soliciting  fireworks  is  ‘We  get  to  the 
buyers — YOUR  kind  of  buyers.  Xever 
mind  the  poor  fish  that  never  see  our 
$12,000  back  covers.’ 

“Now  here  in  this  newest  and  thickest 
number  1  find  the  advertising  of  bird 
seed,  electric  hoists,  overalls,  $5,000 
autos,  soap,  paint  for  home  experimenta¬ 
tion,  cruises  to  the  Orient,  correspond¬ 
ence  schools,  net  to  mention  the  photo¬ 
graph  of  Elmer  who,  in  spite  of  his 
Grand  Canyon  hair  cut,  makes  the  tidy 
sum  of  $160  monthly  selling  subscrip¬ 
tions  in  his  neighlxirhood.  If  all  these 
birds,  who  are  straining  their  resources 
and  ruining  the  amateur  standing  of 
most  of  our  popular  color  artists  to  pre¬ 
pare  their  copy,  think  this  magazine 
reaches  the  class  that  represents  most 
of  their  own  customers,  some  optimistic 
goof  in  the  party  must  be  getting  se¬ 
verely  stung.” 

“Oh,  I  don’t  know,”  said  Papa  with 
an  undisguisable  twinkle  in  his  eye. 
“What  about  the  great  and  diversified 
army  of  newspaper  advertisers?”- 

Ingomar’s  boyish  map  quickly  regis¬ 
tered  deep  disgust. 

“Of  all  the  heavy-witted  fathers  I  ever 
had.”  said  he.  “you  are  the  goat’s  appe¬ 
tite  when  it  comes  to  middle-aged  and 
futile  kidding.  Yes.  we  have  no  bananas, 
but  I  have  a  pelican  for  a  parent. 
Sneeze.  Get  the  subway  dust  out  of 
vour  attic.” 

“I  needn’t  tell  you  not  to  lie  impudent, 
because  that  is  your  alliterative  middle 
name.”  said  Papa.  “But  I  beg  you  not 
to  be  peeved.” 

“Well.”  said  Ingomar.  somewhat  sul¬ 
lenly,  ‘‘you  do  jazz  up  a  finely  strung 
line  of  thought,  when  you  are  full  of 
veal  chops  and  coffee,  in  a  way  that 
makes  me  hope  I  shall  never  grow  up  to 
be  an  overfed  and  under-intelligent  busi¬ 
ness  man.  But.  replying  to  your  silly 
gibe,  every  kid  at  school  knows  that 
everylxidy  reads  the  newspapers  and  all 
who  advwtise  in  them  go  after  the  many 
w  ho  read  to  grab  off  the  smaller  number 
who  buy.  But  what  I’m  grousing  about 
here  is  that  magazines  talk  alxnit  their 
cute  little  army  of  readers  as  though  they 
represented  some  exclusive  country  club 
memlicrship  with  a  slipping  list  written 
on  the  back  of  a  score  card  and  a  caddv 
following  close  liehind  with  a  sack  full 
of  coin. 

“Now  we  read  nine  magazines  in  this 
family,  but  I  ask  yon,  do  we  get  all 
steamed  up  over  vitamines  in  pie.  enam¬ 
eling  the  sink,  trading  in  the  Ford  for 
a  Hoosus-Six.  overalls  for  Ma.  ringing 
door  bells  for  subscribers,  all  in  the  .same 
breath  ? 

“When  these  magazine  guys  go  nut  to 


sell  space,  they  always  look  at  the  sign 
on  the  factory  to  see  wliat  they  make 
there  before  they  answer  the  question, 
‘Can  I  force  people  to  eat  more  persim¬ 
mons  by  advertising  in  your  publication?’ 

“Why,  one  time  I  heard  alxiut  a  so¬ 
licitor  who  dropped  his  cap  driving  up 
in  Connecticut  right  in  front  of  a  big 
factory.  He  was  a  near-sighted  gink  and 
hurriedly  read  the  big  sign  on  the  roof 
before  he  stepped  in  to  see  the  president 
on  the  off  chance  of  selling  a  double 
page  .spread  to  help  out  a  rather  thin 
numlK'r  for  the  F'all. 

“  *We  are,’  said  he  to  the  manufacturer, 
‘the  greatest  pickle  medium  on  earth.’ 

“  ‘Wliat  are  pickles  in  my  life,’  ex¬ 
claimed  the  manufacturer.  ‘1  hate 
pickles  generally  and  dill  pickles  spe- 
ciiically.  I  am  a  plow  maker  and  an 
amateur  prohibitionist  and  I  haven’t 
even  a  remote  sympathy  with  anything 
pickled,  if  you  will  pardon  the  funny 
crack.’ 

‘“If  there  is  anything  we  can  sell 
Ix-tter  than  pickles,’  said  the  solicitor, 
hiding  a  blush  liehind  a  large  chart 
showing  the  distribution  of  mowing  ma¬ 
chines  in  the  California  desert,  ‘it  is 
plows.  Plow  the  wave,  or  plow  the  lea, 
or  plow  the  fairway — it’s  all  one  to 
me,  which  is  a  rougli  rhyme  but  good 
for  a  young  feller.’ 

“.And  so  he  sells  the  poor  plowman  a 
chunk  of  space  that  would  hold  the  E>ec- 
laration  of  IiKlependence  in  72-point 
P|t|iiC‘  How  do  they  get  away  with 

“Oh.  it  isn’t  so  bad  as  all  that,”  said 
Papa,  “and  not  quite  so  inconsistent  as 
you  paint  it.  Consider  a  moment  the 
pfissible,  although  detached,  interest  of 
the  owner  of  a  $5,000  car  in  some  of  the 
ether  merchandise  advertised  on  adjoin¬ 
ing  pages. 

“When  he  gets  up  in  the  morning  he 
speaks  to  the  canary,  because  in  these 
days  of  congested  traffic  and  rough  driv¬ 
ing  a  man  must  have  some  offsetting  in¬ 
fluences  of  a  finer  nature  in  his  life. 
What  is  more  natural  than  to  have  him 
think  of  the  canary’s  breakfast  food? 
So  a  new  prospect  for  bird  seed  is  made. 

“Driving  to  town,  he  tries  to  fix  a 
spark  plug  _  and  promptly  wishes  for 
overalls.  W’hen  he  buys  a  pair,  his  gar¬ 
dener  tells  all  the  other  gardeners  in  the 
neighlwrhood  the  kind  the  boss  bought, 
and  on  the  theory  of  emulation  (take  it 
from  the  magazine  men)  all  these  toilers 
lay  in  a  similar  pair.  Later  on  he  gets 
stuck  in  the  mud  and  thinks  about  hoists. 
He  comes  home  hungry  and  demands  pic 
with  a  plus  four  proportion  of  vitamines. 
When  his  car  breaks  down  and  goes  to 
the  garage,  he  is  driven  by  idleness  to 
enamel  the  bath  tub,  and  when  his  gas 
and  oil  bills  run  away  with  his  income, 
his  mind  naturally  turns  to  how  he  can 
make  a  little  more  dough  pleasantlv  at 
home.” 

Ingomar  breathed  deeply  and  thought 
hard  for  a  moment.  Nlere  w'ords  were 
difficult.  Finally  he  asked  reproach  full  v ; 

“Papa,  are  you  low  enough  to  kid’ a 
little  b<n-  .seriouslv?” 


for  the  embargo.  This  is  all  because 
those  who  are  seeking  the  embargo  have 
txen  misled  and  have  not  made  a  study 
of  the  question.  Our  company  stands  to 
benefit  by  the  embargo,  as  the  farmers  in 
our  district  will  have  no  other  customer. 
But  we  do  not  look  at  things  that  way.” 


Using  Gobs  as  Press  Agents 

The  naval  recruiting  station  at  Omaha 
aiwi  the  Omaha  Chamber  of  Commerce 
have  joined  forces  in  a  campaign  to  ad¬ 
vertise  Omaha  all  over  the  world,  .ind 
hereafter  all  gobs  recruited  in  Omaha 
and  the  State  will  be  furnished  with  data 
concerning  Nebraska  and  their  home 
towns,  so  they  will  lie  ready  to  Ixiost  Ne¬ 
braska  on  every  opportunity. 


Californians,  Inc.,  Raises  $350,000 

Californians,  Inc.,  has  already  received 
$.1.50.000  in  its  campai.gn  for  $475,000  for 
advertising  purposes.  The  results  from 
advertising  the  State  so  far  have  war¬ 
ranted  the  faith  of  the  projectors  of  the 
idea. 


ment  to  investigate  the  need  of  the  S' 
posed  embargo  on  export  of  ouW-nJ' 
the  United  States  will  be  named 
ably  by  the  middle  of  August 

DelitH;rations  will  tlien  commence* 
mediately,  and  the  meetings  of  the 
mission  likely  will  continue  for  jt  V 
three  or  four  weeks.  It  is  assumed^ 
commission  will  seek  the  opinions 
representatives  of  the  leading  paper 
terests  of  the  United  States.  These - 
terests,  through  the  .American  Nei 
paper  Publishers  -Association,  hate  i 
ready  demonstrated  their  willingness*! 
appear  before  the  commission. 

Well-informed  persons  are  certain  tb 
the  government  will  not  pronounce  t 
embargo  until  the  Royal  Commission  hj, 
had  opportunity  to  report  back  its  hi 
ings  to  the  Minister  of  Finance.  T- 
same  authorities  are  confident  the  :  ^ 
will  be  favorable  to  .American  intereri 
despite  the  fact  the  Government  is  ’ 
anxious  to  con.serve  the  timber 
of  the  Dominion. 


s% 


Taxi  Company  U«es  Half  Page* 

Upon  their  entrance  into  Philadelphia 
territory,  the  Checker  Taxicab  Company 
took  half  pages  in  the  newspapers  to  an¬ 
nounce  the  fact. 


Ayer  Left  $1,900,000  EiUte 

F.  Wayland  Ayer,  of  the  firm  of 
\V.  -Ayer  &  Son,  Philadelphia  adven:-! 
agents,  left  personal  effects  appraised 
$l.9(K).fl(X1.  The  heirs  are  the  widci 
Mrs.  Martha  L.  .Ayer,  and  a  da^., 
Mrs.  .Anna  -Ayer  Fry,  both  of  (inir. 


CANADIAN  HITS  EMBARGO 

Bathurst  Paper  Company  Head  Sees 
Peril  to  Trade  Relations 

Angus  McLe.an.  president  and  general 
manager  of  the  Bathurst  Co..  Ltd.,  op¬ 
erating  a  paper  mill  and  pulp  mill  at 
Bathurst.  N.  B.,  as  well  as  three  saw 
mills,  steamsliip  docks,  etc.,  has  de¬ 
nounced  the  proposed  Dominion  embargo 
I >11  pulpwood  sbipmei’.ts  to  the  Lhiited 
.“states  in  the  following  statement ; 

“For  the  past  two  or  three  vears  the 
Can.adi.an  pulp  and  paiier  mills  would 
have  been  closed  down  but  for  the  Unifeil 


Somebody’s  Birthday 

in  2,200  St.  Louis  Homes  Today 

/T'S  no  small  item  to  pile  birtKda^^ 
gifts  on  s,203  St.  Louis  breakf^ 
tables  evef>  da^.  .  •  But  St.  Louis, 
witK  more  tKan  800,000  people,  is 
meeting  tbe  problem  eacK  moming 
tbrougbout  tbe  ^ear. 

TKen,  too,  there  are  suck  festive  oc* 
casions  as  GKristmas  and  St.  Valen¬ 
tine's  Day,  u'^edtiings,  anniversaries — 
all  raising  that  important  question : 
“What  shall  the  gift  be  ?  ** 

well  that  question  can  be  answered 
thfxmfih  advertising  in  ‘*St.  Louis'  great 
sKov?  window"  !  .  .  .  And  Kow  eagerly  St. 
Louis  responds  to  the  lure  of  gifts  attractively 
portrayed  in  this  unusual  medium ! 


(ilobc-iPtmonnat 

J.  CARR  GAMBLE,  cdJrenifmg  Manag/et 


_J 
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$300,000,000 


MASSACHUSETTS— PopmUtloB,  I.IU.IM 
Clnm-  t.M0 
UtloB  Ubbb 


*Attl«boro  Sun  . (E) 

tSoBtOB  SandBp  AdTBrtia«r...(8) 

*B«itaa  Olob*  . (MJkE) 

‘SoitOB  Olob*  . (t) 

SottoB  TBUcnm  . (E) 

tBeitefi  TTBnBCrlpt  . (S) 

•FbU  aiTBT  Hanld . (E) 

'Fltekkart  Santla*!  . (E) 

tOraaaSald  Eaoordar . (E) 

'HaTarhUl  OaaattB  . (E) 

*Lyaa  It«m  . (E) 

Lyaa  Talacraai  Heart . (EA8) 

LowaU  Cearter-Oltliaa  and 

Eatnlnc  leader  . (MAE) 

*Mtw  Bedford  Standard-Mereaiy 
(MAE) 

'Near  Bedford  Saaday  Standard  (S) 
tMortk  Adaaia  Traaaorlpt. ...(E) 

'Salem  Meari . (E) 

Taaatea  Oaiette  . (E) 

'Weroeeter  Telecram-Oaaetta 

(MAE) 

'Weroeeter  Saaday  Teletnm.d) 


5.189  .0S75  .0175 

481.019  .70  .70 

tSO.805  .45  .40 

Sti.511  .55  .55 

145.110  .10  .00 

01.800  .00  .00 

14.000  .oa  .ou 

10.709  .00  .000 

1.050  .0170  .0170 

10.910  .000  .04 

10.041  .00  .M 

10,000  .00  .00 


11.049  .00  .00 

10.007  .00  .00 

0.004  .0070  .00 

10,040  .00  .or 

0,801  .M  .00 

78.050  .14  .n 

44,470  .10  .U 


MAIME— PepaUttaa.  708.014 

tBaaper  Sally  Oemmernlel...(E)  10,000  .00 

•PertUad  Praea  Herald. ..(MAS)  87,000  .07 

•Portlaad  Eaprata . (E)  07,000  .10 

■Pertlaad  Taltoram  . (B)  00.000  .10 

tWatarellla  Baattaal  . (M)  0,901  .000 


HEW  HAMPSHIEE— PapabtlaB.  Ott.OOS 

tKeena  Sentinel  . (E)  0.884  .00 


EHOSE  XBLAHS— Pepnlattoa.  004,007 

area-  0,500 


tBawpart  BaOy  Heara. 
tPaartaakat  Tlama  .... 
tPraaUaaaa  BaUatla  . 
tPraaldeaee  Jennal  .. 
rPreivtdaaaa  learaal  .. 
tPiaaldenee  Trlbaaa  .. 

'Waaterly  Baa . 

♦WeeanaeOeO  OaU . 


latloB  Una 

(E)  4,100  .1001 

(E)  01410  .07 

(M)  01.800  .10 


.(M)  01.800 

.(M)  00.000 

..IS)  17,400 

..(E)  00,0U 


00,000  .00 

17,400  .14 

00,0U  .10 


.(EAS)  1000 
,...(E)  U.00O 


TEBMOHT— Pepalattaa.  001400 

*Bam  TUaea  . (E)  0,010  .00 

tBeanlnttea  Baaaat  . (E)  0,007  .0100 

Barllwtea  Dally  Hean . (E)  7,100  .04 

•BarUastaa  Fran  Piaaa. . (M)  11,070  AO 

•Batlaad  Bwald  . (M)  10,181  .04 

TSl  Jehaabaiy  Oaledealaa-Eeeefd 

(E)  1170  .0014 


(X>HHEOnCVT— PapaUttoa,  l,OSO,ni 
tBrldoaport  PeaVTalacraa  (EAM)  40,001  ,14 

TBrtdsepert  Peat  . (0)  19,000  .00 

Hartfetd  Cearaat  . . (S)  00,700  .00 

Baitfard  Oearaat . (S)  40,000  .10 

tEartferd  Tlmaa  . (E)  40,000  .11 

•Maridaa  Eaoerd  . (M)  7,100  .041 

tMlddlataara  Prate  . (E)  7,787  .00 

tBaar  Haeaa  Eeflate* . (EAS)  00,014  ,10 

'Hear  Leadea  Day . (E)  10,700  .04 

tHaraHdk  BaUeUa  . (M)  11,101  .07 

Horaralk  Hour  . (E)  1950  .00 

•Staarfaid  Adeeeata  . (E)  0,500  .OP 

•A,  B.  0.  Statemaat.  April  I,  1001. 
tOaearnaieat  Statemaat,  April  1,  1000. 


IN  CROPS 


Supplements  the  Annual  Income  of 

NEW  ENGLAND 

One  rarely  refers  to  the  agricultural 
resources  of  New  England  in  view  of 
the  importance  of  its  manufacturing 
interest. 

• 

According  to  statistics  two-thirds  of 
all  the  clocks,  firearms,  silver-plated 
ware,  corsets  and  ammunitions  manu¬ 
factured  in  the  United  States  are  made 
in  the  New  England  States. 

New  England  has  many  sources  of 
wealth.  The  National  advertiser  who 
successfully  sells  New  England  acts  on 
what  he  “reads  between  the  lines,” 
particularly  about  the  constantly 
growing  lines  of  New  England’s 
colossal  trade  industries. 

New  England  will  buy  your  best,  if 
you  advertise  it  and  distribute  it  well. 

Use  these  dailies  intensively  and  you 
\v'ill 

GET  YOUR  GOODS 
CALLED  FOR  BY 
NAME  ALL  OVER 
NEW  ENGLAND 
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PAPERS  SHOULD  GUARD  NEWS  SPACE 
AGAINST  BOOSTER  CAMPAIGNS 


Chambers  of  Commerce  Drives  Worth  Just  the  News  Therein 
and  No  More,  Except  at  Advertising  Rates — Railroads 
Use  Press  Agent  Methods  to  Get  Favorable  Publicity 

By  JASON  ROGERS 


A  NEWSPAPER  PUBLISHER  in 
a  small  city  in  the  Middle  West 
writes  to  ask  my  opinion  regarding  the 
proper  amount  of  publicity  a  newspaper 
should  give  to  efforts  on  the  part  of  a 
local  chamljer  of  commerce  for  mem¬ 
bership  and  other  purposes. 

He  says  that  he  offered  to  run  liberal 
space  to  boost  the  campaign  provided  he 
was  given  credit  for  the  space  at  adver¬ 
tising  rates.  The  campaign  manager  pre¬ 
tended  to  be  shocked  at  the  thought,  for 
he  probably  also  counted  on  a  cash  do¬ 
nation  from  the  publisher. 

This  brings  up  a  very  interesting  ques¬ 
tion  which  is  of  vital  interest  to  all 
newspaper  owners.  No  one  outside  of 
our  ranks  appreciates  the  way  we  are 
imposed  upon  by  those  who  willingly 
pay  cash  to  everyone  else  for  service. 
They  just  sort  of  think  we  maintain  a 
newspaper  for  their  free  use  when  most 
convenient  to  them. 

If  such  a  campaign  requires  the  use 
of  circulars  and  other  printed  matter, 
postage,  clerk  hire,  etc.,  etc.,  it  is  always 
paid  for  on  a  commercial  basis.  When 
they  want  newspaper  publicity — not  the 
mere  treatment  of  their  effort  for  what 
it  may  be  worth  as  news — they  have 
nerve  enough  to  demand  it  free  of 
charge. 

Every  inch  of  space  in  a  newspaper 
is  worth  just  so  much  in  money  to  the 
publisher — for  news  and  features  to  hold 
and  gain  readers  or  for  sale  to  advertis¬ 
ers  at  cost  plus  a  very  reasonable  profit. 

Every  time  a  publisher  gives  away 
space  to  boost  local  industrial  or  com¬ 
mercial  enterprises,  he  reduces  the  value 
of  his  advertising  space  in  the  minds  of 
the  business  men  who  are  identified  with 
the  movement,  whether  purely  as  names 
on  stationery  or  in  actual  charge. 

The  free  space  grafters,  known  as 
press  agents,  grow  up  in  connection  with 
the  purposeful  desire  to  work  the  press 
for  a  publicity.  Unfortunately  our  own 
employees  are  frequently  tempted  to  take 
up  such  work  for  various  enterprises. 

In- the  case  reported,  both  the  secre¬ 
tary  of  the  Oiamber  of  Commerce  and 
the  campaign  worker  claimed  to  be  ex¬ 
newspaper  men.  They  urged  this  as  a 
reason  for  the  extension  of  more  space 
to  the  movement. 

The  sooner  publishers  of  newspapers 
fn  small  towns  and  large  cities  adopt 
rigid  rules  that  will  prohibit  the  accept¬ 
ance  of  anything  for  print  from  press 
agents  or  professional  bostoers,  the  better 
it  will  Iw  for  them.  . 

I.evitimate  news  regarding  a  cham¬ 
ber  "of  commerce  drive  for  mernber<y 
gathered  by  the  reporters  of  t'ne  news¬ 
paper,  handled  in  accordance  with  its 
news  value,  is  all  that  any  repiitalde 


newsijaper  is  called  upon  to  give. 

As  a  matter  of  fact,  that  is  all  he 
should  give  in  any  circumstance.  No 
one  else  in  town  gives  as  much  for 
nothing.  The  workers  in  the  campaign 
seek  publicity,  recognition,  or  the  priv¬ 
ilege  of  associating  with  business  leaders 
and  the  business  leaders  are  coerced  into 
service. 

A  chamber  of  commerce  pays  rent, 
light,  heat,  telephone,  for  secretary,  clerk 
hire,  letterheads,  stationery  and  a  thou¬ 
sand  and  one  other  things.  That  is  what 
it  uses  its  dues  for. 

It  is  the  duty  of  local  newspaper  men 
everywhere  to  impress  upon  the  business 
men  handling  such  an  enterprise  as  a 
drive,  that  the  newspaper  is  just  as  much 
in  business  as  the  job  printer,  the  clerk, 
the  landlord,  the  stationery  store,  the 
drygoods  store,  the  bank  and  others. 

Where  a  paid  executive  secretary  is 
brought  in  from  the  outside,  it  is  the 
duty  of  the  newspaper  publisher  to  view 
the  proposal  from  local  business  men 
as  a  purely  commercial  proposition  and 
to  demand  a  liberal  plan  for  newspaper 
advertising  in  the  budget. 

I  know  how  difficult  it  sometimes  is  to 
get  such  a  remarkable  idea  across.  They 
have  grafted  so  long  that  they  like  the 
sensation  of  the  thing.  We  all  know 
how  much  pleasanter  a  ball  game  is  when 
we  have  a  pass. 

Only  a  few  years  ago  in  connection 
with  the  raising  of  money  for  a  hospital, 
I,  as  chairman  of  the  campaign  commit¬ 
tee,  insisted  on  a  liberal  allowance  for 
display  advertising  in  the  newspapers  in 
the  small  town  where  the  fund  was  being 
raised. 

As  none  of  the  money  came  to  me,  my 
appeal  was  viewed  as  unselfish.  I  urged 
that  the  public  had  been  trained  to  be¬ 
lieve  in  display  advertising  and  that  good 
copy  well  displayed  would  attract  more 
attention  than  ordinary  reading  matter. 

I  carried  my  point,  r^uced  the  amount 
of  free  reading  matter  usually  demanded 
on  such  occasirms,  and  carried  the  cam¬ 
paign  through  to  success.  It  helped  the 
local  newspaper  to  recognition  far  be¬ 
yond  the  value  of  the  money  it  received. 

Unless  we  have  this  faith  in  the  value 
of  our  own  display  advertising  space,  we 
cannot  impress  it  upon  those  who  would 
seek  to  work  us  and  our  readers.  Every 
time  we  convince  local  business  men 
tlut  we  are  right  we  pave  the  way  for 
better  business  relations. 

In  my  opinion  the  plight  of  the  rail¬ 
roads  of  the  country  stands  as  a  remafk- 
able  example  of  the  difference  between 
real  business  and  make  believe.  Until 
1912,  when  the  anti-pass  law  was  passed, 
our  railroads  were  well  represented  in 
our  advertising  columns. 


Increase  Your  Circulation 

A  Dif;nified,  Efficient  and  Economical  Plan  for 
Building  and  Holding  the  Maximum 
Coverage  of  Logical  Territory 

RECORDED  SUCCESSES  TO  RECOMMEND  IT 

\\>  are  specialist*  in  buildinR  Circulation.  Being  In¬ 
surance  Men  we  studied  circulation  problems  and  have 
met  every  test  successfully  with  Insurance  Protection. 

Our  Pl.an  will  build  maximum  circulation  at  minimum 
cost— and  the  circulation  will  “stick.” 

America's  Best  Insurance  Service  Plan 

Its  simplicity  of  operation— its  universal  record  of  success  have  resulted  in  news¬ 
papers  electing  to  use  our  plan  and  handle  their  own  circulation  campaigns. 

Write  or  wire  for  information,  without  obligation  on  your  part. 

We  serve  only  one  newsi>aper  in  a  territory. 

HICKEY-MITCHELL  CO. 

(Builds  and  Holds  Circulation) 


for  July  28,  1923 


PRINTER  MAKES  LAST  BANK 
DEPOSIT  BEFORE  CRASH 


nPHE  LAST  MAN  to  make  a  de- 
posit  in  the  American  State 
Bank,  Wichita,  which  failed  re¬ 
cently  with  a  loss  of  $1,500,000, 
was  J.  Johnson,  secretary  of  the 
Wichita  Typographical  Union.  He 
was  at  work  in  the  Beacon  office, 
and  was  unable  to  get  away  before 
the  bank  closed  for  the  day.  He 
called  the  bank  by  telephone  and 
arranged  to  get  in  at  a  side  door 
and  deposited  $113.60  after  4  P.  M. 
The  next  morning  the  hank  was 
closed. 


Trade-Mark  Law  Explained 


The  trade-mark  law  adopted  by  th 
Pan-.American  Conference  is  expUiaed 
by  a  note.  The  law  is  a  substitute  U 
the  agreement  approved  at  Buenos  Aim 
in  1910,  but  never  ratified  by  seveS 
South  and  Central  American  countri« 
The  note  states  that  the  fundamental  dif. 
ference  between  the  trade-mark  law 
the  United  States  and  of  Latin  .America 
is  that  the  right  of  protection  in  tl* 


United  States  is  obtained  through  u« 
while  in  Latin  America  it  is  obtained  bi 


When  the  law  was  put  in  operation 
we  were  told  that  passes  would  be  cut 
off.  but  the  railroads  would  spend  more 
cash  money  for  advertising.  Instead  of 
this  they  reduced  advertising  to  practic¬ 
ally  nothing  and  cut  off  pleasant  personal 
relations  with  the  newspapers. 

Their  next  step  was  to  employ  press 
agents  to  work  the  newspapers  for  free 
publicity.  Ex-newspaper  men  found  large 
salaries  for  working  their  old  bosses. 
The  railroads  lost  friendly  contact  with 
newspaper  editors. 

The  result  is  that  today  the  railroads 
get  no  more  consideration  at  the  hands 
of  our  newspapers  than  trolley  roads,  gas 
companies  and  such,  and  are  not  entitled 
to  it. 

-At  a  time  when  they  are  demanding 
higher  freight  and  passenger  rates  than 
will  attract  traffic,  when  they  need  new 
markets  for  securities,  they  seek  to  buy 
newspaper  publicity  through  the  ques¬ 
tionable  efforts  of  press  agents. 

Our  newspapers  must  defend  the  in¬ 
tegrity  of  their  reading  columns  by  de¬ 
feating  the  wiles  of  the  press  agent,  and 
magnify  the  power  for  results  of  their 
advertising  columns  by  making  those  who 
\vould  address  our  readers  for  commer¬ 
cial  purposes  pay  their  way. 


registration.  The  difference  was  ov«. 
come  through  the  adoption  of  the  pria! 
ciple  of  protection  of  rights  “Icgitimatdj 
acquired."  No  manufacturer  can  exwq 
to  obtain  protection  for  his  trade-mark  ij 
I.atin  .America  through  use.  He  can  ofc. 
tain  protection  only  through  registration. 


Sprinklers  Save  Lynn  Plant 


Cfwing  to  the  timely  work  of  automatic 
sprinklers,  a  fire  which  started  from  a 
cigarette  butt  on  the  fourth  floor  of  the 
Lynn  (Mass.)  Telegram-News  building 
was  quickly  brought  under  control.  The 
fourth  and  fifth  floors  are  occupied  as  i 
shoe  factory  by  the  Standard  Shoe  Com. 
pany,  and  50  employees,  mostly  girls, 
were  driven  out  by  smoke.  The  press^ 
room,  which  was  partially  flcioded,  was 
quickly  pumped  out  and  the  publication 
of  the  paper  was  not  delayed. 


National  Press  Writers — What? 


Does  Your  Classified  Chart 
Look  Like  A  Roller- 
Coaster? 


Up  anel  down — good  year  and  bad — exciting, 
perhaps — but  hardly  satisfying? 

Did  you  have  a  high  year  in  1920 — and  hit 
the  chute  in  1921?  You're  cliinbing  slowly 
now — hut  how  soon  will  you  take  another  drop? 

Our  hundred  client  newspapers  in  this  coun¬ 
try  and  Canada  aren’t  worrying  about  any  of 
these  things.  Their  Classified  Advertising  is 
going  up — and  up — and  up! 

Our  agreement  provides  for  a  net  gain  dur¬ 
ing  a  three  year  period  of  100%  over  the  pro¬ 
duction  of  the  year  before  our  service  was 
adopted. 

Our  National  Standard  methods  of  Classified 
Advertising  Promotion  can  take  you  out  of  the 
roller-coaster  class. 


Oi/r  booklet,  **Architoctn  of  Clat$ified 
Advertising,*'  tells  hotc  uc  can  build 
your  proilurtion — uptcard.  U  rite  for  it. 


THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  Classified  Advertising  Counsellors 
Otis  Building  Philadelphia 
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Detroit  newspaper  men  are  wondering 
if  such  an  organization  as  the  “NatiomI 
Press  Writers’  Association”  really  exists. 
Someone  has  been  visiting  city  officials  in 
Detroit  and  collecting  donations  (in  some 
cases  as  high  as  $50)  to  defray  expenses 
as  an  inducement  to  hold  the  national 
convention  of  the  above  association  in 
Detroit  in  August.  The  solicitor  claimed 
that  the  headquarters  of  the  association 
were  in  Washington,  D.  C. 
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FAULKNER’S  MEMORIAL 
IS  TAKING  SHAPE 

Qjpuiittce  Asks  Contributions  to 
PbimI  Which  Will  Be  Used  to 
Educate  Young  People  for 
Newspaper  Work 

The  memorial  to  James  \V.  (Jim) 
Faulkner,  for  more  than  a  third  of  a 
fffltury  Columbus  correspondent  of  the 
t^incinnaii  Enquirer  and  for  many  years 
Jon  of  Ohio  legislative  reporters,  is 
along  the  form  of  a  fund  to  be  invested 
and  the  proceeds  used  annually  in  helping 
promising  young  men  and  women  to  com- 
their  education,  particularly  those 
whose  intentions  are  to  follow  newspaper 
work.  The  funds  so  employed  are  to  be 
rrpaid  when  the  beneficiaries  have  made 
their  place  in  life.  Prominent  linancicrs 
will  handle  the  fund,  which  it  is  estimated 
will  run  into  the  tens  of  thousands  of 
dollars. 

The  work  of  raising  the  funds  is  in  the 
hands  of  a  committee  composed  of  A.  E. 
McKee,  Ohio  State  Journal,  chairman; 
.\rthur  C.  Johnson,  Columbus  Dispatch; 
and  J.  Dustman,  Associated  Press,  Prank 
H.  W'ard,  Toledo  Hlade  and  Herbert  R. 
Mengert,  Cincinnati  Enquirer.  A  chair¬ 
man  has  been  named  in  each  congress¬ 
ional  district  and  he  has  named  workers 
in  each  newspaper  office  and  county.  The 
names  of  donors  may  be  made  public  but 
the  amounts  given  by  individuals  will 
■be  kept  secret. 

The  chairmen  for  the  congressional 
districts  are : 

First  and  Second — Russel  Wilson,  Cincinnati 
Star. 

Third — James  M.  Cox,  Dayton  News. 

Fourth — L.  S.  Galvin,  Lima  News. 

Fifth — Frank  H.  Reighard,  Wauseon. 

Sixth — Harry  E.  Taylor,  Portsmouth  Times. 

Seventh — Joseph  H.  Harper,  Washington,  C. 
H.  Herald- 

Eighth— George  E.  McCormack,  Marion  Star. 

Ninth— Lucas  J.  Beecher,  Toledo  Blade. 

Tenth— Fred  W.  Bush,  Athens  Messenger. 

Eleventh — C.  C.  Chappelear,  Circleville 
VnionHerald. 

Twelfth — Claude  Meeker,  Columbus. 

Thirteenth — Lieut.  Gov.  Earl  D.  Bloom, 
Bowling  Green. 

Fourteenth — C.  L.  Knight,  Akron  Beacon* 
Journal. 

Fifteenth — Harry  Amos,  Cambridge  Jeffer* 
Ionian. 

Sixteenth — L.  G.  Barton.  Millersburg  Farmer. 

Seventeenth — Charles  H.  Spencer,  Newark 
Advocate. 

Eighteenth — Charles  D.  Simeral,  Steuben- 
rille  Herald-Star. 

Nineteenth — W,  A.  Maag,  Jr.,  Youngstown 
Vindicator. 

Twentieth,  twenty-first  and  twenty-second — 
John  T,  Bourke,  Cleveland  News. 

The  general  committee  in  charge  of 
the  memorial  in  the  State  is  John  T. 
Bourke,  Cleveland  News  and  Leader; 
James  M.  Cox,  Dayton  News ;  J.  How¬ 
ard  Galbraith,  Columbus  Dispatch;  E. 
E.  Cook,  editor  Ohio  Scripps-Howard 
newspapers,  Columbus;  and  Claude 
Meeker,  for  many  years  with  the  Cin¬ 
cinnati  Enquirer,  now  a  broker  in  Colum¬ 
bus. 


Si^aking  for  the  committee.  Chairman  ing  the  St.  y)uis  Globe- Democrat  staff 
McKee  said :  and  later  the  Evening  Times.  He  retired 


and  later  the 


jis  Globe- Democrat  staff  h!mviN  Ch.\rle.s  Hutchens,  aged  63. 
ening  Times.  He  retired  declared  to  be  the  fastest  and  most  ac- 


‘\Ve  do  not  look  upon  this  as  a  drive.  It  eight  years  ago  because  of  ill  health.  His  curate  linotype  operator  in  Montana,  died 


able  to  give.  We  would  far  rather  have  large  Rj-y  ^  Miller,  aged  77,  for 

number  of  small  givers  than  a  few  large  givers.  ^  .  i  *  •.  j  T-h  l  • 

We  want  a  human  foundation  for  the  memorial  -'ears  editor  of  the  Lnited  Presbyterian, 


ought  to  be  a  privilege  for  newspaper  men  to  ^vidow  survives.  Ja*'’  ^  Anaconda  where  he  had  been 

put  in  their  offering.  The  purpose  is  to  aid  v  r>  f  service  of  the  Anaconda  Standard 

young  men  and  women,  aspiring  to  newspaper  -MRS.  .M.\RGARET  1 .  i  R.ATT,  tor  many  28  years.  So  far  as  known  he  has  no 
work.  That  was  a  service  Jim  Faulkner  never  years  Correspondent  for  the  Sioux  City  living  relatives 
failed  to  render  as  those  who  worked  with  him  and  m.  nf  C.pnrai^  W  Pratt  ° 

know.  He  never  was  too  busy  to  lend  a  help-  an<l  mother  ot  Gtorge  W  I  ratt  William  Holabird,  senior  member  of 

ing  hand.  The  committee  wants  contributions  court  reporter  ot  the  Journal,  died  jjig  q£  Holabird  &  Roche,  closely 

to  the  fund  of  whatever  amount  the  donor  feels  July  16.  connected  with  the  Chicago  Tribune  aud 

able  to  give.  \\e  would  far  rather  have  large  Miller,  aged  77,  for  its  building  projects,  di^  after  a  long 

^  uni.cd  p,cb, .i  .h.  pio„«r  baud, 

—thousands  of  givers,  even  if  the  gift  be  dietl  at  Oakmont,  near  Pittsburgh,  July  o* 

small.  The  brilliant  life  of  Jim  Faulkner  may  21.  His  widow  survives.  responsible  for  the  Tribune  building  at 

be  made  forceful  long  after  his  leave  taking  ,.  .  x-  ,,  ,  Madison  and  Dearborn  Streets,  erected 

when  the  fund  is  raised  and  the  memorial  CHARLES  A.  Nl.MROtKS,  well-known  1902. 

completed.  -No  part  of  the  funds  sought  will  newspaper  publisher  of  Minneapolis,  died  i-x.vc  R  nrr,«f 

be  used  for  e.xpenses  of  the  campaign.  Every  recently.  In  1880  he  became  p.trt  reader  on  the  Boston  Glolv  died’ liuu*  21 
cent  contributed  cces  into  the  memorial  fund.  _  -c  -i-_  r _ 1  .  i_  reader  On  tne  Boston  Valooe,  died  JUIIL 


be  made  forceful  long  after  his  leave  taking  ..  &  x-  tt  « 

when  the  fund  is  raised  and  the  memorial  CHARLES  A.^  NiMROCKS,  WCll-known 
completed.  Xo  part  of  the  funds  sought  will  newspaper  publisher  of  Minneapolis,  died 
be  used  for  e.xpenses  of  the  campaign.  Every  recently.  In  1880  he  became  part  rpatTpT'on  thp  r" 

cent  contr.buted  cces  into  the  ™*morial  fund,  ^wner  of  the  Journal,  re-establish-  in  rhosoital  fol 
There  are  #00  publications  in  the  State  and  a  •  ..  ...  .  ^  l  i  *  nospiiai  lOi 

modest  contribution  from  each  will  make  up  Circulation  alter  a  hrc  had  Henry  Codd 

the  fund  sought.  Then  the  men  and  women  wiped  OUt  its  office  and  Cfiuipment.  In  on  thp 

who  want  to  give  for  personal  appreciation  may  he  left  the  Journal  to  publish  the 

make  the  fund  as  much  larger  as  their  gcncros-  Detroit  Tribune,  fie  returned  after  two  \eteran 


in  a  hospital  following  an  operation. 
Henry  Codd  (**Heinie’*)  Plass,  re- 


©bituary 


years  to  Minneapolis  and  started  the  at  a  hospital  of  pneumonia. 

Evening  Star,  now  the  Evening  Tribune.  Rich.ard  S.  Thom.as,  aged  59,  a  di- 

Henry  Matthews,  aged  90,  for  years  ^  pub- 

connected  with  the  Chicago  Tribune,  died  ®  s  chair  at 

at  the  home  of  his  daughter  in  Buffalo.  McAlpin  Hotel.  July  8. 

He  is  declared  to  have  been  the  first  to  Dr.  Santos  .\bella,  editor  of  La  In- 


Timuthy  Axiirew  Ferris,  aged  54,  for  declared  to  have  been  the  first  to  Dr.  Santos  .\bella,  editor  of  La  In- 

o\cr  20  years  a  Western  Union  telegraph  electrical  power  in  a  print  shop.  He  formacion,  Nicaragua.was  shot  and  killed 

editor  on  Omaha  newspapers  died  July  actively  engaged  in  the  printing  in-  in  Managua  July  3  by  Adolfo  Diaz,  who 

16  at  Omaha.  ’  <lustry  more  than  70  years.  objected  to  articles  in  Dr.  Abella’s  paper. 


editor  on  Omaha  newspapers,  died  July  actively  engaged  in  the  printing  in 
16  at  Omaha.  dustry  more  than  70  years. 

Grier  Jay  Tress,  formerly  advertising 
manager  of  Joseph  DeRoy  &  Sons  and 
late  of  the  Chittenden  Company,  Toledo, 
died  July  8  after  a  brief  illness.  |3  T)  HH  T  A.T 

I'.  E.  Rogers,  aged  82,  an  old  time  Xv  1  T  J  X  X  xj 

printer,  who  was  attempting  to  walk 

across  the  continent,  was  found  dead  out—  sg  ^  ^  -x  "w  ^  ^  ^  ^ v. » 

YOUR  INVESTMENT 

E.  J.  Gough,  managing  editor  of  the  San 

Francisco  Call,  di^  recently.  r  ■  n.iri-i-i-rr'Li^ 

Harry  A.  Haskell,  an  early  Nebraska  v’"*'*  LI  N  UT YPE  "**'*!) 

newspaper  man,  died  July  13  at  Omaha. 

In  the  early  days  he  was  associated  with  r 

the  Republican  and  the  Bee.  L/tUllLI  Sllip 

John  h.  Caster,  aged  74,  for  54  years  KvERY  development  t)f  the  slujf  Composing  machine  from  the 
a  member  of  the  composing  room  force  i»i  «  i*  •  i  ^  *11 

of  the  New  York  Evening  Post  until  his  tirst  lueii  ot  tile  circTilatinj^  iiuitnx  to  the  present  quiCK -change, 

cenUy™a"*New  *i^'heiie."  multiple-magaziiie  text  and  display  machine  has  been  a  Lino- 

Carl  Reilly,  aged  12,  an  Omaha  Daily  type  achievement.  The  Liiiotvpe  Companv  maintains  organizetl 

News  carrier,  died  of  pneumonia.  •  .  .  .i  .  i  .i  •  *  i  .*  .  .  ... 

Mrs.  Isora  Stouffer,  aged  71,  wife  of  departments  that  do  nothing  else  except  work  ahead  to  keep 

w.  s.  Stouffer,  former  editor  of  the  Lib-  the  Liiiotvpe  iiser  ill  the  front  of  the  printing  business, 
eral  (Kan.)  Lyre,  died  m  Marion,  la..  *  *  i  r> 

recently.  Her  husband  was  one  of  the 

pioneer  newspaper  men  of  southwestern  PcrtOrtJlQflCC 

Kansas.  .  .  •  i  /. 

Mrs.  Margaret  Pr.att,  Morningside  LiNOTVPKS  are  111  active  operation  today  after  more  than  a 

Journal,  died  quarter-ceiitury's  steady  use.  ^lany  are  in  u.se  in  remote  places. 
George  W.  Wolforb,  aged  63,  died  in  Linotype  resources  have  been  invested  without  stint  in  factories 
EdgarR  Wol^rd,  AUanta!  ^  VsVodL^  and  equipment  to  take  care  of  the  needs  of  the  printing  business 
Press  man.  for  years  to  coiiie.  ^ 

Obadiah  Reed  Lake,  aged  77,  veteran  Sci'VlCC 

St.  Louis  newspaper  man  and  printer, 

died  July  18  in  Minooka,  Ill.,  after  a  pro-  The  more  than  4o,()00  Linotvpes  throughout  the  world  are 
tracted  illness.  He  was  the  husband  of  i-  i  .i  i  t  •  x  i*  i  ■  •  .  . 

Mrs.  Lenora  Lake,  widely  known  on  the  supplied  through  Ldiiotype  .sales  and  supply  organizations  that 

A  S'^ol  Canad? Mrlu^kl  ^16°™:  ^erve  four-fifths  of  the  world’s  printers  and  publishers. 

came  a  journeyman  printer,  finally  join- 

_ '  MERGENTHALER  LINOTYPE  COMPANY 
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TJRUCE  BARTON  is  listed  in  the 
table  of  contents  of  the  American 
Magazine  for  July,  as  the  author  of  an 
article  entitled  “Things  That  Interest 
You  Most  In  Your  Newspaper.”  Ninety- 
nine  and  forty-four  hundredths  per  cent 
of  the  article  is  an  interview  with  Karl 
A.  Bickel,  president  of  the  United  Press 
Association.  Mr.  Bickel  has  been  a  stu¬ 
dent  of  journalism  ever  since  his  last 
year  in  high  school  at  Geneseo,  Ill., 
where  he  was  news  editor  of  the  Daily 
Arena.  From  there  he  went  to  the 
Times  at  Davenport,  Iowa,  at  a  salary 
of  $9  a  week.  Working  his  way  through 
Leland  Stanford  University  in  California 
by  doing  special  correspondence  for 
newspapers  on  the  Pacific  Coast,  he 
joined  after  graduation,  the  staff  of  the 
United  Press.  He  was  first  a  district 
manager,  and  then  sales  manager. 

Mr.  Bickel  believes  that  the  three  big¬ 
gest  news  stories  of  recent  years,  exclud¬ 
ing,  of  course,  the  war — are  the  sinking 
of  the  Titanic;  the  San  Francisco  fire, 
and  the  assassination  of  McKinley.  His 
answer  to  “What  is  the  most  interesting 
thing  in  life?”  is,  “death.” 

His  ten  most  interesting  men  are: 

Lloyd  George  Clemcnceau 

1,/enine  Pope  Pius  NT 

Edison  The  Prince  of  Wales 

Harding  Henry  Ford 

Wilson  Charles  Chaplin 

By  w4y  of  postscript,  he  names  the 
following  five  as  the  most  interesting 
women  from  the  viewpoint  of  news : 

Mary  I’ickford  I-ady  Astor 

Jane  Addams  Mme.  Curie 

Mrs.  Warren  G.  Harding 

In  both  these  lists,  Mr.  Bickel  has 
made  no  attempt  to  arrange  names  in 
the  order  of  their  relative  news  interest 
with  the  exceptions  of  the  name  which 
heads  the  list  in  each  case. 

Mr.  Bickel  quotes  two  paragraphs 
from  that  famous  letter  which  Horace 
Greeley  wrote  to  a  friend  about  to  start 
country  weekly  in  the  little  town  of 


sequently,  it  would  not  be  justice  to 
Colonel  Watterson  to  say  that  he  claimed 
authorship  of  the  couplet,  but  it  is  true 
that  it  went  the  rounds  of  the  press, 
credited  to  him.  Mr.  Moxon’s  letter 
shows  that  the  credit  should  go  to  “an 
exchange.”  The  letter  follows : 

“You  may  possibly  recall  me  as  an  occa¬ 
sional  contributer  to  Judge  during  your  editor¬ 
ship.  But  it  is  not  in  that  connection  that  I 
am  writing  you  at  this  time. 


ning  News,  the  Milwaukee  Journal,  the 
Johnstown  Tribune,  the  Houston  Chron¬ 
icle,  the  Syracuse  Herald,  the  Los  Angeles 
Herald,  the  Atlanta  Georgian,  and  the 
Rochester  Times-Union. 

A  copy  of  this  bulletin  may  be  obtained 
upon  application  to  the  Bureau  of  Educa¬ 
tion,  VVashington,  D.  C. 

*  *  * 

IVTR.  BELLOC  outlines  his  attack  on 
the  newspapers  of  England  as  fol- 


720  PAPERS  IN  MEXICO 


164  Devoted  to  Purveying  Infmw..^^^ 
Four  to  Bull-Fighting 


Statistics  on  Mexican 


newspapen 


made  public  by  the  Mexican  Fj^h;;T 
in  Washington  show  there  are  720  news, 
paper  or  other  publications  issued  somJi 
of  the  Rio  Grande,  of  which  218  art 
published  in  the  so-called  Federal  Dis- 
trict  of  Mexico  City.  The  State  of 
\'^era  Cruz  is  second  with  51. 

The  classification  according  to  purpose 
of  publication  shows  that  IM  are  news- 
papers  issued  to  purvey  information. 


lows : 

“1  propose  to  discuss  in  what  follows  the  evil 
of  the  great  modern  Capitalist  Press,  its  func¬ 
tion  in  vitiating  and  misinforming  opinion  and 

in  putting  power  into  ignoble  hands;  its  cor-  .  .  _ 

rection  by  the  formation  of  small  independent  while  97  are  classified  as  political 
organs,  and  the  probably  increasing  effect  of  religious,  and  43  as  commercial.  '  Thtrt 

these  last.”  '  also  are  19  publications  devoted  to 

^  ,  How  good  a  job  he  has  done  is  left  to  science,  12  to  finance,  21  to  literatm* 

In  Editor  &  Publisher  of  July  14  you  reader  to  decide  after  the  perusal  of  and  two  to  legal  subjects.  Fortv-ow 
r  b  .l*  >ol„n.e.  0„  <.«  howw  i,  «,lf-  „f  ,he  p„bta,lons  desciSH 

lime,.  lam noi aware  just  when  Editor  Wetter-  evident i  criticism  of  the  newspapers  IS  Socialistic,  while  two  are  anti-Bolsherit 

son  first  used  this,  nor  whether  he  himself  claimed  not  by  any  means  confined  to  the  Unitea  and  one  JS  anti-clerical.  ^  One  is  classtd 

original  authorship;  but  as  a  native  Yorkshire-  States.  -  -  *  .  »»  .  «  p 


man  I  would  like  to  say  that  this  couplet 
was  familiar  to  me  years  ago.  It  was  said  to 
have  originated  with  an  eccentric  character  of 
Bradford,  England,  who  had  a  knack  of  writ* 
ing  jingles  and  verses  which  he  sold  as  *broad’ 
sides.*  And  it  is  related  that  he  was  brought 
before  the  magistrate  on  a  charge  of  mistreat¬ 
ing  his  donkey.  It  was  on  this  occasion  that 
he  is  said  to  have  composed  the  impromptu 
lines,  only  he  did  not  use  the  Wattersonian 
idiom  of  *Hell,*  but  had  it  in  the  mild  form: 
**  *Things  have  come  to  a  pretty  pass 
“  ‘When  a  man  can't  wallop  his  own 
jackass.* 

“The  matter  is  of  little  consequence,  but  it 
occurred  to  me  that  you  might  be  interested  in 
this  personal  recollection.** 

*  «  « 

IVEWSPAPER  ACCURACY  is  re- 
garded  by  Time  and  Tide,  an  Eng¬ 
lish  weekly  somewhat  similar  in  charac¬ 
ter  to  the  New  Republic,  as  the  gp-eatest 
of  all  the  virtues  in  the  editing  and  pub¬ 
lishing  of  a  daily  paper.  This  fact  is 
brought  out  in  an  ^itorial  in  the  issue 
for  July  6,  in  connection  wit  hsome  com¬ 
ment  praising  the  London  Morning  Post 
for  its  accuracy,  and  criticising  the  Lon¬ 
don  Daily  Herald  for  coloring  its  news. 
*  *  * 

A  LL  of  those  who  have  to  solve  the 
labor  problems  of  the  newspaper 
plant,  should  obtain  a  pamphlet  entitled 
“The  Chicago-Press-Feeders  Wage  Arbi- 


CIDNEY  WILLIAMS,  Literary  Ed- 
itor  of  the  North  American  of 
Philadelphia,  has  just  published  through 
the  Penn  Publishing  Company  of  that 
city,  a  new  mystery  story  entitled,  “In 
The  Tenth  Moon.” 


as  “pro-American”  and  four  are  devoted 
*o  bull-fighting. 


Offers  Prize  for  Club  Ideas 

The  newly-elected  president  of  the 
Poor  Richard  Club,  Philadelphia,  Bart¬ 
ley  J.  Doyle,  who  is  president  of  the 
Keystone  Publishing  Company,  pid). 
lishers  of  the  Keystone  Magasine  and 


Why  I  Like  to  Be  a  Writer,  Etc.  •  j-  ,  r  -  i  •  ;■  —  — • 

A  photograph  taken  in  New  York  of  °icartrwies  hi  offered  a  ifrTze^of 

elephant  rwently  bought  by  .^me  gold  watch  to  the  n?cmber^uS'. 
the  Detroit  schwl  children  under  nian-  accepted  ideas  for  the 

agement  of  the  Detroit  News,  show  that  •  -  -  -  . 


agement  oi  tne  i^troii  ivews  snow  inai  broader  usefulness  of  the  club  during  tlx 
L.  L.  Stevenson,  former  city  editor  of  the  ..gg,.  *  “ 

News  and  now  its  New  York  cor¬ 
respondent,  has  fallen  for  white  trousers, 
spats  and  a  cane.  The  News  staff  won¬ 
ders  what  there  is  in  the  air  of  the  me¬ 
tropolis  to  accomplish  such. 


Wins  Suit  for  Tupayers 


Wall  Street  Journal  Buys  Plot 

The  Wall  Street  Journal  has  bought  a 
property  at  188-190  Front  street,  consist¬ 
ing  of  two  four-story  buildings,  which 
will  be  used  as  a  warehouse  for  records, 
files,  etc. 


The  St.  Paul  Daily  News,  scenting  a 
scheme  to  gouge  the  taxpayers  of  Ram¬ 
sey  County  out  of  some  $^,000  in  con¬ 
nection  with  the  purchase  of  a  site  for  a 
bathing  beach  at  a  suburban  lake,  m- 
voked  the  law  and  applied  for  a  perma¬ 
nent  injunction.  Its  suit  was  withdravi 
when  the  law  authorizing  the  acquisition 
of  the  property  by  the  county  was  de¬ 
clared  unconstitutional. 


Sparta.  N.  Y.  The  complete  letter  will  be  tration  Case”  prepared  by  Franklyn  Meine 


found  in  the  book,  “Opportunities  in  the 
Newspaper  Business”  (Harper  &  Bros). 

This  comment  which  Mr.  Bickel 
makes,  I  have  never  seen  expressed  be¬ 
fore: 

“Incidentally,  most  of  tis  are  bigger  news 
when  we  are  far  away.  If  John  Jones  of  Johns¬ 
town,  Pennsylvania,  is  hit  by  a  street  car  in 
his  home  town  and  killed,  it  is  important  news, 
provided  John  amounts  to  anything.  But  if. he 
is  hit  and  killed  by  a  street  car  in  New  York, 
it  is  a  front-page  story.  Distance  and  impos¬ 
ing  surroundings  lend  importance  to  the  lea«(t 
of  us.” 

Another  interesting  comment  is  this 
answer  by  Mr.  Bickel  as  to  why  it  is  that 
newspapers  print  so  little  news  for  the 
Middle  West : 

“Every  man  who  moves  East  makes  the  com¬ 
plaint,  whether  he  moves  from  Chicago  to  New 
York  or  from  Salt  Lake  City  to  Denver.  It 
is  probably  one  of  the  reasons  why  the  East 
gets  the  reputation  of  being  narrow-minded  and 
provincial;  hut  as  a  matter  of  fact,  provincialism 
has  nothing  to  do  with  the  case.  The  real 
reason  is  this,  news  travels  from  East  to  West; 
in  other  words,  it  follows  the  movement  cf 
the  people  of  the  earth.  Go  into  almost  any 
city  and  look  for  the  slums;  you  will  find 
them  on  the  East  Side— old  houses,  once  fash¬ 
ionable,  but  abandoned  to  the  newcomers  by 
their  first  owners,  who  have  moved  into  newer 
sections  to  the  west.  So  every  Western  com¬ 
munity  has  its  percentage  of  people  who  look 
to  some  place  ‘back  East*  as  home.*  ** 

The  most  important  question  raised  by 
the  article  is  left  unanswered.  Who  got 
the  check  for  the  article?  Barton  or 
Bickel?  Or  was  it  split  50-50  between 
them? 

4  *  * 

PREDERICK  MOXON  of  The  Rock- 
ville  (Conn.)  Leader  sends  me  a 
letter  which  I  am  going  to  take  the 
liberty  of  printing  in  this  department. 
The  couplet  may  be  found  in  “Marse 
Henry,”  Volume  H,  page  122. 

In  justice  to  Marse  Henr\',  it  must  be 
said  that  he  speaks  of  “the  knife  grinder’s 
retort”  and  then  prints  the  couplet.  Con- 


and  published  by  The  University  of 
Chicago  Press. 

This  pamphlet  deals  in  detail  with  a 
situation  which  faced  the  printing  indus¬ 
try  in  Chicago.  It  suggests  the  kind  of 
data  newspaper  publishers  ought  to  gather 
in  order  to  discuss  intelligently  labor 
troubles  in  the  back  office — especially  when 
such  discussion  is  before  the  chair¬ 
man  of  an  arbitration  board.  In  Chicago, 
the  pivotal  point  in  the  controversy  was 
the  change  in  the  agreement  pertaining  to 
wages,  hours,  and  working  rules. 

This  pamphlet  sheds  considerable  light 
on  the  principles  involved  in  differential 
payment  for  services  rendered. 

4  4  4 

'T'HE  Bureau  of  Education  at  Washing- 
ton,  D.  C,  has  just  published  “Recent 
Developments  in  Educational  Journalism” 
by  W.  Carson  Ryan,  Jr.,  professor  of 
Education,  Swarthmore  College.  In  this 
bulletin  of  14  pages.  Professor  Ryan  pays 
a  fine  tribute  to  Henry  T.  Claus,  school 
and  college  editor  for  the  Boston  Tran¬ 
script,  Tristram  \V.  Metcalfe  formerly 
of  the  New  York  Globe  but  now  with 
The  Evening  World,  Jacob  Jacowitz  of 
the  New  York  Mail,  and  Florence  Mann 
of  the  Seattle  Times. 

Other  newspapers  mentioned  in  the 
pamphlet  as  maintaining  a  school  or  edu¬ 
cational  page  under  the  direction  of  an 
“educational  editor”  are :  the  Spokane 
Chronicle,  the  Baltimore  Sun,  the  Provi¬ 
dence  Journal,  the  Buffalo  News,  the 
^*ew  Orleans  Times-Picayune,  the  Cleve¬ 
land  Press,  the  Louisville  Times,  the 
Louisville  Post,  the  Christian  Science 
Monitor,  the  Brooklyn  Daily  Eagle,  the 
W’ashington  Times  and  the  Los  Angeles 
Examiner. 

Newspapers  described  as  paying  special 
attention  to  educational  matters,  though 
not  conducting  a  special  department,  in¬ 
clude:  the  New  York  Times,  the  Phila¬ 
delphia  Public  L^gcr,  the  Newark  Eve- 


Broke  Record 

Since  Installing  Ludlow 


The  Ware  River  (Mass.)  News  is 
another  small  daily  with  job  depart¬ 
ment  that  finds  the  Ludlow  indispensa¬ 
ble.  They  installed  this  system  last 
December  and  now  write  as  follows: 

“We  believe  we  have  made  a  record  in  compo¬ 
sition  for  a  country  shop  ordinarily  employing  only 
four  printers.  This  past  week  we  had  apprentices 
at  work  also,  but  it  is  a  “small  country  shop”  just 
the  same. 

All  In  a  Week 

“We  got  out  the  regular  run  of  job  work,  our  regular 
eight-page  newspaper  (1500  copies),  a  ten-page  Dollar 
Day  circular  for  the  merchants  of  Southbridge  (5000 
copies,  10  pages,  16x22  each),  and  a  trade  circular  for 
the  merchants  of  Ware,  twelve  pages,  11x16  each 
(8000). 

“In  composition  this  is  the  equivalent  of  24  pages, 
16x22.  The  first  copy  was  in  Monday  morning  and  the 
last  composition  was  all  corrected  Friday  noon. 

“W’ith  the  exception  of  about  100  letters  of  big  wood 
type  this  was  all-slug  composition,  the  8,  10  and  12  point 
on  our  Linotype  and  the  14  to  60  point  on  our  Ludlow. 

“We  would  not  have  accepted  half  that  work  without 
our  Ludlow.  Other  country  printers  were  offered  the 
Southbridge  job  and  refused  it  because  they  could  not 
scare  up  enough  type  for  it.” 

Ludlow  ■  T y pograph  Company 

2032  Clybourn  Avenue,  Chicago 

Eastern  Office:  World  Building'.  New  York  City 


LUDLOW  QUALITY  SLUG  COMPOSITION  ABOVE  10  PT. 
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HEW  YORK  PAPERS’  LINEAGE  6.1  PER  CENT 
AHEAD  FOR  FIRST  HALF  OF  1923 


IN'EAGE  in  New  York  newspapers 
I  ihirinz  the  first  six  months  of  1923 
a  total  of  85,^7,902  agate  lines, 
-vt  4,0W,OOO  lines  more  than  they 
-t  ever  carried  in  a  similar  period, 
jrevious  record  was  81,836,759  lines, 
>5  in  the  first  half  of  1920.  Last 
•  s  mark  was  overtopped  by  4,902,272 
c  lines,  a  gain  of  6.1  per  cent.  Total 
increased  about  5  per  cent. 


June  lineage  in  New  York  increased 
from  13,363,9^  lines  to  13,793,4^  lines, 
a  gain  of  3.2  per  cent.  The  month’s  rec¬ 
ord  was  the  second  highest  listed,  being 
surpassed  by  the  June,  1920,  mark  of  14,- 
077,681  lines.  Only  one  paper  ran  be¬ 
hind  its  June,  1922,  record,  and  only 
three  failed  to  equal  their  previous  year’s 
level  for  the  six  months. 

The  tabulated  lineages  follow: 


January -June,  1923-1922 


1922 

6,964 

6,774 

3,134 

2,388 

5,376 

3,018 

3,038 

3,912 

3,540 

3,950 

3,218 

6,206 

5,072 

3,996 

8,636 

5,400 

6,930 

81,552 


Percentage  of 

total  space 

1923 

1922 

(^in 

Loss 

American  . 

7.2  • 

•6,153,872 

5,668.330 

485,542 

Hrooklyn  Eagle . 

...  9.6 

8,289,030 

7,789,578 

499,452 

Brooklyn  Times.... 

2.2 

1,934,896 

1,762,750 

172,146 

•Commercial  . 

...  1.7 

1,468,822 

1,.466,152 

102,670 

*  Evening  J  ournal . . . 

...  7.9 

6,794,786 

5,970,288 

824,498 

*Evenin^  Mail . 

...  3.7 

3,214,534 

3,055,906 

158,628 

•Evening  Post . 

...  2.4 

2,077,672 

2,047,812 

29,860 

*Sun  and  Globe.... 

6.2 

5,290,192 

4,901,150 

389,042 

Evening  Telegram. 

4.0 

3,4,t8,312 

3,516,492 

78,180 

•Evening  World .... 

...  5.3 

4,511,140 

4,597,850 

86,710 

...  4.5 

33,825,302 

5,927,014 

2,123,898 

3,693,968 

5,982,182 

1,642,000 

131,334 

6.9 

55,168 

. 

News  (Tabloid) . . . 

2.5 

480,898 

Standard  Union... 

...  4.6 

3,944,698 

3,87.%502 

71,196 

...  14.7 

12,582,026 

4,996,138 

9,255,570 

12,079,894 

4,737.786 

8,239,990 

502,132 

258,352 

1,016,580 

5.8 

World  . 

...  10.8 

Totals . 

85,827,902 

80,925,630 

4.902,272 
Net  Gain 

'So  Sunday  Edition.  tSun  and  Globe  combined  June  4,  1923. 

••J32394  lines  American  VV'eekly  January  1  to  >fay  31,  inclusive,  not  included. 


January-June,  1923-1917 


1923 

1922 

1921 

1920 

1919 

1918 

1917 

..  6,153,872 

5,668,330 

5,236,928 

5,890,442 

5,009,058 

4,812,514 

4,606,269 

,,  8,289,030 

7,789,578 

6,829,310 

6,998,010 

5,506,800 

4,391,432 

4,770,858 

.,  1,934,896 

1,762,750 

1,621,564 

t . 

t . 

t . 

t . 

,.  1,468,822 

1,366,152 

1,598,852 

1,769,236 

1,239,970 

936,312 

951,770 

..  6,794,786 

5,970,288 

5,383,034 

4,961,082 

4,705,690 

3,657,507 

.4,670,638 

^Mail..., 

. .  3,214,534 

3,055,906 

3,223,622 

3,350,648 

2,139,711 

2,427,939 

2,497,996 

,,  2,077,672 

2,047,812 

3,142,521 

2,765,030 

2,166,794 

1,996,941 

2,089,274 

.,  3,438,312 

3,516,492 

3,430,878 

4,237,372 

4,624,923 

3,934,347 

.4,966,970 

World . , . 

..  4,511,140 

4,597,850 

4,650,308 

4,998,336 

3,677,680 

2,436,445 

2,671,891 

,.t3,825,302 

3,693,968 

3,555,150 

4,352,493 

4,009,762 

2,499,844 

2,852,322 

Lil.j  . 

..  5,927,014 

5,982,182 

6,287,884 

6,055,516 

4,181,960 

3,387,808 

3,892,540 

(Tabloid),. 

..  2,123,898 

1,64.4,000 

1,126,112 

t . 

t . 

t . 

t . 

, ,  3,944,698 

3,873,502 

3,447,546 

4,417,654 

2,870,030 

1,843,868 

2,197,721 

, .  5,290,192 

4,901,150 

4,221,880 

4,594,728 

3,856,897 

2,622,471 

2,868,799 

,.12,582,026 

12,079,894 

10,930,804 

12,371,879 

8,797,937 

6,654,288 

6,136,911 

- 

, ,  4,996,138 

4,737,786 

4,841,259 

5,248,730 

3,567,220 

2,045,822 

2,519,386 

"1 . 

,.  9,255,570 

8,243,490 

7,345,998 

9,825,603 

8,616,028 

7,254,659 

6,864,661 

Tnali . 

.,  85,827,902 

80,930,110 

76,873,600 

81,836,759 

64,970,460 

50,934,197 

52,558,006 

'riinits  not  recorded,  tjanuary  1  to  June  2,  inclusive. 

June,  1923-1922 


-P-4: 

323 

1922 

1,180 

American  . 

Percentage  of 
total  space  1923 
...  8.0  1,108,588 

1922 

927,656 

1,218 

Broaklvn  Elagle  . . 

...  10.9 

1,501,916 

1,458.688 

iK 

500 

Brooklyn  Times. . . 

2.6 

358.280 

288,748 

M 

.484 

•Commercial  . 

1.7 

229,214 

220.538 

UC 

908 

*Evening  Tournal . . 
*Evening  Mail . 

...  81 

1,114,000 

950,358 

486 

...  3.9 

539.964 

462,180 

492 

•Evening  Post . 

....  2.7 

376,262 

311,632 

668 

•Sun  and  CJlobe.... 

. . . .  6.8 

938,076 

••849,518 

« 

580 

Evening  Telegram. 

....  4.5 

625,798 

615,708 

m 

688 

•Evening  World... 

, . . .  5.3 

737.608 

737,546 

528 

••Globe  . 

611,364 

»2 

934 

Herald  . 

. . . .  6.6 

915,340 

923,006 

824 

News  (Tabloid)... 

. . . .  2.6 

361,338 

268,212 

Ml 

662 

Standard  Union... 

. . . .  4.6 

629,060 

62.4,256 

’I-l 

1,412 

_  14.5 

1,997,960 

1,919,208 

880 

Tribune  . 

_  5.7 

780,720 

713,262 

1,204 

World  . 

....  11.5 

1,579,332 

1,483,048 

i'vO 

13,598 

Totals . 

13,793,456 

13,363,928 

|*Ifo  Sunday  edition.  **Sun  and  Globe  combined  June  4,  1923. 

Gain 

180,932 

43,228 

69,532 

8,676 

163,642 

77,784 

64,630 

88,558 

10,090 

62 


93,126 

5,804 

78,752 

67,458 

96,285 

42^528 
Net  (^in 


7,666 


June,  1923-1917 


Eagle..,, 
4-yn  Times. . . . 
i^trcial  ... 
Journal.., 

pa-  Mail . . 

Post . 


Eng  Telegram. . 
ng  World . 


^  (Tabloid) . . . . 
■^rd  Uiiion . . , . 


1923 

1922 

1921 

1920 

1919 

1918 

1917 

1,108,588 

927,656 

898.572 

925,676 

1,035,414 

807,312 

684,069 

1,501,916 

1,458,688 

1,294,728 

1,224,636 

1,126,898 

864,796 

878,788 

358,280 

288,748 

307.868 

309,066 

t . 

t . 

t . 

229,214 

220,538 

261,526 

293,206 

268,454 

128,312 

148,253 

1,114,000 

950,358 

917,644 

856,024 

785,204 

499,129 

583,841 

539,964 

462,180 

536,622 

600,660 

414,460 

384,151 

426,640 

376,262 

311,632 

508,180 

487,736 

400,154 

305,876 

420.341 

938,076 

849,518 

685,674 

785,414 

700,220 

399,087 

448,006 

625.798 

615,708 

598,412 

746,470 

854,370 

676,532 

675,121 

737,608 

737,546 

722,580 

848,192 

673,134 

•  3.49,453 

444,175 

611,364 

642,100 

747,581 

731,638 

383,590 

542,603 

915,340 

923,006 

1,024,050 

1,041,760 

766,950 

570,315 

588,163 

361,338 

268,212 

222,458 

144,770 

t . 

t . 

t . 

629,060 

623,256 

565,408 

717,222 

646,256 

443.,417 

453,922 

t . 

t . 

t . 

t . 

594,796 

273,617 

332,495 

1.997,960 

1,919,208 

1,757,786 

1,938,218 

1,733,450 

1,125,258 

998,392 

7.S0.720 

713,262 

783,232 

821,924 

755,138 

315,540 

393,520 

1,579,332 

1,483,048 

1,263,902 

1,589,126 

1.817,.408 

1,365,315 

1,078,263 

13,793,456 

13,363,928 

12,990,742 

14,077,681 

13,285,844 

8,876,800 

9,006,592 

I  Figures  not  recorded.  ,  „  , ,  « 

tSnn  and  Herald  combined  into  Sun-Herald  Feb.  1,  1920;  name  change<l  to  Herald  Oct.  1, 


Scholarship  for  School  Editors 

•Announcement  has  been  made  of  the 
*Jrds  of  two  scholarships  by  the  Uni- 
^jity  of  Vermont  to  the  editors  of  high 
publications  in  Vermont.  They 
Miss  Ruth  Reed,  editor  of  the  Dial 
‘  "f>ttleboro,  and  Albert  Barcomb,  edi- 
?  ®‘  the  Hardwickian  of  Hardwick. 
-  lodges  were  United  States  Senator 


Frank  L.  Greene,  a  former  newspaper 
man;  John  L.  Southwick,  editor  of  the 
Burlington  Free  Press,  and  Dean  H. 
Perry,  editor  of  the  Barre  Times. 


A.  M.  Paper  for  Waycross,  Ga. 

The  Waycross  (Ga.)  Journal-Herald 
has  started  a  morning  edition  and  has  se¬ 
cured  .Associated  Press  service. 


16 -page  Perfecting  Press 

FOR  SALE 

At  Your  Own  Price 


This  is  a  two-deck  angle  bar  Potter  perfecting  press 
with  complete  stereotype  equipment.  It  will  print 
4-6-8-l()-12  and  16  pages,  7  columns,  22  inches,  13  ems, 
8  pt.  column  rules  at  12,0(X)  per  hour.  Columns  run 
around  the  cylinder.  Uses  rolls  46  and  23  inches  wide. 

By  the  use  of  a  34*/j  inch  roll  on  one  deck  a  product 
equalling  in  size  a  16  page  paper  is  produced. 

The  margins  are  sufficiently  wide  so  that  the  press  can 
be  converted  at  small  cost  into  8-column,  12^^  size  with 
6  pt.  column  rules. 

The  stereotype  equipment  includes  matrix  roller, 
double  steam  table  (gas  heated)  shaver,  tail  cutter,  trim¬ 
ming  block  and  stereotype  furn.Tce  with  grates  for  coal. 

We  can  also  furnish  if  desired  sixteen  7-column  steel 
stereotype  chases  with  side  and  foot  sticks. 

The  press  is  driven  by  a  10  h.p.,  220  volt,  A.  C.  motor, 
60  cycle,  3-phase  motor  belted  to  pulley.  The  motor 
belting  will  be  sold  with  the  press  if  the  purchaser  can 
use  them. 

Reason  for  Selling  this  Machine 

This  press  was  used  until  September  1921,  in  printing 
the  Waterbury  American  and  produced  one  of  the  best 
printed  dailies  in  New  England.  The  American  con¬ 
solidated  last  year  with  the  Waterbury  Republican  and 
this  press  is  now  surplus  equipment. 

It  is  being  sold  because  it  is  too  small  for  our  require¬ 
ments  and  it  must  be  sold  or  stored  immediately  to  make 
room  for  a  new  perfecting  press  which  will  arrive  in 
Waterbury  about  August  10.  We  have  been  asking 
$5500  for  this  equipment,  we  to  put  it  on  board  cars. 

We  now  ask  you  to  make  us  an  offer  on  it?  We  will 
sell  it  on  August  6  to  the  high  bidder,  the  purchaser  to 
pay  cash  f.  o.  b.  our  plant  and  remove  it  himself.  It 
will  cost  approximately  $1.0(X)  to  take  it  down,  box  it  and 
put  it  on  board  cars.  If  no  reasonable  offer  is  received 
by  August  5,  we  will  store  it. 

Any  publisher  who  requires  up  to  16  pages  daily  and 
has  an  edition  up  to  10,C)()0  copies  can  get  a  good  service¬ 
able  equipment  here  for  a  song  but  he  must  move  quick 
and  have  his  offer  in  our  hands  by  .August  6. 

You  Can  See  the  Press  Before  Buying 

If  you  are  within  a  few  hours  journey  it  will  pay  you 
to  come  and  see  this  machine  before  bidding.  There  is 
power  on  the  press  and  we  can  show  it  running  without 
plates,  ink  and  paper. 

We  have  a  few  fine,  large  photographs  of  this  press 
taken  when  it  was  in  regular  operation  and  we  will  send 
these  as  long  as  they  last,  to  intending  purchasers  who 
ask  for  them. 

After  August  6,  this  opportunity  for  a  good  press 
cheap,  will  be  gone. 

Write  or  wire  today  to 

WILLIAM  J.  PAPE,  Publisher 

Waterbury  Republican 
and  American 


WATERBURY 


CONN. 


L_ 


“I  renew  my  recommendation  of  last  ^  authorized  our 

year  that  the  association  take  steps  to-  executive  secretary  to  accep  part-jhme 
wards  requiring  all  classes  of  publications  another  organization.  This 

using  the  mails  to  publish,  either  quarterly  action,  on  account  of  the  limited  time 
or  semi-annuallv,  a  sworn  statement  of  &'''eh  for  its  consideration,  was  in  the 
circulation,  similar  to  what  is  now  re-  "^ture  of  a  snap  judgment,  and  I  am  not 
quired  from  daily  newspapers.  The  at  all  sure  it  w-as  the  wise  course  for  the 
policy  of  advertising  directories  in  pub-  association  to  follow  The  plan  has  ap- 
lishiiig  incorrect,  misleading  and  false  parently  worked  well  for  the  few  months 
statements  of  ciculation  is  unfair  Ix^th  to  1*®  been  in  operation,  but  I  believe  the 
the  advertiser  and  to  the  honest  news-  'ncoming  administration  should  give  the 
paper  publisher.  1  have  had  personal  ex-  niatter  the  most  careful  consideration.  In 
perience  on  this  matter  and  realize  the  uiy_  opinion,  the  best  results  for  the  as- 
necessity  of  honest  statements  of  cir-  sociation  would  be  obtained  from  an  offia 
culation  either  Chicago  or  Washington,  and  the 

“In  conformity  with  the  resolutions  undivided  time  and  work  of  an 

adopted  at  the  last  convention,  I  have  executive  secretary. 

co-operated  with  the  members  of  the  The  report  of  H.  C.  Hotaling.  cxecu- 
American  Publishers’  Conference  in  its  tive  and  field  secretary  made  after  the 
effort  to  pass  the  so-called  Kelly  Bill  for  president’s  address,  showe<l  that  with  a 
a  reduction  in  second-class  postage  rates,  balance  of  more  than  $8,000  in  the  treas- 
While  our  efforts  in  tliat  direction  were  nry  the  association  is  in  the  healthiest 
unsuccessful.  I  am  assured  that  the  ci.ndition  in  its  history.  That  part  of  the 
American  Publishers’  Conference  will  repf>rt  follows : 


To  Editor  &  Publisher:  ^  ™ 

Summer  meeting  of  S.  Rankin  Drew  p  ^ 
the  American  Legion,  while  those  * 

at  attention,  the  post  commander  with 
announced  the  death  of  John  F.  Redmoii"™ 
of  our  comrades,  and  spoke  of  him 
man  of  the  Service,  a  loved  asiociaif  ^ 
friend.  ^ 

The  post  now  sends  to  his  relatitei  «  > 
thy  in  their  hour  of  grief,  trusting  tli  ^ 
blow  has  been  softened  by  the  sweet 
he  has  left  with  all  who  knew  him— a 
from  one  who  lived  for  his  fellows,  and 
his  country  called  was  not  found  wantiiw'*'' 
It  is  requested  that  the  post  adjmam^i, 
vised  of  the  resting  place  of  our  late  ' 
so  that  when  Memorial  Day  comes  a  ^ 
may  place  upon  his  grave  a  token  ofowi 
inembrance. 

WELLS  H.\WKS. 

Post  CommaiwL. 

RUTGERS  NEILSON, 

Post  .\djutant. 


Outstanding  Service  to  South 

New  Orleans,  July  17,  1923. 

To  Editor  &  Publisher:  Your  complete  and 
accurate  account  of  the  proceedings  of  the 
S»>uthern  Newspaper  Publishers’  .Xssociation 
convention  at  White  Sulphur  is  an  oulstand- 
in«  ‘service  to  the  newspapers  of  this  section. 

Hfith  on  behalf  of  the  institution  and  myself 
pers<  nally,  I  want  to  thank  you  for  this  further 
evi«*.ence  of  sincere  interest  in  Southern  jour¬ 
nalism. 

I  do  hope  that  our  membership  follows 
KnnoR  &  PuRT.isHFR,  for  it  is  evident  that  you 
are  following  them  closely  with  the  news. 

A.  G.  NEVVMYER,  President, 


Cash  on  hand  July  1.  1922 . 

Sustaining  niemljcrships  . 

Dues  . 

New  mcml)cr.s  . 

Itinerary  fees  . 

Convention  fees  . 

Affiliations  . . . 

Pbrtc  commissions  .  . . 

Pre-convention  publicity,  Montana . 

Advertising  in  bulletin . 

Interest  on  funds  in  hands  of  treasurer 
Miscellaneous  . 


New  S.  N.  P.  A.  Committee  Chairman 


Lexington,  Ky.,  July  18,  1923. 

To  Editor  &  Publisher:  In  yrmr  excellent 
account  of  the  S.  N.  P.  A,  convention  at  White 
Sulphur,  it  is  slated  that  Urey  Woodson  was 
apfB'inted  the  chairman  of  the  committee  on  the 
Macon  linotype  school. 

This  is  correct  in  part.  Mr.  Woo«lson  was 
appointed,  but  immediately  resigned  and  I  was 
named  in  his  place. 

Since  this  is  destined  to  become  a  rather  im- 


To  Editor  &  Publisher:  It  was  a  shod; 
read  of  the  death  of  Mr.  Redmond.  Ar.ybis 
who  was  on  the  staff  of  Editor  &  Pibl:": 
seems  like  a  personal  friend. 

IRVING  BR.\NT. 
St.  Louis  Stir. 


Less  disbursements 


DISBURSEMENTS 

Salary,  executive  secretary,  June,  1922,  to  June,  1923 . 

Back  salary,  executive  secretary.  September  1,  1921-Septcmbcr  1,  1922 
Office  expense,  as  follows: 

Stenographer  . 

Office  rent  . 

Printing  . 

Postage  . . 

Express  and  drayage . 

Telephone  and  toll . 

Traveling  expense  . 

Miscellaneous  . 

Telegrams  . 

Circulars  and  postage,  vice-presidents . 

Corresponding  secretary's  salary  (1922) . 

Treasurer's  salary  (1922) . . . 

Will  Wilke,  balance  on  Montena  publicity,  |»er  contract . 

Program  for  Missoula  meeting . . 

Field  expense,  visiting  by  other  than  executive  secretary . 

Stenographic  expense,  Missoula  meeting . 

Printing  and  postage  for  officers  N.  E:  A . 

Printing  executive  secretary’s  report  (2,000) . 

Printing  proceedings  (2,000  copies) . 

Printing,  letter  heads,  bulletins,  etc . 

Total  disbursements  . 


.4tlanta.  <»eorgia.  Plant, 
H  LTO\  BAG  *  COT’ 
TO.V  MILLS,  V$€r$  of 
HOYT  Typemetal. 


Horr 


Like*  Editorial  on  Magee 

Makif.tta,  Ohio,  July  24,  1923. 

To  F.ditoh  &  I’rBi.i.sHER:  It  certainly 

pIraACii  me  to  learn  that  the  Governor  of  New 
Mexico  i>ardone<l  Carl  C.  Magee,  editor  of  the 
State  Tribune  of  .Albuquerque.  Your  editorial 
in  the  July  21  issue  certainly  struck  the  key¬ 
note.  You  should  have  put  stronger  emphasis 
behind  it.  and  dwelt  on  other  recent  cases. 

Many  judges  are  under  the  impression,  be¬ 
cause  the  law  is  in  their  favor,  t^t  they  can 
mutrle  the  press.  It’s  coming  to  a  time  where 
editors  will  c- mment  on  what  is  right  to  the 
public  viewpoint  and  not  to  a  few  lawmakers. 

In  the  rase  of  Magee  it  appeared  to  be  a 
“railroading”  affair.  The  judge  imagined  he 
had  ptiwer  and  of  course  used  it.  The  par¬ 
doning  of  Magee  by  the  governor  doesn’t  right 
a  wrong.  Other  editors  are  in  danger.  Must 
editor’s  comment  be  arrested  and  the  editor 
then  pardoned  by  a  governor?  The  law  most 
lie” changed  or  amended  so  that  there  should  be 
public  discussion  through  the  press  as  much  as 
in  a  public  gathering. 

Editorials  nowadays,  it  seems,  must  be  writ¬ 
ten  with  tame  words  so  that  no  one  must  be 
offended.  They  must  “beat  around  the  bush,” 
according  to  some  judges,  but  I  say,  let  the 
public  have  it  “straight  from  the  shoulder." 
An  editorial  that  has  a  meaning  in  every  word 
or  phrase,  clear  and  consice,  means  much  more 
tlmn  one  with  ten  paragraphs  with  nothing. 


But  some  papers,  of  course,  must  continue  to 
write  ten  paragraphs  to  please  the  little  few 
lawmakers. 

I  suppose  if  Arthur  Brisbane  discusses  some 
good  points  of  a  bad  case  in  New  Mexico,  be 
would  be  liable  to  a  New  Mexico  judge  be¬ 
cause  he  tried  to  show  his  readers  the  right. 
If  he  discussed  the  bad  things  that  convicted 
the  person,  then  of  course  he  favored  the  judge 
and  would  perhaps  be  cited  for  a  medal.  Such 
law  isn’t  law.  It’s  farce. 

Let’s  hope  that  judges  will  have  a  better 
understanding  with  newspapers  where  such 
press-muzzling  laws  exist. 

ABE  SMITH, 
Marietta  (O.)  Times. 


Road  Sign*  and  Bill  Board* 

New  York  Citv,  July  23,  1923. 

To  Editor  &  Publisher:  With  your  kind 
permission  I  am  going  to  take  exception  to  an 
item  of  news  in  the  current  issue  of  Editor  & 
Publisher,  viz.,  that  little  paragraph  under  the 
single  line  caption,  “Pennsylvania  Bans  Bill¬ 
boards.”  If  yon  knew  just  how  misleading 
that  title  was  and  what  an  injustice  it  works 
on  the  poster  advertising  or  “billboard”  indus¬ 
try  you  would  never  have  used  it. 

A  poster  board  or  “billboard”  is  a  structure 
of  iron  and  steel  measuring  25  feet  long  by 
11  feet  high,  which  carries  a  poster  containing 


portant  committee,  I  would  be  very 
the  correction  made.  * 


continue  its  work  on  this  line  and  I  be¬ 
lieve  that  this  association  should  give  all 
the  assistance  in  its  power. 

“The  attention  of  the  members  of  the 
association  is  called  to  the  action  to  be 
taken  by  the  Postoffice  Elepartment  this 
fall  to  determine  the  cost  of  handling  dif- 


200  square  feet  of  lithographed  advertising 
space.  This  is  an  urban  advertising  medium* 
pure  and  simple,  and  has  no  more  in  common 
with  the  roadway  advertising  signs,  which  the 
officials  of  the  Pennsylvania  Highway  Depart¬ 
ment  are  removing,  than  chalk  has  with  cheese. 

These  road  signs  in  Pennsylvania  are  of  in¬ 
discriminate  variety  and  all  sizes,  either  painted 
or  enameled  in  character,  between  which  and 
poster  advertising  there  is  “a  great  gulf  fixed.** 


Lexington  tKy.) 


TRIBUTES  TO  JOHN  REDMOffl) 


we,  who  know  full  well  the  value  of  ad 


vertising,  generally  fail  to  apply  it  to  our  .feSf  ^^^sses  of  mail  matter. 


The  Executive  Committee,  in  the  early 


A _ ?-. 


KticinACC  ? 


HOYT  METAJ.  COMPANV 

8T.I.OUXS  -  CKXCAOO  -  SETWOZT  -  KEWYOSUR^ 


PRINTING  economy  depends  largely  npon  ability  to  main¬ 
tain  steady,  uninterrupted  production.  When  HOYT  type- 
metal  is  used  in  your  casting  equipment,  the  possibility  of 
shut-downs  to  clean  out  plugged  mouthpieces  is  reduced  to  ■ 
minimum — your  machines  and  your  operators  keep  husy  set¬ 
ting  type — earning  money  for  you,  instead  of  costing  yon 
money.  HOYT  Metals  represent  the  achievement  of  an  ideal, 
held  before  the  organization  since  1874— to  constantly  improve 
processes  and  products,  and  to  keep  just  a  step  ahead  of  the 
field. 


HOYT  Faultless  Linotype  Metal 
HOYT  AX  Monotype  Metal 
HOYT  N.P.  Stereotype  Metal 
HOYT  Standard  Electrotype  Metal 
HOYT  Combination  Linotype  &  Stereotype 
Metal 


It  will  pay  you  to  try  HOYT  Type  Metal— Write 
for  quotations  in  quantities.  Address  Dept.  E. 


WHAT  OUR  READERS  SAY 


ALEXANDRIA  BAY  MEETING 
OF  THE  N.  E.  A. 

(Continued  from  page  8) 


iiiiiiiijuuiuiimil 


The  Commonwealth  of 

PENNSYLVANIA 


offers  an  excellent  trial  territory  to  any  adver¬ 
tiser  who  seeks  to  test  the  appeal  of  his 
commodity  to  Americans  of  the  substantial, 
discerning  kind. 

No  other  state  in  the  Union  can  offer  a  more 
ready  market  with  such  a  tremendous  buying 
power. 

Pennsylvania  leads  the  world  in  the  production 
of  mineral  wealth  and  is  one  of  the  first  rank 
states  in  the  production  of  manufactured  goods. 

Pennsylvanians  are  able  to  buy  and  if  your 
product  is  one  that  prosperous  and  progressive 
people  should  be  interested  in,  you  will  find 
them  quickly  responsive. 

The  daily  newspapers  of  Pennsylvania  reach  the 
buying  public  oftener  than  do  any  other  media 
possible  to  use. 

The  newspapers  named  below  present  an 
admirable  tryout  list. 

They  are  leaders  in  their  fields — newspapers 
of  power  and  prestige,  thriving  on  reader 
confidence. 


A  LIST  THAT  GETS  RESULTS 


Circula* 

2,500 

10,000 

Circnla- 

2,500 

10,000 

tion 

linee 

linee 

tion 

lines 

Hues 

fAUentown  Call  . 

29,273 

.09 

.09 

fScranton  Times  . 

...(E) 

37,748 

.12 

.10 

fAUentown  CaU  . 

16,749 

.09 

.09 

'Sharon  Herald  . . 

. . . (E) 

5,391 

.021 

.021 

tBIoomtburg  Pres*  . 

. . .  (M) 

6,750 

.029 

.029 

. . .  (E) 

4,216 

.021 

.018 

*CI>astar  Tima*  &  Republican. 

(MAE) 

14,824 

.05 

.05 

fCoateaTille  Recortl . 

. . . (E) 

8,369 

.0214 

.0214 

•Warren  Times-Mirrer . 

(EAM) 

8,115 

.036 

.036 

tCoan^sriUa  Courier . 

. . . (E) 

6,247 

.0179 

.0179 

•Washington  Obserrer  and 

fEaeton  Expreea . 

...(E) 

20,017 

.07 

.07 

Reporter  . 

(MAE) 

16,378 

.06 

.08 

*Eattoa  Free  Pres* . 

...(E) 

13,293 

.05 

.05 

fWest  Chester  Local  News. . 

...(E) 

11,297 

.03 

.03 

*Erie  Timee . 

...(E) 

27,499 

.08 

.08 

•Wilkes-Barre  Times-Loader . 

...(E) 

22,877 

.08 

.08 

tHarrUbarg  Telegrapb  .... 

...(E) 

39,685 

.095 

.098 

fYork  Dispatch  . 

...(E) 

17,364 

.08 

.05 

fJoliBstown  Ledger . 

. . .  (M) 

13,234 

.05 

.08 

fYork  Gstaette  and  Daily. . . 

....(M) 

17,006 

.046 

.048 

*03  City  Derrick . 

. . .  (M) 

6,296 

.038 

.035 

fPottsriUe  Republican  and  Morning 

•A.  B.  C.  Statement,  April  1,  1923. 

rupmr . 

.(EAM) 

14,114 

.07 

.06 

Scranton  Republican  . 

. . .  (M) 

32,180 

.12 

.10 

fGoremment  Statesnent,  AprU  1, 

1923. 

■  *.  1 
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TRANSPORTATION  and  POWER 
HAVE  HELPED 


INDIANA’S 


INDUSTRIAL  GROWTH 


The  superior  transportation  facilities  and 
the  ease  of  obtaining  power  have  been  the  two 
forces  that  have  helped  make  possible  the  in¬ 
creased  industrial  interest  in  Indiana  in  the 
past  two  decades. 


Indiana  lies  across  the  pathway  of  most  of 
the  great  trunk  lines  of  railroads;  also  many 
north  and  south  lines  tapping  ever>^  corner  of 
the  state. 


Although  Indiana  rivers  are  lacking  in 
good  dam  sites  and  the  supply  of  gas  seems 
nearly  exhausted,  coal  of  excellent  steaming 
quality  is  cheap  all  over  the  state. 


Indiana  is  one  of  the  great  market  units. 
These  two  resources  alone  make  Indiana  a 
great  commercial  and  industrial  state.  These 
in  turn  reflect  the  possibilities  of  Indiana  as  a 
profitable  territory  in  which  to  advertise  mer¬ 
chandise. 


Indiana  has  excellent  newspapers.  The 
leaders  are  listed  here,  their  circulation  stated 
and  their  individual  advertising  rates  given. 


No  national  campaign  complete  without  In¬ 
diana  and  these  newspapers. 


Rate  for 

OrculatiaB 

S,tWIiiMa 

*Crawfor<lsTille  ReTiew  . 

.  ...(M) 

5,200 

.025 

fDecatur  Democrat . 

. . . . (E) 

3,144 

.025 

*ETan«TiUe  Courier  . 

...  (M) 

26,325 

.06 

*ETaiUTille  Courier  . 

. (S) 

23,504 

.06 

*Fort  Wayne  Joumal-Gaaette 

. . .  .  (M) 

26,279 

.07 

*Fort  Wayne  Joumal-Gaxette 

. (S) 

31,008 

.07 

*Fort  Wayne  New*-Sentinel  . 

- (E) 

38,328 

.09 

*Gary  Evening  Post -Tribune.  . 

.  .  .  •  . 

. (E) 

10,409 

.05 

'Indianapolis  News  . 

(M) 

(E) 

. (E) 

127,361 

.23 

'Lafayette  Journal  dk  Courier 

7,076] 
12,208  ) 

19,284 

.05 

fLa  Porte  Herald  . 

.  •  .  . 

. (E) 

4,106 

.025 

fSoutb  Bend  News-Times .... 

(M) 

•(E) 

10,342 ) 
11,263  5 

21,605 

.06 

'South  Bend  News-Times.... 

. (S) 

20,174 

.06 

fSontb  Bend  Tribune . . .  (S) 

18, 909...  (E) 

19,368 

.055 

'Terre  Haute  Tribuno . 

...(EAS) 

24,442 

.06 

*A.  B.  C.  StetMMBk,  Aprfl  1,  1923. 
fGovMUiiMBt  StatMMnt,  Apr3  1,  1923. 


PRINTING  TRADE  CITED  AS  OUTSTANI 
EXAMPLE  OF  ARBITRATION 


Department  of  Labor  Finds  Strikes  and  Lockouts  Reduced J 
Minimum  in  Publishing  Field  and  Fine  Spirit  | 
Between  Unions  and  Employers  1 


ARBITRATION  between  the  Amer-  abolished  strikes  and  lockcwts  in - 
ican  Newspaper  Publishers  Asso-  paper  composinR  rooms. 
ciation  and  the  International  Typo-  2.— Publishers  are  assured  c-u 

f3;raphical  Union  during  the  past  20  vears  publication, 
has  been  so  effective  that,  with  few  ex-  3_Ti,e  mere  existence  of 
ceptions.  there  has  been  v.rlua  ly  no  machinery  prevents  rash  and  h^  : 
serious  interruption  in  the  publication  of  „„  ^  of  both  sides, 

any  newspaj^r  having  an  arbitration  impartial  and  reasonable 
agr^ment  with  a  subordinate  umon.  issues  involved. 

That  IS  the  conclusion  reached  by  ,  a  u-  •  t.  j 
officials  of  the  Department  of  Labor  after  Arbitration  has  produ^  i ,, 

a  study  of  the  history  of  arbitration  in  some  innuence  on  the  relations  btt 
the  newspaper  publishing  industry  and  spap«r  publishers  and  labor;::; 
compilation  of  facts  in  connection  with  5. — Publishers  and_  unions  show  p. 

the  arbitration  agreements  which  were  <lesire  _  to  settle  difficulties 
inaugurated  May  1,  1901.  By  January,  and  directly,  rather  than  reswt  tj 
1920,  the  publishers’  association  reported  slower  process  of  arbitration. 

288  arbitration  contracts  with  composing  6.— The  success  of  the  five  arfe 

rooms  and  56  with  mailing  rooms,  which  contracts  between  the  American^ 
employed  members  of  the  typographical  paper  Publishers  Association  J 
union  exclusively.  Department  of  Labor  International  Typographical  Uiia 
officials  found  that  many  wage  scale  sents  a  strong  argument  for  v  - 
negotiations,  which  without  arbitration  arbitration, 
unquestionably  would  have  resulted  in  "The  principle  of  arhhratior’ 
strikes  and  lockouts,  have  been  settled  the  conclusion  of  the  L^ 
satisfactorily  by  both  parties.  .Xnd  since  ment’s  report,  "has  been  indorsed  W 
its  inception,  arbitration  has  been  re-  closed  shop  division  of  the  IW 
peatedly  indorsed  by  both  printers  and  pothetse  and  Franklin  Qubs  of  w 
publishers  as  lieing  "the  most  useful  in-  When  arbitration  is  adopted  in  & 
strument  for  maintaining  peace  in  the  and  job  branch  of  the  industry  a- 
newspaper  publishing  industry."  is  in  newspaper  composing  rootns. 

The  brief  history  of  the  development  and  lockouts  will  have  been  red 
of  arbitration  in  the  newspaper  field,  the  minimum  if  not  wholly  a!  '  " 
nubli'hed  in  the  Monthly  Labor  Review  One  chapter  of  the  report  is  - 
of  July,  quotes  the  views  of  H.  N.  to  the  situation  in  the  industry  ^ 
Kellogg,  chairman  in  1920  of  the  special  expiration  of  the  five-year  a-  - 
.standing  committee  of  the  .American  contract  May  1,  1922.  The  repon 
Xc'.vspapcr  Publishers  Association,  as  ^  ' 

/  11  *  '  The  difnculty  in  the  way  of  r-.r 

lOllow..  contract  arose  over  Section  Na 

**My  view  of  arbitration  contracts  is  that  they  jhat  the  laws  of  the  - 

have  been  a  great  benefit  to  the  piibli^ihers  of  Typ<»graphical  I  nion  in  effect  Januarrl. 
this  country  and  to  the  unions  of  the  printing  ^  subject  to  arbitratmi.  Tk 

tratles  that  have  such  contracts.  They  have,  I**^*^*"^  cemtend  that  all  issues  be 
almost  without  exception,  brought  about  a  l)etter  arbitration  and  refused  to  subscribe 
understanding  between  local  parties  wherever  !"**  section  of  the  agreement.  The  ' 
they  have  been  put  into  effect,  have  oi>erated  provides  against  the  ‘in  «r  .  »  •. 

almost  invariably  to  prevent  interruptions  of  changing,  Iwrrowing,  lending,  or  - 
busine-is  cr  service,  and  when  differences  have  previously  used  either  in  tbe  - 

occurred  that  were  impossible  of  settlement  I'P*  matrices,  between  newspaper,  \ 
otherwise  have  brought  solutions,  which,  while  offices,  or  between  newspapers  aai 

not  always  satisfactory  to  either  or  both  sides,  ^5”*  versa,  not  owned  by  the 

have  in  every  case  been  operated  under.  An-  dividual  firm  or  corporation  and 
other  very  noticeable  effect  of  these  agreements  vMablishment.* 

has  lieen  that  after  signing  them  local  parties  publishers  contend  that  this  h*,’ 

seem  much  more  disposed  to  adjust  their  dif-  necessitates  setting  up  in  each  ofict 
ferences  than  ever  bcf(  re,  with  the  result  that  chain  papers  as  well  as  others),  of 
while  hundreds  of  members  of  the  association  peneral  interest,  such  as  Sunday  rrAr  - 
have  had  arbitration  agreements  for  many  years,  tjons  J’^nlts  in  economic  waste.  Tk  r 
the  total  number  increasing  every  year,  the  nj'c  “du  the  law  on  the  ground  tbt 
cases  submitted  to  the  international  arbitration  would  throw  out  of  work  a  Isf 

board  for  settlement  have  not  averaged  more  printers  who  have  spent  their-: 

than  25  each  year,  but  in  quite  a  number  of  apprenticeship  and  who  were  depenki 
instances  cases  have  been  considered  at  several  work  for  a  livelihood.  It  is  the  r 

meetings  before  final  settlement.**  contention  also  that  they  are  unaUe,  rc 


RE 


meetings  before  final  settlement.**  contention  also  that  they  are  unaUe,  rcr 

dined,  to  accede  to  this  demand  of 

The  beneficial  results  of  arbitration  union  is  ^ 

from  the  printers’  standpoint  were  sum-  vote, 

marized  by  J  W  Hay.,  secretary-  "rand^fTc^"u*  - 

trea.^urer  of  the  International  Typo-  exchange  of  matrices,  because  they 

graphical  Lnion,  as  follows'  ply  the  men  to  do  the  work,  tbe 

“A  list  of  the  International  Typographical  *^^d  for  linotype  operators  so  far  a  -: 

l*nirti*s  beneficial  features  would  not  be  com-  supply.  Therefore  harmonious  rdtt* 

plete  if  it  did  not  include  reference  to  our  ar-  ^*ng  maintained  without  difficulty  ani 
i>itration  policy  and  its  success.  Four  agree-  .  *’*"tic'val  or  revision  of  the  agreens  ■ 


ments  covering  more  than  19  years  have  been  *”^1^*5”** 


effective,  and  during  this  period  w*e  have  made  Since  the  expiration  of  the  coohic 
continual  advancement  as  to  hours,  wages,  and  international  joint  arbitration  board  k 
conditions.  In  95  per  cent  of  the  cases  coming  tinued  its  settlement  of  cases  arismf 
before  arbitration  boards  our  members  have  expiration  of  the  agreement,  and  ‘ 

secured  settlements.  While  the  arbitration  under  consideration  questions  as  to  tk 
agreement  has  been  with  the  .\merican  News-  diction  in  cases  arising  under  contractmJ 
paper  Publishers  Association,  this  policy  has  uicnts  which  were  negotiated  under  tk 
permeated  all  of  our  dealing  with  employers,  national  arbitration  agreement.** 

An  era  of  industrial  peace  almost,  if  not  en-  _ _ _ 

tirely,  unprecedented  in  industrial  annals  has 

been  ours  under  the  arbitration  agreement.**  Allan  Dawson  Worth  $100, W 


national  arbitration  agreement.** 


Allan  Dawson  Worth  $100,001 

The  will  of  Allan  Daws(m,  a-'?’ 


The  report  of  the  Department  of  ^  xt  i 

Labor,  taking  into  consideration  that  the  ^  York  Even^ 

fact  that  the  last  agreement,  which  ex- 

pired  May  1,  19^,  has  not  renewed  sister-in-law, 

because  of  differences  over  tbe  exchange  rcrkins. 

of  matrices  which  Section  9  of  the  former  ^  ~  rt  ; 

agreement  expressly  prohibited;  adduced  Weekly  for  Momstowa 

the  following  outstanding  facts  from  the  Harvey  C.  Wood  and  Georgt 


Harvey  C.  Wood  and  Georgt 


policy  of  arbitration  for  the  conduct  of  both  of  the  New  Jersey  Neigi 


industrial  relations  in  newspaper  pub-  Newspaper,  Inc.  and  Herman  t 


lishing  industry:  sted,  vice-president  of  Paul  Blod 

1. — Arbitration  agreements  between  the  have  formed  a  corporation  to  poi® 
Publishers  Association  and  the  Typo-  Morris  County  Press,  a  weddy 
graphical  Union  have  practically  paper,  at  Morristown,  N.  J. 
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CITY,  COUNTRY,  SUBURBAN,  BULK  AND  NET  PAD 
AS  SHOWN  BY  A.  B.  C  REPORTS 


A  Complete  List  of  Dmly  Newspaper  Members  of  the  Audit  Bureau  of  Circulations 
of  Each  Paper’s  Circulation  as  Given  on  Page  1  of  Its  Report  to  the  Bureau 

Months  Ending  April  1,  1923 


With  an  Analysis 
for  the  Six 


All  newspapers  of  the  United  States  per  cent  of  all  Sunday  papers  read  in  the 
were  shown  to  have  enjoyed  healthy  United  States. 

Bcreases  in  circulation  during  the  past  Taking  up  totals  of  circulation  by 
year,  taken  as  a  whole,  in  the  compilation  geographical  zones  and  comparing  it  with 
of  advertising  rates  and  circulations  pre-  the  totals  in  the  same  categories  of  a 
jented  by  Editor  &  Publisher  June  30.  year  and  two  years  ago,  the  great  strides 
Newspapers  which  belong  to  the  A.  B.  that  newspaper  circulation  has  taken  be- 
C,  whose  circulation  is  between  85  and  come  evident. 

90  per  cent  of  all  circulation  given  for  City  circulation  of  U.  S.  English  lan- 
United  States  dailies,  maintain^  a  rate  guage  morning  papers  as  of  April  1,  1923, 
of  increase  that  was  even  higher  than  was  5.321.306  copies  per  day.  On  April 
that  for  the  total  number  of  papers,  al-  1,  1922,  it  was  5,095,594  copies,  and  on 
though  B.  C.  newspapers  do  not  com-  .April  1,  1921,  it  was  5,112.356  copies, 
mand  even  a  majority  in  the  total  num-  Suburban  circulation  of  the  morning 
her  of  titles  printed.  papers,  according  to  the  present  table,  is 

Total  newspaper  circulation  audited  by  1.966,800  copies  daily,  against  1.804,135 
the  .A.  B.  C.,  including  English  and  for-  twelve  months  ago  and  1,752,588  two 
dgn  language  dailies  in  the  United  States  years  ago. 

Canada,  is  divided  as  follows ;  Country  circulation  has  advanced  to 

Morning.  10.511.335;  evening.  16.892,-  2,452,708  copies  daily,  from  2.308,680  a 
278;  Sunday,  19.780.224  average  copies  year  ago  and  2.309.963  two  years  ago. 
distribiited  per  issue  during  the  six  It  is  apparent,  therefore,  that  morning 
nonths  ending  March  31,  1923.  papers  have  regained  their  normal  rate 

These  totals  are  based  upon  publishers’  of  progress,  which  had  suffered  impair- 
statements  to  the  bureau  for  that  period  ment  during  the  business  depression  late 
covering  only  paid  circulation,  the  un-  in  1921  and  early  in  1922,  and  that  they 
paid,  service  and  arrears  w'hich  were  in-  have  recovered  all  the  lost  ground, 
eluded  in  former  total  figures  now  being  Total  net  paid  circulations  of  morning 
eliminated  from  the  front  page  of  the  papers — 9,786,905  copies  on  .April  1,  1923 
bureau's  reports.  — register  a  gain  of  over  5  per  cent  from 

Of  tho.se  figures.  United  States  English  the  April,  1922,  figures  and  of  almost 
language  daily  papers  had  the  following  10  per  cent  for  the  two-year  period, 
to  their  credit :  Morning.  9.786,905 ;  eve-  Evening  papers  in  the  United  States 
ning.  15.510,696;  Sunday,  18.919,276  now  record  city  circulations  of  10,478.- 
copies  average  per  issue.  341  copies,  against  8.880,451  in  1921,  and 

Comparing  these  with  the  total  circula-  10.139,831  in  1922. 
tions  for  the  period  ending  March  31,  as  Their  suburban  circulations  have  risen 
given  in  Editor  &  Publisher  for  June  to  2.743.961  daily,  compared  with  2207,- 
30.  it  appears  that  A.  B.  C.  circulation  513  in  1921  and  2,6W.702  in  1922. 
oi  morning  papers  is  90  per  cent  of  the  Their  country  circulations  now  total 
total;  that  evening  .A.  B.  C.  circulation  is  2,173,702  copies,  against  1,921,428  in  1921 
almost  80  per  cent  of  that  total,  and  that  and  2,148.5(]8  a  year  ago._ 

Sunday  .A.  B.  C.  figures  include  over  ^  Total  net  paid  circulations  of  evening 


papers  are  now  15,510,6%  copies,  a  gain  fields  do  not  make  their  reports  on  the 
of  16  per  cent  over  1921  and  of  4  per  geographical  basis.  Their  circulation  is 
cent  over  1922.  included  only  in  the  two  net  paid  col- 

Total  daily  circulation  in  the  United  umns. 

States — morning  and  evening  English  In  the  Canadian  columns,  the  American 
language  dailies  only — now  amounts  to  circulation  of  two  Montreal  papers  is  in- 
25,297,601  copies.  This  is  a  gain  of  4  per  eluded  in  the  country  circulation  and  in 
cent  over  the  total  of  a  year  ago  and  of  the  total  net  paid  columns. 

16  Mr  cent  over  two  years  ag:o.  The  detailed  analysis,  which  appears 

Sunday  papers  in  the  United  States,  on  pages  29  to  42,  inclusive,  is  summar- 
printed  in  English,  now  have  a  total  city  ized  by  States  for  the  United  States,  and 
distribution  of  9,540,221  copies.  A  year  by  provinces  for  Canada  in  the  two  pages 
ago  they  had  8,952206  copies  and  two  which  follow.  The  same  headings  are 
years  ago  they  had  8,321,306  copies.  used  which  appear  over  the  detailed  ta- 
Their  suburban  circulation  now  totals  ble — city,  suburban,  total  local  (city  and 
3.315.758  copies,  against  3,031,960  a  year  suburban),  country,  net  i»id  total,  bulk 
ago  and  2,759,719  two  years  ago.  sales,  and  total  net  paid,  including  buHc. 

Country  circulation  of  these  papers  is  In  addition  to  the  State  and  provincial 
now  6,045,673  copies,  against  5,838,130  a  tables,  there  are  summaries  for  each  class 
year  ago  and  5.3d3,710  two  years  ago.  of  newspaper — English  language  dailies 
Total  net  paid  Sunday  circulation  is  in  the  United  States;  foreign  language 
now  18,919.276  copies,  an  increase  of  6  papers  in  the  United  States,  and  Cana- 
per  cent  over  their  1922  Spring  average  dian  dailies,  as  well  as  a  grand  total, 
and  of  7  per  cent  over  their  1921  mark.  Taking  the  latter  table,  it  is  interesting 

Canadian  circulations  show  a  drop,  due  to  note  that  morning  papers  have  about 
for  the  most  part  to  the  consolidations  37  per  cent  of  the  total  daily  circulation, 
which  have  been  so  frequent  north  of  the  evening  newspapers  having  the  remaining 

border  in  recent  years.  There  are  fewer  63  per  cent.  These  comparative  totals 

papers  in  the  evening  and  the  Sunday  also  hold  for  the  United  States  English 
fields  and  the  circulation  of  the  papers  language  dailies,  but  they  do  not  stand 
which  have  lost  their  identity  is  lost  in  up  in  the  Canadian  summaries,  which 
so  far  as  it  duplicated  that  of  those  which  show  that  22  morning  papers  have  29  per 
survive.  cent  of  the  circulation,  with  51  evening 

The  foreign  language  field  shows  a  papers  holding  the  remaining  71  per  cent, 
drop  in  evening  paper  membership,  but  In  the  foreign  language  field,  morning 

the  circulations  listed  continue  to  in-  papers  equal  in  number  their  evening 

crease.  •  contemporaries,  and  have  48  per  cent  of 

Tt  should  be  noted  that  in  the  boxes  the  circulation  that  comes  under  the  eyes 
which  appear  on  this  page  and  on  the  of  the  A.  B.  C.,  the  evening  papers  hold- 
next  total  circulations  will  be  greater  ing  52  per  cent.  In  the  foreign  field,  it 
than  the  sum  of  city,  suburban  and  ctmn-  is  also  of  interest  to  note  that  Sunday 
try  columns.  This  is  due  to  the  fact  that  circulation  is  slightly  in  excess  of  the 
several  daily  papers  which  serve  special  combined  morning  and  evening  totals. 


Average  Net  Paid  and  Total  Circulation  of  All  A.  B.  C. 
Newspapers  as  of  April,  1923 


Distribution  266  Morning  608  Evening  874  Total  M.  &  E.  312  Sunday 

Citv  Circulation..  5.674.375  11,413.903  17.088.278  10,091,691 

Suburban  .  2,077.363  2,900,828  4,978,191  3298,856 

Country  .  2,713.027  2,461.507  5,174.534  '  6271.657 

Bulk  .  15.568  26.820  42.388  18.070 


ToUl  Net  Paid. .  .10,511,333  16,892,278  27.403,613  19,780,224 

Circulations  of  All  U.  S.  English-Language  A.  B.  C. 
Dailies 


Distribution  239  Morning  552  Evrning  791  Total  M.  &  E.  312  Sunday 

Citv  Circulation. .  5.321,306  10,478.341  15.799,647  9,540.221 

Suburban  .  1.966.800  2,743,%1  4.710.761  3,315,758 

Country  .  2,452,708  2,173,702  4,626.410  6.045,673 

Bulk  .  15.089  25,561  40,650  17,664 

ToUl  Net  Paid.  .  .  9,786,905  15,510,696  25,297,601  18,919,276 

Circulations  of  Canadian  A.  B.  C.  Dailies 

Distribution  23  Morning  51  Evening  73  Total  M.&E.  4  Sunday 

City  Circulation..  183,657  713,638  897295  170,312 

Suburban  .  87.963  138.640  226.603  43,893 

Country  .  180,788  218,367  399,155  55,440 

Bulk  .  475  1  257  1,732  94 

Total  Net  Paid. . .  452,883  1,071,991  1,524,785  269,759 

Circulations  of  Foreign  Language  A.  B.  C.  Dailies 

Distribution  5  Morning  S  Evening  10  Total  M.  &  E.  8  Sunday 

City  Circulation..  169,412  221,924  391,336  381,158 

Suburban  .  22,600  18227  40,827  39205 

Country  .  79.531  69,438  148,969  170,534 

Bulk  .  4  2  6  312 


Total  Net  Paid.  . ,  271,547  309,591  581,138  591,209 


Average  Net  Paid  and  Total  Circulations  of  All  A.  B.  G 
Newspapers  as  of  April  1,  1922 


Distribution  260  Morning  603  Evening  863  Total  M.  &  E.  314  Sunday 

City  Circulation..  5,372,373  11,104,258  16,476.631  9,479,817 

Suburban  .  1,917,839  2,808,804  4,726,643  3,110,777 

Country  .  2,549.398  2,478,874  5,028,272  6,052,701 

Bulk  .  11,723  25,117  36.840  16.415 


ToUl  Net  Paid.  .  .10,511,335  16,892,278  27,403,613  19,780,224 

Circulations  of  All  U.  S.  Elnglish-Language  A.  B.  C. 
Dailies 


Distribution  233  Morning  540  Evening  773  Total  M.  &  £.  299  Sunday 

Citv  Circulation..  5,095.594  10,139,831  15,235,425  8,952,206 

Suburban  .  1,804,135  2,640,702  4,444.837  3,031,960 

Country  .  2,308,680  2,148,508  4,457,188  5,838,130 

Bulk  .  11,022  23.882  34,904  16,241 

ToUl  Net  Paid.  ..  9,274,701  14,993,568  24,268,269  17,838,537 

Circulations  of  Canadian  A.  B.  C.  Dailies 

DiAtribution  22  Morning  55  Evening  77  Total  M.&E,  6  Sunday 

City  Circulation..  186,174  700.213  886,387  165,153 

Suburban  .  92,892  151,168  244,060  40,813 

Country  .  181,865  239,275  421,140  47,741 

Bulk  .  568  1229  1,797  62 

ToUl  Net  Paid. . .  461,499  1,166,197  1,627,696  253,769 

Circulations  of  Foreign  Language  A.  B.  C.  Dailies 

Distribution  5  Morning  8  Evening  13  Total  M.  &  E.  9  Sunday 

City  Circulation..  90.605  264,214  354,819  362,458 

Suburban  .  20,812  16,934  37,746  38,004 

Country  .  58353  91,091  149,944  166,830 

Bulk  .  133  6  139  112 

ToUl  Net  Paid...  170,403  372,245  542,648  567,404 
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Thts  condition  does  not  prevail  in  the  issues.  There  are  so  few  dailies  in  Can- 
English  language  field  in  the  United  ada  that  the  comparison  there  cannot  be 
States,  in  which  Sunday  circulation  fairly  drawn.  Sunday  papers  are  forbid- 
equals  75  per  cent  of  the  combined  daily  den  by  law  in  several  provinces. 


Average  Net  Paid  and  Total  Circulation  of  All  A.  B.  C. 
Newspapers  as  of  April  1,  1921 


Distribution  JfilMorning  562  Evening  823  Total  M.  &  E.  302  Sunday 

City  Circulation..  5,112,356  9,711,212  14,823,568  8,850,455 

Suburban  .  1,862.426  2.371,455  4,233,881  2,835.624 

Country .  2,561,862  2,241.647  4,803,509  5,580,924 

Bulk  .  9,795  22.870  32,665  10.387 

Total  Net  Paid ..  .  9,572,260  14,385,124  23,957,384  17,277,390 

Circulations  of  U.  S.  A.  B.  C.  Dailies 

Distribution  236  Morning  505  Evening  741  Total  M.  &  E.  291  Sunday 

Citv  Circulation..  4,790,137  8,880.451  13,670,588  8,321,306 

Suburban  .  1.752,588  2,207,513  3,960,101  2,759,719 

Country  .  2,309,963  1,921,428  4,231,391  5,363,710 

Bulk  .  9..S41  22.035  31,576  10.335 

Tout  Net  Paid ..  .  8,888,050  13,069,367  21,957,417  16,455,070 

Circulations  of  Canadian  A.  B.  C.  Dailies 

Distribution  21  Morning  55  Evening  72  Total  M.  &  £.  4  Sunday 

City  Circulation..  152,965  655,664  808.629  165,922 

Suburban  .  90,431  148,688  239,119  39,773 

Country  .  171,820  252,799  424.619  53,549 

Bulk  .  254  835  1,089  52 

Total  Net  Paid ..  .  415,470  1,057,986  1,473,456  259,296 

Circulations  of  Foreign  Language  A.  B.  C.  Dailies 

Distribution  4  Morning  6  Evening  10  Total  M.  &  E.  7  Sunday 

City  Circulation..  169,254  175,097  344,351  363,227 

Suburban  .  19,407  15,254  34,661  36,132 

Country  .  80,079  67,420  147,499  163,665 

Bulk  .  .  .  .  . 

ToUl  Net  Paid.  .  .  268,740  257,771  526,511  563,024 


A.  B.  C.  SUMMARY— MORNING,  EVENING,  SUNDAY 
—BY  STATES 


Number 

of 

Total 

Total 

Total 
Local 
Citv  and 

Total 

Total 

Net 

Bulk 

Net 

Paid 

Papers 

City 

Suburban 

Suburban 

Country 

Paid 

Sale 

Bulk 

Alal*ania — 

Morning  . 

3 

32,345 

17,619 

49,964 

18,101 

68,065 

38 

68,103 

Evening  . 

6 

76,104 

28,226 

94,330 

22,194 

116,524 

31 

116,555 

Combined  . . 

9 

108,449 

45,845 

144,294 

40,295 

184,589 

69 

184,658 

Sunday  . . 

4 

80,765 

39,001 

119,766 

42,948 

162,714 

230 

162,944 

Arizona — 

Morning  . . 

2 

11,515 

6,194 

17.709 

2.414 

20.123 

22 

20,145 

Evening  . 

2 

7,452 

4,815 

12,267 

1.285 

13,552 

98 

13,650 

Combined . 

4 

18,967 

11,009 

29.976 

3,699 

33,675 

120 

33,795 

Sunday  . 

.  3 

15,349 

7,376 

22,725 

3,288 

26,015 

197 

26,212 

Arkansas — 

Morning  . 

.  2 

15,898 

5,439 

21,337 

30.559 

51,896 

33 

51,929 

Evening  . 

2 

14,801 

5,193 

19,994 

11,722 

31,716 

27 

31,743 

Combined . 

4 

30,699 

10,632 

41,331 

42,281 

83,612 

60 

83,672 

Simdav . 

4 

34,824 

11,633 

46,457 

53,620 

100,077 

66 

100,143 

California— 

Morning  . 

.  13 

308,752 

165,445 

474,197 

121,793 

595,990 

1,427 

597,417 

Evening  . 

.  26 

560,747 

149,273 

710,020 

64,454 

774,474 

2,080 

776,554 

Combined  . 

.  39 

869,499 

314,718 

1,184,217 

186,247 

1,370,464 

3,507 

1,373,971 

Sundav  . 

.  16 

568,310 

274,644 

842,954 

266,612 

1,109,566 

1,828 

1,111,394 

Colorado— 

Morning  . 

4 

27,306 

4,108 

31,414 

12,343 

43,757 

396 

44.153 

Evening  . 

7 

114,700 

10,689 

125,389 

76,295 

201,684 

553 

202,237 

Combined . 

.  11 

142,006 

14,797 

156,803 

88,638 

245,441 

949 

246,399 

Sundav  . 

5 

118,021 

15,372 

133,393 

139,465 

272,858 

1,117 

273,975 

Connecticut — 

Morning  . 

.  5 

48,027 

24,136 

72,163 

6,746 

78,639 

76 

78,715 

Evening  . . 

..  11 

118,333 

33,444 

151,777 

5,516 

157,293 

211 

157,504 

Combined . 

.  16 

166,360 

57,580 

223,940 

12,262 

235,932 

287 

236,219 

Sunday  . 

3 

44,019 

27,316 

71,335 

8,679 

80,014 

186 

80.200 

Delaware-  - 

Morning  . . 

1 

5,976 

1,045 

7,021 

731 

7,752 

6 

7,758 

Evening  . 

.  2 

23,647 

6,923 

30,570 

2,929 

33,499 

11 

33,510 

Combined . 

.  3 

29,623 

7,968 

37,591 

3,660 

41,251 

17 

41,268 

Sunday  * . 

1 

12,471 

1,935 

14,406 

483 

14,889 

37 

14,926 

District  pf  Columbia- 
Morning  . 

.  2 

85,639 

6,695 

92,334 

10,966 

103,300 

103,300 

Evening  . 

.  3 

174,080 

13,286 

187,366 

9,174 

196,540 

199 

196,739 

Combined . 

5 

259,719 

19,981 

279,700 

20,140 

299,840 

199 

300,039 

Sunday  . 

.  3 

180,161 

24,275 

204,436 

87,130 

291,566 

120 

291,686 

Florida — 

Morning  . 

5 

42,745 

17,820 

60,565 

17,864 

78,429 

1,238 

79,667 

Evening  . 

.  5 

35,953 

10,685 

46,638 

5,558 

52,196 

310 

52,506 

Combined . 

.  10 

78,698 

28,505 

107,203 

23,422 

150,625 

1,548 

132,173 

Sunday  . 

.  6 

55,318 

24,599 

79,917 

22,895 

102,812 

1,491 

104,303 

Georgia — 

Morning  . 

.  5 

61,986 

34,840 

96,826 

25,208 

122,034 

25 

122,059 

Evening  . 

7 

95,938 

46,288 

142,226 

32,.-79 

174,605 

174,605 

Combined . 

.  12 

157,924 

81,128 

239,052 

57,587 

296,639 

25 

296,664 

Sunday  . 

.  11 

155,377 

90,410 

245,787 

161,540 

407,327 

32 

407,359 

Idaho — 

Morning  .  2 

Evening  .  1 

Combined  .  3 

Sunday  .  2 

Illinois — 

Morning  .  10 

Evening  . 49 

Combined  .  59 

Sunday  .  17 

Indiana- 

Morning  .  14 

t'venine  .  25 

Combined .  39 

Sunday  .  14 

Iowa — 

Morning  .  5 

Evening  .  28 

Combined .  33 

Sunday  .  10 

Kansas — 

Morning  .  3 

Evening  .  12 

Combined .  15 

Sunday  .  6 

Kentucky — 

Morning  .  6 

Evening  .  6 

Combined .  12 

Sunday  .  9 

Louisiana — 

Morning  .  2 

Evening  .  3 

Combined .  5 

Sunday  .  4 

Maine — 

Morning  .  3 

Evening  .  2 

Combined .  5 

Sunday  .  1 

Maryland — 

Morning .  4 

Evening  .  4 

Combined .  8 

Sunday  .  3 

Massachusetts — 

Morning  .  8 

Evening  .  28 

Combined .  36 

Sunday  .  8 

M  ichigan — ■ 

Miming  .  1 

Evening  .  18 

Combined .  19 

Sunday  .  8 

Minnesota — 

Morning  .  3 

Evening  .  9 

Combined  .  12 

Sunday  .  5 

Mississippi — 

Morning  .  1 

Evening  .  3 

Combined .  4 

Sunday  .  3 

Missouri — 

Morning  .  6 

Evening  .  13 

Combined .  19 

Sunday  .  8 

Montana — 

Morning  .  5 

Evening  .  5 

Combined .  10 

Sunday  .  5 

Nebraska — 

Morning  .  3 

Evening  .  9 

Combined .  12 

Sunday  .  S 

Nevada — 

Morning .  0 

Evening  .  1 

Combined .  1 

Sunday  .  0 

New  Hampshire — 

Morning .  1 

Evening  .  1 

Combined .  2 

Sunday  .  0 

New  Jersey — 

Morning .  3 

Evening  .  18 

Combined  .  21 

Sunday  .  5 

New  Mexico — 

Morning  .  1 

Evening  .  1 

Combined .  2 

Sunday  .  2 

New  York — 

Morning  .  22 

Evening  .  54 

Combined .  75 

Sunday  .  15 


Number 

of 

Total 

ToUl 

Total 
Local 
City  and 

Total 

Total 

Net 

Bulk 

Not 

Bulk 

Papers 

City 

Suburban 

Suburban 

Country 

Paid 

Sale 

5,415 

7,228 

12,643 

4,473 

17,116 

1,308 

1,490 

2,798 

217 

3,015 

6,723 

8,718 

15,441 

4,690 

20,131 

5,970 

6,826 

12,796 

4,938 

17,734 

582,212 

156,875 

739,087 

246,183 

985.270 

877,118 

190,900 

1,068.018 

118,083 

1,186,103  1 

1,459,330 

347,775 

1,807,105 

564.268 

2.171,373  I 

837,180 

236,033 

1,073,213 

687,541 

1,760,754 

108,621 

122,085 

230,706 

44,788 

275,494 

264.976 

109,166 

374.142 

44,609 

418,751 

373,597 

231,251 

604,848 

694.245 

189,212 

108,594 

297,806 

44,773 

342,581 

24,597 

49,438 

74,035 

58,262 

132,297 

206,255 

169,255 

375,510 

73,689 

464,088 

230.852 

218,693 

449,545 

131,951 

596.385 

108.599 

93,067 

201,666 

96,589 

313,144 

36,364 

36J72 

72,636 

105,379 

178,015 

75.585 

42,068 

117,653 

23,878 

141,531 

112,080 

78,340 

190,420 

129,257 

319,677 

80,805 

61,214 

142,019 

49,649 

191,668 

56,878 

23,189 

80,067 

46,969 

127,036 

86,886 

18,992 

105,878 

26,203 

132,083 

143,764 

42.181 

185,943 

73,174 

259,119 

106,340 

33,371 

139,711 

51,562 

191,273 

58,435 

2,433 

60,868 

48,151 

109,019 

86,473 

1,789 

88,262 

39,936 

128,198 

144,908 

4,222 

I49.I3C 

88,087 

237,217 

170,173 

3,247 

173,420 

146,325 

319,745 

19,634 

20,845 

40,479 

12,149 

52,628 

23,831 

10,851 

34,682 

6,563 

41,245 

43,465 

31,696 

75,161 

18,712 

93,873 

14,998 

6,771 

21,769 

6,232 

28,001 

132,675 

20,491 

153,166 

39,496 

192,662 

213,405 

45,165 

227,570 

14,844 

242,414 

346,080 

34,656 

380,736 

54,340 

435,076 

283,838 

19,129 

302.967 

45,830 

348,797 

360,143 

128,486 

488,629 

215,589 

704,218 

628,845 

171,284 

800,129 

115,153 

915,282 

988,988 

299.770 

1,288.758 

330,742 

1,619.500 

600,800 

264,972 

865,772 

291,550 

1,157,322 

90,878 

14,724 

105,602 

30,926 

136,528 

518,436 

163,705 

682,141 

72,437 

754,578 

609,314 

178,429 

787.743 

103,363 

891,106 

405,221 

111,270 

516,491 

164,172 

680.663 

95.032 

14.156 

109,188 

44,660 

153,848 

237,627 

30,595 

268,223 

158,049 

426,272 

332,660 

44,751 

377,411 

202,709 

588,120 

237,985 

25,200 

261,185 

248,821 

510,006 

2,180 

1,751 

3,931 

573 

4,504 

11,074 

6,631 

17,705 

2,750 

20,455 

13,254 

8,382 

21,636 

3,323 

24,959 

10,027 

8.419 

18,446 

2,541 

20,987 

326,735 

80,350 

407,085 

2.14.195 

641,280 

526,909 

86,194 

613,103 

214,141 

827,244 

853,644 

166,544 

1,020,188 

44S,33£ 

1,468,524 

606,257 

112,525 

719,052 

549,999 

1.269.051 

22,744 

10,975 

.13,719 

71,676 

45,395 

18,131 

2,406 

20,537 

3,859 

24,356 

40,875 

13,381 

54.256 

15,535 

69,791 

34,907 

14,331 

49,238 

20.695 

69,993 

21,748 

18,281 

40,029 

70,493 

110,522 

122,170 

32,789 

154,950 

78,425 

233,384 

143,918 

51,070 

194,988 

148,918 

343,906 

121,451 

37,165 

1.58,616 

140,855 

299,471 

2,943 

937 

3,880 

1.880 

5,760 

2.943 

937 

3,880 

1.880 

5,760 

2,140 

4,380 

6,970 

9,413 

16,385 

11,500 

1,429 

12,929 

600 

13,529 

13,640 

6,259 

19,899 

10,013 

29,912 

22,750 

4,373 

27,123 

981 

28,104 

369,981 

45,081 

41.5,062 

19,977 

435.039 

392,731 

49,454 

442,185 

20,958 

463,143 

88,200 

7,874 

96,074 

6,249 

102,323 

4,266 

1,218 

5,484 

2,309 

7,793 

2,701 

588 

3,289 

379 

3,668 

6,967 

1,806 

8,773 

2,688 

11,461 

7,298 

2,126 

9,424 

2,900 

12,324 

1,352,317 

320,077 

1,672,394 

224,149 

1,926,435 

1,803,892 

345,962 

2,149,854 

148,408 

2,322,504 

3,156,209 

666,039 

3,822,248 

372,557 

4,248,989 

1,581,614 

431,222 

2,012,836 

630,699 

2,643,535 

>7.124 

3,013 

20,1» 

1775? 


l.l«,173 


224 

184 

4U8 

565 


135 

298 

433 

289 


35 

131 

166 

323 


67 

107 

174 

93 


35 

31 

66 

157 


473 

106 

579 

58 


429 

98 

527 

200 


326 

326 

92 


334 

768 


275.71! 

♦1*,«5 

«4,653 

343,144 


153,432 

404,3« 

5%41! 

313,431 


178.050 

141,642 

319,843 

191,991 


127.103 

132,190 

259293 

191764 


109.054 

128229 

237283 

319,902 


53.101 

41251 

94,452 

28,059 


193,091 

242,512 

435,603 

348,997 


341  704,559 

389  916,060 
730  1,620,230 

392  1,157,714 


136,528 

754,904 

891,432 

680,755 


154,323 

430,873 

585,198 

510,537 


641.614 

828,012 


91 

264 

355 

209 


261 

589 

850 

344 


5«tkC*f 

llorsini 

EreoinO 

CcsibiiK 

SoniUy 

5«rlli  W 
liorsmt 
Einiinf 
Casbint 
Soaday 


4207 

20,461 

24,968 

21,042 


45.486 

24.660 

70,146 

70,142 


377 

409 

786 

21 


llaniint 

ErcoinK 

foabiiK 

Sunday 

■H^koina 
Slomini 
E»rtiin|i 
Combisi 
Sunday 
imon— 
Mornin 
Eteninf 
Cosbin 
janday 
1  Pcnmylvt 
Mornin 
Erenini 
Combin 
Sunday 

I  nodelal 

Moroin 

Ennin 

Cowbin 
Soada; 
I  katkCa) 

Momir 
Eitnin 
Cosibii 
Senda; 
iootb  Dt 
Motnii 
Emit 
Coobii 
Snnda 
I  TttntSH 
Morai 
Ertnii 
Coaibi 
Soada 


110,783 

233,973 

344,766 

299,815 


52M 

S226 


16,394 

13,551 

29,923 


Momi 

Eicni 

Coobi 

Soada 


Morni 
Ertni 
Ccab 
Sond; 
Vnui 
Mom 
Em 
Coml 
Sond 
I  Topni 
Mon 
Eren 
Coal 
Sonc 
I  b'isliii 
Mot 
Ern 
Cco 
Son, 
|»'tstl 
Mor 
Ere 
Con 
Son 

I  Vaco 

Moi 
En 
Cot 
Sot 
[  Wjon 
Mo 
En 
Coi 
Sni 


28,481 

435.448 

463,929 

102.344 


7,793 

3,668 

11,461 

12.324 


1,931.148 

272421* 

4,255.464 

2,646,15* 
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Number 

Total 

Local 

Total 

Net 

Paid 

of 

Total 

Total  City  and 

Total 

Net  Bulk 

Inc. 

Papers 

City  Suburban  Suburban  Country 

Paid 

Sale 

Bulk 

e.,.A  Csro!®*— 

llof«i»* . 

Ettnwl . 

fcabined . 

(Mlir . 

7 

36.344 

38,368 

74,712 

29,094 

103,806 

28 

103,834 

4 

24.750 

12,426 

37,176 

3,472 

40,648 

11 

40,659 

.  11 

61,094 

50.794 

111,888 

32,566 

144,454 

39 

144,493 

9 

55.984 

49,315 

105,299 

37,726 

143,025 

223 

143,248 

Dakota— 

Kotsinf . 

Eteniol . 

CbBbiot'l . 

Siffldar . 

.  2 

3.386 

6.722 

10,108 

12,651 

22,758 

41 

22,800 

.  3 

9,586 

7,252 

16,838 

8,907 

25,745 

527 

26,272 

5 

12,972 

13.974 

26,946 

21.558 

48,504 

568 

49,072 

..  2 

5.228 

6,877 

12,105 

12,883 

24,988 

381 

25.369 

'•'***". 

7 

148,739 

67,967 

216,706 

78,896 

295,602 

844 

296,446 

.  47 

899,449 

286,805 

.184,254 

198,559 

1,382.813 

939 

1,383,752 

..  54  1.048,188 

352.772 

.400,960 

277,455 

1,678,415 

,783 

1,680,198 

Soodar  . 

. .  16 

378,514 

144,321 

522,835 

161,112 

683,947 

372 

684.319 

iifciikonia— 

..  5 

48.029 

17,503 

65.532 

57,244 

122,576 

227 

122.803 

6 

65,528 

11,166 

76,694 

56,227 

132,921 

5 

132,926 

..  11 

113,557 

28,669 

142,226 

113,461 

255,497 

232 

255,729 

Sooday  . 

..  6 

75,980 

26,372 

102,352 

79,404 

181,756 

375 

182,131 

'ttfOO— 

..  2 

42,432 

14.241 

56.673 

32.716 

89,389 

621 

90,010 

..  7 

98,506 

31,980 

130,486 

43,171 

173,657 

1,561 

175.218 

..  9 

140,938 

46,221 

187,159 

75.887 

263.046 

2,182 

265.228 

?aiiday . 

..  3 

106,967 

36,377 

143,344 

84,120 

227,464 

643 

228,107 

PfoMylTtnia— 

..  20 

457,549 

229,369 

686.918 

221,476 

908,394 

108 

908,502 

Etening  . 

..  34 

950.059 

353,774 

1,303.833 

127,082 

1,430,915 

311 

1,431.226 

Coabioed . 

..  54  1,407,608 

533,143 

1,990,751 

348,558 

2,339,309 

419 

2,339,728 

Soaday  . 

..  10 

676,960 

322,475 

999,435 

465,011 

1,464,446 

238 

1,464,684 

iMe  Island— 

Horning . 

..  1 

19,135 

9,978 

29.113 

2,961 

32,074 

12 

32,086 

Ertning . 

..  6 

111,482 

36,234 

147,716 

6,573 

154,289 

30 

154,319 

Coabined . 

..  7 

130,617 

46,212 

176,829 

9.5.14 

186,363 

42 

186,405 

Sunday  . 

3 

47,123 

21,149 

68,272 

4.300 

72,572 

81 

72,653 

joBtk  Carolina — 

Homing . 

..  5 

14,230 

15.049 

29,279 

18,300 

47,579 

19 

47,598 

Evening . 

4 

24,366 

10,077 

34.44JI 

6.733 

41.176 

47 

41.223 

Coabined . 

..  .  9 

38,596 

25.126 

44,139 

24,469 

68.608 

14 

68,622 

Sunday  . 

..  5 

27,301 

16.838 

63,722 

25,033 

88.755 

66 

88,821 

^  Dakota — 

Homing . 

1 

2,080 

2,022 

4,102 

984 

5,086 

5,086 

Erming  . 

4 

12,375 

16,769 

29,144 

10.947 

40,091 

31 

40,122 

Coabined . 

..  5 

14,455 

18,791 

33,546 

11.931 

45,177 

31 

45,208 

Smday . 

1 

2,301 

2,886 

5,187 

1.293 

6,480 

6,480 

TcBoeseec — 

Homing . 

..  5 

80,042 

48.893 

128,935 

56,738 

185.673 

139 

185,812 

Erming  . 

7 

140,033 

57,757 

197,790 

31,096 

228,886 

215 

229,101 

Coabined . 

..  12 

220.075 

106,650 

326,725 

87,834 

414,559 

354 

414,913 

Senday  . 

...  8 

153,223 

85,286 

238,509 

92,092 

330,601 

172 

330,773 

Toa- 

Morning . 

...  12 

101,054 

22.659 

123,713 

102,250 

225,963 

378 

226,341 

Etcning  . 

...  15 

214,021 

25.375 

239,396 

129.734 

369,130 

241 

369,371 

Conbroed . 

...  27 

315,075 

48,034 

363,109 

231.984 

595,093 

619 

595,712 

Soadav  . 

..  19 

248,635 

52,118 

300,753 

275,598 

576,351 

835 

577,186 

Vak- 

Morning . 

1 

15,690 

4,890 

20,580 

17,909 

38,489 

105 

38,594 

Evening . 

...  3 

29,681 

9,434 

39,115 

21,203 

60,318 

754 

61,072 

Coabined . 

...  4 

45,371 

14.324 

59,695 

39,112 

98,807 

859 

99,666 

Sottdav  . 

...  3 

47,553 

13,340 

60,893 

45,575 

106,468 

no 

106,578 

1  Vffaont — 

Morning . 

...  2 

6,079 

7,396 

13,475 

8,617 

22,092 

59 

22,151 

Evening  . 

1 

2,254 

3,275 

5,529 

1,090 

6,619 

10 

6,629 

Coabined . 

3 

0 

8,333 

10,671 

19,004 

9,707 

28,711 

69 

28,780 

1  nrpna — 

Morning  . 

8 

42,754 

25.534 

68.288 

28,727 

97,015 

29 

97,044 

Evening . 

...  10 

123,289 

17,534 

140.823 

16,876 

157,699 

91 

157,790 

Coabined  .... 

...  18 

166,043 

43.068 

209,111 

45,603 

254,714 

120 

254.834 

Sonday . 

...  7 

74,580 

24,850 

99,430 

30,020 

129,450 

365 

129,815 

1  k’lAington — 

Morning . 

...  5 

63,866 

34,797 

98,663 

33,133 

131,796 

363 

132,159 

Evening . 

...  11 

173,028 

51.392 

224,420 

49,828 

274,248 

458 

274,706 

Combined  .... 

...  16 

236,894 

86,189 

323,083 

82,961 

406,044 

821 

406,865 

Sunday  . 

...  8 

157,246 

63,085 

220,331 

108,591 

328,922 

651 

329,573 

1  Vest  Virginia — 

Homing  . 

.  .  7 

27,774 

33,845 

61,619 

12,729 

75,348 

82 

75,430 

Evening . 

...  6 

32,245 

12,543 

44,788 

3,610 

48,398 

147 

48,545 

Combined  .... 

...  13 

60,019 

46,388 

106,407 

16,339 

122,746 

229 

122,875 

Sunday  . 

....  9 

48,439 

46,401 

94,840 

15,489 

110,329 

134 

110,463 

1  Viieontin— 

Homing . 

....  2 

24,350 

12,796 

37,146 

10,897 

48,043 

7 

48,050 

Evening  . 

....  21 

229,165 

104,661 

333,826 

59,613 

393,439 

386 

393,825 

Combined  .... 

. . . .  23 

253,525 

117,457 

370,972 

70,600 

441,572 

393 

441,965 

Sunday  . 

....  6 

142,682 

67,675 

210,357 

92,513 

302,870 

31 

302.901 

1  ViToamf— 

....  0 

Evening . 

....  2 

8,491 

990 

9,481 

5.697 

15,178 

16 

15,194 

Combined  . . . . 

....  2 

8,491 

990 

9,481 

5,697 

15,178 

16 

15,194 

A.  B.  C.  FOREIGN  LANGUAGE  SUMMARY— U.  S. 

niinots — 


Homing . 

1 

18,863 

755 

19,618 

20,823 

40,441 

40,441 

Evening . 

1 

35,128 

4.726 

39,854 

4,952 

44,806 

44,806 

Coabined . 

2 

53,991 

5,481 

59,472 

25,775 

85,247 

85,247 

Sonday  . 

2 

45,559 

4,092 

49,651 

26,039 

75,690 

75,690 

^ev  Hampahire _ 

Homing . 

0 

Evening  , , 

1 

2,809 

478 

3,287 

•  541 

3,828 

2 

3,830 

Coabined . 

1 

2,809 

478 

3,287 

541 

3,828 

2 

3,830 

SualaT  .. 

0 

York — 

Homine  . . 

5 

255,524 

26,345 

281,869 

100,498 

382,367 

4 

382,371 

Total  Net 


Number 

l..ocal 

Total 

Phid 

of 

Total 

Total 

City  and 

Total 

Net 

Bulk 

Inc. 

Papers 

City  Suburban 

Suburban 

C  ountry 

Paid 

Sale 

Bulk 

Evening  . 

79.012 

8,523 

87,535 

22.155 

109,690 

109,690 

Cmnbined . 

.  7 

334.536 

34,868 

369,404 

122,653 

492,057 

4 

492,061 

Sunday  . 

6 

335,599 

35.113 

370.712 

144,495 

515,207 

312 

515,519 

A.  B.  C.  CANADIAN  SUMMARY— 

MORNINGs  EVENING, 

SUNDAY— BY  PROVINCES 

-Mtierta — 

Morning  . 

2 

7,686 

7,604 

15,290 

1.411 

16,701 

217 

16,918 

Evening  . 

4 

33,739 

18,573 

52.312 

2,752 

55,064 

37 

55,101 

Combined . 

6 

41,425 

26,177 

67,602 

4,163 

71,765 

254 

72.019 

.  0 

British  Columbia— 

Morning . 

.  3 

18,656 

9,429 

28,085 

8,084 

36,169 

17 

36,186 

Evening  . 

4 

40,408 

7,410 

47,818 

7.996 

55,814 

24 

55.838 

Combined . 

.  7 

59,064 

16,839 

75,903 

16,080 

91,983 

41 

92.024 

Sunday  . 

.  2 

26,364 

11,708 

37,972 

11,845 

49,817 

70 

49,887 

Manitoba — 

Morning  . 

1 

7,704 

258 

7,962 

15,297 

23,259 

4 

23,263 

Evening  . 

.  2 

53,725 

2,351 

56,076 

28,479 

84,555 

78 

84,633 

Combined . 

3 

61,429 

2,609 

64,038 

4.1.776 

107,814 

82 

107.896 

0 

New  Brunswick — 

Morning . 

1 

4,365 

4,365 

10.286 

14,651 

14.651 

Evening  . 

1 

13,730 

13.730 

1.704 

15,434 

15,434 

Combined . 

.  2 

18,095 

18.095 

11,990 

30.085 

30,085 

0 

Nova  Scotia — 

Morning . 

3 

6,797 

852 

7,649 

21,118 

28,767 

38 

28.805 

Evening . 

3 

15,370 

459 

15,829 

10,297 

26,126 

2 

26,128 

Combined  . 

.  6 

22,167 

1.311 

23,478 

31,415 

54,893 

40 

54,933 

0 

Ontario— 

Morning  . 

.  6 

94,360 

61,338 

155.698 

97,330 

233,028 

91 

213,119 

Evening  . 

.  24 

332.937 

62,067 

395,004 

49,700 

444,704 

303 

445.007 

Combined . 

.  30 

427,600 

123.405 

551,005 

147.030 

698,035 

394 

698,429 

Sunday  . 

.  2 

144.048 

32.185 

176,233 

43.595 

219,828 

24 

219,852 

Prince  Edward  Island — 

Morning  . 

1 

1,185 

1,185 

6.006 

7.191 

7,191 

0 

Combined . 

1 

1,185 

1,185 

6,006 

7,191 

7,191 

..  0 

Quebec — 

Morning . 

..  3 

36,948 

1,502 

38,450 

13,869 

52,319 

108 

52,427 

Evening  . 

..  9 

205,360 

30,343 

235,703 

113,745 

349,448 

795 

350,243 

Combined . 

..  12 

242,308 

31.843 

274,153 

127,614 

401.767 

903 

402,670 

Sunday  . 

..  0 

Saskatchewan — 

Morning . 

..  2 

5,956 

6,980 

12,936 

7,387 

20,323 

20.323 

Evening  . 

4 

18,369 

17,437 

35,806 

3,694 

39,500 

18 

39,518 

Combined . 

..  6 

24,325 

24,417 

48,742 

11,081 

59,823 

1.8 

59,841 

Sunday .  0  .  .  .  . 

TOTALS  OF  ALL  U.  S.  ENGLISH  LANGUAGE  DAIUES 
IN  A.  B.  C. 

Total — 

M'TnitiK  .  239  5,099,486  1,912,997  7,012.483  2.422,861  9.466,266  14,921  9,481.187 

Evening  .  552  10.460,110  2.742.543  13,202,653  2,176,008  15,467,792  25,561  15,493,353 

trmbined .  791  15,559,596  4.655.540  20.215,136  4,598,869  24.934,058  40,482  24.974,540 

Sunday  .  300  9,004.206  3,077,300  12,081,506  5.50.8,778  17.590,284  17,433  17,607,717 

TOTALS  OF  U.  S.  FOREIGN  LANGUAGE  DAIUES  IN 

A.  B.  C. 

Total—*  * 


Morning .  6  274,387  27.100  301,487  121.321  422,808  4  422.812 

Evening  .  4  116.949  13.727  130,676  27,648  158.324  2  158.326 

(  ombinttl  .  10  391,336  40,827  432,163  14«.969  581,132  6  581.138 

Sunday  .  8  381.158  39.205  420.363  170.534  590.897  312  591.209 

TOTALS  OF  CANADIAN  DAILIES  IN  A.  B.  C. 

Total — 

Morning .  22  183,657  87,963  271,620  180,788  452,408  475  452,883 

Evemng  .  51  713,638  138.640  852.278  218,367  1,070.734  1,257  1,071,991 

Combined .  73  897.295  226,603  1,123.898  399,155  1,523,053  1.732  1,524.785 

Sunday  .  4  170,312  43,893  214.205  55,440  269,645  94  269,739 

TOTALS  OF  ALL  A.  B.  C.  DAILIES 

Total— 

Morning .  267  5,557,530  2,028,060  7,585,590  2,724.970  10.341,482  15,400  10.356,882 

Evening  .  607  11,290.697  2,894,910  14,185,607  2,422,023  16,696,850  26,820  16,723,670 

Combined .  874  16,848,227  4.922.970  21,771,197  5,146,993  27,038,332  42.220  27.080,552 

Sunday  .  312  9.555.676  3.160.398  12,716,074  5,734.752  18.450.826  17,839  18,468,665 


EXPLANATION  OF  KEY  LETTERS 


“  ( B  )  ” — Morning  except  Sunday. 

“(D)” — Morning  except  Sunday 
and  Monday. 

“(E)” — Morning  and  evening  week 
days. 

“(F)” — Morning  and  evening  week 
days  and  Sunday  morning. 

“(G)” — Morning  except  Monday 
and  evening  except  Sunday. 

“(H)” — Morning  except  Monday 
and  evening  except  Saturday  and 
Sunday. 

“(I)” — Morning  except  Sunday 


and  Monday  and  evening  except  Sun¬ 
day. 

“(M)” — Sunday  exclusively. 

“(Q)” — Every  evening. 

“(S)'” — Evening  except  Sunday  and 
Sunday  morning. 

“(T)” — Evening  except  Saturday 
and  Sunday. 

“(U)” — Evening  except  Saturday 
and  Sunday  and  Sunday  morning. 

“(Y)” — Saturday  exclusively. 

Roman  type  indicates  morning  pa¬ 
pers:  italic  type,  evening  papers. 


•Audit— Oct.  17.  1922,  to  .March  31.  1923. 
'Publishers’  Statement  6  months  ending  Sept.  30.  1922. 


A.  B.  C.  Reports  Classified  by  States  and  Cities  Follow 
Pages  29-42  Inclusive 


CITY,  SUBURBAN,  COUNTRY,  BULK,  AND  TOTAL  CIRCULATlOH 
SHOWN  BY  A.  B.  C.  REPORTS 


ALABAMA 

Tctal 

Total  Local,  Total 

Total  Subur-  City  and  Total  Net 
City  ban  Suburban  Country  Paid 
15,366  5,079  20,445  8,657  29,102 

16,495  6,069  22,564  11,149  33,713 

39,866  14,770  54,636  14,283  68,919 

40,298  16,383  56,681  18,891  75,572 

15,981  3,744  19,275  1,642  21,367 

2,425  1,652  4,077  152  4,229 

2,107  1,697  3,804  199  4,003 


Paper 

.  Ace-Herald  . . . .  (b) 

Sunday  edit . .  (ra) 

News  . (r) 

Sunday  edit.. (ml 
Post  . (r) 

>  T imes-tfews  . . . .  (  r) 

Journal  . (r) 

•  Times  . (r) 

Sunday  edit,.(m) 

.News-Item  . (r)  9,370  865  10,235  319  10,554 

Register  . (b)  11,148  5,772  16,920  .  3,371  20,291 

Sunday  edit..(m)  16,959  8,189  25,148  6,451  31,599 

.Advertiser  . (b)  5,831  6,768  12,599  6,073  18,672 

Sunday  edit..(m)  7,013  8.360  15.373  6,457  21,830 

(Three  months  ending  March  31,  1923) 

Journal  . (r)  6.355  5,498  11.853  5,599  17,452 

(Sunday  edition  discontinued  about  June  1) 

(Three  mcnths  ending  March  31,  1923) 


City 

Rirmingbam 


Huntsville 


Mobile 


Montgomery 


ARIZONA 


— and  in  NO  other  metro¬ 
politan  city  of  the  United 
States  will  you  find  a  news¬ 
paper  that  so  overwhelm¬ 
ingly  dominates  its  field  as 
does  The  San  Francisco 
Examiner. 


Arizona  Gazette  (r)  4,175  3,876  8,051  647 

Arir.  Republican  (b)  8,095  5,301  13,396  2,206 

Sunday  edit..(m)  8,672  5,478  14,150  2,398 

.Citizen  . (r)  3,277  939  4,216  638 

Sunday  edit. .  (m)  3,095  968  4,063  670 

Star  . (d)  3,420  893  4,313  208 

Sunday  edit..(m)  3,582  930  4,512  220 


Phoenix 


Tucson 


ARKANSAS 


, Southwest  American  4,582  5,439  10,021  3,862  13,883  33 

(d) 

Sunday  edit..(m)  4,767  5,739  10,506  4,205  14,711  14 

(Three  months  ending  March  31,  1923) 
Times-Record  ..(t)  4.740  5,193  9,933  1,420  11,353  24 

Sunday  edit..(m)  4,911  5.894  10,805  2,245  .13.050  22 

(Three  months  ending  March  31,  1923) 

.Democrat  . (r)  10,061  .  10,061  10,302  20,363  3 

Sunday  edit,  .(ra)  11.008  .  11,008  13,530  24,538  30 

Gazette  . (b)  11.316  .  11,316  26,697  38.013  ... 

Sunday  edit.. (ra)  14,138  .  14,138  33,640  47,778  ... 


Ft.  Smith 


-a  study  of  the  circulation 
figures  in  this  issue  of  Editor 
and  Publisher  will  substantiate 
the  correctness  of  this  statement 


Little  Rock. 


CALIFORNIA 


-Leading  its  morning  and  Sun¬ 
day  competitor  by  68,268 
copies  daily  or  over  79%  and 
1  79,957  copies  Sunday  or  over 
138% 

-leading  the  first  evening  paper 
by  66,902  copies  daily  or  over 
76% — leading  the  second  eve¬ 
ning  paper  by  90,974  copies 
daily  or  over  144% — and 
leading  the  third  evening  paper 
by  97,845  copies  daily  or  over 


California  . (r)  4.515  2,921  7,436 

Echo  . (d)  2.181  1,778  3,959 

Sunday  edit..(m)  2,528  1,795  4,323 

.Enterprise  . (r)  1,537  815  2,352 

.Humboldt  Times 

(d)  2,068  1,854  3,922 

Sunday  edit..(m)  2,236  1,922  4,158 

.•'Bee  . (r)  7,503  5,698  13,201 

Republicai . '1'  " ",'72 

Sunday  edit.. (m)  11,821  11,929  23,750 

.L'nion  . .  —  .  _ 

Sunday  edit..(m)  807  646  1,453 

.Press  . , 

Sunday  edit..(nt) 

TelcRram  .... 

Sunday  edit. 

.Examiner  ... 

Sunday  edit 

Express  . 

Herald  . 

Times  . 


Bakers&eld 


Chico 

Eureka 


860  4,782  ...  I- 

921  5,079  ... 

_  .3,589  16,790  9  If 

(b)  11.136  11,527  22,663  7,757  30,420  56 

'  '  8,143  31,893  70  3; 

(d)  808  646  1,454  189  1,643  ... 

'  '  189  1,642  ... 

(r)  13.609  1.377  14,986  1,009  15,995  86  !‘ 

13,112  1,363  14,475  1,079  15,554  19  i;. 

.(r)  13,370  1,046  1  4,416  954  15,370  243  I: 

(m)  12,671  1,056  13,727  996  14,723  11  R 

....  84,767  35.463  120,230  25,581  148,811  3  14J 

(m)  166,875  67,704  234,579  71,959  306,538  IIS  3« 

.(r)  53.573  3  5,8  1  5  88,88  8  4,205  93,093  57  9:. 

.(r)  141,502  19,170  160.672  5,628  166,300  ...  Ik- 

. (b)  72,580  29,353  101,933  18,816  120.749  140  1.'! 

Sunday  edit..(m)  104,628  38,677  143,305  30,629  173,934  ...  ID 

Herald  . (d)  887  2,911  3,798  331  4.129  13  •: 

Sunday  edit.. (m)  980  2,879  3,8.59  327  4,186  43  C 

News  . (r)  2,854  2,390  5,244  202  5,446  7  M 

Post-Enquirer  ,.(r)  19,888  10,765  30,653  1,216  31.869  186  .v 

(Three  months  ending  March  31,  1923) 

Tribune  . (r)  14.842  7,783  52.625  3,414  56,069  245  *3 

Sunday  edit..(m)  45,80  8  7,94  6  5  3,754  3,85  1  57,60  5  406  it 

(Three  months  ending  March  31,  1923) 

Post  . (r)  5.729  .  5,729  4,635  10,364  25  It 

(Circulation  in  combination  with  Los  .Angeles  Ezpm( 
Star-News  . (r)  14,355  .  14,355  836  15,191  51  ' 

Progress  . (r)  2,548  585  3,133  92  3,225  ...  i 


Fresno 


Long  Reach. 


Los  Angeles. 


Modesto 


Oakland 


-presents  striking  proof  of  the 
people’s  preference  for  The 
Examiner — and  a  convincing 
reason  why  The  Examiner 
during  1922  carried  6,247,108 
lines  of  paid  advertising  in 
excess  of  its  closest  competitor. 


Eastern  Representative 
W.  \V.  CHEW 
1819  Broadway,  New  York 

Western  Representative 
W.  H.  WILSON 
Hearst  Bldg.,  (Chicago 

Los  Angeles  Representative 
H.  H.  CONGER 
Higgins  Bldg., 

Los  Angeles 


San  Francisco 


C^ihere  is  No  Substitute 
\  Jbr  Circulation  J 


ffTY,  SUBURBAN,  COUNTRY,  BULK,  AND  TOTAL  CIRCULATION  AS 
SHOWN  BY  A.  B.  C.  REPORTS 


COLORADO 


Total 

Net 

Total 

I.ccal, 

Total 

Paid 

Total  Subur-  City  and 

Total 

Net  Bulk 

Inc. 

City 

Paper 

(Tity 

ban  Suburban  Ccuntry 

Paid  Sale 

Bulk 

/•.innrio  Springs. Gazette  . (b) 

4,336 

237 

4,573 

386 

4,959 

4,959 

Tflegraph  . (r) 

6,736 

376 

7.112 

345 

7,457 

104 

7,561 

(Sunday  editions  of  Ciarette  and  Telegraph  merged  May  1, 

19J3) 

,  .Express  . (r) 

13,268 

562 

13,830 

2,246 

16,076 

101 

16,177 

East  . (r) 

68,699 

6,037 

74.736 

64,006 

138.742 

214  138,956 

Sunday  edit..(m) 

76,503 

9,367 

85,975  1 

15,138 

201,013 

627  201,640 

Rocky  Mt.  News 

(b) 

18,701 

1,407 

20,108 

9,705 

29,813 

236 

30,049 

Sunday  edit..(ni) 

29,072 

2,621 

31.693 

20,804 

52,497 

318 

52.815 

Times  . (r) 

15,012 

884 

15.896 

7,854 

23,750 

99 

23,849 

firand  Junction.  .5entinW  . (r) 

1,634 

1,319 

2,953 

319 

3,272 

35 

3..)U7 

Grtdey . 

. .  Tribune-Republican 

(e) 

1,991 

1,233 

3,224 

439 

3,663 

3.663 

Evening  edit,  (r) 

1,991 

217 

2,208 

377 

2,585 

2,585 

Morning  edit,  (b) 

1,016 

1,016 

62 

1,078 

1,078 

..Chieftain  . (b> 

4,269 

1,448 

5,717 

1,562 

7,279 

160 

7,439 

Sunday  edit . .  (m) 

5,397 

1,917 

7,314 

2,190 

9,504 

172 

9,676 

Star-Journal  . . .  (r  j 

7,360 

1,294 

8,654 

1,148 

9,802 

_ 

9,802 

Sunday  edit..(m) 

7,044 

1,467 

8,511 

1,333 

9,844 

9,844 

CONNECTICUT 

Antonia  . 

. . .  SetUinel  ....... (r) 

6,506 

6,506 

195 

6,701 

_ 

6,701 

Bridgeport  . . . 

...Telegram-Post  ..(ej 

36.828 

6.184 

43.012 

1,071 

44.083 

19 

44.102 

Telegram  . (b) 

10,785 

2,193 

12,978 

636 

13,614 

14 

13,628 

Post  . (r) 

26,043 

3,991 

30.034 

435 

30.469 

5 

.^0,474 

Sunday  edit.. (ml 

16.240 

2.760 

19,000 

392 

19,392 

12 

19,404 

Hartford  .... 

. . .  Courant  . (b) 

10,351 

13,611 

23,962 

4,806 

28,768 

44 

28,812 

Simdav  cdit..(mi 

17,953 

21,835 

39,788 

7.900 

47,688 

171 

47,859 

Times  . (rj 

30,387 

13,060 

43,447 

1,985 

45,432 

99 

45,531 

Meriden  . 

...Jcurnal . (r) 

5,313 

498 

5,811 

116 

5,927 

19 

5,946 

Record  . (bj 

4,976 

1,878 

6.H54 

288 

7.142 

18 

7.t».  1 

Xew  Britain . . 

...Herald  . (r) 

7,122 

1,235 

8,357 

146 

8,503 

37 

8,540 

New  Haven. . . 

. .  .Journal-Courier 

(b) 

14,158 

3,210 

17,.368 

454 

17,822 

17,822 

Itmes-Leader  ..(r) 

10,342 

5,852 

16,194 

1,208 

17,402 

3 

17,405 

New  London . . 

...Day  . (rj 

6,145 

4,147 

10,292 

426 

10,713 

7 

10,725 

Norwalk  . 

...Heur  . (rj 

4,477 

621 

5,098 

72 

5,170 

34 

5,204 

(Three  months  ending  March  31* 

1923) 

Stamford  . . . . 

....Id locate  . (r) 

6,559 

1,636 

8.195 

320 

8,515 

4 

8,519 

(Three  mfnths  ending 

March  31, 

1923) 

Water  bury  ... 

•  a  aDemocroi  . (r) 

7,918 

720 

8.638 

201 

8,839 

8,839 

American  . (r) 

7,521 

1,684 

9,205 

412 

9,617 

3 

9,620 

Ri-'nii.li -im  ....(b) 

7.757 

3,244 

11,001 

562 

11,563 

11,563 

Sunday  edit. .  (mj 

9,826 

2,721 

12,547 

387 

12,934 

3 

12,937 

DELAWARE 

Wilmington  • . 

...Eicrv  Evening. .(.t) 

8,154 

3.233 

11,387 

2,074 

13,461 

6 

13,467 

(Three  me  nth; 

<  ending 

March  31. 

1923) 

Jcurnal  . (r) 

15,493 

3,690 

19.183 

855 

20,038 

5 

20,043 

(Three  m?nth' 

<  ending  March  31, 

1923) 

News  . (bj 

5,976 

1,045 

7,021 

731 

7,752 

6 

7,758 

(Thrc'e  m<nth’ 

*  ending 

March  31. 

1925) 

Sunday  Star . . .  (m j 

12,471 

1,935 

14.406 

483 

14,889 

37 

14,926 

(Three  nn  nth<  eniltnia:  March  31,  1923) 


The  Fastest  Growing 
Paper  in  Arizona 

95%  circulation  concentrated  in  the  rich  30- 
mile  1 00,000  population  trade-zone-radius 
around  Phoenix.  Investigation  of  local  con¬ 
ditions  will  reveal  superior  value  of  Gzizette’s 
local  Salt  River  Valley  circulation. 


A.  B.  C.  Report  A.  B.  C.  Report 


Sept.  30, 
1922 

March  31, 
1923 

Gain 

Total  City  Delivery.  .  . 

.2,159 

3,108 

949 

Bulk  Sales . 

820 

1,108 

288 

Total  Suburban . 

.2,842 

3,876 

1,034 

Agency  Dealers . 

49 

129 

80 

Mail  Snbscription  Country . 

.  502 

518 

16 

Total  Paid  6 

,372 

8,739 

2,367 

Total  Unpaid  .... 

.  777 

64  Loss  713 

Gross  Paid  and  Unpaid 

.7,149 

8,803  Gain  1,654 

It  pays  to  advertise  with  the  growing  paper. 
It  is  alive;  it  has  the  reader-interest. 


The  Arizona  Gazette 

Only  eTening  newapeper  in  Phoenix 

^  J.  P.  McKinney  &  Son,  representatives 

NEW  YORK  CHICAGO  LOS  ANGELES 


Classified  Advertising 
in  Los  Angeles! 

OR  the  first  six  months  of  1923 
— January  to  June,  inclusive — 

The  Los  Angeles  Examiner’s 
gain  in  Classified  Ads  exceeded  the 
total  gain  of  ALL  other  Los  Angeles 
papers  combined. 

Here  are  the  figures: 

Examiner’s  gain ...  874, 772  lines 


2nd  morning  paper’s  gain . 407,228  lines 

1st  evening  paper’s  gain . 300,653  lines 

2nd  evening  paper’s  gain . 101, 129  lines 

3rd  evening  paper’s  loss .  21,399  lines 


Examiner’s  Excess  of  gain 
over  all  other  papers 

65,762  lines 

NOTE;  All  this  on  top 
of  the  greatest  Classified 
Ad  gains  for  the  past 
four  years  of  any 
newspaper  in  the  world. 


FIRST  in  the  WORLD  in  CLASSIFIED  AD  GROWTH 


Editor  &  Publisher  for  July  28,  1923 


JUST  PLAIN  FACTS 
ABOUT  WASHINGTON,  D.  C. 


Washington,  D.  C.,  and  its  immediate  sub¬ 
urbs,  has  approximately  109,000  families. 
You  are  not  covering  the  nation’s  capital  until 
you  have  reached  these  109,000  families. 
Your  product  may  be  limited  in  sales  to  cer¬ 
tain  classes,  or  may  be  of  general  consumption’ 
or  use,  but  you  must  reach  the  mass  in  either 
of  them. 

The  combination  of  The  Washington  Times 
and  The  Washington  Herald  offers  a  daily 
circulation  of  117,492. 

This  is  against  a  total  of  109,000  families, 
with  a  duplication  of  only  20^,  and  at  a  rate 
of  only  25c  per  line. 

This  is  a  much  lower  line  rate  per  thousand, 
and  has  less  duplication  than  any  other  com¬ 
bination  of  Washington  papers. 

You  can  reach  Washington  people  with 
any  Washington  paper,  but  you  cannot  cover 
Washington  without  the  use  of  two  papers. 
The  combination  of  Times  and  Herald  is  suf¬ 
ficient,  because  it  has  more  circulation  than 
there  are  families,  and  it  is  the  most  effective 
because  the  combination  has  less  duplication 
and  a  lower  line  rate. 

The  Sunday  Washington  Herald  with  139,- 
425  circulation,  covers  the  District  of  Colum¬ 
bia,  Virginia,  part  of  West  Virginia  and 
Maryland. 

The  rate  for  The  Sunday  Washington 
Herald  is  only  28c  per  line — ^much  the  lowest 
line  rate  per  thousand  in  the  Washington  field. 

These  are  facts  for  the  space  buyer  and  the 
national  advertiser.  Facts  are  stubborn  things 
to  get  around. 


THE  WASHINGTON  TIMES 

(6  day  evening) 

THE  WASHINGTON  HERALD 

(7  day  morning) 

G.  Logan  Payne,  Publisher  &  General  Mgr. 


G.  Logan  Pajme  Co. 

Chicago,  Detroit,  St.  Louis,  Los  Angeles 


Payne,  Bums  &  Smith 
New  York,  Boston 


CITY,  SUBURBAN,  COUNTRY,  BULK,  AND  TOTAL  CIRCULA-HON  AS 
SHOWN  BY  A.  B.  C.  REPORTS 

DISTRICT  OF  COLUMBIA 


City 

WashinKton 


Total 

Local, 

Total 

Subur- 

City  and 

Total 

Net 

Bulk 

Paper 

City 

ban 

Suburban  Country 

Paid 

Sale 

.  Daily  News . . . .  (r) 

40,989 

1,970 

42,959 

389 

43,348 

32 

Post  . . . . 

. (b) 

45,998 

3,235 

49,233 

7,144 

56,377 

Sunday 

edit.,  (m) 

52,382 

6,012 

58,394 

12.790 

71,184 

Star  . . . . 

. (r) 

81,255 

5,987 

87,242 

3,455 

90,697 

167 

Sunday 

edit.,  (m) 

76,694 

10,915 

87,609 

5,832 

93,441 

114 

Herald  . . 

. (b) 

39,641 

3,460 

43,10! 

46  '<23 

Sunday 

edit.,  (m) 

51,085 

7,348 

58,433 

68,308 

126.741 

6 

( Daily  average  from  Nov. 

16,  1922, 

to  March  31. 

Times  ... 

. (r) 

51,836 

5,329 

57,165 

5,330 

62,495 

60 

FLORIDA 

.Journal 

. (r) 

1 1,996 

4,.561 

16.557 

3,062 

19,619 

46 

Fla.  Times-Un. .  (b) 

1«.831 

8,851 

27,682 

7,751 

35,433 

434 

Sunday 

edit. .  (m) 

20,265 

10,140 

30,405 

8,723 

39,128 

496 

.  Herald  . . 

. (b) 

9,517 

2,506 

12,023 

3,799 

15,822 

18 

Sunday 

edit.,  (m) 

11,176 

2,862 

14,038 

4,423 

18,461 

55 

News‘MetropoJis.  (  r) 

8,411 

2,278 

10.689 

613 

11,302 

74 

.Reporter-Star  ..(r) 

2,460 

614 

3,074 

242 

3,316 

4 

Sentinel  . 

. (d) 

2,581 

1,079 

3,660 

222 

3,882 

131 

Sunday 

edit.,  (m) 

2,999 

1,356 

4,355 

260 

4,615 

155 

.  News  . . . 

3,376 

440 

.3,816 

310 

4,126 

10 

Sunday 

edit.,  (m) 

4,128 

701 

4,829 

354 

5,183 

.Times  ... 

. (r) 

9,710 

2,792 

12,502 

1,331 

13,833 

176 

irihunc  . 

. (til 

8.719 

4,823 

13,542 

5,599 

19,141 

178 

Sunday 

edit.,  (ml 

13,572 

8,968 

22,540 

8,641 

31,181 

785 

.  Palm  Beach  Po8t.(b) 

3,097 

561 

3,658 

493 

4,151 

477 

Sunday 

edit,  .(m) 

3,178 

572 

3,750 

494 

4,244 

.Banner-Herald  ..(r)  3,050  888  3,938 

(Statement  Feb.  12,  1923- 
Sunday  edit..(m)  2,790  855  3,645 

.Constitution  ...(b)  32.675  18,829  51,504 

Sunday  edit..(m)  31,743  20,137  51,880 

Georgian  . (r)  23,668  12,167  35,835 

Sun.  Amer’n.(m)  26,697  14,749  41,446 

Journal  . (r)  32,889  19,455  52,344 

Sunday  edit..(m)  37,126  23,757  60,883 

.Chronicle  . (b)  4,892  4,124  9,016 

Sunday  edit..(m)  5,353  3,926  9,279 

Herald  ,.  (r)  7,924  4,249  12,173 

Sunday  edit..(m)  8,214  4.096  12,310 

.Enquirer-Sun  ..(b)  3,846  1,882  5,728 

Sunday  edit..(m)  3,777  1,722  5,499 

Ledger  . (t)  8,016  1,684  9,700 

Sunday  edit..(m)  8,140  1,658  9,798 

•  Nems  . (r)  8,665  4,378  13,043 

Sunday  edit.(m)  8,420  4,527  12,947 

Telegraph  . (b)  8,378  4.051  12,429 

Sunday  edit..(m)  8,787  4,045  12,832 

•News  . (b)  12.195  5,954  18,149 

Sunday  edit..(m)  14.330  6,338  20,668 

Vreis  . (r)  11.726  3.467  15,193 


103  4,041  ...  4,041 

-March  31,  1923,  inclusive) 

225  3,870  ...  3.870 


25  63,184 

32  78,921 

•  •  47,338 

-•  116,753 

63,980 
96,341 
10,072 
10,349 
..  13^52 

13,458 
6,248 
6,016 
9,915 

. .  10,012 

- .  20,585 

20,950 
21,328 
. .  22,724 

. .  21,227 

- .  23,365 

..  15,394 


Boise  . Statesman  . (b)  4,309  5,828  10,137  4,379  14,516  8  14.524 

,  Sunday  edit..(m)  4,849  5,438  10,287  4,844  15,131  23  15,154 

Twin  Falls . News  . (d)  1,106  1.400  2,506  94  2.600  ...  2,600 

Sunday  edit..(m)  1.121  1,388  2,509  94  2,603  ...  2  603 

Times  . (r)  1,308  1,490  2,798  217  3,015  ...  3.015 


Alton  . Times  . (r) 

Telegraph  . (r) 

Aurora  . Beacon-News  ...(r) 

Belleville  . Advocate  . (r) 

Bloomington  ....Bulletin  . (t) 

Sunday  edit,  .(m) 
Pantaeraph  ....(b) 

Cairo  . Bulletin  . (b) 

Sunday  edit..(m) 

Cithen  . (r) 

Canton  . Ledger  . (r) 

hegistcr  . (r) 

Centralia  . Sentinel  . (r) 

Champaign  . News-Gazette  ...(t) 

Sunday  edit..(m) 

Chicago  . Daily  News . (r) 

.4»irruo«  ....(r) 

Post  . (r) 

Herald  &  Exam- 


4,191  29 

5,998  8 

13,759  14 

4,628  2 

5,935  ... 

7,895  5 

17,697  8 

2,019  8 

2.017  ... 

3.945  13 

4.188  25 

2,687  . . . 

5,447  2 

11,039  2 

11,043  7 

386,016  139 

404,916  ... 

40,817  4,746 


Clinton  . Journal 


Decatur  . Review 


Sunday 

Dixon  . Telegraph 

East  St.  Louis. .,  Journal  ., 
Sunday 

Elgin . Courier  . 


Galesburg  . Mail 


Repub.-Regitter .  (r) 


.(b) 

218.240 

25,181 

243,421 

95.538 

338.959 

(m) 

343,677 

65.711 

409,388 

462.330 

871.718 

.(b) 

307.962 

84,168 

392,130 

145,004 

537,134 

(m) 

423.091 

98,595 

521,686 

363,020 

884,706 

.(d) 

1,097 

743 

1.840 

147 

1,987 

"14 

(m) 

1,095 

747 

1,842 

148 

1,990 

i.(r) 

8,280 

9,726 

18,006 

1,142 

19,148 

"7 

•(r) 

9,423 

6,614 

16,037 

2,224 

18,261 

7 

(m) 

8,999 

6,227 

15,226 

1,758 

16,984 

12 

.(b) 

7.044 

7,799 

14,843 

2,473 

17,316 

2 

(m) 

6,984 

7,840 

14,804 

2,362 

17,166 

.(r) 

2,089 

1,740 

3,829 

1.S4 

3,883 

13’7' 

.(t) 

9,722 

195 

9,917 

293 

10,210 

(m) 

10,728 

328 

11,056 

296 

11,352 

‘io 

.(r) 

4.789 

3,427 

8,216 

397 

8,613 

12 

.(r) 

3,890 

2,129 

6,019 

585 

6,604 

4 

.(r) 

4,952 

3,530 

8,482 

345 

8,827 

4 

.(r) 

3,727 

4,171 

7,898 

587 

8,485 

4 

.(r) 

(Three  months  ending  March  31. 

1923) 

3,338 

4,188 

7,526 

962 

8,488 

(Three  months  ending  March  31, 

1923) 

.(r) 

2,193 

422 

2,615 

219 

2,834 

.(d) 

1,937 

1,922 

3,859 

358 

4,217 

(m) 

2,014 

1,922 

3,936 

358 

4,294 

.(r) 

12,234 

5,126 

17,360 

552 

17,912 

Jacksonville  . Courier  . (r)  2,193  422  2,615  219 

Journal  . (d)  1,937  1,922  3,859  358 

Sunday  edit..(m)  2,014  1,922  3,936  358 

Joliet  . Herald-News  ...(r)  12,234  5,126  17,360  552 

Sunday  edit..(m)  11,936  5.118  17,054  558 

(Three  months  ending  March  31, 

Kankakee  . Republican  . (r)  3,642  2,585  6,227  388 

Kewanee  . Star-Courier  ...(r)  2,862  712  3,574  176 

(Three  months  ending  March  31, 

La  Salle . Tribune  . (r)  2,216  638  2,854  94 

Lincoln  . Courier  . (r)  1,691  1,044  2,735  99 

(Three  months  ending  March  31, 

Star  . (l)  972  518  1,490  151 

(Three  months  ending  March  31, 

Mattoon  . Journal-rGas!ette.(,T)  3,145  1,438  4,583  314 

(Three  months  ending  March  31, 

Moline  . Dispatch  . (r)  8,341  803  9.144  401 

Monmouth . Atlas  . (r)  1,260  1,260  1,740 

Ottawa  . ReP'bUc’toTienet.iz}  2,475  2.224  4,699  294 

(Three  months  ending  March  31, 

Peoria  . Journal  . (r)  11,263  8,006  19,269  2,480 

Transcript  . (b)  4,790  4,274  9,064  788 


La  Salle . Tribune 

Lincoln  . Courier 


Mattoon  . Journal-Caxette ,  (r) 

Moline  . Dispatch  . (r) 

Monmouth . Atlas  . (r) 

Ottawa  . Re^bUc’n-Tienee.ix) 

Peoria  . Journal  . (r) 

Transcript  . (b) 


n 
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jjjY,  SUBURBAN,  COUNTRY,  BULK,  AND  TOTAL  CIRCULATION  AS 
SHOWN  BY  A.  B.  C.  REPORTS 

ILLINOIS— Continued 

Total  Net 


C3tr 

Paper 

Total 

City 

Total  Local, 

Subiir-  City  and  Total 
ban  Suburban  Country 

Total 

Net 

Paid 

Bulk 

Sale 

Paid 

Inc. 

Bulk 

Combined  . . . .  Ce) 

16,053 

12,280 

28,333 

3,268 

36,601 

1,047 

32,648 

Sunday  edit..(m) 

13,359 

6,4(6 

19.825 

1,842 

21,667 

522 

22,189 

Star  . (r) 

13,743 

9.695 

23,438 

3,008 

26,446 

62 

26,503 

Sunday  edit..(in) 

13,355 

4,172 

17,527 

1,513 

19,040 

10 

19,050 

Pwtisc  . 

Otnncy  . 

..leader  . (rj 

1,570 

1,374 

2,944 

346 

3,290 

1 

3,291 

..Herald  . (r) 

5,384 

7,872 

13,256 

394 

13,650 

10 

13,660 

Whig-Journal  ..(r) 

5,114 

11,069 

16,183 

397 

16,580 

2 

16,582 

Sunday  erlit.  .(m) 

5.088 

11,322 

17,310 

397 

17,707 

4 

17,711 

Iickford  . 

. .  Register-Gaectte.  It) 

9.4.11 

3,449 

12,880 

421 

13.301 

13.301 

ketublic  . (r) 

6,590 

1.349 

7,939 

104 

8.043 

26 

8,069 

Star  . (d) 

7,439 

4,483 

11,922 

598 

12,520 

32 

12,552 

Snntlay  «lit. .  ( m  > 

9.071 

4,65.8 

13.729 

613 

14,342 

14,342 

...4rgue  . (r) 

6,9.88 

3,650 

10,548 

436 

10,984 

10 

10,994 

Springfield  .... 

..State  Journal. .. (b) 

10,21.1 

16,793 

27,006 

777 

27,783 

12 

27.795 

Sunday  edit,  .(m) 

10,120 

12,870 

22,990 

793 

23,783 

3 

23,786 

State  Register.,  ir) 

12..520 

11.444 

23,764 

1,405 

25,169 

65 

25,234 

Sunday  edit,  .(m) 

I0..5S9 

10,275 

20,864 

1,437 

22,301 

22,301 

..Gasette  .  .  (r) 

2,981 

2,355 

5,336 

194 

5,530 

104 

5,634 

Streitor  . 

..Free  Press . ( r) 

1,854 

1,428 

3,282 

439 

3,721 

16 

3,737 

Ind*pend't  TimesAr) 

2.072 

1.072 

.1.144 

303 

3,447 

1 

3.4iK 

Tijrlorville  - 

..Breese  . (r) 

711 

844 

1,555 

104 

1,659 

1.659 

Wiokegin  - 

..Sews  . (r) 

2.276 

921 

3,197 

101 

3,298 

7 

3,305 

i'«»  . tr) 

2,660 

700 

3,360 

275 

3,635 

15 

3,650 

Anderson  . 

..Bulletin  . Cr) 

INDIANA 

5,-348  1,123 

6,471 

187 

6,658 

6,658 

Herald  . fd) 

3,700 

3.735 

7,435 

215 

7,650 

7,650 

Sunday  edit,  .(m) 

5,211 

3,865 

9,076 

218 

9,294 

9,294 

Bieknell  . 

( lb  th  Malinncnts 
,,News  . (r) 

three  months  ending  March  31. 
1,518  918  2,436  126 

1923) 

2,562 

2.562 

CnwfordsTitle 

..Journal  . (r) 

1,666 

1,339 

2.905 

210 

3,215 

3 

3,218 

Review  . (b) 

1,386 

3,287 

4.673 

527 

5,200 

5,200 

EDdurt  . 

•  •TrMth  . (rj 

7,671 

2,072 

9,743 

461 

10,204 

20 

10.224 

EnniTille  . . . . 

. .  Courier  . (b) 

9,343 

15,084 

24.427 

1,869 

26,296 

29 

26,325 

Journal  . (t) 

6,420 

6,401 

12,821 

301 

13,122 

13,122 

Saturday  edit.(m) 

6.429 

2.84.S 

9,277 

304 

9,581 

9,581 

■undav  editions  of  Journal  and  Courier  were  consolidated 

Courier  . (m) 

in  May.  Previous  circulation!  of  each  were: 
14,139  8,.305  22,444  933  23,377  127 

23.504 

Journal  . (m) 

7.370 

6,321 

13,691 

269 

13,960 

13,960 

Press  . (r) 

14.847 

3,601 

18.448 

.141 

18.789 

10 

Fort  Wayne - 

. . .  Jcu  rnal-Gazette. .  ( d  ) 

11.055 

10,916 

21,971 

4,289 

26,260 

19 

26,279 

Sunday  edit.. (in) 

17,526 

9,199 

26,725 

4.283 

31,008 

31,008 

News-Sentinel  ..(r) 

21,074 

13,358 

34,432 

3,892 

38,324 

4 

38,328 

Ganr . 

Gouen  . 

uof'ost-Trihvne  ...(r) 

9,565 

694 

10.259 

15’ 

10.411 

1«  411 

..News-Times  ....(r) 

1,987 

1.066 

3,053 

190 

3,243 

1 

3,244 

Hnatington  . . . 

(Three  months  ending  March  31, 
..Press  . (d)  1,986  1,414  3,400 

1923) 

167 

3,567 

1 

3,568 

Sunday  edit..(m) 

2,160 

1,483 

3.643 

168 

3,811 

3,811 

Iidianapolts  . . 

76.764 

24.605 

101.369 

25.964 

127,333 

28 

127,361 

Star  . (b) 

44.998 

30,389 

75.387 

26,016 

101,403 

40 

101,443 

Sunday  edit.. (in) 

73.893 

27,471 

101.364 

27,007 

128,371 

49 

128,420 

Times  . (r) 

38.829 

11,433 

50.262 

4,375 

54,637 

54.637 

Kokomo  . 

(.Ml  <tatcnirnts  three  months  ending  March  31, 
..Tribune  . (r)  7.261  1..120  8,581  409 

1923) 

8,990 

8 

8,998 

Ufiyette  . 

. .  ^oumalCouricr.  (c) 

8.315 

9.794 

18,109 

1,165 

19,274 

10 

19,284 

Morning  cdit.(b) 

140 

6,490 

6.630 

444 

7,074 

2 

7,076 

Etening  edit,  .(r) 

8.175 

3,304 

11,479 

721 

12,200 

8 

12,208 

NORTHWESTERN  INDIANA’S 
GREATEST  NEWSPAPER 

The  Lafayette 
Journal  and  Courier 

MORNING  AND  EVENING 

With  its  20,000  circulation  thoroughly  covers 
seven  counties  in  northwestern  Indiana. 

NO  DUPLICATION  in  its  circulation  as  the 
morning  edition  is  not  delivered  by  carriers  in 
Lafayette  or  West  Lafayette;  it  goes  on  rurzJ 
routes  and  in  suburban  towns  only,  where 
train  service  is  better  than  for  the  evening 
edition. 

The  Journal  and  Courier  morniiig  edition  is  de¬ 
livered  by  regular  carriers  in  1 7  live  suburban 
towns  and  the  evening  edition  is  delivered 
in  47. 

EVENING  CITY  CIRCULATION 
OVER  8,000 


The  Indianapolis  News 
Circulation  Is 
Buyer  Circulation 

The  function  of  The  Indianapolis  News 
as  an  advertising  medium  does  not  stop  at 
the  distribution  of  an  advertisement.  It  ac¬ 
complishes  the  distribution  of  the  product, 
which  is  the  function  of  advertising  itself. 

That  is  not  a  vague  generality.  It  isn’t  a 
broad  statement  born  of  enthusiasm.  It  is 
fact,  proven  and  proven  agmn  by  results 
obtained  by  advertisers  in  The  Indianapolis 
News. 

Taking,  for  example,  two  advertisers  of 
products  widely  divergent  in  their  scope  and 
purpose  and  appealing  to  vastly  different 
markets,  here  is  what  the  Pittsford  Pie  Co., 
of  Indianapolis  have  accomplished. 

Using  News  advertising  exclusively,  the 
sales  of  the  Pittsford  Pie  Company  increased 
from  5,000  daily  to  6,000  dmly  between 
February  1st,  1923,  and  March  15th,  1923. 
Sales  today  are  averaging  9,000  daily.  Con¬ 
clusive  evidence  of  Indianapolis  News  buyer 
circulation. 

Then,  the  Sidener-Van  Riper  Advertising 
Company,  advertising  agents  for  the  Indiana 
Piston  Ring  Company,  writes  the  Indianap¬ 
olis  News  under  date  of  May  22nd,  1923: 

“We  are  glad  to  tell  you  that,  as 
a  result  of  the  success  of  the  Per¬ 
fect  Circle  Piston  Ring  Marketing 
campaign  in  Indianapolis,  this  iden¬ 
tical  campaign  has  now  been  ex¬ 
tended  throughout  the  leading  cities 
of  the  Middle  West.” 

This  campaign  was  carried  in  The  News  ex¬ 
clusively. 

When  you  buy  space  in  The  Indianapolis 
News,  you  are  buying  sure  sales! 

The  Indianapolis  News 

FRANK  T.  CARROLL,  Advertising  Manager 


Combination  rate  of  six  cents  p)er  line  covers 
all  editions. 


New  York  Office 
DAN.  A.  CARROLL 
110  East  42nd  St. 


Ckkaco  Offica 
J.  E.  LUTZ 
The  Tower  Buildmg 


CITY,  SUBURBAN,  COUNTRY,  BULK,  AND  TOTAL  CIRCULATION 
SHOWN  BY  A.  B.  C.  REPORTS 


INDIANA — Continued 

Total  « 

Total  Ixcal,  Total  p,u 

Total  Siibiir-  City  and  Total  Net  Bulk  i»r 

City  Paper  City  ban  Suburban  Country  Paid  Sale 

Loganport  . Press  . (d)  2.!'04  2,9i:i  5,725  923  6,648  30  <<•, 

Sunday  edit..(m)  2,909  2,956  5,865  922  6,787  6  oS 

I'haros-TnbuHe..<.T)  4,610  4.443  9,053  1,261  10,314  3  iS’,?; 

Courier  . (r)  1,103  1  589  2,692  266  2,958  ,.,  joJ; 

Chronicle  . (r)  5,499  3,028  8,527  333  8,860  12  ««? 

I  cader -Tribune. .  <d)  3,745  4,116  7,861  196  8.057  17 

Sunday  edit..(m)  4,276  4,230  8,506  210  8,716  2  87  5 

Munci . Star  . (b)  8,750  10,057  18,807  4,993  23,800  ,,.  ai’sM 

Sunday  edit..(m)  8,362  5,535  13,897  2,090  15,987  li’S; 

Newcastle  . Courier  . (r)  2,808  717  3,525  578  4,103  ...  I’lni 

Princeton  . 'Clarion-News  ..(r)  1.103  646  1,749  98  1,847  ...  I’oii 

Richmond  . Item  . (d)  2.908  6,311  9,219  1,889  11,108  ...  ii’ii 

Sunday  edit..(m)  3,254  6,332  9,586  1,876  11.462  ...  n’lS 

Palladium  . (r)  6,546  5,255  11,801  349  12,150  1  li’uf 

South  Bend . News-Times  ...(e)  13,274  6,630  19,904  1,008  20,912  110  2rJ» 

Mominit  edit.(b)  3,555  5,659  9,214  773  9,989  42  lonji 

Evening  edi*..{r)  9,719  971  10,690  233  10,923  68  lOM 

Sunday  edit..(m)  11,635  6,741  13,376  1,021  19,397  159  ISJsi 

Tribune  . (r)  13,035  4,755  17,790  1,572  19,362  6  wIS 

Sunday  edit..(m)  12,196  4,874  17,070  1,560  18,630  222  Ir'sb 

Terre  Haute . Post  . (r)  7.261  5,841  13,102  1,014  14,116  ...  ii’m 

.  Star  . (b)  10,803  11,782  22,585  2,316  24,901  41  Tt’sil 

Sunday  edit..(m)  10,788  10,590  21,378  2,023  23,401  ...  23’«1 

Tribune  . (r)  12.167  10,687  22,854  1,576  24,430  12  24’442 

Sunday  edit..(m)  12.014  8,992  21,006  2,025  23,031  ... 

Vincennes  . C<.mtnercial  ....(d)  3,448  1,619  5,067  169  5,236  3  57» 

Sunday  edit..(m)  3,479  1,700  5,179  170  5,349  ... 

IOWA 

Boone  . News-Republican. (r)  2.657  1.084  3.741  115  3.856  4  .l.jitti 

Burlington  . Gasiette  . (r)  6.664  4,177  10,841  528  11,369  19  ll3«t 

Hawk-Eye  . (d)  2,427  7,447  9,874  744  10,618  16  lo’634 

Sunday  edit..(m)  4,756  7,968  12,724  979  13,703  6  13,709 

Cedar  Rapids - Gazette  . (r)  12,009  6.890  18,899  1,673  20,572  64  20634 

Republican  . (t)  4.565  7,719  17.284  3,332  15,616  13  15  6» 

Sunday  edit..(m)  4,732  7,792  12,524  3,335  15,859  23  is!® 

Clinton  . /Advertiser  . (r)  2.972  4,543  7,515  632  8,147  3  8150 

Herald  . (r)  3,971  4.230  8,201  565  8,766  5  8  771 

Council  Bluffs.  ..Non/>arei/  . (t)  6,123  8,248  14,371  1,713  15,484  2  15,486 

Saturday  edit.(y)  6.057  2,784  8,841  359  9,200  ...  9,200 

Sunday  edit..(m)  6,018  8,209  14.227  1,146  15,373  3  15,376 

Davenport  . Democrat  & 

leader  ..  ..(t)  5,954  6.535  12,489  2,544  15,033  14  15,047 

Sunday  edit.. (ml  3,916  6,673  15.589  2,543  18,132  30  18162 

Times  . (r)  15,024  8,173  2.3.197  1,653  24.850  6  24,856 

(City  Circulation  of  Times  includes  10,780  in  Daveopon; 

2,333  in  Rock  Island.  Ill.,  and  1,911  in  Moline,  111.1 

Des  Moines . Capital  . (r)  30,007  15,306  45,313  17,432  62,745  35  62,780 

Sunday  edit..(m)  22,538  3,233  25.771  2,882  28,653  116  28,769 

News . (r)  12.154  8,372  20,526  8,937  29,463  1  29.464 

Register  . (b)  13,683  14,715  28,.398  43,297  71,695  89  71,784 

Tribune  . (r)  30,365  16,553  46.918  15,570  62,488  12  62,500 

Combined  daily.(e)  44.048  31.268  75.316  58,867  134,183  101  134,284 

Sunday  edit..(m)  31,135  21,483  52,618  71,998  124,618  4  124,620 

Dubuque  . Telegr'h‘Herald.1%)  6,517  9,958  16,475  1,406  17,881  5  17,886 

Sunday  edit..(m)  6,574  9,911  16,485  1,411  17.896  12  17.908 

TimessJaumal.U)  4,173  6,542  10.715  420  11,135  2  11,137 

Sunday  edit..(m)  4,202  6,565  10,767  421  11,188  9  11,197 

_  _  ,  Amer.  Tribune,  .(a)  National  Distribution  14,889  ...  14.889 

Fcrt  Dodge . Messenger  and 

Chronicle  _ (r)  4,567  4,470  9,037  473  9,510  9  9,519 

Democrat  . (r)  2.825  1,278  4,103  412  4,515  ...  4,515 

Press-Citizen  ...(r)  3,035  2,273  5,308  321  5,629  10  3,619 

■  Gate  City  . (r)  3,202  1,838  5.040  340  5,380  ...  5,380 

--  .  „  (Three  raonths  ending  March  31,  1923) 

Marshalltown  ...Times4iepubl'n.(r)  3,457  5,194  8,651  1,395  10,046  ...  10,046 

Mason  City . Globe-Gazette  & 

„  Times  . (r)  4.314  5.555  9.869  1,060  10,929  6  10,935 

Muscatine  . Journal  &  News- 

Tribune  . (r)  3,872  3,669  7,541  479  8,020  2  8.022 

li’ews  . (r)  1,130  862  1,992  105  2,097  6  2,101 

Courier  . (r)  5,773  5,380  11,153  2,170  13,323  ,..  13,321 

.Journal  . (e)  14,046  21,655  35.701  16.816  52.517  88  52,605 

Morning  edit.(b)  4,237  13.764  18,001  8.991  26,992  26  27,018 

Evening  edit.(r)  9,809  7.891  17.700  7,825  25,525  62  25,587 

Sunday  edit..(m)  15,483  15,144  .’0.627  11,731  42.358  86  42,444 

Tribune  . (e)  12.150  21,835  3.’,985  16,019  50,004  19  50,021 

Morning  edit.(b)  465  7,419  7,884  5,08S  12,972  1  12.973 

.  Evening  edit..(r)  11.685  1  4,416  26,101  10,93  1  37,032  1  8  37,058 

.Washington  . 'ourna/  . (r)  1.251  1,215  2,466  350  2,816  ...  2,818 

Waterloo  . Courier  . (r)  8,180  6,884  15,064  845  15.909  ...  15,909 

Tribune  . (d)  3.785  6,093  9,878  142  10.020  3  10,023 

Sunday  edit..(m)  4,245  6,089  10,334  143  10.477  ...  10,477 

KANSAS 

Atchison  . Globe  . (t)  3.402  2.885  6,287  795  7.082  17  7,099 

Sunday  edit..(m)  3,311  2,766  6,077  768  6.845  228  7,071 

Gazette  . (r)  2.817  1.588  4,405  218  4,623  ...  4,821 

Garette  . (d)  3,308  3,665  6.973  3,553  10,526  ...  10,SK 

Sunday  edit..{m)  3.63.5  3,709  7,342  3.640  10.982  ...  10,90 

News  . (r)  5.823  3,244  9,067  3,802  12,869  1  12479 

.Register  . (r)  1,696  1,555  3,251  286  3,537  ...  3,5» 

Kansan  . (r)  19.495  1,7  5  3  21,24  8  906  22,154  4  2  22.191 

Sunday  edit..(m)  19,704  1,908  21,612  956  22,568  12  22.501 

Journal-World  ..(r)  2.960  1,712  4,672  534  5.206  ...  5.201 

.Herald  . (r)  2.152  1,555  3,707  598  4,305  ...  440! 

.Headlight  . (r)  4,507  4,128  8.635  245  8.880  10  8,891 

.Journal  . (r)  2.697  2.006  4.703  1,211  .5,914  ...  5,9b 

.Canital  . (b)  11,279  12.642  23,921  12,308  36,229  ...  36,22! 

Sunday  edit..(m)  13,330  12,196  25,526  12.255  37,781  ...  37.78: 

State  Journal...  (r)  10,815  4,671  15,486  5,579  21,065  9  21,07‘ 

Wichita  . Bcacm  . (rl  18,107  1  6,14  1  34,24  8  9,53  7  43,785  4  7  434* 

Sunday  edit..(m)  17.863  17.009  34.872  9,959  44,831  48  44.87 

Eavlc  . (b)  21,77  7  1  9.96  5  41.74  2  1  6.882  .58,624  3  5  58.65 

Sunday  edit.,  (ml  22,C64  24,662  47.626  22,071  69.697  35  69,73 

Winfield  . Courier  . (r)  1,114  830  1.944  167  2,111  5  211 

KENTUCKY 

Ashland  . Independent  ...M  -3.543  1,239  4,782  522  5.304  ...  5.30 

Sunday  edit.. (ml  3.733  1,279  5,012  537  5,549  12  5,56 

Henderson  . Gleaner  . (d)  1.020  2,057  3,077  176  3.523  ...  3.57 

Sunday  edit..(m)  1,542  2,082  3,624  175  3,799  ...  3,79 

I-exington  . Herald  . (b)  4,574  6.380  10.9.54  4.666  15  620  9  15.62 

•  Sunday  edit..(m)  5,209  5,485  10,694  5,413  16.107  52  I6.IS 

Leader  . (r)  8,126  6,339  14.465  3,628  18.093  1  IS.W 

Sunday  edit..(m)  8,015  6,218  14,233  3,667  17,900  ...  17,90 

I.ouisville  . '.V ■■-ier-Iournal..  (b)  22,031  3,227  25.258  26,196  51.454  30  51.48 

Sunday  edit..(m)  41,587  4,3  7  5  4  5.962  27,78  2  73,744  ...  73,74 

Herald  . (b)  24.042  2.947  26,989  14.939  41,928  22  41.9! 

Sunday  edit..(m)  37  016  3.06?  40.078  1  2,89  2  5  2,970  ...  52.9! 

Post  . (r)  21.779  1.88  5  23.664  1  2,114  3  5.778  102  35.81 

Times  . (r)  46.8  5  3  4.468  51.32  1  9,519  60,840  1  60,84 

Owensboro  . Inauiter  (t)  2,791  1,192  4.983  176  5,159  2  5,14 

Sunday  edit..(m)  3.071  2,316  S,.387  158  5.545  ...  5,54 

Messenger  (d>  2.480  3.729  6.209  677  6.866  1  6,81 

Sunday  edit..(m)  2,745  3,603  6,348  628  6,976  29  7.0( 


Madison 

Marion 


Fort  Madison, 
lo^'a  City... 
Keokuk  . 


Newton  . . , 
Ottumwa  « 
Sioux  City. 


{Morning  and  Evening) 


Emporia  . . 
Hutchinson 


r.awrence 
Ottawa 
Pittsburg 
Salina  . . 
Topeka  . 


reaches  twice  as  many 
separate  and  distinct 
homes  as  any  other  Des 
Moines  newspaper. 


— the  backbone  of  prac¬ 
tically  er’ery  successful 
advertising  campaign  in 
Iowa. 
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^  suburban,  country,  bulk,  and  total  circulation  as 
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KENTUCKY — Continued 


Total 

Subur*  City  and 

Total 

Net 

Bulk 

Inc. 

Paper 

City 

ban  Suburban  Country 

Paid 

Sale 

Bulk 

.Sun  . (r) 

3,794 

2,869  6,663 

246 

6,909 

1 

6,910 

New*- Democrat .  (d) 

2.731 

4,849  7,580 

315 

7,895 

5 

7,900 

Sunday  edit..(m) 

3,422 

4,951  8,373 

310 

8,683 

8,683 

LOUISIANA 

Oriniu . Item  . . (r) 

Sun^y  edit..(m) 

States  . (r) 

Sunday  edit. .  (m) 
Times- Picayune,  (b) 
Sunday  edit..(m) 

. Journal  . (r) 

Times  . (b) 

Sunday  edit. .  (m) 


^  . Kennebec  Joum.(b) 

. Journal  . (r) 

Sun  . (b) 

■■mi  . Hxpress  . (r) 

Press-Herald  . .  (b) 


37,R07  .  37,807 

46,116  .  46.116 

39.065  .  39.065 

48,137  .  48,137 

48.652  .  48,652 

61,957  .  61,957 

9,601  1,789  11.390 

9,783  2,433  12,216 

13.963  3,247  17,210 


2,839  7,019  9.858 

6.Q37  3,437  10,374 

6.322  6,246  12,568 

16,894  7,414  24,308 

14.908  6,771  21,769 

10,473  7.580  18,053 


MARYLAND 


6.524  52,519  12,287 
9,346  99,198  9,483 

5,900  90,899  9,319 


,  -American  . (b) 

.Veter  . (r) 

Sunday  Amer..(m) 
Sunday  Eve. 

News  . (v) 

Total  Daily.. .(e) 
Total  Sunday  (m) 

Sun  . (b) 

Evening  Sun. ,  ,(r) 
Total  Daily.. .(e) 
Sunday  edit,  (m) 

.News  . (b) 

Times  . (r) 

..Herald  . (b) 

Mail  . (r) 

Combined  Daily  (e) 


MASSACHUSETTS 

.Sun  . (r)  3,819  1,241  5,060  129 

./Imericon  . (r)  126,125  35,086  161,211  77,381 

Christian  Science 


11  61,816 
95,992 
20  51.520 

63  74,014 

35  77,609 

87  103,381 

14,893 
31,443 
7  46,515 


12  11,105 

32  13,712 

1  14,004 

74  27,639 

58  28,059 

460  27,992 


64,806  282  65,088 

108,681  9  108,690 

100,218  194  100,412 

85,315  ...  85,315 

173,487  291  173,778 

185,533  194  185,727 

118,400  7  118,407 

114,776  88  114,864 

233,176  95  233.271 

163,264  6  163,270 


.241 

5,689 

4 

S;693 

880 

12,305 

12,305 

140 

3,767 

136 

3,903 

160 

6,652 

1 

6,653 

300 

10,419 

137 

10,556 

129 

5,189 

5,189 

r.lobe  . (b) 

54,1.57 

16,046 

70,203 

46,413 

116,616 

41 

Evening  editwn  (r) 

137,66? 

17,802  155,464 

8,471 

163,935 

13 

Combined  daily  (e) 

191,819 

33,848  225,667 

54,884 

280,151 

54 

Sunday  edition  (m) 

180,575 

52,847  233,422 

95,027 

328,449 

62 

Herald  . (b) 

65,917 

15,343 

81,260 

33,999 

115.259 

27 

Traveler  . (r) 

100.224 

15,173  115,397 

10,543 

125,940 

29 

Sunday  Herald  (m) 

60.304 

19,405 

79,709 

35,702 

115,411 

141 

Combined  daily  (e)  1d6.141 

30,516  196.657 

44.542 

241,199 

56 

Post  . (b) 

188,083 

53.281  241.364  120.076 

361,440 

127 

Sunday  edit  (m) 

145,369 

81,085 

226,654 

47,237 

373,891 

63 

.Advertiser  . . . .  (m) 

128,162 

66,307 

94,469  286.560 

481,029 

T  ranscripi  . (t) 

26,870 

2,696 

29,566 

5,138 

34,704 

Sat.  edition.  ..(y) 

40,853 

5.003 

45,856 

9,358 

55,214 

Mon  . 

.Times  . (r) 

2,985 

6,052 

9,037 

9,037 

laim  . . 

•  f'r'"  . (r) 

2.463 

215 

2,678 

58 

2,736 

W  Rim  .... 

. .  Herald  . (r) 

13,002 

946 

13,948 

261 

14,209 

\'cm  . (r) 

4.032 

1,684 

5,716 

253 

5,969 

i 

Uburi  . 

..Sentinel  . fr) 

8,399 

2,087 

10,486 

332 

10,818 

141 

awater  .... 

..Times  . (r) 

5,111 

932 

6,043 

601 

6,644 

bmliS  . 

..Gasette  . (r) 

13,361 

2,280 

15.641 

275 

15,916 

i 

itrcace . 

. (b) 

1,706 

118 

1,824 

18 

1,842 

Tribune  . (b) 

13,281 

2,852 

16,133 

310 

16,443 

i 

Coenb.  daily*.  feS 

14,987 

2,970 

17,957 

328 

18,285 

1 

Telegram  . (r) 

4,63 1 

2,885 

7,516 

270 

7,786 

'■m . 

•  •Item  . It'j 

14,549 

1,516 

16,065 

573 

16,643 

1  elegram-Nems  (r) 

14,162 

2,357 

16,519 

553 

17,072 

Sunday  edit,  (m) 

13,198 

2,425 

15,623 

281 

15,904 

_ 

Vi  Bedford . . 

..Standard  . (r) 

20,241 

4,233 

24,474 

1,015 

25,489 

22 

Mercury  . (bj 

5,892 

471 

6,363 

351 

6,714 

124 

Comb,  daily.. (e) 

26,133 

4,704 

30,837 

1,366 

32,203 

146 

Sunday  edit.(m) 

17,927 

4,406 

22,333 

3.685 

26,018 

69 

Vibnyport  . 

..News  . (r) 

3,511 

1,521 

5,032 

337 

5,369 

Vnk  Adams. . 

..Transcript  . (r) 

4,747 

3,824 

8,571 

564 

9,135 

VftRampton  . 

..Hampshire  Gasette 

(r) 

4.319 

1,996 

6,315 

211 

6,526 

kka  . 

...Newt  . (r) 

9,919 

9.673 

19.592 

575 

20,167 

54 

...News  . (r) 

23,362 

22,801 

46,163 

1,483 

47.646 

25 

Republican  ....  (b) 

6,888 

8,310 

15,198 

8,092 

23,290 

8 

Comb,  daily  ..(e) 

30,250 

31,111 

61,361 

9,575 

70,936 

33 

Sunday  edit..(m) 

8,948 

9,652 

18,600 

6,072 

24,672 

30 

Unioo  . (b) 

15.620 

20.966 

36,586 

3.975 

40.561 

6 

Fi^eninj^  edii.,(e) 

17,752 

12,595 

30,347 

4,856 

35,203 

18 

Comb,  daily.. (e) 

33,372 

33,561 

66,933 

8,831 

75.764 

24 

Sunday  edit..(m) 

17,200 

15,032 

32.232 

1,806 

34,038 

1 

7,706 

562 

8,268 

222 

8,490 

I'weiter  . . . 

..Post  . (rl 

21.465 

4,453 

25,918 

150 

26.068 

80 

21.880 

13,951 

35,831 

2,665 

38,496 

8 

25,147 

13,822 

38.969 

587 

39,556 

4 

Comb,  daily..  (C; 

47,027 

27,773 

74,800 

3,252 

78,052 

12 

Sunday  edit..(fn. 

28,917 

13,813 

42,730 

1,740 

44,470 

26 

MICHIGAN 


.\driifi  . 

3,178 

5.796 

8,974 

705 

9,679 

1 

9,680 

Alpena  . 

2,231 

580 

2,817 

257 

3,074. 

3,074 

Atltle  Creek.... 

..Enquirer-News  .(t) 

7,884 

3,242 

11,126 

287 

11,413 

11,413 

Sat.  edition. .  (y) 

7.802 

879 

h.681 

8.681 

7,640 

3.175 

10,815 

284 

11,099 

11.099 

••T  City . 

a.Times'Tribune  .(r) 

10,971 

5,180 

16.151 

1,084 

17,235 

7 

17.242 

UttToit  . 

90.878 

14.724 

105,602 

30,926 

136,528 

136,528 

83,465 

23,557 

107,022 

81,111 

188.133 

188,133 

213,784 

44,303 

258,087 

24,853 

282,940 

ii 

282.951 

166*  188 

.19.171 

205,359 

43,181 

248.540 

5 

24S,54S 

124,264 

16.110 

140.374 

15,747 

156,212 

4 

156,125 

Sunday  edit..(m) 

105,090 

20,319 

125.409 

35,339 

160,748 

12 

160,760 

fliat  .... 

23,762 

8,162 

31.924 

1,300 

33.224 

11 

33.235 

*»Pida.. 

41,090 

24,423 

65,513 

17,040 

82,553 

1 

82,554 

nOltdaie  _ 

1,378 

3,036 

4,414 

275 

4,689 

185 

4,874 

Ixison  .... 

12,353 

7,121 

19.474 

2,246 

21,720 

1 

21,721 

12.532 

3.545 

16,077 

1,045 

17,122 

18 

17,140 

^***<»*«»  .... 

11.829 

6,783 

18,612 

2,056 

20,668 

11 

20,679 

13.913 

10.434 

24,347 

900 

25,247 

25,247 

13,606 

7.156 

20,762 

840 

21.602 

21,602 

}•*'?««  . 

13,289 

10.563 

23,852 

861 

24,713 

24,713 

16.079 

9,418 

25,497 

4,504 

30.001 

42 

30,043 

UKUatton  _ _ 

1,858 

1,420 

3,278 

203 

3,481 

3,481 

J^oskegon  _ 

1,868 

1,450 

3,318 

203 

3.521 

3.521 

..Chronicle  . (r) 

11,996 

2,291 

14,287 

346 

14.633 

i 

14,634 

This  Analysis 

of 

A.  B.C.  Circulations 

is  only  one  of  many 

Editor  &  Publisher  Services 

and 

Exclusive  Features 


Newspaper  executives — advertising  sales¬ 
men — space  buyers — agency  directors  and 
national  advertisers  rely  upon  the  regular 
issues  of  Editor  &  Publisher  to  keep  them 
informed  of  all  activities  in  the  newspaper 
and  advertising  fields.  The  service  features 
—  published  at  regular  intervals  —  are 
sources  of  dependable  data  and  accurate  de¬ 
tails  so  necessary  to  the  profitable  placing  of 
all  advertising  campaigns. 

The  Editor  &  Publisher  International 
Year  Book  is  the  only  book  of  its  kind  in  the 
profession  and  no  newspaperman  or  agency 
executive  can  consider  his  reference  library 
complete  without  a  copy. 

Cloth  bound  copies  are  available  at  $2 
each  and  a  subscription  placed  now  in¬ 
cludes  a  paper  bound  copy  of  the  1924  edi¬ 
tion  to  be  published  in  Januar>\ 


Domestic  $4.00  Canada  $4.50 

Foreign  $5.00 

The  Editor  &  Publisher  Company 

63  Park  Row 
New  York 
U.  S.  A. 
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Popular 

Appreciation 

of 

modern,  metropolitan 
newspapers  is  response 
ble  for  the  tremendous 
circulation  growth  of 
the  Journal  and  Post. 


Kansas  City’s  Only 

Magazine  in  Colors 
8-Page  Gravure 
Section 
T  wice-a- W  eek 
Colored  Comics 


Publisher’s  statement  to  the  ABC  for 
six  months  ending  March  31,  1923: 


Mornings 

Evenings 

Sundays 


152,112 

168,740 

201,684 


The  Kansas  City  Journal 
The  Kansas  City  Post 


America’s  Fastest  Growing  Newspapers 


Walter  S.  Dickey 
Owner  and  Editor 

£.  O.  Syman  J.  Mora  Boyle 

Gen.  Business  Manager  Director  of  Adwrtising 

National  Representativea — Verree  A  Conklin,  Inc. 


CITV,  SUBURBAN,  COUNTRY,  BULK,  AND  TOTAL  CIRCULATION  it  I  rrtT  SI 
SHOWN  BY  A.  B.  C.  REPORTS  I  OH. 


MICHIGAN — Continued 


Total 

Total 

L<^al, 

T<4al 

Total 

Subur-  City  and 

Total 

-Net 

City 

Paper 

City 

ban  Suburban  Country 

Paid 

Sale 

Pontiac  . 

....Press  . (r) 

8.512 

5,509 

14,021 

948 

14,969 

37 

Port  Huron . . 

,  aaaTtmes-Hercld  ..(r) 

7,276 

8,669 

15,945 

443 

16,388 

Saginaw  . . . . 

....News-Courier  ..(t) 

16,580 

6.867 

J3.44/ 

1,179 

Monday  edit.(m) 

16.352 

2,222 

18,574 

585 

19,159 

34 

Sunday  edit..(m) 

15.852 

6,252 

22,104 

1,137 

23.241 

64 

Three  Rivers. 

....Commercial  ....(r) 

1,327 

1,136 

2,463 

120 

2,583 

MINNESOTA 

Duluth  . 

....Herald  . (r> 

20.483 

10,732 

31,215 

5,915 

37,130 

143 

News-Tribune  ,(b) 

9,091 

6,161 

15,252 

2,241 

17,493 

Sunday  edit..(ni) 

15,919 

8,784 

24,703 

1,004 

25,707 

1 

Mankato  . . . . 

2,837 

2,411 

5,248 

440 

5.688 

Minneapolis  . 

21,691 

1..102 

22,993 

37,859 

60,852 

{News  suspended  June 

30  and  circulation  bought  by  Tribune) 

Star  . r) 

25,642 

647 

26,289 

25,590 

51,879 

37 

Journal  . (r) 

60,394 

2,142 

62.536 

43,266 

105,802 

578 

Sunday  edit..(m) 

67,640 

2,974 

70,614 

61,906 

132,520 

150 

Tribune  . (b) 

38,078 

2,986 

41,064 

22,826 

63.890 

113 

Evening  edit.,\r) 

38,629 

787 

39,416 

12,476 

51,892 

27 

<  f>mb.  dai]v...(e) 

76,707 

3,773 

80,480 

35.302 

115,782 

40 

Sunday  edit..(m) 

72,752 

3,316 

76,068 

92,057 

168,125 

31 

St.  Paul . 

....News  . (r) 

31,731 

4,298 

36,029 

37,471 

73,500 

132 

Sunday  edit..(m) 

28,170 

3,527 

31,697 

16,538 

48,235 

17 

Dispatch  . (r) 

52.283 

3,791 

56.074 

31.561 

87,635 

391 

Pioneer  Press.,  (b) 

47,863 

5,(K)'» 

52,872 

19,593 

72,365 

462 

(  omh.  daily... (e) 

100,146 

8,800 

108,946 

51,154 

160,020 

833 

Sunday  edit..(m) 

53,504 

4,599 

58.103 

77,316 

135,419 

332 

South  St.  TsiUi,, Reporter  . (r) 

1,070 

1.070 

678 

1.748  3.275 

Winona  ...., 

. Rep-sbIican-Herald 

- -u 

(r) 

4,559 

5,132 

9,691 

652 

10,343 

13 

MISSISSIPPI 

Jackson  . . . . 

2,180 

1,751 

3,931 

573 

4,504 

3 

Sunday  edit..(m) 

2.212 

1,828 

4,040 

637 

4,677 

39 

News  . (r) 

3.698 

1.726 

5,424 

1,556 

6,980 

Sunday  edit..(m) 

3,682 

1,523 

5.305 

1.502 

6,807 

(Three  months  endine  March  31, 

1923) 

Meridian  . . 

. Shir  . (r) 

4,083 

4,905 

8,988 

371 

9,359 

6 

Sunday  edit..(m) 

4,133 

4.968 

9,101 

402 

9,503 

16 

(Three  months  ending  March  31, 

1923) 

Vicksburg  . 

. Post  . (r) 

3,293 

3,293 

813 

4,106 

MISSOURI 

Cape  Girardeau.. .SoufAcaxt 

Missourian  (r) 

2,368 

2,780 

5,148 

874 

6,022 

18 

Bilk 

iis 


cstr 


Uc 


UsS  ^  •' 

‘nit 

72*  ^  •• 
160* 

13W; 


lojsl'-^  •• 


iFnnon 


al 

4;ii| 

6,5' 

‘*1  Wk  Ami) 
>kaSdd 

TioKn  ■ 


Wl) 


«.«l 


IlSmiicrq’ 


Columbia 


Kan  sas  City . 


(Three  months  ending  March  31,  1923) 

.Tribunt  . (r)  1,396  866  2,762  191  2,953 

(Three  months  ending  March  31,  1923) 

Missourian  ,.,.{r)  1,757  268  2,025  519  2,544  396  m 

(Three  months  ending  March  31,  1923) 

.Courier-Post  ...it)  3,901  1,271  5,172  219  5,391  4 

(Three  months  ending  March  31,  1923) 

.Globe  . (d)  6,659  14,694  21,353  2,233  23.586 

News-Herald  ...(r)  4,276  4,444  8,720  337 

Comb,  daily.. (e)  10,935  19.138  30,073  2,570 

Sun.  Globe.,  (m)  7,236  15.960  23,196  2,656 

.Journal  . (b)  58,139  17,987  76,126  75,986 

Post  . (r)  74,954  18,101  93,055  75,685 

Comb,  daily.,  (e)  133,093  36,088  169,181  151.671 

Toumal-Post  ...(m)  86,834  20,569  107,403  94,281 

Star  (Times). ..(b)  132,998  21,726  154,724  72,851 


ilOT 


Star  . (r)  138,617 

Comb,  daily.. (e)  271,615 


21,532  160,149  72,969 
43,258  314.873  145,850 


Maryville  . . . 

. .  ..Democrat-Forum 

' 

it) 

796 

1,736 

2,532 

295 

St.  Joseph _ 

...  Gazette  . (b) 

7,032 

7.532 

14,564 

4,272 

Sunday  edit..(m) 

10,670 

5,271 

15,941 

3,055 

Nen’s-Press  _ (r) 

19,080 

10,027 

29.107 

11,616 

St.  Louis. . . . 

....Globe-Democrat  (b) 

118,321 

15,697 

134,018 

73,331 

Sunday  edit..(m) 

104,424 

14)643 

119,067 

148,438 

Post-Dispatch  , .  (r) 

154.417 

9,423 

163,840 

20,627 

Sunday  edit..(m) 

190,566 

18,712 

209,278 

210,387 

Star  . (r) 

78,671 

9.233 

87,904 

14,154 

Sunday  edit..(m) 

61.537 

9,850 

71,387 

21,352 

(Sunday 

edition 

discontinued  May, 

Times  . (r) 

.V4,966 

4,030 

38,966 

11,082 

Springheld  . . 

11,210 

2,483 

13.693 

5,573 

Sunday  edit. .  (ra) 

11,050 

2,536 

13,586 

5.679 

Republican  . . . .  (b) 

3,586 

2,714 

6,300 

5,522 

Sunday  edit.. (in) 

3,521 

2,771 

6,292 

5,916 

9,057 

32,643 

25,852 

152,112 

168,740 

320,852 

201,684 

227,575 

233,118 

460,693 

232,219 


4  1!2 


.(■Itrdai 


10  i6j;- 

14 


198  .^lUi  ^ 
109  Hint 
125  23Ufr 
234  4«l<. 

114  2.'Ui.| 


haUrn 


2,827 

18,836 

18,966 

40,723 

207,349 

267,505 

184,467 

419,665 

102,058 

92,739 


..,  IK 
14  11* 

444  19.M 

19  40, K 
79  20'4J 
237  24?;c 
9  IWi 
244  4I9.W| 
27  io;*l 


hfllo  . 


211  9i;^l 


50.078 

19,266 

19,265 

11,822 

12,208 


ICnisi  . 
lUnldrk 

IDnn  . 


tarn  . 
am  Fa 


MONTANA 


Anaconda 
Billings  . 


Butte  . 

Great  Falls 


Helena  . 
Missoula 


.Standard  . (b) 

Sunday  edit.,(m) 

.Gazette  . (b) 

Evening  edit..(r) 
Combined  . . .  (e) 
Sunday  edit..(m) 

.Post  . (r) 

Miner  . (b) 

Sunday  edit..(m) 

.Leader  . (r) 

Tribune  . (b) 

Sunday  edit. .  (m) 
.Record-Herald  ..(r) 

.Missoulian  . (b) 

Sentinel  . It) 

Combined  ....(e) 
Sunday  edit. .  (m) 


6,614 

8.597 
1,944 
1,958 
3.902 
4,036 
°,114 
7,432 

13,052 

2,299 

4,622 

5,788 

2.597 
2,132 
2,163 
4,295 
3,434 


1,088 

1,623 

4,059 

329 

4,388 

4,962 

1,048 

1,404 

2.469 

376 

2,760 

3,026 

475 

1,664 

178 

1.842 

2,251 


7,702 

10,2.20 

6,003 

2,287 

8,290 

8,998 

10,162 

8.836 

15,521 

2,675 

7,382 

8,814 

3,072 

3,796 

2,341 

6.137 

5,685 


2,618 

4.300 

1,350 

19 

1,369 

1,714 

316 

3,174 

9,028 

841 

4,081 

5,036 

2,646 

453 

37 

490 

617 


10,320 

14.520 

7,353 

2.306 

9,659 

10,712 

10,478 

12,010 

24,549 

3.516 

11,463 

13,850 

5,718 

4,249 

2,378 

6,627 

6,302 


-  7 


44  IN 

7  JU 
51  tH 

^  5^  Silion 

«  gg  Uma  . 
ibi  Iff 

39  11* 

160  K" 

”  ite 


NEBRASKA 


Fremont  . 

auTtibune  . (r) 

2,331 

3,249 

5,580 

763 

6.343 

Grand  Island... 

...Independent  _ (r) 

3.263 

2,027 

5,290 

414 

5,704 

Hastings . 

auTrihtne  . (r) 

2,754 

.1,367 

6.121 

1,161 

7,282 

6 

Lincoln  . 

.wTournal  . (b) 

5,901 

3,604 

9.505 

16.792 

26,297 

13 

F.iening  edit.,  it) 

11,101 

1,109 

12,210 

3.893 

16,103 

1 

Combined  ....fe) 

17,002 

4,713 

21,715 

20.685 

42,400 

14 

Sunday  cdit..(m) 

11,786 

3,170 

14,956 

17.020 

31.976 

11 

Star  . (r) 

14,864 

5,838 

20.702 

19,019 

39,721 

37 

Sunday  edit..(m) 

14,443 

3,912 

18.355 

13.514 

31,869 

7 

Norfolk . 

,  ..Arari  . (r) 

1,770 

3.787 

5.557 

3,57.1 

9,130 

4 

Omaha  . 

...Bee  . (b) 

9,076 

6.280 

15.536 

28,679 

44.035 

212 

Bee  . (r) 

18,384 

3.042 

21,426 

4.175 

25,601 

162 

Combined  ....(e) 

27.460 

0.322 

.36,782 

32.854 

69,636 

374 

Sunday  edit. .  (m) 

26.860 

10.987 

.37.847 

38.870 

76,717 

164 

(Three  months  endine  March  31, 

1923) 

World- Herald  ..O)) 

6,771 

8,397 

15.168 

25.022 

40,190 

36 

Evening  edit. .  (r) 

.37.172 

3,523 

40,695 

4,092 

44,787 

124 

Combined  _ (e) 

43.943 

11,920 

55.863 

29.114 

84,977 

160 

Sunday  edit..(m) 

41,766 

11.469 

53,235 

30.501 

83,736 

65 

(Three  months  endine  March  31, 

1923) 

News  . (r) 

30,531 

6,847 

37,378 

41.334 

78,712 

255 

Sunday  edit..(m) 

26,596 

7.627 

34,223 

40,950 

75,173 

97 

I«f  M 

^cto 

^Ver 
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AS  (ITT  suburban,  country,  bulk,  and  total  circulation  as 

^  ’  SHOWN  BY  A,  B.  C,  REPORTS 


ToUl  Net 

Total  Local,  Total  Paid 

Total  Subur-  City  and  Total  Net  Bulk  Inc. 

City  ban  Suburban  Country  Paid  Sale  Bulk 

.(r)  2,943  937  3,880  1.880  5,760  66  5,826 


NEW  HAMPSHIRE 

.leader  . (r)  11,500  1,429  12,929  600  13,529  2  13.531 

L'nion  . (b)  2,140  4,830  6.970  9,413  16,383  II  16,394 

Combined  ...(e>  13,640  6,259  19,899  10,013  29,912  13  29,925 

NEW  JERSEY 


..Frest  . (r)  5,820 

Sunday  edit,,(m)  3,586 

,  .Press  . lb)  10,285  2,616  12,901 

Union  . (r)  4,971  399  5.370 

Combined  ....(el  15.256  3,015  18,271 

.Times  . (r)  11.396  .  11,396 

.Coarier  . (r)  15,936  7,074  23,010 

.loumal  . (r)  15,101  4,957  20,058 


Ilergen 

Recurd. .  (r) 

3,346 

2,180  5,526 

1,111 

6,637 

185 

liud.  Ol'Sener..  It', 

37,950 

1.507  39.457 

1,058 

40,515 

/Three  months  ending  March  31, 

1923). 

,  Icrsey 

Journal,  .(t) 

38,398 

636  39.034 

319 

39,353 

39 

(Three  months  ending  M 

aich  31, 

1923) 

,  Reret  d 

. (r) 

2,926 

1,358  4,284 

286 

4,570 

4 

.Sews 

. (r) 

94,853 

4,887  99,740 

10,889 

110,629 

Star-Eagle  . (r) 

71.579 

1,876  73,455 

3.252 

76,707 

is 

(Three  month  ending  March  31, 

1923) 

^'unday 

Call. . .  (m) 

63,062 

2.639  65,701 

5,433 

71,134 

10 

(Three  month  ending  March  31, 

1923) 

.  Herald 

. (r) 

1(;.363 

788  11,151 

143 

11,294 

13 

(Tliree  month  ending  March  31,  1923) 

.(r)  8,451  2,656  11,107  181  11,288 

tThree  month  ending  March  31.  1923) 


..Vfwr  . (r)  11.350  318  11,668 

Call  . (b)  12,465  1.757  14,222 

Fress-Guardian..(r\  Figures  not  available 
Sunday  cdit..(m)  Figures  not  available 

Vfwr  . (r)  5.791  3.992  9,783 

C7o'*rier-AVrer  ..(r)  7.042  1,600  8.642 

Times  . (r)  24,708  8.8-12  3.1.550 

Sunday  edit..(m>  21,552  4,286  25,838 

NEW  MEXICO 


....Herald  . (r)  2,701  588  3,28<  379  3.668  ...  3,668 

Sunday  edit..(m)  2.750  786  3,336  463  3.999  ...  3.999 

lournal  . (b)  4,266  1,218  5,484  2,309  7,793  ...  7,793 

Sunday  edit..(n!)  4,548  1,340  5.888  2,437  8,325  ...  8.325 


NEW  YORK 


is  2U:| .  . 

10  liliiii 
)8  201Jl|J»f  ••• 
!5  2U,>li  N**“*“” 
14  •• 


.Journal  . (r)  6,653 

Sens  . (r)  8,593 

Kniokorbocker 

Press  . (b)  14,169 

Sunday  edit,  .(m)  18,434 

Sunday  Teleg’m.(m)  6,402 
Times  Union. .  ,ib)  23,882 
.  Recorder  Sr  Daily 

Democrat  ....(r)  5,923 


2,072 

8,800 

1.245 

10,045 

10,045 

1,823 

11,786 

650 

12,436 

.10 

12,446 

6,885 

24,140 

7,445 

31.585 

31,585 

8,853 

37,139 

12,028 

49,167 

"8 

49,175 

4,195 

20,730 

1,461 

22,191 

22.191 

6,457 

30.885 

2,784 

33.669 

33,669 

933 

6,856 

248 

7,104 

•  9 

7,U3 

..Sews  . (r)  3,626 

./vurnal  . (r)  1.581 

.Sun  . (b)  7,463 

Press  S’  Leader.(T)  18,237 

.Eagle  . (r)  56.080 


5,923  933  6,856  248  7,1 

(Three  months  ending  March  31,  1923) 


Sunday  edit,  .(m) 

Standard  Union.(t)  73,335  176  73,511  174 

Sunday  edit..(m)  58,297  166  58,463  187 

.Courier  . (b)  42,613  9,035  51,648  4,736 

Inquirer  (r)  21,501  3.244  24,745  1,740 

Sunday  Courier. (m)  64,934  22,461  87,395  33,363 

Sews  . (r)  82,441  19,541  101,986  12,401 

Express  . (b)  23,221  9,665  32,886  5,621 

Sunday  edit..(m)  27.527  12.098  39,625  15,336 

Times  . (r)  57,646  17,955  75,601  8,927 

Sunday  edit.,  (ml  42,043  16,502  58.545  38,510 

.leader  . (r)  4.406  ‘  2fi66  6.972  368 


8,067  15,530 
8,958  27,195 
5,566  61,646 
4,330  74,397 
176  73,511 
166  58,463 

9,035  51,648 


8.698 
...  2,115 

345  19,607 

11  29,665 

63,679 
76,687 
...  73,685 

58,650 
225  56,609 

. . .  26.485 

116  120,874 

16  114,403 

18  38.525 


2  ••• 


.  Star-Gasette  . 

...(r) 

12726 

11,150 

23,876 

1,150 

25.026 

32 

25;058 

(Three  months  ending  March  31, 

1923) 

.  Resdew  . 

...(r> 

1,638 

2,928 

4,566 

135 

4,701 

132 

4,833 

.Times  . 

...(r) 

2,860 

2.673 

5,533 

247 

5,780 

5,780 

•  I'c-st-Star  . . . 

...(b) 

3.446 

3.510 

6,956 

859 

7,815 

3 

7,118 

(Three  months  ending  March  31, 

192.1) 

Times  . 

...(a) 

3,505 

2.587 

6092 

137 

6,229 

6,229 

(Three  months  ending  March  31, 

1923) 

d  ’.eader- 

.  Republican 

...(r) 

6,189 

313 

6,502 

232 

6.734 

2 

6,736 

(Three  months  ending  March  31, 

192.1) 

Herald  . 

...(b) 

2.877 

1.875 

526 

5,248 

5,248 

(Three  months  ending  March  31, 

1923) 

.Register  .... 

...(r) 

1,698 

682 

2.380 

114 

2,494 

2.494 

tar  . 

...(b) 

1.050 

1.770 

2.830 

156 

2.976 

14 

2,990 

.  ^ourndl-Ncws 

. .  (i) 

4.974 

1.809 

6,783 

574 

7,357 

10 

7.367 

(Three  months  endin?  March  31, 

1923) 

e '  -nrnal  . 

...(r) 

5.890 

683 

6.573 

218 

6,791 

2 

6,793 

I  ost  . 

...(b) 

5.814 

3.495 

9,309 

617 

9.942 

(Three  months  ending  March  31, 

192.1) 

.  ’  rremun  . . . . 

...(r) 

6,253 

931 

7,184 

227 

7,411 

2 

7,413 

•  f  N»DII  Sk  PI 

S’ 

Journal  .. 

...(r) 

4,745 

2.626 

7,371 

231 

7,602 

80 

7,682 

a  ^far  . 

. . . (r) 

:  6,940 

75 

17.015 

86 

17,101 

17,101 

.Times-Press 

...(r) 

3.783 

1,955 

5.7.18 

557 

6.295 

3 

6.298 

.  1  rgiis  . 

. . .  (r) 

7.1.10 

1.321 

8.451 

126 

8,577 

9 

8,586 

.Sews  . (r)  7.212  3.353  10.565  263  10.828 

..\mcrican  (b)  237,890  .55.003  292.893  27,765  320,658 

.  Sunday  edit..(m)  490.027  230.010  720.037  386.408  1,106,445 

(>imm«rci.al . (b)  (National  distribution)  12,063 

News- Record  .  (National  distribution)  17,879 

News  . (b)  490.697  47.218  537.915  13,542  551,457 

Sunday  edit..(m)  334,788  52.402  387,190  51,620  438,810 

Jeurnat  . (r)  494.923  95.964  590.887  52,583  643,470 

Mail  . (r)  132.872  8,404  141,276  2,859  144,135 

Post  . (t)  23.1.M  1..560  24.691  .1.707  28  .<98 

Saturday  edit  (y)  .19.721  2.512  42,233  8,010  50.243 

Telegram  . (r)  os  258  8.034  106,292  2,813  109.105 

Sunday  evg.  edit.  100,532  9,243  109,775  7,959  117,734 

iVorld  . (r)  231.888  32,270  263.158  13.311  277,469 

Herald  . (b)  95.969  38.210  134.169  32.600  166,769 

Sunday  edit..(m)  90  829  .19.703  130.532  54,774  185.306 

Sun  . (t)  162.062  12.400  175,362  5.017  180,379 

Saturday  edit.(y)  137,05.1  12.814  149.987  5,185  155,072 

Times  . (b)  203.704  65,875  269,579  69,517  339,096 

Sunday  edit..(m)  224.254  95,559  319,813  223,020  542.883 

Tribune  . (b)  69,727  37,048  106.775  24,035  130,810 

Sunday  edit..(m)  63.34.1  .14.3.17  97.680  38,403  136,083 

World  . (b)  ,100.492  27,863  328.335  26,134  354,489 

Sunday  edit..(m)  419,940  74,739  494,679  96,773  591,452 


4  10.832 

168  320,826 

231  1,106.676 
52  12,155 

477  18.356 

...  551,457 

...  438.810 

19  643.489 

...  144,135 

327  28.725 

250  50,493 

...  109.105 

90  117,824 

101  277.570 

. . .  166.769 

...  185.306 

...  180.379 

...  155.072 

2,078  341.174 

1,987  544,820 

32  130,842 

156  136.239 

1,364  355,853 

167  519,619 


Essential  Medium 
for  Metropolitan 
Campaigns 

•  New  York  City’s  leading  newspapers 
in  National  Advertising,  combined,  af¬ 
ford  a  coverage  of  the  city’s  population 
only  slightly  in  excess  of  the  patronage 
enjoyed  by  the  Newark  Evening  News 
in  its  field. 

In  New  York  City  six  of  the  seven¬ 
teen  daily  newspapers  carried  more 
than  half  of  the  total  volume  of  National 
Advertising  published  in  weekday  edi¬ 
tions  during  the  year  1922. 

The  circulation  of  five  of  these,  com¬ 
bined  (the  sixth  has  ceased  publica¬ 
tion),  reaches  only  one  in  six  residents 
of  the  Metropolis. 

The  Newark  Evening  News  alone  is 
daily  delivered  to  one  in  seven  in  its 
field. 

National  Advertisers  releasing  cam¬ 
paigns  in  the  Metropolitan  District  in¬ 
clude  Newark  because  of  its  proximity 
to  New  York  City  and  because  this 
highly  desirable  territory'  can  only  be 
effectively  covered  through  the  medium 
of  the  Newark  Evening  Ne^vs. 

The  Service  Department  of  the 
Neivark  Ez'cning  Nnvs  conduct.s 
trade  investigations  and  seaires  co¬ 
operation  of  wholesale  and  retail 
trades  in  support  of  campaigns  re¬ 
leased  in  the  Newark  territory. 

Route  li.sts  and  trade  data  furnished 
upon  request. 

Guaranteed  Net-Paid  Circulation  for  1922 
{A.  B.  C.) 

108,040 

CIRCULATION  RECORDS  OPEN  TO  ALL 


(Ahuays  Reaches  Home,) 

NEWARK  -  -  NEW  JERSEY 

EUGENE  W.  FARRELL,  Busines  and  Advertising  Manager 
FRANK  C.  TATLOR,  New  York  Representative,  320  Fifth  Avenue 
O’MARA  &  ORMSBEE,  Inc.,  General  Advertising  Representatives 
NEW  YORK  (miCAGO  SAN  FRANCISCO 
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The 

SYRACUSE 

HERALD 


is  FIRST  in  SYRACUSE,  N.  Y. 


1. 


It  has  the  largest  coiieeiitrated  circu¬ 
lation  in  the  retail  trading  area 
of  Syracuse,  with  a  minimum  of 
outside  scattered  distribution. 


2. 


Its  Sunday  edition  is  the  dominant 
Sunday  paper  of  Central  New 
York,  and  covers  this  section 
like  a  blanket. 


3. 


Its  merchandising  service,  combined 
with  the  preference  for  the 
Herald  by  the  jobbers  and  re¬ 
tailers  of  Syracuse,  offers  the 
superior  type  of  co-operative 
assistance  that  assures  suc¬ 
cessful  and  profitable  advertis¬ 
ing  returns. 


4. 


The  reader  acceptance  of  the  Herald 
and  its  heavy  purchasing  power, 
makes  The  Herald  the  best 
“salesman”  in  Syracuse. 
Herald  carries  the  load. 


The 


Special  Representatives: 

PRUDDEN,  KING  8C  PRUDDEN,  Inc. 


286  Fifth  Avenue 
New  York 


Globe  Building 
Boston 


Sharon  Building 
Los  Angeles,  Cal. 


Steger  Building 
Chicago 

San  Fernando  Building 
San  Francisco,  Cal. 


CITY,  SUBURBAN,  COUNTRY,  BULK,  AND  TOTAL  CIRCULATION 

SHOWN  BY  A.  B.  C.  REPORTS  ** 


NEW  YORK— Continued 


Total 


Total 

Ixical, 

Total 

Subur- 

City  and 

Total 

Net 

City 

Paper 

City 

ban  Suburban  Country  Paid 

Sale 

IVcmen's 

iVear.M 

(National  distributic-n) 

24,242 

.a  J  i4h(Three  months  ending  March  31, 

1923) 

Niagara  Falls  . 

...Gaselte  . . 

. (r) 

10,894 

4,250 

15,144 

419 

15,563 

North  Tonawanda.  Veaer  . . . . 

. (r) 

3,630 

49 

3,679 

94 

3,773 

Ogdensburg  . . . 

,  •  •  Kepublican 

Journal 

. (b) 

1,621 

2,591 

4,212 

800 

5,012 

Olean  . 

u^Hcrald  .. 

. (r) 

1,752 

1,135 

2,887 

2,887 

Times  . .. 

. (r) 

3,550 

3,120 

6,670 

177 

6,847 

Port  (Theater  . , 

...Item  .... 

. (r) 

3,047 

776 

.  3,823 

110 

3,933 

Port  Jervis  ... 

...Union  ... 

. (r) 

1,818 

204 

2,022 

101 

2,123 

Poughkeepsie  . 

...Star  Sr 

tnter* 

frise  . . 

. (r) 

8,365 

3,246 

11,611 

132 

11,743 

Rochester  . 

,  •  sDemocrat 

&  Chron- 

icie  . . . 

. (b) 

28,639 

19,600 

48,239 

8,387 

56,617 

Herald  . . 

. (b) 

13,627 

8,201 

21,828 

2,752 

24,580 

Si.nday 

edit. .  (m) 

15,696 

3,665 

19,361 

866 

20,227 

Timrs’Lnion  ...(r) 

48,974 

14,166 

63,140 

2,752 

65,892 

Saratoga  Springs.. A'arati'gten 

. (r) 

3,267 

3,442 

6,709 

423 

7,132 

2 

(Three  months  ending  March  31, 

1923) 

CITY, 


Cit; 

[atiio 


Mt.  Y 
Naosa 


Mariet 

Xariw 

Ibitin 


1U«1 


SMi; 

a® 


Schenectady  . Gaaette 


Staten  Island  .  ,,,/tJi’ance  . (r) 

Syracuse  . Herald  . (r) 

Sunday  edit..(ni) 

Journal  . (r) 

Post-Standard  . .  (b) 
Sunday  edit..(m) 

Tarrytown  . Sews  . (r) 

Trey  . Record  . (b) 

Record  . (r) 

Combined  ....(e) 


(b)  16,490  3,537  20,027  870  20,897 

(Three  months  ending  March  31,  1923) 

Inion-Star  . (r)  10,821  1,332  12,153  849  13,002 

(Three  months  ending  March  31,  1923) 


aw: 


llA 


11,973  .  11,973 

23,528  12,517  36,045 

20,699 
11,965 
15,732 
10,237 
159 
1,098 
3,978 
5,076 


29,377 

21,470 

19,004 

15,151 

1,879 

2,794 

11,296 

14.090 


50,076 

33,435 

34,736 

25.388 

2,038 

3.892 

15,274 

19,166 


39 
7,020 
30,487 
9,012 
18,509 
23,622 
162 
958 
2,524 
3,482 


12,012 

43,065 

80,563 

42,447 

53,245 

49,010 

2,200 

4,850 

17,798 

22.648 


Maoil 


(Three  months  ending  March  31,  1923) 

Utica  . Press  . (b;  12,346  12,312  24,658  2,853  27,511 

Obserzer-Visr’h.lT)  20,676  13,076  33,752  -  ■  '  ‘ 

Watertown  . Times  . (r)  5,120  6,410  11,530 

Yonkers  . Herald  . (r)  11,868  285  12,153 


iy« 

M3ti 

U,a; 

iiM 

«3i: 

Ul 

11,-H 

am 


2,288 

3,270 

74 


36,040 

14,800 

12,227 


NORTH  CAROLINA 


Durham  . . , 
Greensboro 
Raleigh  . . . 


Wilmington  .. 
Winston-Salem 


Citizen  . 

.(b) 

5,010 

5,318 

10,328 

1,796 

12,124 

9 

Sunday 

edit. 

5,731 

3,607 

9,338 

1,850 

11,188 

10 

Times 

.(r) 

3,921 

2,458 

6,379 

867 

7,246 

Sunday 

edit. 

(m) 

3,608 

1,689 

5,297 

592 

5,889 

Seu’s  . . . 

.(r) 

7,467 

3,615 

11,082 

195 

11,277 

Sunday 

edit. 

(m) 

6,694 

3,508 

10,202 

191 

10,393 

Observer 

.(b) 

6,984 

11,565 

18,549 

4,272 

22,821 

7 

Sunday 

e'iit. 

(m) 

7,917 

14,975 

22,892 

5,480 

28,372 

30 

Herald  . 

.(b) 

6,120 

1,599 

7,719 

189 

7,908 

Sunday 

eilit. 

(m) 

6,257 

1,601 

7,858 

191 

8,049 

Vews  . . . 

.(b) 

5,422 

7,443 

12,865 

7,344 

20,209 

6 

Sunday 

eilit. 

tm: 

7,179 

10,549 

17,728 

10,980 

28.708 

5 

•  News  &  Obs’rv* 

r.(b) 

4,233 

8,147 

12,380 

13,948 

26,328 

2 

Sunday 

edit. 

.  fm » 

5,302 

8,903 

14,205 

16,988 

31,193 

no 

Times  . . 

.(r) 

4.665 

2,583 

7,248 

1,233 

8,481 

2 

•Star  . . . . 

.(b) 

3,320 

1,850 

5,170 

1,003 

6,173 

Sunday 

edit. 

(in) 

5,537 

1,966 

7,503 

891 

8,394 

•Journal 

.(b) 

5,255 

2,446 

7,701 

542 

8,283 

Sunday 

edit. 

.  (m) 

7.7.59 

2.517 

10,276 

563 

10,839 

Ttsnn  City 

Sent 

l.(r) 

8,697 

3.770 

12,467 

1,177 

13,644 

9 

UM 


im 

im 
IWl  , 


im 


liiddlt 

Newar 

Portsn 


Salem 

Sandn 


Sprint 


Tifin 

Toledt 


Warn 

Woosi 

Yount 


Bartli 


McAl 

Husk 


Oklal 


Okmi 

Tulsi 


Bismarck  . . 
Fargo  . 

Fargo  . 

Grand  Forks 


NORTH  DAKOTA 

Tribune  . (r)  1,640  1,352  2,992  831  3,823 

Tribune  . (d)  1,356  2,339  3,595  10,096  13,691 

Sunday  edit..(m)  2,283  2,287  4,570  10,189  14,759 

(Three  months  ending  March  31,  1923) 

Forum  . (r)  5,969  3,975  9,944  6,977  16,921 

Herald  . (b)  2,030  4,383  6,413  2,555  8,968 

Herald  . (r)  1,977  1,925  3,902  1,099  5,001 

r..mbined  ....(e)  4,007  6.308  10,315  3,654  13,969 

Sunday  edit..(m)  2.945  4,590  7,535  2,694  10,229 


5 

350 


17  14>:-  lit 

36  5,':- i; 

510 
546  IGlil 
31  U2il 


Bend 

Eugt 


Pend 

Port! 


OHIO 


Akron  . .Beacon-Journal.-iry 

Times  . (r) 

Sunday  edit..(m) 

Fress  . (r) 

Alliance  . Rcaaew  &• 

Leader  . (r) 

Ashtabula  . ^lar-Beacon  ...(r) 

Athetis  . '-lessenger  .....  (r) 

Sunday  edit..(m) 
Bowling  Green  .  .Sentinel- 

Tribune  . (r) 

Cambridge  . Jeffersonian  ....(r) 

Canton  . Repository  . (r) 

Saturday  ed . . (y) 
Sitn.day  edit..(m) 


27,713 

14,194 

18,353 

16,095 


9,602 

7,136 

4,215 

4,755 


37,315 

21,330 

22,568 

20,850 


861 

395 

191 

248 


38,176 

21,725 

22,759 

21,098 


if  ifSli  Tte 


48  ivn 

23  22,ni 

10  »4« 


5,800 

5,214 

2,003 

1,969 


3,554 

2,016 

6,037 

6,117 


9,354 

7,230 

8,040 

8,086 


492 

248 

2,399 

2,464 


9,846 

7,478 

10,439 

10,550 


IIS* 

..  7,« 

1  It*** 


1  itssi 


1,449 

3,666 

20,148 

19,908 

17,430 


2,790 

8,158 

26,301 

24,459 

22.928 


93 

431 

1,618 

1,616 

1,665 


Cincinnati  . Pest  .  , 

Times-Star  . (r)  104,529 

Cleveland  . Sews  . (r)  103,324 

News-Leader,  (nt)  83,443 

Plain  Dealer. ...  (b)  107,168 

Sunday  edit,  .(m)  129,405 

Tress  . (r)  1 50,054 

Columbus  . Citicen  . (r)  48.798 

Cxtshocton  . Tribune  & 

Times-Age  ...(r) 

.Sunday  edit,  .(m) 

Dayton  . ''rtot  .  ....... (r) 


1,341 
4,492 
6,153 
4,551 
5,498 

fThree  months  ending  March  31 
(r)  82,592  15,273  97,865  64,926 
-  18,907  123,436 

16,845  120,169 
28,136  111,579 
29,674  136,842 
35,729  165,134 
12,858  162,912 
16,931  65,729 


21,036 

30,308 

73.331 

51,653 

70,213 

26,287 

9,717 


2,883 

8,589 

27,919 

26,075 

24,593 

1923) 

162,791 

144,472 

150,477 

184,910 

188,495 

235,347 

189,199 

75,446 


5  m 
5  IW 

2  rm 

.  lUIS 

1  w** 


18 

...  ntc. 
...  ist** 

901  HW« 

m**: 


11!  ■ 


Alto 

Bea' 

Oe 


Con 

Doy 


East 

Erit 


Gre 


Dayton 


Sunday  edit. .  (m) 

Herald  . (r) 

.Jiurnal  . (b) 

Sunday  edit,  .(m) 

Delaware  . Caeette  . (r) 

East  Liverpool  ..Tribune  & . (b) 

Review  . (m) 

Elyria  . Chronicle- 

Telegram  ....(r) 

Findlay  . Republican  ....(b) 

Fremont  . Sews  . (r) 


2,993 

2,925 

31,796 

28,733 

22,258 

15,115 

24,990 

1,832 

1,745 

4,807 


2.819 

2,823 

11,495 

10,443 

10,247 

9,559 

13,401 

270 

3,944 

1,288 


.5,812 

5,748 

43,291 

.39,176 

32,505 

24.674 

38,391 

2,102 

5,689 

6,095 


517 

518 
2,022 
4,185 
1,148 
1.702 
3,701 

106 

310 

181 


6,329 

6,266 

45,313 

43,361 

33,653 

26.376 

42,092 

2.208 

5,999 

6,276 


23  f.' 


6.J  :iii 

163  4S,* 


130  *3,1 

182 


493 

113 


c;  I 


5,049 

4,063 

3,140 


168 

432 

94 


Hamilton  . Sews 


2,324  7.373 

2.867  6,930 

668  3,808 

(Three  months  ending  March  31, 
(r)  5,718  3.316  9,034  332 

(Three  months  ending  March  31, 

Journal  . (r)  7,301  2.000  9,301  282 

(Three  months  ending  March  31, 

Lima  . Sews  &  Times- 

Democrat  ....(t) 

Saturday  edit.(y) 

Sunday  edit,  .(m) 

Republican- 

Gazette  . (b) 

.Sunday  edit..(m) 


7,541 

7,362 

3,902 

1923) 

9,366 

1923) 

9,583 

1923) 


10,161 

2,454 

13.615 

328 

12,943 

52 

10,392 

5,201 

15,593 

327 

15,920 

56 

9,759 

5,995 

15,754 

328 

16,082 

8 

4,266 

5,911 

10,177 

277 

10,454 

156 

4,184 

6,357 

10,541 

277 

10,818 

8 

j 


8  IC,*!] 


1 
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CITY,  SUBURBAN,  COUNTRY,  BULK,  AND  TOTAL  CIRCULATION  AS 
SHOWN  BY  A.  B.  C.  REPORTS 

OHIO — Continued 


Total 

Net 

Total 

Local, 

Total 

Paid 

ToUl 

Subur-  City  and 

Total 

Net 

Bulk 

Inc. 

City 

Paper 

City 

ban  Suburban  Country  Paid 

Sale 

Bulk 

.  .Journal  . 

.(r) 

3,282 

1,271 

4,553 

223 

4,776 

90 

4,866 

Times-Herald  , 

.(r) 

5,158 

1,303 

6.461 

168 

6,629 

20 

6,649 

. .  Republic’ n-Newt.  (r) 

1,974 

1,884 

3,858 

262 

4,120 

13 

4,133 

Kaasfield  . 

.  aNews  . 

.(t) 

7,730 

890 

8,620 

25 

8,645 

1  1  1 

8,645 

Saturday  edit.(y) 

7,799 

3,727 

11,536 

509 

12.045 

2 

12,047 

Sunday  edit.,(m) 

7,532 

3,651 

11,183 

509 

11,692 

27 

11,719 

Marietta  . 

...Ttmet  . 

.(r) 

3,346 

2,656 

6,002 

342 

6,344 

3 

6,347 

. .  Star  . 

.(r) 

6,865 

3,444 

10,309 

483 

10,792 

2 

10,794 

Kartins  Ferry  . 

a, Times  . 

.(r) 

4,061 

3,996 

8,057 

139 

8.196 

8.196 

(Gty  circulation  includes  Martins  Ferry.  2.006:  Bridgeport. 

68 1;  Bellaire, 

1,371) 

gtMillon  . 

..Independent  .. 

.(r) 

5,401 

1,800 

7,201 

365 

7,566 

1 

7,567 

(Three  months  ending  March  31, 

1923) 

Middletown  ... 

, .  \  ews  Signat  . . 

.(r) 

4,073 

952 

5,025 

150 

5,175 

6 

5,181 

. .  Advocate  . 

.(r) 

4.578 

2,587 

7,165 

483 

7,648 

3 

7,651 

Portsmouth  . .  • 

.uTimes  . 

.(r) 

7,573 

5,539 

13,112 

981 

14,093 

14,093 

Sunday  Sun 

Times  . 

(m) 

6,790 

4,884 

11,674 

272 

11,946 

11,946 

..\’ewt  . 

.(r) 

2,406 

697 

3,103 

154 

3,257 

3 

3,260 

. .  Register  . 

.(r) 

2,785 

4.396 

7,181 

1,294 

8,475 

28 

8,503 

Sunday  edit.. 

(m) 

3,187 

4.433 

7,920 

1,325 

9,245 

51 

9,296 

Star  Journal... 

.(r) 

5,448 

2.122 

7,570 

707 

8,277 

1 

8,278 

Sprinffield  ... 

.,,Sews  . 

.(r) 

14,965 

2.343 

17,308 

296 

17,604 

10 

17,614 

Sunday  edit.. 

(m) 

13,126 

2.384 

15,510 

166 

15,676 

15,676 

Sun  . 

.(b) 

8,737 

4.080 

12,817 

807 

13.624 

8 

13.632 

Sunday  edit.. 

,  (m) 

7,957 

3,409 

11,366 

1,226 

12,592 

12,598 

...Idt'ertiter  .... 

.(r) 

2,262 

786 

3.048 

216 

3,264 

1 

3,265 

t^o . 

..Blade  . 

.(r) 

50,317 

37,222 

87,539 

15,336 

102.875 

102,875 

News-Bee  . 

.(r) 

40,007 

24,351 

68,358 

8,278 

76.636 

76,336 

..Tribune  . 

.(r) 

6,400 

1.357 

7,757 

284 

8,041 

36 

8,077 

. ,  Record  . 

.(r) 

2,238 

2,861 

5.099 

540 

5.639 

5,639 

Ynossstown  ... 

...Telegram  . 

.(r) 

14,769 

8.014 

22,783 

1,283 

24.066 

23 

24,089 

(Three  months  ending  March  31, 

1923) 

1  indicator  .... 

.(r) 

17,692 

7.15.1 

24.845 

1,768 

26,613 

131 

26.744 

Sunday  edit. 

.(ra) 

18,431 

6,846 

25,277 

741 

26.018 

2 

26,020 

(Three  months  ending  March  31. 

1923) 

..Times  Rec  d  r  Si.(h) 

7,6-15 

11.932 

19.577 

743 

20.320 

20,320 

Signal  . 

,.(r) 

5.755 

4.400 

10,155 

545 

10,700 

10,700 

C*o>nbined  . . 

..(e) 

13,400 

16,.i32 

29,732 

1,288 

31,020 

31.020 

OKLAHOMA 

Bartlesville  .... 

,  ..**jiaminer  . 

.(b) 

2  141 

1,.142 

.1,483 

150 

3,633 

90 

3.723 

Sunday  edit..(m) 

2.179 

1,356 

3,535 

144 

3.679 

55 

3,734 

(Three  months  ending  March  31. 

1923) 

McAlester  . 

, . .  '  cws-Capital  . . 

..(r) 

2,107 

902 

3,009 

141 

3,150 

2 

3,152 

Muskogee  . 

. . .  Phoenix  . 

..(b) 

6,987 

4,786 

11,764 

1,878 

13,642 

7 

13,649 

(Three  months  ending  March  31, 

1923) 

Sunday  edit..(m)  7,809  5.267  13.076  2,039  15,115 

rimts-Democrat.U)  6.268  3.060  '<,328  3.012  12.340 

(Three  months  ending  March  31,  1923) 

Oklahoma  City. . klahoman  ....(h)  16,454  16,451  43.546  60,000 

*  Timts  _ _ (r)  21,342  .  21,342  2«,436 


Sunday  edit..(m)  23.699  .  23.699  57.253 


49.778 

80.952 


l  eader  . . 

. (r) 

2,760 

3,760 

11,267 

14,027 

News  . . , 

. (r) 

15.290 

15.290 

7,957 

23,247 

, ...Times  . .. 

. (b) 

3.651 

1,814 

5.467 

494 

5.961 

116 

Sunday 

edit.,  (m) 

1,686 

1.845 

5,511 

498 

6,029 

115 

....World  .. 

. (b) 

18.794 

9.561 

28,355 

11.176 

39.531 

1 

Sunday 

edit. .  (m) 

20,783 

10.163 

30.946 

13,574 

44.520 

17 

(Three  months  ending  March  31, 

1923) 

T  ribune  . 

. (r) 

17,761 

7.304 

24.965 

5,414 

30,379 

Sunday 

edit. .  (m) 

17.824 

7.741 

25.565 

5,896 

31,461 

i67 

(Three  months  ending  March  31, 

1923) 

OREGON 

Bend  . 

. , ,  aBiilletin  . 

. (r) 

1.233 

81 

1,314 

53 

1,367 

Euicne  . 

...;  Register  . 

. (b) 

2,093 

1,931 

4,024 

574 

4,598 

Sunday 

edit.  •  (m) 

2,118 

1,949 

4,067 

637 

4.704 

Pendleton  . . . . 

_ East  Oregonian,  (r) 

1,743 

836 

2,579 

258 

2,837 

68 

Portland  . 

. . . .  fJregonian 

. (b) 

40,339 

12,310 

52,649 

32,142 

84.791 

621 

Sunday 

edit. .  (m) 

58,329 

15.911 

74,240 

45,504 

119,774 

602 

V'ftw  . . . 

. (r) 

24.831 

3,312 

28.143 

.1,314 

Oregon  Journal. (t) 

43,692 

14,434 

58,126 

25,163 

83,289 

253 

Sunday 

edit. .  (m) 

46..' 20 

18.517 

65.017 

37,979 

102.916 

41 

Telegram 

. (r) 

21.626 

11.601 

43.729 

13,973 

57.202 

1,231 

Salem  . . 

....  ''apital  Journal. .  (r) 

3,094 

1,484 

5,478 

319 

5.727 

9 

The  Dalles  .. 

. (r) 

1.387 

230 

1,617 

91 

1,708 

PENNSYLVANIA 


.Chronicle  Sr 
fr  Item..., 
Call  . 


Altoona 
Beaver  , 
Chester 


Coimellsville 

Doylestown 


Nevts 
..(r) 
..(b) 
(m) 

Mirror  ..  . (r) 

7  imes  . (r) 

Timet  Sr . (r> 

Republican  . (b' 

Ccurier  . (r| 

.V  cws  . (r. 


7,606 

1,564 

9,170 

171 

9,341 

12,473 

13,058 

25,531 

1,135 

26,666 

10.050 

5.864 

15,914 

234 

16,148 

14,068 

7.775 

21.743 

2,465 

25,208 

90 

897 

3,161 

4.05.8 

120 

4,178 

2 

930 

365 

1.295 

17 

1,312 

1 

9.418 

3.536 

12.984 

493 

13,477 

34 

2,860 

2,409 

5.269 

530 

5,799 

463 

406 

869 

451 

1,320 

"3 

Easton 
Erie  .. 


(Three  months  endinr  March  31.  1923) 


Greensburg 

Barrisburg 

Lancaster  . 


,  Express  . . . . 

...(r) 

10.157 

8,913 

19,060 

746 

19,806 

5 

.Times  . 

...(r) 

19,430 

5,341 

24,771 

2,718 

27,489 

10 

D  Upa  tchMierald.  (  r ) 

12,513 

5,774 

18  187 

516 

18,823 

10 

Sunday  edit..(m) 

16,150 

2,361 

18,511 

247 

18,758 

59 

,Tr\bune  ... 

...(r) 

2,552 

3,678 

6.210 

555 

6,785 

6 

Review  .... 

...(b) 

2,325 

2,736 

5,061 

318 

5.379 

16 

,  Patriot  &  . 

...(b) 

lfi,965 

8.941 

19,906 

4,312 

24,218 

6 

N  cws  . 

...(r) 

11.591 

12,114 

25.906 

12,098 

38.004 

4 

('‘ombined 

...(e) 

01  ce7 

21.255 

45.812 

16.410 

62.222 

10 

Telegraph  . 

...(r) 

13,507 

11,277 

24,784 

14,676 

39,460 

18 

.Intelligencer 

Sr.U) 

3,746 

8,451 

12,197 

113 

12.310 

News-  Tournal 

..(b) 

7  600 

4.167 

11.867 

157 

12.024 

(e) 

<  1 

12.718 

'>4.064 

270 

24.334 

Meadville 


(Three  months  ending  March  31,  1923) 

Xevr  Era  Sr 

Examiner  _ (r)  8  006  8.180  16.186  893 

(Three  months  endins  March  31, 

.Tribune- 


17,079 

1923) 


Mount  Carmel 
New  Castle  . . . 
Norristown  . . . 

Oil  City  . 

rhUadelphia  . . 


Republican  . 

(b) 

1,6.54 

3,15.5 

4,809 

320 

5,129 

6 

Evening  edit. 

(r) 

2.371 

1 

2.373 

20 

2.393 

2 

Combined  ... 

4.026 

3.1.56 

7.182 

340 

7,522 

8 

Item  . 

(r) 

2,198 

1.314 

3.512 

190 

3,702 

News  . 

(r) 

9.403 

2,457 

1 1 .860 

851 

12,711 

6 

Times-Herald  • 

.(r) 

5,865 

3.973 

9.838 

467 

10,305 

Derrick  . 

(b) 

3.923 

1,319 

5.242 

1,054 

6,196 

Bulletin  . 

.(r) 

378,240 

99,016 

477.146 

27.752 

505,098 

Inquirer  . 

(b) 

149,457 

36.073 

185.530 

.10.076 

215,606 

Sunday  edit. . 

(mj 

249.260 

85.294 

334..5.'4 

64,548 

399,102 

North  American 

.(h) 

42.329 

28.119 

70,148 

70.. 501 

140,849 

Sunday  edit.. 
Public  Ledger, 

(m) 

43.740 

28.784 

72.524 

11 3^504 

186,028 

.(b) 

49,794 

22.030 

71.824 

22,126 

93,950 

35 

Evening  Ledger.(r) 

149.239 

25.166 

174,777 

9.099 

183,876 

11 

Combined  . . . 

.(e) 

199.031 

47,568 

246.601 

31,225 

277,826 

46 

Sunday  edit. . 

(m) 

90,558 

47.792 

147,350 

82,302 

229,652 

100 

Record  . 

.(b) 

.50,577 

30.137 

80.914 

29.222 

110,136 

Sunday  edit.. 

(m) 

60,264 

30,500 

90,764 

25,662 

116,426 

15,136 

12,340 

60,013 

49,781 

80,952 

14,027 

23,247 

6.077 

6,144 

39,532 

44,537 

30,379 

31,628 


4,598 

4,704 

2,905 

85.412 

120,346 

31.457 

83.542 

102,957 

58,433 

5.806 

1,708 


9.341 

26,666 

16.148 

25.298 

4.180 

1,313 

13,511 

5,799 

1,323 

19.811 

27,499 

18,833 

18.817 

6.791 

5.385 

24,224 

38,008 

62.232 

39,478 

12,310 

12,024 

24,334 


17,085 


5,135 

2.395 

7,530 

3.702 

12.717 

10,305 

6.296 

505.098 

215,606 

399,102 

140,849 

186,028 

93,985 

18,388 

277,872 

229.752 

101,136 

116.426 


A  Mighty  Gain 
in  Daily 
Circulation 

ABC 

Merck  31,  1923 
110,136 


Average 
April,  1923 
116,903 


Average 
May  1923 
120,332 

Average 
June  1923 
125,459 

Average 

July  1923 

(First  Two  We^cs) 

13^31 

20,000  Gain 
In  four  months  tells  the 
story  of  a  GOOD 
'  Newspaper 

THE  PHILADELPHIA  RECORD 

••ALWAYS  RELIABLE^ 
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CITY,  SUBURBAN.  COUNTRY,  BULK,  AND  TOTAL  NET  PAID  CIRCULATION,  BY  A.  B.  C.  REPORTS 
(For  Explanation  of  Key  Letter*,  See  Page  29) 


PENNSYLVANIA — Continued 


City 

Pittsburgh 


Pittsburgh 


Pottstown  . 
Potisville  . . 
Reading  .... 


Total 

Tmal  l^ocal,  Total 

Total  Subur-  City  and  Total  Net 

City  ban  Suburban  Country  Paid 

.';4,823 
39,5/7 
35,775 
43,796 
42,378 
109,865 
107,165 
38,079 
53,261 
3,711 
4,255 
18,273 
16,841 

(Three  months  ending  March  31,  1923) 


Paper 
..Chronicle 

Telegrafh  ....(r) 

Gazette  Times.  ..(b) 

Sunday  edit. .  (m) 

Pc«t  . (b) 

Sunday  edit,  .(m) 

..Press  . (r) 

Sunday  edit. .(m) 

Sun  . (r) 

Sunday  edit..(y) 

.  .News  . (b) 

..Kepublican  ....(r) 

..Eagle  . (r) 

Sunday  edit,  .(m) 

Times  &  . (b)  4.734  1,417  6,151  407 

Herald  Telegram.U)  5.943  1,940  7,883  300 

'H  (Three  months  ending  March  31, 


Bulk 

Sale 


Net 

Paid 

Inc. 

Bulk 


28,223 

83,C46 

13,502 

96,548 

96,548 

18,420 

57,997 

33,511 

91,508 

91,508 

28,224 

63,999 

53,803 

117,802 

117,802 

15,852 

59,648 

21,053 

80,701 

80,701 

36,983 

79,361 

56,147 

135,508 

135,508 

32,270 

142,135 

13.925 

156,060 

156,060 

43,926 

151,091 

67,852 

218,943 

218,943 

25,329 

63,408 

15,925 

79,333 

79,333 

29,341 

82,602 

25,328 

107,930 

107,930 

2,831 

6,542 

478 

7,020 

"3 

7,023 

4,579 

8,834 

2,632 

11,466 

86 

1i,352 

13,655 

31,928 

2,984 

34,912 

34,912 

7.  >62 

24,103 

774 

24,877 

’79 

24,956 

6,558 
8,183 
1923) 


Shamokin 
Sharon  . . 


Titusville 
Warren  . . 


Washington  . 
Wilkes-Barre 


Williamsport 


Sunday 


Pawtucket 

Prc>vidence 


Westerly  ... 
Woonsocket 
CTiarleston  . 


.Times  . (r) 

.Journal  - ...(b) 

Sunday  edit,  ,(m) 

Bulletin  . (r) 

Neti’s  . (r) 

Tribune  . (r) 

Sunday  edit. .  (m) 
.S'liM  . (r) 

Sunday  evg.  ed.(v) 


(Three  months  ending  March  31,  1923) 


(Three  months  ending  March  31, 

-  -  - 


.Call  &  Reporter.M  7,946  5,036  12,982 

SOUTH  CAROUNA 

.American  . (b)  ^>132  503  3,635 

Sunday  edit..(m) 


729 

734 


1923) 

13,306 


4,364 

8,000 


6,681  585  7,266 

(Three  months  ending  March  31,  1923) 

Post  . (r)  9,023  2,116  11,139  189  11,328 

(Three  months  ending  March  31,  1923) 
News  &  Courier.(b)  3,385 


Columbia 


Greenville  . . 
Spartanburg 


.Record  . ..(r) 

Sunday  edit,  .(m) 

State  . (b) 

Sunday  edit..(m) 

.News  . ....(b) 

Sunday  edit,  .(m) 

Piedmont  . (r) 

.Herald  . (b) 

Sunday  edit..(m) 
Journal  . (r) 


6,609 

6,005 

4,411 

4,745 

5,588 

7,096 

6,180 

1,399 

2.774 

2.554 


SOUTH  DAKOTA 


Mitchell  . . . . 
Sioux  Falls 
Watertown  . 


..American  . (b) 

Setos  . (r) 

Combined  ....(e) 
Sunday  edit..(m) 

..Republican  . (r) 

.  .Argus-Leader  ..(r) 
.  .Public  Opinion. .  (r) 


(Tiattanooga  . News  . (r) 

Times  . ....(b) 

Sunday  edit,  .(m) 

Johnson  City  ....Chronicle  ......(d) 

Sunday  edit..(m) 

Knoxville  . Journal  '&  Trib.(b) 

Sunday  edit..(m) 

News  . (r) 

Sentinel  . (r) 

Sunday  edit,  .(m) 

Memphis  . Commercial 

Appeal  ......(b) 

Sunday  edit. .(m)  ■ 

Neus-Scimitat  . .  (  r) 

Sunday  edit. .(m) 

Press  . (r) 

Nashville  . Banner  - ....(r) 

Sunday  edit. .  (m) 

(  t  nree  i 

Tennessean  ....  (b)  20.349 

Tennessean  ....(r)  18,991 

Combined  ....(e)  39..340 

Sunday  edit,  .(mj  21,488 

(Three  months  ending  March  31 

TEXAS 


1923) 


1923) 


6,558 

8,183 


>) 

11,921 

14.889 

26,810 

3,242 

30,052 

4 

30,052 

r) 

24,800 

12,033 

36,833 

661 

37,494 

6 

37,500 

) 

2,819 

915 

3,734 

182 

3,916 

3,916 

) 

2,945 

2.223 

5,168 

233 

5,401 

5,401 

r) 

2.643 

1,937 

4,580 

111 

4,691 

•'  22 

4,713 

>) 

1,931 

2,119 

4,050 

750 

4,800 

4,800 

) 

1,356 

1,467 

2,823 

340 

3,163 

'  ’4 

3,167 

J) 

2,611 

1,025 

3,636 

312 

3,948 

15 

3,963 

>) 

1,663 

8,439 

10,102 

580 

10,682 

27 

10,709 

r) 

5,207 

156 

5,363 

306 

5,669 

5,669 

>) 

8,415 

10,364 

18,779 

1,401 

20,180 

20,180 

1) 

5,8.79 

11,349 

17,178 

172 

17,350 

17,350 

r) 

9,113 

12,076 

21,189 

856 

22.045 

22,045 

r) 

11,394 

5,678 

17,072 

641 

17,713 

"s 

17,721 

RHODE 

ISLAND 

r) 

18,529 

5.398 

23,927 

488 

24.415 

2 

24,417 

19,135 

9,978 

29,113 

2,961 

32.074 

12 

32,086 

37,315 

16,215 

53,530 

3,880 

57,410 

26 

57,436 

48,125 

9,558 

57,683 

3,593 

61,276 

7 

61,283 

17,621 

9.577 

27,198 

1,496 

28,694 

4 

28,698 

16,659 

4,932 

21.591 

435 

22,026 

17 

22,043 

7,317 

3,026 

10,343 

183 

10.526 

55 

10,581 

2,602 

1,733 

4,335 

237 

4,572 

4,572 

2,491 

1.908 

4,399 

237 

4,636 

4,636 

13,306 


4,364 

8,000 


11,328 


4,017 

7,402 

2,143 

9,545 

9,545 

3,949 

10,558 

5,664 

16,222 

16,622 

3,970 

9,975 

6,153 

16,128 

5 

16,133 

4,351 

8,462 

15,234 

23.696 

13 

23,709 

3.824 

8,569 

15,188 

23,757 

7 

23,764 

7,065 

12,653 

1,993 

14,646 

14,646 

5,411 

12.507 

1,961 

14,468 

14,468 

3,050 

9,230 

815 

10,045 

'46 

10.091 

3,130 

4,529 

344 

4,873 

6 

4.879 

3  048 

5.822 

431 

6,253 

2 

6,255 

962 

3,516 

65 

3,581 

1 

3,582 

2,080 

2,022 

4,102 

984 

5,086 

5,086 

1,778 

876 

2,654 

317 

2,971 

2,971 

3,858 

2.898 

6,756 

1,301 

8,057 

8,057 

2,301 

2,886 

5,187 

1,293 

6,480 

6,480 

1,586 

4,169 

5,765 

1,603 

7,358 

9 

7,367 

7,047 

8.475 

15.522 

7,774 

23,296 

12 

23,308 

1,964  3,249 

TENNESSEE 

5.213 

1,253 

6,466 

10 

6.476 

16,815 

4,985 

21,800 

2,007 

23,807 

168 

23,975 

l‘),072 

7,010 

21,082 

1,607 

22,689 

22.689 

16,751 

5,110 

21,861 

1,403 

23,264 

23,26 1 

2,256 

2,129 

4,385 

1,195 

5,580 

139 

5.719 

2,665 

2.608 

5.273 

1,187 

6,460 

164 

6.624 

12,418 

1.1.421 

25,839 

4,533 

30,372 

30,372 

13,803 

7.815 

21,618 

3,901 

25,519 

25,519 

9,714 

1.011 

10,725 

144 

10.869 

10,869 

12.563 

9.320 

21,883 

3,411 

25,294 

25,294 

12,792 

8,754 

21,546 

3.379 

24,925 

24,925 

50.947 

15,535 

46,482 

44,992 

91,474 

91,474 

37.983 

19..136 

57,319 

57,450 

114,769 

114,769 

29.375 

14,598 

4.1.973 

21.086 

65,059 

’22 

65,081 

25,807 

11.856 

37.663 

15,163 

52,826 

8 

52,834 

32.092 

2,54s 

34,640 

829 

35.469 

7 

35,476 

20,483 

23,045 

43,528 

3,536 

47,064 

18 

47.08’ 

21,534 

20.774 

42,70? 

5,208 

47.916 

47,916 

10,798 

31.147 

4,411 

35,558  .. 

35.558 

2.25C 

21,241 

83 

21,324  .. 

21,324 

13,048 

52,388 

4,494 

56,882  . . 

56.882 

9,0.13  • 

.10,521 

4,401 

34,922  . . 

34.922 

, ,  . , . 

. (d) 

2,676 

789 

3.465 

1,813 

5.278 

58 

5,336 

Sunday 

edit.,  (m) 

.1.1J6 

1.041 

4,187 

2.808 

6,995 

147 

7,14? 

. .  .American 

. (b) 

5.750 

3.683 

9,433 

315 

9,748 

9,748 

Sunday 

edit.,  (m) 

7.492 

4.635 

12,127 

315 

12,442 

12.442 

Statesman 

. (r) 

3s5S4 

970 

4,554 

170 

4,724 

4,724 

Sunday 

edit.,  (m) 

4.227 

l.llH 

5,415 

204 

5,619 

56 

5,675 

. ,  ,nisp<tfch 

. (r) 

24,287 

1.419 

25.706 

1,387 

27,093 

10 

27,103 

Journal  . 

25..568 

5,409 

30.977 

10,501 

41,478 

4 

41,482 

News  . . s 

. (b) 

18.665 

4,618 

23,283 

35.120 

58,403 

1 

58,404 

Sundav 

edit..(m) 

33,562 

7,938 

41,500 

55,553 

97,053 

97,05,1 

. .  uFecord-Chronicle.ir) 

1.2.S0 

374 

1,624 

168 

1,792 

2 

1.794 

...Herald  .. 

. . (0 

10.944 

7,277 

18,221 

2.898 

21,119 

7 

21,126 

Sat -Sun.  ed..(y) 

12,901 

13,745 

26.646 

5,964 

32.610 

93 

32.703 

7  imes  . .. 

. (b) 

8,370 

5,232 

13.602 

918 

14,520 

108 

14,628 

Sunday 

edit.,  (m) 

11,912 

6,225 

18,137 

1,296 

19.43,1 

154 

19.587 

. . .  Press  .  ■ . 

. (r) 

8.346 

134 

8.480 

192 

8,672 

SO 

8,722 

. (b) 

11,768 

1.037 

12,805 

10.195 

23.000 

23.000 

Sunday 

edit..  rm> 

12,768 

1.029 

13.797 

12,321 

26,118 

23 

26,141 

Star-Telegram  ..(r) 

23,901 

2.04S 

25,949 

66,038 

91,987 

91.987 

Sunday 

edit..(m) 

25,114 

2,324 

27,438 

83,608 

111,046 

2 

111,048 

...News  ... 

. (b) 

5,715 

706 

6,421 

4,211 

10,632 

4 

10,636 

Sunday 

edit.,  (m) 

9,116 

986 

10.102 

5,171 

15.273 

147 

15.420 

Tribune  . 

. (r) 

7.200 

425 

7,625 

324 

7.949 

7.949 

.  •  •  ^Chronicle 

. (r) 

24,896 

2,576 

27,472 

27,777 

55,249 

.ii 

55,300 

Sunday 

edit.,  (m) 

29.180 

3.042 

32,222 

34,224 

66,446 

95 

66.541 

Post  .... 

. (b) 

19,773 

3,579 

23,352 

17,952 

41,304 

53 

41,357 

TEXAS— Continued 


City 

Hou.iton 


Paper 
.F.vg.  Post. 


Port  Arthur 
San  Antonio 


T(  tal 

I^»cal, 

Tufal 

Total 

Subur- 

City  and 

Trial 

City 

ban  1 

Suburban 

Country 

Paid 

..(r) 

5,907 

1.202 

7,109 

857 

7,966 

.  (m> 

21,877 

4,019 

25,896 

21.812 

47^-08 

..(r) 

23,084 

704 

23.788 

2,226 

26,014 

..(r) 

4,988 

4,988 

284 

5,272 

.  (ni) 

5.0.>3 

5,023 

3.H 

5,357 

Bulk 

Sale 

102 

104 


1923) 
29,743 
54,394 


Temple  . 

Texarkana  .,.. 

Waco  . 

Wichita  Falls 


(Three  months  ending  March  31, 

.Express  . (b)  13,101  13,101  16.642 

Sunday  eiiit..(ni)  29,965  .  29,965  24,429 

(Three  months  ending  March  31,  1923) 

News  . (r)  24,545  24.545  ,5.857  30.402 

(Three  months  ending  March  31,  1923) 

Light  . (r)  19,11.8  19,188  8,820  28,008 

Sunday  edit..(m)  19,985  .  19.985  10,889  30,874 

(Three  months  ending  March  31,  1923) 


•  Telegram  . (b) 

Sunday  edit..(ni) 

•  Four  States 

Press  . (b) 

Sunday  edit. .  (m) 
.News-Tribune  ..(b) 
Sunday  edit..(m) 

.  T  imes  . (r) 

Sunday  etlit.  .(m) 
Record-News  . . .  (b) 
Sunday  etlit.  .(m) 


1,815 


1.815  3.890 


5.705 


Ogden  . 

Salt  Lake  . . 


.Standard- 

E.iaminer  ....(r) 
Sunday  edit..(m) 
. T'eseret  News. .  .{r) 

Telegram  . (r) 

Sunday  edit..(m) 

Tribune  . (b) 

Sunday  edit,  .(m) 


Barre  . 

Burlington 
Rutland  . .. 


.Times  . (r) 

.Flee  Press . (b) 

.Herald  . (b) 


2,027 

2,027 

41194 

6.221 

-.494 

401 

2,895 

1,569 

4,464 

4 

2.817 

404 

5,221 

1.616 

4,837 

3 

6.825 

6,825 

8.772 

15,597 

7.651 

7.651 

7,523 

15,174 

6,06.? 

.2,837 

8,900 

2,235 

11,135 

10 

5  82t‘ 

J.S64 

8.684 

2,384 

1 1 ,068 

11 

4.10? 

2,614 

6.716 

853 

7,569 

4.052 

2.748 

6.800 

953 

7.753 

UTAH 

f,950 

1.553 

3,503 

1,655 

10,158 

742 

7,213 

1,035 

8.848 

2.0.54 

10,902 

11 

9,398 

5,247 

14,645 

15,253 

29,898 

12 

13.333 

->.634 

15,967 

4,295 

20,262 

15,475 

3,371 

18,846 

7.087 

25,933 

15,690 

4.890 

>0,580 

17,909 

38,489 

105 

24,865 

8..?54 

.1.1.199 

36.434 

69,633 

99 

VERMONT 

2.254 

3,275 

5.529 

1,090 

6,619 

10 

3,218 

2.97.1 

O.l"! 

5,728 

11,919 

51 

2.861 

4.423 

7,284 

2.889 

10,173 

8 

VIRGINIA 


Harrisonburg 
Lynchburg  . . 


4,061 

7,241 

11,302 

6.633 

5,886 

5,931 


715 
179 
89  4 
709 
902 
32 


Newport  News. 


Kichmoad  .... 

Roanoke  . 

Staunton  . 

Winchester  . . . 


Aberdeen  . . . . 

Everett  . 

Seattle . 


Spok.ane  . 


..Register  . (d)  1.314  2,747 

Bee  . (r)  5,372  1,S69 

Cisnbineil  ....(g)  6,686  4.616 

Sunday  edit..(m)  3,599  3,034 

..News-Record  ...(b)  973  4.913 

..Adzance  . (r)  5,842  89 

News  . (d) 

Crmbincd  ....(g) 

Sunday  eilit..(m) 

..Pres-s  . (d) 

Times-Herald  ..(r) 

C'mhined  ....(g) 

Sunday  edit..(m) 

.  .1  cdger-DispatcIi  (r) 

Post  . ( r ) 

Virginian-Pih  t  .6b) 

Sunday  edit..(m) 

.  .News-Leader  . . .  (r) 

Pispatch  . ( r) 

Times-Dispatch  (b) 

Cemhined  _ (g) 

Sunday  edit..(m) 

..Times  . (d) 

Il'orld-News  ...(r) 

Omhined  ....(g) 

Sunday  edit..(m) 

..leader  . (r) 

New.s-Leader  ..(d) 

Comltined  ....(g) 

Sunday  edit..(m) 

■  ••Star  . (r) 

WASHINGTON 

•  .li'orld  . (r)  2,833  2.150  4.98.3  170 

(Three  months  emling  March  31. 

•  •Herald  . (r)  T.?7(,  5.481  12.857  487 

(Tlirte  months  emling  March  31, 

. .  Post-Intelligencer 


4.776 

7,420 

2.196 

7,342 

6,788 

5,963 


1,982 

3,364 

5.346 

3,526 

8,872 

2 

7,824 

3,453 

11  277 

3,558 

14.835 

4 

4,191 

.1.407 

7,598 

3,513 

11.111 

8 

1,767 

3,185 

4,952 

401 

5,353 

5.033 

.1.131 

8.164 

51 

8.215 

6,800 

6,316 

1.1,116 

452 

13;568 

4. .142 

4.515 

8,857 

401 

9,258 

30,1.14 

4,328 

34,482 

4,901 

39.383 

'19 

9.79.1 

7 

9.800 

.17 

9.857 

•57 

20.658 

1.792 

24,450 

9,309 

33,759 

7 

27.551 

4,565 

32.116 

8.495 

40,-61 1 

323 

38.633 

3.102 

41,735 

6,602 

48.337 

16.047 

1,910 

17,957 

3.626 

21;583 

'ii 

12,337 

2.162 

14,499 

7.903 

22,402 

16 

28,  .184 

4.072 

32,4.16 

11,529 

43,985 

27 

28,779 

3.2.'14 

32,06.1 

9,730 

41,793 

5 

.1  181 

2.189 

5.370 

5,454 

10,824 

4 

9,085 

1,284 

10,369 

718 

11,087 

2 

12,2t6 

3,473 

15.739 

6,172 

21,911 

6 

5  449 

2.SSO 

8.329 

6,655 

14,984 

29 

1.80.1 

12,1 

1.926 

190 

2.116 

542 

3,182 

.1,724 

517 

4,-241 

2.345 

3,305 

5.650 

707 

6:357 

669 

3,165 

3.834 

517 

4.351 

1,527 

1.691 

3,218 

520 

3.738 

5.153 
1923) 
13.344 
1923 1 


(b) 

.17.:33 

9.514 

46.747 

75,119 

61:686 

.  (  m ) 

5.1.011 

2fi.005 

7.1.106 

65,458 

138,564 

..(r) 

47.011 

^>.470 

.16.481 

16,6.10 

73,111 

.  .(r) 

4.1.71.1 

5.056 

.10.769 

7.1.15 

57,'<04 

.(m) 

.'3,296 

9  y09 

6.1.105 

24.702 

87.807 

..(r) 

25.001 

11.790 

36,791 

2,430 

39.221 

Stir  . 
T  imes 


.•Chnnicle 

(Three  month! 

.S|  okesman  Review 

(b)  16.191  15,  >80  3I.-r7I  14,299 
Sunilay  e<tit..(ni)  2\X.W  17.181  40.011  13.247 
(Three  months  emling  March  31, 


ending  March  31.  1923) 


Walla  Walla 


W'enatchee 
Yakima  . . 


..Ledger  . (b) 

Sunda>  erlit..(ni) 
\cw  -Trihune  . .  (r) 

Times  . (r) 

..Bulletin  . (r) 

Sunday  etlit.. 6m) 

Times  . (r) 

.Sunday  cdit..(m) 

I'nion  . tb> 

Sunday  eilit..(m) 
. . iVorld  ..  ..  ...(r) 

..Herald  . .(d) 

Sunday  eilit..(m) 
Republic  . (rt 


7.190 

18.206 

.'>11.665 

13.340 

2,537 

2.435 

1,421 

1,407 

1,486 

1.534 

2.1/ 


4.516 
.8.167 
9  296 
2.754 
1.479 
L.SO’ 
440 
437 
1.276 
1.’75 
2.2i: 


11.706 
26.373 
20,961 
16,094 
4.016 
3.942 
1.861 
1,844 
7.76? 
2  809 
4.395 


2,979 

3.591 

2.909 

574 

323 

335 

487 

490 

498 

503 

3.341 


(Three  months  en/ling  March  31. 


Appleton  . . . . 

Beloit  . 

Eau  Claire  . . 


Fond  du  Lac. 


Green  Bay  . . 
Janesville  . . . 
Kenosha  . . . . 
La  Crosse  .  .- 


Madison  * . . 
Milwaukee 


...Post-Crescent  ..(r) 

..News  . t.r) 

.  .1 rader  . (d) 

Telegram  . (r) 

r-  mbineil  . .. .  (g) 
Sunday  edit. .(m) 
.  .Comm.- r  wealth  .(r) 

reporter  . (r) 

.  .Ptess-Cascite  ...(r) 

..Carette  . (r) 

, . .  Nezvs  . ( r) 

, .  .Tribune  &  I.eader- 

Press  . (r) 

Sunday  edit..(m) 
...Capital  Times.. .(r) 
State  Jiurnol.  ..(ri 
Sunday  edit..(m) 

...Journal  . (r) 

Sunday  edit..(m) 
li'iseonsin-Nems  (r) 
Stm-Telegram  .(m) 


1.766  4.211 

4.527  4,614 

4.953  1.259 

WISCONSIN 

4,809  t.544 


5,518 
2.438 
2.629 
5  067 
2.483 
2.739 

3.113 

6.9»4 

4.520 

7.224 

7.352 

6.784 

5,421 

9.618 

9.164 

73.384 

56.888 

40.5.88 

43.427 


2.7«0 
2.489 
5  16 
3,n«5 
2,538 
2.88? 
2,115 
3.981 
5.636 
517 

4.753 

4.692 

6.396 

8,497 

8.240 

24.103 

20.576 

12.132 

19.752 


.977 

9.141 

6.212 


9.353 

8.298 

4.927 

3.225 

8.152 

5.021 

5.621 

5.328 

10,965 

10,1.56 

7,741 

12,105 

11,476 

11.817 

18.115 

17.404 

97,487 

77.464 

52.720 

63.179 


238 

265 

221 


479 

241 

311 

77 

388 

311 

876 

1.261 

750 

302 

228 

425 

429 

4,449 

1.346 

1,.345 

19.305 

18,868 

19,539 

57,866 


2i.m 

304)4 

5,7lj 

‘221 

4.441 

4M 

15,547 

15,174 

11.143 

11.074 

7.5M 

7,753 


10.9M 

10,913 

29410 

20242 

25.933 

38,394 

‘9,732 


‘,‘24 

11.97I 

10.111 


4,774 

7,420 

12.144 

7.342 

‘./H 

5.445 

8J74 

14234 

11,114 

5J55 

8215 

13.54) 

9250 

39.412 

9,914 

33244 

40,934 

4«2r 

21.594 

32.4U 

44.012 

41,790 

10.820 

11.004 

:i.917 

15213 

2,114 

4241 

‘.357 

4JSI 

3230 


5.21( 

13.344 


6I,40( 

138J7! 

73,ir. 

57,404 

87.007 

39244 


457770 

53.258 

1923) 

14.685 

297964 

32,870 

16,668 

47341 

4.277 

2,348 

2.334 

37260 

3.312 

7.736 

1923) 

6.215 

9.406 

6.433 


•  '6  ‘ 
32 

16 

122 

119 

'67 

98 

35 

35 

341 

357 

47 


9,832 
8.5.39 
5,238 
3..302 
87.540 
5.332 
6.497 
6.489 
11,715 
10  458 
7,969 

12,530 

11,905 

16.266 

19,461 

18.749 

116.192 

96,332 

72.259 

121,045 


'45274 

5529C 

142r. 

30.114 

3’.40‘ 

16240 

4200 

4275 

2.303 

2.349 

.3.(01 

3.4(9 

7,783 

6215 

9.404 

6,433 


9.834 

8.547 

5230 

3,302 

8.540 

5.332 

6.524 

‘.4*1 

11224 

10.449 

8,040 

12.531 

11.9(5 

16272 

19.461 

18.753 

116244 

96232 

77.340 

121.053 
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vier  Selling  Costs 
Cooking 
Utensils 


Every  manufacturer  of  cooking  utensils  will  find  the  facts 

/1ico1rkCA/1  in  T'liA  TmirniiKa  /vineiim^r  ttiirv^v  nf 


^  disclosed  in  The  Milwaukee  Journal’s  consumer  survey  of 
unusual  interest  and  value,  for  they  indicate  clearly  the  possibility 
of  obtaining  a  large  volume  of  new  business  at  a  lower  sales  cost. 


The  Aluminum 
Situation 


The  Enamelware 
Situation 


li  ri 

r  tef  I 


^I'T  of  the  122.700  families  in 
Greater  Milwaukee,  115,000  or 


94%  use  aluminum  cookinjij  utensils. 
Approximately  50%  of  the  122,700 
homes  are  equipped  with  aluminum 
exclusively!  Although  there  are  00 
brands*  of  aluminum  on  the  market, 
nearly  89%  of  the  users  have  chosen 
/ti’o  lead  in  >'  brands.  Naturally 
eroufjh,  these  two  brands  are  the 
heaviest  advertisers  m  the  field.  One 
of  them,  the  leader  in  sales — used  by 
approximately  70,000  homes,  is  ad¬ 
vertised  exclusively  in  The  Milwau¬ 
kee  Journal  and  has  published  27,400 
lines  of  advertising  in  this  paper  in 
1920-’21  and  ’22.  Every  manufac¬ 
turer  of  aluminum  ware  can  take  this 
conclusive  evidence  of  the  lotv  cost 
selling  power  of  The  Milwaukee 
Journal  to  heart — with  profit,  if  he 
will  but  recognize  the  tremendous 
annual  volume  of  aluminum  business 
due  to  replacements  and  additions 
alone,  that  can  be  had  at  low  cost  in 
a  market  where  94%  of  the  homes 
are  already  sold  on  aluminum  and 
where  consistent  advertising  in  a 
single  medium  will  reach  80  out  of 
every  100  newspaper  readers. 

A  most  unusual  return  awaits  any 
advertiser  of  good  aluminum  who  has 
or  can  get  adequate  dealer  represen¬ 
tation. 


rXAMELWARE  has  been  rapidly 
losing  ground  in  Milwaukee, 
largely  liecause  it  is  niit  being  adver¬ 
tised,  while  aluminumware  is  “clean¬ 
ing  up”  the  market  by  consistent  e.x- 
tensive  publicity  in  the  columns  of 
The  Milwaukee  Journal.  A  con¬ 
sumer  survey  of  the  122,700  homes 
shows  115,000  using  aluminumware 
as  against  only  60,243  using  enam¬ 
eled  cooking  utensils.  This  means 
that  approximately  half  the  homes  in 
this  market  are  exclusively  aluminum 
users.  The  reason  is  obvious  when 
you  find  the  two  most  heavily  adver¬ 
tised  brands  of  aluminum  are  the 
ch,>ice  of  89%  of  the  aluminum  users 
— and  one  of  these  brands,  chosen  by 
seventy  thousand  homes,  is  advertised 
exclusively  in  The  Milwaukee  Jour¬ 
nal,  with  a  record  of  27,400  lines  in 
1920,  ’21  and  ’22. 


I  ^ 


Complete  Information 


— on  the  rooking  utensil  market  derived  from 
a  consumer  survey  plus  a  dealer  stock  ehock- 
up,  is  available  in  Vol.  II— Household  Appli¬ 
ances,  L'tenvils  and  .kcee-sories,  of  the  eight 
rolumo  analysis  of  Milwaukee,  issued  re¬ 
cently  by  The  Journal.  Practically  every 
line  of  merchandise  is  covered — write  for 
those  volumes  that  interest  you,  sending  12 
each  to  partially  cover  printing  costs. 


Subjects  Covered  In  Volume  II 
Household  Appliances 
Electric  Washing  Machines 
Water  Power  Washing  Machines 
Hand  Power  Washing  Machines 
Electric  Vacuum  Cleaners 
Electric  Irons 
Electric  Ironing  Machines 
Electric  Heaters 
Electric  Percolators 
Electric  Ranges 
Electric  Toasters 
Electric  Curling  Irons 
Electric  Vibrators 
Gas  Ranges 
Gas  Water  Heaters 


Another  indication  of  the  need  for 
advertising  enamelware  is  the  fact 
that  94%  of  the  aluminum  users 
knmv  the  brand  they  use  while  only 
55%  of  the  enamelware  users  know 
the  trade-name  of  their  utensils. 


There  are  thirty-nine  brands  of 
enameled  cooking  utensils  on  this 
market.  Any  one  or  several  of  these 
can  follow  the  example  of  the  lead¬ 
ing  brand  of  aluminum  and  increase 
sales  at  a  remarkably  low  cost 
through  advertising  in  a  single  news¬ 
paper  that  thoroughly  covers  the 
field — The  Milwaukee  journal. 


UTENSILS 

Aluminum  Cooking  Utensils 
Enamel  Cooking  Utensils 

ACCESSORIES 

Aluminum  Cleansing  Preparations 
Cleaners 

Powdered  Ammonia 
Scouring  Powders 
Soap  Chips 
Granulated  Soaps 
White  Laundry  Soaps 
Brown  Laundry  Soaps 
Hand  Soaps 
Concentrated  Bluing 
Toilet  Paper 


J'Tbe^^lwanikee 

OURNAL 

JiUUT-livMezit 


-'-I 
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City 

Milwaukee 


CITY,  SUBURBAN,  COUNTRY,  BULK,  AND  TOTAL  NET  PAID  CIRCULATION,  BY  A.  B.  C.  REPORTS 
(For  Explanation  of  Key  Letters,  See  Page  29) 

WISCONSIN — Continued  BRITISH  COLUMBIA 

Total  Net  Total 

Total  ‘  Local,  Total  Paid  T<tal  Local. 

Total  Subur-  City  and  Total  Xrt  Bulk  Inc.  Total  Subur-  City  and 

City  ban  Suburban  Country  Paid  Sale  Bulk  City  Paper  (’ity  ban  Suburban  C 

. (b)  21,912  10,307  32,219  10,586  42,805  7  42,812  Lethbridge  . HeraJJ  . (r)  2,558  2,954  5,512 

, . . .  (r)  14,988  5,588  20,576  2,988  23,564  24  23,588  ir®,  r*-'!  i  itao  t7«  i  aon 

....(e)  36,900  15,895  52,795  13,574  66,369  31  66,400  M“<cine  Hat . fl/ews  . (r)  1,642  178  1,820 

dit..(in)  23,936  11,877  35,813  13,694  49,507  19  49,526  Nelson  . News  . (b)  1,101  2,453  3,554 

n'liCr)  M66  4,118  12,484  1,142  IL^b  ‘27  ILbIs  Pnnee  Rupert  ,. .Nenw  . (r)  936  434  1,370 

I.  7?^?  1  Rfis  0  117  tfiR  <J  aR4  Q  aac  Vancouver  . Prcvmct  . (r)  25,432  19,480  44,912  1 


Sheboygan 
Superior  . 
Wausau  . . 


Total 

Total  • 
Subur* 

Local, 
City  and 

Total 

Total 

Xct 

City 

ban  Suburban  Country 

Paid 

.(b) 

21,912 

10,307 

32,219 

10,586 

42,805 

.(r) 

14,988 

5,588 

20,576 

2,988 

23,564 

.(e) 

36,900 

15,895 

52,795 

13,574 

66,369 

23,936 

11,877 

35,813 

13,694 

49,507 

.(r) 

1,077 

1,394 

2,471 

215 

2,686 

.(r) 

8,.366 

4,118 

12,484 

1,142 

368 

13,626 

.(r) 

7,252 

1,865 

9,117 

9,485 

.(r) 

5,198 

1,474 

6,672 

219 

6,891 

.(r) 

6,084 

3,908 

9.992 

289 

10,281 

.(r) 

8.040 

5,313 

13,353 

4,908 

18,261 

..(r) 

4,261 

2,069 

6,330 

206 

6,536 

.(d) 

WEST  VIRGINIA 

2,500  7,198  9,698 

264 

9,962 

.(m) 

3,323 

10,132 

13,455 

267 

13,722 

.(b) 

6,536 

8,567 

15,103 

3,699 

18,802 

.(m) 

7,717 

11,166 

18,883 

4,660 

23,543 

.(d) 

2,800 

4,240 

7,040 

998 

8,038 

2,793 

4,752 

7,545 

1,030 

8,575 

.(r) 

5,126 

2,036 

7,162 

813 

7,975 

4,738 

2,984 

7,722 

2,312 

10,034 

.(d) 

3,035 

3,318 

6,353 

1,309 

7,662 

3,325 

1.796 

5,121 

1,087 

6,208 

(r) 

2,798 

2,500 

5,298 

220 

5,518 

.(r) 

8.279 

1.516 

9,792 

322 

10,114 

.(m) 

7.898 

2,725 

10,623 

477 

11,100 

h(b) 

7,.327 

2,736 

10.063 

2,916 

12,979 

7,340 

2,713 

10,053 

2,609 

12,662 

.(r) 

2,325 

1,379 

3,704 

331 

4.035 

.News  . (b) 

Sunday  edit..(m) 

Sentinel  . (r) 

•  Intelligencer  ...(b) 

Sews  . (r) 

Sunday  edit..{m) 


(Three  months  ending  March  31, 
)  1,783  1,293  3,076  1,320 

)  3,318  1,513  4,831  1,282 

)  5,493  1,177  6,670  585 

i)  3,793  6,493  10,286  2,223 

)  8,224  3,935  12,159  1,339 

.)  7,987  8,620  16,607  1.765 

(Three  months  ending  March  31, 


Casper  . 

, ,  oaTribune  . . 

. (r) 

WYOMING 

5,286  . 

5.286  2,679 

7,965 

7 

7,972 

Cheyenne  . . . 

,,,, Tribune-Leader  (r) 

3,205  990 

4,195  3,018 

7,213 

9 

7,222 

Calgary  . 

. (b) 

CANADA 

ALBERTA 

4,916  5,795 

10,711  910 

11,621 

206 

11,827 

Herald  ... 

. (r) 

14.747  9.019 

23.766  1,159 

24,925 

13 

24,938 

Edmonton  . .. 

•  •••Bulletin  .. 

. (b) 

2,770  1,809 

4,579  501 

5,080 

11 

5,091 

Morning 

edit,  (b) 

(January  31,  1933 
2,458  1,572 

to  March  31, 
4,030  316 

1923,  inclusive) 
4,346 

4,346 

Evening  edit,  (r) 

(Octt.ber  1  to  Tanuarv  31,  1923, 
354  447  801  61 

inclusive) 

862 

1 

863 

Journal  ... 

. (t) 

(October  1.  1922, 
14,792  6,422 

to  Tanuary  31. 
21,214  668 

1923,  inclusive) 
21,882  10 

21,892 

Saturday 

edit.(y) 

ll'.OSe  11,641 

27,577  976 

28,553 

21 

28,574 

.Chrcniclc  & 

Echo  _ 

Herald  & 
Mail 

.  Post  . 

Post  . 


Galt  . Reporter  . (r)  3,529 

Guelph  . Mercury  . (r)  3,845 

Hamilton  . Spectator  . (r)  24,974 

Kingston  . British  lVhig...(r)  3,324 

Standard  . (r)  3,486 


T.tal 

Local. 

Total 

Subur-  City  and 

T(<al 

City 

ban  Suburban  Country 

.(r) 

2,558 

2,954 

5,512 

652 

.(r) 

1,642 

178 

1,820 

273 

.(b) 

1,101 

2,453 

3,554 

231 

.(r) 

936 

434 

1,370 

143 

.(r) 

25,432 

19,480 

44,912 

16,345 

.(b) 

10,960 

5,345 

16.305 

6,275 

.(m) 

17,398 

10,034 

27,432 

10,220 

,.(r) 

6,633 

3,913 

10.546 

6,194 

:.(y) 

9,015 

4,822 

13,837 

7,041 

.(d) 

6,595 

1,631 

8,226 

1,578 

•  (m) 

8,866 

1,674 

10.540 

1,625 

..(r) 

7,407 

1,206 

8.613 

492 

MANITOBA 

,.(b) 

7,704 

258 

7,962 

15,297 

.\(r) 

.30,177 

1,279 

31,456 

14,918 

..(e) 

37,881 

1,537 

39,418 

30,205 

..(r) 

23,548 

1,072 

24,620 

13,561 

NEW  BRUNSWICK 

..(b) 

4,.t6S 

4,365 

10,286 

.  (r) 

13,730 

13,730 

1,704 

NOVA  SCOTIA 

(h) 

2,648 

2,648 

7,135 

..(r) 

3,049 

3,049 

5,849 

(b) 

.1.177 

3,177 

13,422 

..(r) 

11.700 

11.700 

4,378 

..(b) 

972 

852 

1,824 

561 

..(r) 

621 

459 

1,080 

70 

ONTARIO 

..(r) 

7,038 

3,447 

10,485 

394 

(r) 

2,221 

1,645 

3,866 

282 

..(r) 

4.191 

397 

4.588 

790 

..(r) 

3,529 

1,264 

4,793 

112 

Total 

Net  Bulk 
Paid  Sale 


46,374  14 

69.633  18 

38,181  64 


468  4,313 

4,391  29,365 


2,293  31,658 


(Poth  statements  three  menths  ending  March 


7,039  13 

7,041 


CANADA’S  GREAT  CROP  PROSPECT 

Means  Business  and  Advertising  in  Canada 

The  fourth  survey  report  of  the  Winnipeg  FREE  PRESS  on  the  condition  of 
the  Western  Canadian  Crop  (  dated  July  17 )  is  the  most  optimistic  that  has  been 
published  by  this  newspaper  at  this  period  of  the  season  in  eight  years. 

In  1915,  the  year  of  the  last  great  bumper  crop,  Western  Canada  had  13,867,715 
acres;  this  year  the  wheat  field  of  Western  Canada — with  another  big  yield  per 
acre  in  sight — comprises  20,998,700  acres  estimated. 

The  complete  report  will  be  fonvarded  to  any  address  upon  application. 


The  Western  plains  are  pro¬ 
ducing  today  in  every  way. 
Vou  can  pin  your  faith  on  West¬ 
ern  Canada,  and  advertise  your 
goods  in  that  territory. 


You  will  advertise  first  and 
always  in  the  Winnipeg  FREE 
FRE.SS.  It  is  the  main  stem  in 
the  arterial  circulation  to  trade, 
the  dominant  medium  in  west¬ 
ern  Canada. 


Use  of  the  FREE  PRESS, 
together  with  selection  from 
the  live  newspapers  of  the 
farther  Western  Centres,  affords 
the  most  complete  and  econom¬ 
ical  coverage  of  this  vast  area. 


Daily — The  Winnipeg  FREE  PRESS,  Morning  and  Evening 
Weekly— The  FREE  PRESS  PRAIRIE  FARMER 


New  York 

Room  506,  280  Madison  Ave. 

Los  Angeles 
308  San  Fernando  Bldg. 


Chicago 

Mailers  Building 

Montreal 
232  St.  James  St. 


San  Francisco 
55  New  Montgomery  St. 

Toronto 

Royal  Bank  Building 
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^  suburban,  country,  bulk,  and  total  circulation  as  r 

’  SHOWN  BY  A.  B.  C.  REPORTS  !  1 


ONTARIO — Continueil 


(ilhirines  . . 
iltaBM . 

Sit  Mtrie' 

'  rJord  . 


Total 

Net 

T.jtal 

Local, 

Total 

Paid 

Total 

Subur-  1 

City  and 

Total 

Net 

Bulk 

Paptr 

City 

ban  Suburban 

Country 

Paid 

Sale 

Bulk 

.  Record  . 

.(r) 

6,035 

1,782 

7,817 

324 

8,141 

25 

8,166 

.Post  . 

..(r) 

1,436 

743 

2,179 

255 

2,434 

2 

2,436 

,.\dv€rtiscr 

.(b) 

674 

10,750 

11,424 

4,547 

15,971 

2 

15,973 

Advertiser  ... 

..(r) 

4.228 

788 

5,016 

159 

5,179 

5 

5,180 

Combined  . . 

..(e) 

4,902 

11,538 

16,440 

4,706 

21,146 

7 

21,153 

Free  Press..., 

..(b) 

1,893 

15,193 

17,086 

8,864 

25,950 

14 

25,964 

Free  Press. _ 

..(r) 

11.525 

699 

12,224 

195 

12,419 

4 

12,423 

Combined  . . 

..(e) 

13,418 

15,892 

29,310 

9,059 

38,369 

28 

38,387 

•  Citizen  . . 

..(b) 

4,777 

1,794 

6,571 

844 

7,415 

2 

7,417 

Citisen  . . 

..(r) 

16,659 

1,887 

18.546 

1,734 

20,280 

1 

20,281 

Combined  . . 

..(e) 

21,436 

3,681 

25,117 

2,578 

27,695 

3 

27,698 

Tournal  . 

..(b) 

1,917 

1,314 

3,231 

1,333 

4,564 

2 

4,566 

Journal  . 

..(r) 

14,106 

5,300 

19,406 

2.704 

22.110 

11 

22,121 

Combined  . . 

..(e) 

16,023 

6,614 

22,637 

4,037 

26,674 

13 

26,687 

l.e  Droit . 

..(r) 

4,944 

684 

5,628 

2,766 

8,394 

8,394 

.  f'xaminer  - 

..(r) 

4,551 

1.088 

5,639 

494 

6.133 

10 

6,143 

(Three  months  ending  March  31, 

1923) 

a. Standard  .... 

..(r) 

5,717 

2,774 

8,491 

714 

9,205 

117 

9,322 

aTimes-Journal 

..(r) 

3,890 

4,060 

7,950 

823 

8,773 

7 

8,780 

...Vfar  . 

..(r) 

3,099 

433 

3,532 

633 

4,165 

4,165 

,Hcac<m-Herald  .(r)  Figures  not  available 

Heacon  and  Herald  were  merged  May  1,  1923.  Previous 
statements  follow:  Heiald  for  March  31,  1923;  Beacon 


(or  Sept.  30, 

1922) 

Herald 

.(r) 

1,933 

1,783 

3,716 

491 

4,207 

2 

4,209 

Feacon 

.(r) 

1,558 

841 

2,399 

176 

2,575 

2,573 

.Mail  & 

Empire 

(b) 

53,990 

15,993 

69,983 

31,072 

101,055 

5 

101,060 

Sun 

World... 

(m) 

47,858 

8.868 

56,726 

17,070 

73,796 

24 

73,820 

Globe 

.(b) 

31,109 

16,294 

47,403 

50,670 

98,073 

66 

98,139 

Star  . , 

.(r) 

84,747 

17,055 

101,802 

22,300 

124,102 

21 

124,123 

Sunday  edit . . 

.(m) 

96,190 

23,317 

119,507 

26,525 

146,032 

146.032 

T elegram  . 

.(r) 

98,682 

2,980 

101,662 

2,587 

104,249 

3 

104,252 

.Border 

Cities  Star 

(r) 

13,780 

5,768 

19,548 

1,601 

21,149 

23 

21,172 

.  Sen  tinel-Review 

(r) 

3,439 

1,790 

5,229 

457 

5,686 

5,686 

PRINCE  EDWARD  ISLAND 


^rkiCiiswn  ...Guardian  . (b)  1,185 


1,185  6,006  7,191 


QUEBEC 


.T.e  Canada . (b) 

Lc  Devoir . (r) 

La  Patrie . (t) 

U  S  Edit . (t) 

Total  . (t) 

Saturday  edit.(y) 
•Sat.  U.  .S....(y) 
Sat.  Total . . . .  (y) 

La  Presse . (r) 

U.  S.  Edit...(r) 
Combined  ....(ri 

Star  . (r) 

Gazette  . (b) 

Herald  . (r) 


5,621 

490 

6,111 

1.078 

7,189 

30 

4,551 

1,024 

5.575 

6,085 

11,640 

140 

15,845 

2,133 

17,978 

4,938 

22,916 

2.640 

2,640 

15,845 

2.133 

17,978 

7,578 

25,556 

25,243 

2,377 

27,620 

•  8,664 

36,284 

2,640 

2.640 

25,243 

2,377 

27,620 

11,304 

38,924 

81,521 

14,043 

95,564 

24,010 

119,574 

23,404 

23,404 

22,916 
2,640 
25,556 
36,284 
2,640 
38,924 
..  119,574 

23,404 
. .  142,978 

638  107,384 

78  29,219 


. 

.  .I/Evenement  .. 

.(h) 

8,196 

425 

8,621 

7,368 

15,989 

15,989 

l.e  Soleil . 

.(r) 

17,719 

1,739 

19,458 

22,984 

42,442 

i? 

42,459 

Vinoke  .... 

a  a  Record  . 

.(r) 

2,115 

4.378 

6,493 

2,946 

9,439 

9,439 

Tribune  . 

.(r) 

1,411 

3,140 

4,551 

1,022 

5,573 

5,573 

'.a  livers  .. 

..Le  Nouvelliste. 

.(r) 

2,641 

1,595 

4,236 

818 

5,054 

5,054 

SASKATCHEWAN 

Jiw  . . . . 

,a, Times  . 

.(r) 

3.994 

1,718 

5,712 

407 

6,119 

9 

6,128 

’-xs  Albert  . 

..Herald  . 

.(r) 

1.660 

857 

2,517 

188 

2,705 

2 

2,707 

'*ma . 

...Leader  . 

.(b) 

5,140 

6,088 

11,228 

7,178 

18,406 

18,406 

Saturday  edit.(y) 

5,542 

8,109 

13,651 

10,564 

24,215 

8 

24,223 

Post  . 

.(r) 

6,027 

1,445 

7.472 

748 

8.220 

8,220 

Combined  . . 

..(e) 

11,167 

7,533 

19,700 

7,926 

26,626 

26,626 

-rAatOUd  . 

. .  Phoenix  & 

(b) 

816 

892 

1,708 

209 

1,917 

1,917 

Star  . 

.(r) 

13.417 

20.105 

2,351 

22,456 

7 

22,463 

Combined  . . . 

..(e) 

7,504 

14,309 

21,813 

2,560 

24,373 

7 

24,380 

FOREIGN  LANGUAGE  DAIUES  IN  U.  S. 


ILLINOIS 

Ahendpost  . (r) 

3.5,128 

4.726 

39,854 

4,952 

44,806  . 

44.806 

Sund:w  edit..(m) 

26,984 

3,307 

30,291 

4,124 

34,415  . 

34,415 

Jewish  Forward  (b) 

18,863 

755 

19.618 

20,823 

40,441  . 

.  ,  40,441 

Saturday  edit.(y) 

18,942 

755 

19.697 

21,489 

41,186 

41,186 

Sunday  edit..(m) 

18,575 

785 

19,360 

21,915 

41.275  . 

41,275 

NEW  HAMPSHIRE 


•  U Avenir  Natumal 


(r) 

2,809 

478 

3,287 

541 

3,828 

2 

3,830 

NEW  YORK 

Jewish  Forward  (b) 

104,975 

4,500 

109.475 

41.790 

151,265 

151,265 

Saturday  edit.(y) 

120,235 

5,000 

125,235 

43.912 

169,147 

169,147 

Sunday  edit..(m) 

105,045 

4,450 

109,495 

41.705 

151,200 

151,200 

Jewish  Journal.. (b) 

68,182 

2,703 

70,885 

5,775 

76,660 

76,660 

Sunday  edit..(m) 

59,556 

2,684 

61,240 

5.367 

67,607 

67.607 

Novy  Swiat . (b) 

7,167 

2,406 

9,573 

3.854 

13,427 

4 

13,431 

Sunday  edit..(m) 

9,828 

3,456 

13,284 

4,849 

18,133 

312 

18,445 

Progreso- Italo 

Americano  ...(b) 

37,330 

13.482 

50,812 

36,836 

87,648 

87,648 

Sunday  edit..(m) 

43,169 

11,932 

55,101 

39,616 

94,717 

94.717 

Staats-Zatung..  (b) 

37,870 

3,254 

41,124 

12,243 

53,367 

53,367 

Herald  . (r) 

37,825 

4,148 

41.973 

461 

42.434 

42,434 

Combined  ....(e) 

75,695 

7,402 

83,097 

12,704 

95.801 

95,801 

Sunday  edit..(in) 

69,637 

8,021 

77,658 

30,167 

107,825 

107,825 

Jewish  Da\ . (t) 

41.187 

4,375 

45.562 

21.694 

67.256 

67,256 

Sst.  inom....(y), 

49,003 

4.543 

53.546 

22,336 

75,882 

75.882 

Sunday  edit..(m) 

48.364 

4,570 

52.934 

22,791 

75,725 

75.725 

OWA 


PLOW  LAND  AVERAGES 
$205  PER  ACRE  AND 
THERE  IS  A  TOTAL  FARM 
ACREAGE  OF  33,474,896. 


The  Department  of  Agriculture  divides  the 
United  States  into  nine  geographical  areas,  in 
figuring  farm  value  statistics. 


IOWA  FARM  LAND  ALONE 
IS  VALUED  HIGHER 
THAN  FARMS  IN  ANY  ONE 
OF  SEVEN  OF  THESE  NINE 
AREAS. 


The  question  of  farm  ownership  is  an  important 
one  in  estimating  the  financial  stability  and  buy¬ 
ing  power  of  an  agricultural  state. 

There  are  213,439  farms  in  Iowa.  Over  60%  are 
operated  by  the  owners.  Only  89,064  tenants 
live  upon  Iowa  farms.  The  largest  percentage  of 
farm  owners  in  a  single  county  is  79%  and  the 
smallest  37%. 


These  figures  show  the  financial  security  and 
immediate  purchasing  power  of  Iowa’s  great 
agricultural  population.  Live  advertisers  are 
increasing  their  space  in  Iowa. 


YOU  CAN  REACH  FARM  OWNERS 
AND  TOWN  PEOPLE  ALIKE  THROUGH 
THE  FOLLOWING  NEWSPAPERS; 


*Burlingtoii  Hawk-Eye 

*  Burlington  Hawk-Eye 

*  Cedar  Rapids  Gasette 


*DaeeBport  Timea 


*Dea  Moines  Sunday  Capital . (S)  i 

*Iowa  City  Press-Citisan  . (E) 

fMason  City  Globe  Qaaette . (E)  1 

*Matcatine  Journal  . (E) 

'Ottumwa  Courier  . (E)  ] 

'Waterloo  Erening  Courier . (E)  1 

'A.  B.  C.  Statement,  April  1,  1923. 
fGorommeat  Statement,  April  1,  1923. 


Chnilatton 

Rate  for 
MW  Bum 

..(M) 

10,798 

.04 

..(S) 

14,751 

.04 

..(E) 

20,636 

.06 

(EAS) 

16,055 

.05 

..(E) 

15,033 

.06 

..(S) 

18,132 

.06 

..(E) 

24,856 

.07 

..(E) 

62,780 

.14 

..(S) 

28,769 

.14 

..(E) 

6,320 

.035 

..(E) 

12,019 

.035 

..(E) 

8,022 

.035 

..(E) 

13,186 

.05 

..(E) 

15,900 

.05 

„  1 

i 
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FIRST 

In  six  months  of  this  year  The 
New  York  Times  published 
714,338  agate  lines  of  Women’s 
Specialty  Shop  advertising — 
more  than  twice  as  much  as  the 
next  New  York  morning  news¬ 
paper — 348,768  agate  lines 
more  than  the  combined  volume 
of  two  other  New  York  news¬ 
papers  popularly  classed  with 
The  Times  as  to  quality  of  cir¬ 
culation,  and  a  gain  over  the  first 
six  months  of  last  year  of  79,7 1 4 
agate  lines. 


KNICKERBOCKER  PRESS 

(Moralaf  aod 

ALBANY  EVENING  NEWS 

COVERS 

ONE  BIG  MARKET 
Albany,  Troy,  Schenectady 

AND 

The  Capitol  District 

NATIONAL  REPRESENTATIVE 
John  M.  Branham  Co. 


SYNDICATES 

that  offer 

Reader- 

Interest  Creating 
Features 

are  listed 
in  the 

Editor  &  Publisher 

Directory  of 
Leading  Features 

Each  Week 


"tmm  arffarW  raHtdr  m  tsmktformtd  Cal 


Terminal  Beauty  Salons 
in  New  York  s  big  hotels 
care  for  the  cuticle  the  safe  way 


THI.  WALOOnr-ASTOIIIA  PENNSYLVANIA  HOTEL-THE  KNICKERBOCKER 


A  great  Frenchman  once  said  there 
were  mote  lovely  ivucnen  in  New  Yock 
than  in  any  other  oty  in  the  world. 

No  one  can  cell  the  secret  of  all 
tha  grace  and  loveliness  so  well  as 
chose  mysterious  etpens  who  preside 
over  New  Yocic's  smartest  beauty 
parlors.  For  it  is  tReir  scientific  knowl¬ 
edge  of  the  care  of  the  Ekx  and  hands 
that  gives  die  last  toudi  of  diic. 

It  IS  their  subtle  skill  that  crans- 
forms  even  neglected  nails  to  lovely 
gteaming  tbmgs,  with  that  smooch 
unbroken  rtm  around  the  base  of  the 
nail  that  is  the  envy  of  everyone. 

How  do  they  do  it? 


IVhat  theft  4aUhonttef  toy 
Ac  the  WAl.DORF  ASTORIA,  che 

Pennsylvania  Hotel  and  the 
Knickerbocker  inhere  the  beauty  shops 

are  under  the  skillful  management  of  the 
TERMINAL  BEAimr  SALONS.  they 
say,  **Cucex  is  the  best  thing  we  know'  of 


for  givmg  that  nm  of  smooth  unbfokm 
cuticle  that  IS  essential  to  well-groomed 
hands,  k  softens  and  shapes  the  cuiKie 
and  It  IS  the  safest  way  to  remove  anv 
parndcs  of  dead  skin.  Even  neglected 
cuticle  tt  ifuidJy  traruformed  with  Cutex. 
We  always  rely  on  it.  coo.  for  bleaching 
the  nails  and  giving  flawless  nail  tips.** 

Each  manicure  cable  in  the  Terminal 
Beautv  Salons  of  these  famous  hotels 
has  Its  own  Ucxle  bottle  of  Cutex  Cuode 
Pemover.  'Hse  girl  loosens  the  dead  cuticle 
and  ragged  shr^s  by  wroeking  around  the 
base  of  each  nail  wnh  an  orange  snek 
wrapped  in  ooaon  and  wet  wnth  Cutex 
Then  she  nnscs  the  fmgers  and  wopr^ 
away  all  surplus  cuticle  leaving  the  naiU 
framed  in  sofr  skin.  A  touch  beneath  the 
nad  tips  with  the  %vet  orange  stick  bleaches 
them  and  leaves  them  transparent,  stain¬ 
less,  with  that  lovely  fragile  look. 

Cutex  u  jyc  anywhere.  Complete  sets 
6oc,  ft  oo.  ft.yo  and  Ij.oo.  Give  your 
self  this  perfect  manicure  and  keep  your 
own  hands  lovely  always. 


Terminal  Shops  in  all  these  convenient  places  give 
expert  service  to  the  best  groomed  Netv  Yorkers 


Over  12?  expert  manicurists  give  these 
safe  manicures  each  day  to  hundreds  of 
paiticular  men  and  women  at  the  Ter^ 
minal  Shops  in  these  prominent  places: 


Beoiicv  Salons  at 

The  Waldorf-Astoria 
The  Pennsylvania  Hotel 
The  Knickrrboelirr 


Shofis  for  Men  at 
The  WaM«>rt-  AM. 


The  Knicherhtxker 
Hotel  Commodore 
120  Broadwav 
IVS  Broadway 
HuUMvn  Terminal  Building 
SO  Church  Street 


The  Ptfan«>Kania  Hotel  Cotton'  Exchange  Building 


A  N  advertisement  which,  according  to 
B.  T.  Butterworth,  advertising  man¬ 
ager  of  the  New  York  Times,  raises  the 
question  as  to  whether  it  is  national  or 
local  was  that  printed  Sunday,  July  22,  in 
the  New  York  Times  Book  Review  and 
Magazine  over  the  names  of  three  local 
beauty  salons  and  nine  local  shops  for 


The  copy  came  from  the  J.  Walter 
Thompson  agency  and  advertises  Cutex, 
a  national  product. 

In  no  place  in  the  advertisement  is 
mentioned  the  name  of  the  Northam 
Warren  Corporation,  manufacturers  of 
Cutex.  A  very  good  advertisement,  Mr. 
Butterworth  thinks,  was  given  to  the 
beauty  salons  and  the  shops  for  men. 

Because  of  a  union  ruling,  the  adver¬ 
tisement  was  considered  “local”  in  the 
composing  room  of  the  Times.  Mr.  But¬ 
terworth.  however,  personally  considers 
it  should  be  classified  as  national.  The 
Times  has  no  difference  in  rates  for  for¬ 
eign  or  local  advertising  space. 

“If  we  had  a  different  rate,”  Mr.  But¬ 
terworth  said,  “we  would  classify  this 
advertisement  as  national  and  charge  ac¬ 
cordingly.” 


Because  of  the  makeup  and  wording 
of  the  advertisement,  however,  it  was  Mr. 
Butterworth’s  opinion  that  it  might  very 
well  give  rise  to  discussion  among  adver¬ 
tising  men  and  publishers.  He  continued: 

“This  advertisement  was  classified  in 
the  com^sing  room  as  local,  following 
out  a  union  ruling  to  the  effect  that  any 
matrix  over  the  name  or  names  of  local 
dealers  must  be  reset  in  the  composing 
room  of  the  paper. 

“But,  personally,  I  think  it  is  a  very 
good  national  advertisement.  Its  publi¬ 
cation  was  timely,  however,  as  far  as 
local  interest  is  concerned,  since  at  the 
present  time  60,000  buyers  are  in  town. 
Still  I  do  not  believe  it  was  printed  with 
a  view  to  increasing  the  business  of  the 
local  places  mentioned. 

“Out-of-town  men  and  women  are  as 
much  interested  in  the  opinion  of  leading 
New  York  beauty  shops  of  Cutex,  as  the 
men  and  women  of  New  York  city. 

“I  think  the  advertisement  embodies  a 
very  good  idea,  which,  as  yet,  has  not 
been  used  very  extensively.  It  serves 
two  purposes.  Besides  advertising  the 
product,  it  gets  the  good-will  of  the 
dealers  and  large  users.” 


The  Atlanta  JoarDil 


ATLANTA,  GA. 


A  daily  Radio  Page  based  on 
WSB,  The  Journal’s  faraons 
pioneer  Southern  Broadcast¬ 
ing  Station: 


Financial  News  which  carries 
Stuart  P.  West  in  full  simul¬ 
taneously  with  New  York 
and  complete  commodity  and 
bond  quotations  of  the  day  o< 


Its  issue: 


A  newspaper  which  enjoys 
universal  good  will  amongst 
Atlanta  and  other  Georgia 
families.  That  why 


Advertising  in  The 
Journal  Sells  the  Goo4 


Hcdf-A-Million  Dollan' 


in  onr  four  1923  campmp^ 


Another  record  which  shows  Hol¬ 
lister  supremacy  in  ctrcoUtioi 
building.  The  campaigns  were  for: 


The  Washington  Pott 
The  Atlanta  Journal 
Hie  Memphis  Commercial  Appi^ 
The  Dallaa  Morning  News 


We  are  now  conducting  campaigu 
for: 


The  Chattanooga  Tiroes 
The  Duluth  News  Tribune 


Fall  campaigns  are  now  beisf 
booked.  \A‘ire  or  write  us  care  of 
either  paper. 


MOLUSTERiS  aRCLl^OTOK 
ORGAMZAHON 


im  the  liniled  $l^tm 

SOO  Merrytt  Dlpo.*  Loe  AuaeLeStCai 


« 


AND 

“Cape-to-Cairo  Express' 


Publitheil  every  Setnrdey  k 
London. 


DAILY  and  SUNDAY 


GRi 


News 
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^  CVCTITRil  \ArfN^  Benaon,  Gamble  A  Slaten,  Tribune  Bldg., 

QRAVlll  3131EJV1  YTUU  Oiicago.  Sending  out  copy  for  faU  cam- 

^  ’T'DIDI  TKIC  paigns  for  the  Parker  Pen  Company. 

for  N.  Y.  TRlBUNt  Advertiain,  Co»pm.y.  S  South  Dear- 

-  bom  street.  Chicago.  \V  ill  soon  open  local 

B  c_.>.ni  at  New  Plant  campaign  for  the  Columbia  School  of  Music. 

Newi-Roubn*  Syitem  «  new  rianc  newspapers  for  United  Stamp  Com- 

ProTe*  It»  Efficiency  Dunne  the  pany. 

Three  Recent  Prise  Ring  Cahill  AArvrtisinf  Company,  PaciBc  Bldg., 

n  I  San  Francisco.  Will  extend  its  advertising  to 

"•****•  newspapers  in  Oregon  and  Washington  in  its 

-  coming  winter  campaign  for  the  Betty  Broara 

II  .  .  _ _ i„  rt  Company.  San  Francisco,  manufacturer  of 

"The  gravity  system  really  works.^  “Better  Biscuit  Mixture.” 

This  from  Julian  S.  Ma^l,  I^gmg  c«npb.U-Mo.A  Inc,  21  East  Wth  street. 

f<iitor  of  the  New  York  in  Dune.  Vurk.  I’bnninK  advertising  campaign 


Cabin  AArartiaing  Company,  Pacific  Bldg., 
San  Francisco.  Will  extend  its  advertising  to 
newspapers  in  Oregon  and  Washington  in  its 
coming  winter  campaign  for  the  Betty  Brown 
Company.  San  Francisco,  manufacturer  of 
“Better  Biscuit  Mixture.” 


ims  irom  juimii  CampheU.Moaa,  Inc.,  21  East  40th  street, 

f<iitor  of  the  New  York  in  Dune.  York.  Pbnning  advertising  campaign 

The  Tribune,  last  April,  moved  from  for  The  Bulletproof  A  Non-Shatterable  Glass 
Park  Row  to  a  new  seven-story  building  Conwration.  New  York. 

at  219-229  West  40th  street.  This  build-  Nelson  Chesmon  A  Company,  1127  Pine 
imr  embodied  a  gravity  system  on  the  *tree^  St.  L^is.  Making  S.SUdine  contracts 
^iple  of  production  methods  of  sci-  ^  »•  Medicne  Company.  , 

intihcallv  laid-out  factories,  whereby  IVArc,  AAvertfoing  Company,  International 
atincauy  mm  ,  /  Making  2.«0-line 

news  IS  routed  from  upper  Story  nevvs  ^„„,„ets  for  Anhenser-Busch. 

rooms  direct  to  mechanical  departments 

below,  greatly  speeding  up  efficiency  w^To;S„t?T:f^si'*^-;,.tp^rrin’S:! 
throughout  the  plant.  aija  ftn-  Boncilla  Laboratories,  Indianapolit. 

With  three  biff  Ddmon  A  HopAbsA  New  Call  Bldg..  San 

qoinng  a  special .  edition  of  the  Irioune,  Francisco.  Using  farm  ppers  for  the  Albert 
the  gravity  system  now  has  been  well  s.  Samuels  Company.  Stm  Francisco.  “The 


the  gravity  system  now  nas  Dccn  wcii  samueis  company,  dan  frincitco.  "me 
(Bted.  and  in  Mr.  Mason’s  opinion  has  House  of  Luck,  Wedding  Rings.”  Will  start 
**  \  ..  campaign  shortly  for  the  H.  N.  Cook  Belting 

proved  its  worth.  .  Company.  San  Franciaco. 

The  Leonard  -  Tendler  lightweight  ^  ^  ... 

dumpionship  scrapon  the  night  of  July  ‘Ma^^iig^ioSSp  l  J“^"Scu 

22  called  out  an  extra  edition — a  product  f„|.  the  Gondyear  Tire  A  RubbCT  Company, 
of  speed,  which  would  justify  the  mod-  Making  5,000-line  contracts  for  the  u.  s. 
tm  arrangement  of  the  new  Tribune  Gyp»««n>  Company. 

plant,  and  the  Tribune’s  fight  extra  was  Groan.  Fulton,  Cunningham  Company,  Free 
Srst  on  the  uptown  streets.  -  2*»- 

&muel  P.  Weston,  former  publisher,  Company, 

and  a  specialist  in. the  scientific  layout  Hesritt.  Gannon  A  Co,  Inc..  52  Vanderbilt 

,  .u,  avenue.  New  York.  Plannmg  campaign  to  run 

of  newspaper  prop^tlCS,  prepared  the  ^  York.  New  England,  the  Southern 

new  system  for  the  Tribune  plant.  Lon-  and  Atlantic  States  for  the  Stahot  Electric 
KTVative  estimates  before  and  when  the  Corporation.  Placing  acemmt  for  the  Ameri- 


^per  put  the  system  in  use  placed  the  ~Scs^i^^coir”pSrap^y" 
time  saving  at  seven  minutes.  AdvertUfag  Agency,  52  Vanderbilt 

These  early  estimates,  according  to  Mr.  avenue.  New  York.  Placing  the  following 
Mason,  have  been  doubled.  It  is  figured  accounts:  Hut  Neckwear  Company,  makers 
todav  that  from  15  to  17  minutes  are  “•P'™.'***”  Century  Mutual 

11,. _ t _ _ _ I..  •»  Automobile  Casualty  Company,  underwriters 

Bved.  Where  formerly  it  required  four  casualty  insurance  and  Uvi  &  Seligman, 
minutes  to  get  the  papers  from  the  Inc,  makers  of  "Vel-Chine”  Silk  Fabrics; 
presses  to  the  mailing  room,  it  now  takes  all  of  New  York. 


bat  half  a  minute. 


W.  S.  Hill  Company,  8  West  49th  street. 


room  and  stereotype  foundries ;  reel 


'  The  composing  room  is  of  larger  size  York.  Conducting  campaign  in  Eastern  I 

than.that  in  the  old  Park  Row  building.  J-ncTs^o"  X^r’  If  &&  Xim- 
and  it  was  ^hoiignt  this  would  make  for  tubes  for  radio  reception. 

I  dday.  At  hrst  this  did  prove  to  be  the  Honig-Cooper  Comply,  74  New  Montgom- 

Icasc.  As  soon  as  the  men  in  this  de-  street,  San  Francisco.  Is  conducting  ad- 
partment  settled  down,  l^weyer,  it  was  "^./^r^pTnta^^-HXwoI^^  * 

found  there  was  an  actual  saving  of  from  San  Francisco.  F 

fire  to  six  minutes.  Arnold  Joerns  Compnny,  26  East  Huron 

Without  any  waste  motion,  the  pro-  street.  Chicago.  lysine  metrooolitan  news-  I 

(faction  line  is  carried  through  the  Tri-  ^P^”  TTi*  Louis  F  Company,  St.  n 
1 _  »  IE  vi_  at,  A  1  Paul,  manufacturers  of  the  Dow  Pencil.  ■ 

fames  office  with  the  movement  always  ♦  nu  I 

_ _  .  A  I  *  A  1  *  A  T>  .1  Klmg'Gibson  Compnny,  Consumers  Bldg.,  ^ 

toward  a  central  pivotal  point.  Produc-  Chicago.  Using  one  page,  one  time  for  the  ** 

tiofi  starts  on  the  seventh  floor,  the  syn-  Red  Book  Magazine.  g 

dicate  and  feature  departments ;  admin-  TbomM  F,  Logan,  Inc.,  680  5th  avenue,  g 

:  Btration.  advertisincr  and  business  offices  New  Y'ork.  Making  3.00O  line  contracts  for  u 

1  are  on  the  sixth  floor :  the  fifth  floor  is  the  Hurley  Machine  Company.  |, 

devoted  to  news  and  editorial  rooms  ;  the  BWg..  Qe^elSld"  H”’“^rart.S“*nTw,pa^‘?  | 
composing  room,  steam  tables  and  photo-  campaigns  in  Illinois,  Wisconsin.  Missouri,  = 
engraving  departments  are  on  the  fourth  Kansas,  Nebraska.  Ohio  and  Oklahoma  for  g 
door;  the  third  floor  holds  the  press  ‘he  Niagara  Alkali  Company,  Niagara  Falls  a 
t  *  .  (Niagara  Flake  Lye).  = 


A  Chain  Is  No  Stronger 
than  Its  Weakest  Link 


The  largest  newspaper  presses  are  frequently  brought 
to  a  complete  standstill  due  to  a  softened  or  melted  Roller. 
It  takes  time  to  remove  the  damaged  Roller  and  replace 
with  a  perfect  one.  These  delays  are  costly  and  aggravat¬ 
ing  where  each  minute  should  be  one  of  maximum  produc¬ 
tion.  They  could  be  eliminated  through  the  use  of  Duplex 
Rollers.  These  Rollers  will  not  melt  from  extreme  heat  or 
friction.  They  are  cast  for  both  forms  and  distributors,  and 
will  give  equally  good  service  on  a  hot,  humid  day  as  on  a 
cool,  dry  day,  saving  the  time  often  lost  in  changing  Roll¬ 
ers.  The  production  of  your  press  depends  on  the  durability 
of  your  Rollers. 

Duplex  Rollers  are  manufactured  only  at  the  five 
addresses  below. 


Bingham  Brothers  Company 


Roller  Makers  (Founded  1849) 

106  Pearl  St,,  New  York 
321  Cherry  Street,  Philadelphia 
89  Mortimer  Street,  Rochester 
131  Colvin  Street,  Baltimore 


Binfham  &  Kunge  Co.,  C.  12th  Si.  &  Power  A?o.,  Clevoland,  Ohio 


FlEXiOEAl 

DRYMATS 

^  RCO.u.s.Mn:oHt  ^ 


Stocks  Now  at  Chicago! 


e.  j  Ai.’  MeJunkin  Advertising  Company,  5  South  = 

paper  storage  are  on  the  sec-  Wabash  avenue.  Chicago.  Now  handling  ac-  § 
ond  floor;  the  delivery  area  is  on  the  count  of  the  Bain  Wagon  Company,  Kenosha,  g 
street  level,  with  the  circulation  depart-  Wis.,  makers  of  the  Bain  Farm  Wagon  and  m 
ment,  counter  office,  and  delivery  rooms;  «agon.  m 

(Kiper  storage,  engine  room  and  building  I 

nachinery  are  in  the  basement.  States  and  Canada,  and  will  use  a  number  B 

of  newspapers  for  Buffalo  Specialty  Company,  g 
maker  of  liquid  veneer  products.  g 

Big  Ad,  for  New  Cigarette  Harry  Porter  Company.  15  West  44th  street,  | 

mg  «aa  lor  mew  v-igarene  Making  l.OOO-line  contracts,  for  = 

The  American  Tobacco  Company  is  Thomas  Leeming  Company  (Nestle’s  Food).  1 
using  large  space  to  introduce  its  new  Company,  66  Broadway,  g 

omreH.  ”  Tb-  Nevy  York.  Using  newspai^rs  in  the  _New  g 


»>  waa^e.  YOTk.  Ustng  newspapcYS  itt  UlC  Wcw 

,  York  territory  for  Surface  ^bnstion  Com- 

iBtO  1.300  lines  and  the  copy  tells  how  pany.  New  York,  maker  of  the  Blue  Line 
uie  tobaccos  are  blended  in  a  new  wav  Industrial  Furnace. 


:»  as  to  produce  a  new  “thrill”  to  the 
;i>ded  smoker. 


Gets  Bedding  Co.  Account 

Fred  L.  Shankweller,  New  York  agen- 


Fred  M.  Randall  Company,  Book  Bldg.,  De¬ 
troit.  Placing  account  for  Larrowe  Milling 
Company,  Detroit. 

Fred  M.  Randall  Compny,  Tower  Bldg., 
Chicago.  Placing  advertising  for  Chicago 
Mercantile  Exchange. 

John  Ring  Advertiaing  Company,  Victoria 


Nun*  ^ 

hhigin  As* 
dler  AW« 
ty  BinUiH 


icy,  has  secured  the  account  of  the  Lehigh  St.  Louis.  Making  l.^dine  contracts 

(Star  Bedding  Company.  Allentown,  Pa.  Chamber  rf  Commerce. 

Bldg.,  Chicago.  Renewing  contracts  for  the 
Calumet  Baking  Powder  Company. 

___  _  _  Smitb-Ferrise  Advertiaing  Service,  Pacific 

TIPS  TO  THE  AD  MANAGER  Finance  Kdg.,  Los  Angeles.  Using  Pacific 

coast  newspapers  for  the  Martin  Shock  Ab- 
_  sorber. 

,  Stevens  A  WalHs,  45  West  on  South  Temple, 

"Samara  Company,  Pine  and  21st  streets,  St.  Salt  Lake  Gty.  Will  use  newspapers  in  Ne- 
Making  contracts  for  the  Soft  Wheat  vada,  Utah  and  Idaho  for  Sego  Milk  Com- 
Association.  pany.  Salt  Lake  City. 

^^j'ljki.Kynett  Company.  1ti8  Walnut  street.  Swesow  A  James,  Reliance  Savings  A  Loan 
Making  2,800-line  contracts  for  Bldg..  Cleveland.  Making  lO.OOO-line  con- 
rrodneto  Cigars.  tracts  for  the  Jordan  Motor  Car  Company. 


i,i.iKinK  £,ow-iuic  coniracis  lor  oiuif.*  v-icvciaiiu,  iridHiiig  iv.oio-iinc  con- 
“  rrodneto  Cigars.  tracts  for  the  Jordan  Motor  Car  Company. 

JJ!;  JY-  Ayer  A  Son,  300  Chestnut  street,  Wade  Advertiaing  Agency,  People’s  Life 
[]™»<l^hia.  Using  30  inches,  10  times  for  Bldg..  Chicago.  Sending  out  orders  for  the 
■  «ni  Coffee  Trade  Publicity.  Para  Paint  A  Varnish  Company, 


In  line  with  tbe  policy  of  this  company  of  extending 
a  real  Service  to  its  customers,  stocks  of  Flexideal  and 
Maxitype  Dry  Mats  are  now  carried  at  Chicago. 

Newspapers  of  tbe  Middle  West  bave  already  shown 
their  appreciation  of  this  service  and  convenience  by 
responding  with  standing  orders  for  shipments  from 
Chicago  stock. 

There  is  no  necessity  for  tying  up  your  capital  by 
stocking  up  far  in  advance.  Just  keep  a  reasonable 
number  of  mats  in  reserve  and  place  a  standing  order 
with  this  company  for  periodic  shipments.  You  will 
then  have  your  mats  when  and  as  you  want  them. 

There  is  an  interesting  proposition  for  those  who 
would  find  shipments  from  Chicago  stock  convenient. 
Address  this  company  or  communicate  with  Mr.  Frank 
R.  Atwood,  2031  Lincoln  Street,  Evanston,  Ill. 


I"  ^The  Flexideal  Co.,  inc.  ^ 

Sct0  V.  S.  amd  Cammdiam  DisiribuiarM 

^  '^1 5  Williwn  Street  New  York,  N.  Y.  DIWHATS 
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A  WORKER  IN  A  BIG  FIELD 

Tl  I  ihiny-cishth  .'iinl  without  question  tlie  ino>t 
■•uctcssful  c<n\entiipn  in  the  history  of  the  Na¬ 
tional  Editorial  Associatuni  was  brought  to  a 
close  last  night. 

The  N.  E.  A  has  ceased  to  be  a  junketing  organ¬ 
ization  and  is  now  working  along  lines  that  is  sure 
to  make  it  of  real  service  to  the  publishing  world. 
The  approval  of  the  work  carried  on  from  the  office 
of  the  executive  secretary  has  demonstrated  the  need 
for  such  an  organization  and  the  establishment  of  a 
Washington  representation  in  the  interest  of  the 
smaller  dailies  and  the  weekly  newspaper  is  a  move 
that  is  certain  to  bring  prestige  and  wider  support. 

The  success  of  the  business  sessions  held  at  Sara¬ 
toga  Springs  should  be  a  lesson  for  those  who  arrange 
future  programs.  Wherever  possible  such  sessions 
should  be  held  in  small  cities  where  sightseeing  will 
not  detract  the  delegates  from  a  discussion  of  the 
problems  that  the  membership  is  facing. 

Every  delegate  to  the  present  convention  should 
profit  not  alone  from  the  frank  discussions  of  busi¬ 
ness  problems  that  marked  the  business  sessions  but 
from  the  unusual  opportunity  they  had  to  study  the 
playgrounds  of  the  Empire  State  at  a  time  when 
they  are  being  enjoyed  to  the  utmost.  Adding  to  the 
joy  of  living  through  community  betterment  is  the 
proper  function  of  the  community  newspaper. 

During  their  tour  these  newspaper  editors  and 
owners  also  had  a  chance  to  stand  on  the  side-lines, 
much  like  their  own  readers,  and  observe  newspaper 
work  at  its  worst  and  its  best.  In  this  connection  it 
is  worth  noting  that  no  critic  was  ever  more  bitter 
than  these  same  editor  delegates  after  vainly  looking 
for  reports  of  their  business  meetings  in  the  only 
newspaper  issued  in  their  convention  city. 

In  New  York,  however,  they  saw  metropolitan 
journalism  at  its  best.  They  heard  Mayor  Hylan  de¬ 
liver  one  of  his  two  set  speeches  following  a  few 
words  of  welcome  and  the  next  day  they  found  his 
tirade  against  the  press  in  full  and  emphasized  in 
the  particular  newspapers  that  he  attacked.  The 
manner  in  which  the  New  York  Herald,  World  and 
Tribune  played  the  Monday  address  of  the  Mayor  of 
New  York  should  be  a  wholesome  lesson  for  the 
editors  from  the  smaller  cities  who  are  the  sole  cen¬ 
sors  of  information  on  which  public  opinion  is  based 
in  their  communities.  It  was  an  example  worthy  of 
following.  Hylan  did  the  expected  thing.  The  merit 
of  his  contention  is  immaterial.  The  newspapers 
named  did  the  thing  that  is  expected  at  all  times  ot 
all  newspapers  by  reporting  him  in  full. 

With  a  balance  of  more  than  eight  thousand  dol¬ 
lars  in  the  treasury,  according  to  the  report  of  Ex¬ 
ecutive  Secretary  H.  C.  Hotaling,  and  the  greatest 
membership  in  its  history,  the  National  Editorial  As¬ 
sociation  with  a  legislative  representative  in  Wash¬ 
ington  and  plans  already  under  way  to  make  the  1924 
convention  in  Oklahoma  the  most  thorough,  from  a 
nev.  spaper  business  standpoint  that  has  ever  been  held 
it  gives  every  indication  of  filling  an  important  niche 
in  the  publishing  world. 

The  work  of  the  N.  E.  A.  is  needed  and  its  future 
success  is  assured. 


A  NEW  DEAL 

New  YORK  is  treating  the  nation’s  ne\vsi)aper 
owners  to  a  novel  spectacle  in  an  agreement  by 
publishers  and  union  pressmen  that  difficulties 
relative  to  negotiation  of  a  new  contract  are  to  be 
submitted  to  the  international  union’s  board  of  direc¬ 
tors  for  advice  as  to  whether  arbitration  should  be 
the  next  step.  At  first  glance  it  appears  that  the  pub¬ 
lishers  are  placing  their  heads  in  the  lion's  mouth, 
but  they  do  not  hold  that  belief,  nor  does  Editor  & 
Publisher. 

The  newspaper  owners  are  demonstrating  the  sense 
of  fairness  that  has  marked  their  dealings  with  their 
pressmen  ever  since  the  inauguration  of  the  conten¬ 
tious  Manton  contract,  and  they  are  relying  on  the 
justice  and  square-dealing  of  President  George  L, 
Berry  and  his  associates  on  the  union  board.  The  lat¬ 
ter  gentlemen,  in  addition  to  the  honorable  qualities 
that  the  publishers  declare  they  possess,  have  the 
added  advantage  of  knowing  the  newspaper  business 


TRADITION  SUPERSEDED  BY  CHRISTS 
LAW. 

Section  8. — Matthew  5:43-48. 

43  Ye  have  heard  that  it  hath  heen  said. 
Thou  shall  love  thy  neighbor,  and  hate  thine 
enemy. 

44  But  I  say  unto  yon.  Love  your  enemies, 
bless  them  that  curse  yon,  do  good  to  them 
that  hate  you,  and  pray  for  them  which  despite- 
fully  use  you  and  persecute  you; 

45  That  ye  may  be  the  children  of  your 
Father  which  is  in  heaven:  for  he  maketb  his 
sun  to  rise  on  the  evil  and  on  the  good,  and 
sendeth  rain  on  the  just  and  on  the  unjust. 

46  For  if  ye  love  them  which  love  you,  what 
reward  have  ye?  do  not  even  the  publicans  the 
same? 

47  And  if  ye  salute  your  brethren  only,  what 
do  ye  more  than  others?  do  not  even  the  pub¬ 
licans  so? 

48  Be  ye  therefore  perfect,  even  as  your 
Father  which  is  in  heaven  is  perfect. 


from  the  cellar  worker’s  angle.  They  can  be  relied 
upon  to  consider  the  customs  of  the  trade  from  an 
inside  viewpoint  as  well  as  the  justice  of  contending 
views  on  'contract  provisions. 

New  York’s  newspaper  publishers  may  be  said  to 
liave  put  it  up  to  the  sane,  clear-thinking  officers  of 
the  international  union  to  end  the  confusion  and  the 
technical  bickering  that  the  local  union  officials  have 
engaged  in,  assisted  by  the  well-intentioned,  but  ill- 
informed,  efforts  of  legal  minds  to  .solve  problems 
that  are  totally  beyond  their  ken. 


EXECUTIVE  SESSIONS 

Oh’l'ICERS  of  the  Southern  NewspatXT  Pub- 
lisliers  .Association  are  pleased  with  their  ex¬ 
periment  in  keeping  their  convention  sessions 
closed  t<i  members  of  the  association,  b'rcedom  of 
discussion  of  intimate  topics  was  promoted  to  an  un¬ 
usual  degree,  they  declared  after  the  meeting,  due  to 
exclusion  from  the  floor  of  people  who  had  axes  for 
the  newspapers  to  grind.  Actually,  only  one  session 
was  strictly  executive  in  that  members  of  the  trade 
nress  were  not  permitted  to  hear  its  discussions. 
This  concerned  a  topic  on  which  a  family  row  was 
promised  but  did  not  materialize.  Details  of  the  dis¬ 
cussion  were  freely  related  by  members  after  the 
meeting  and,  sifted  down  to  essentials,  did  not  justify 
nwre  than  a  dozen  lines  in  the  extended  report  of 
the  meeting  that  Editor  &  Publisher  carried. 

In  that  instance  the  executive  session  was  a  bless¬ 
ing  to  the  reporters,  who  used  the  time  for  attention 
to  more  pressing  duties.  Ominous  conditions  sur¬ 
rounded  the  admission  to  the  first  session  of  the  trade 
press  representatives,  who  were  informed  that  they 
were  welcome  as  guests,  and  that  their  reports  must 
conform  to  the  wishes  of  the  officers  and  directors. 
Unofficial  notice  a  few  moments  later  abolished  the 
threatened  censorship  and  the  officers  neither  saw  nor 
asked  to  see  a  line  of  the  news  that  was  sent  from 
their  meeting,  nor  did  they  attempt  in  any  way  to 
influence  what  was  written.  Invitations  were  ex¬ 
tended  to  several  guests  of  the  association  to  speak 
at  an  “informal”  session,  which  became  formal  and 
executive  after  the  addresses  were  concluded,  and  the 


I  A  L 


\iMtor.-.  reporters  excepted,  had  taken  their 

It  was  executive  sessions  with  the  rule  of  conmir! 
sense  and  reason  applied  and  Editor  &  Pubushb 
does  not  hesitate  to  commend  the  policy.  Possihb 
reporter  with  a  bent  toward  creating  dissension  migi! 
have  de\eloped  some  of  the  minor  interchang^ 
opinion  into  news  that  had  no  importance  to  the  Seld 
and  deserved  no  place  in  the  records,  but  the  repom 
of  the  meeting  show  no  such  condition.  The  booh 
of  hospitality  placed  no  restraint  on  the  recorden  that 
wa.s  not  already  present  in  their  sense  of  news  ud 
good  taste. 

Probably  the  meeting  could  have  been  reported  jas 
as  well  had  the  press  been  excluded  and  forced  to 
take  its  dole  of  handouts,  as  nothing,  happened  that  a 
publisher  acting  as  press  agent  would  have  hesitated 
to  give  out.  It  is  seldom  that  anything  important 
and  at  the  same  time  better  left  untold  does  happen 
on  the  floor  of  any  newspaper  convention,  and  when 
it  does,  the  association  always  has  left  an  appeal  to 
the  reporters’  respect  for  confidence.  The  S.  N.  P.  A. 
is  to  be  congratulated  on  devising  a  plan  for  keepig 
newspaper  conventions  strictly  within  their  proper 
ileld  and  at  the  same  time  avoiding  the  spectade  of 
scotcliing  press  agents  51  weeks  a  year  only  to  be¬ 
come  one  in  the  fifty-second.  ' 


PRIZE  GRAFTING 

EYWOOD  BROUN,  writing  in  the  New  Yoik 
World,  says  that  he  is  inclined  to  believe  tbat 
public  interest  in  boxing  is  largely  manofac- 
tured.  Having  devoted  a  great  deal  of  attention  to 
such  manufacturing,  either  By  choice  or  assignnxtt. 
his  confession  is  interesting  and  warrants  the  (j»- 
sideration  of  news  controlling  executives. 

Broun  makes,  another  point  that  is  much  more  x- 
rious.  He  says  that  the  sport  pages  are  the  b« 
written  sections  of  metropolitan  newspapers.  He  t 
right.  They  are  more  entertaining  and  more  inforaa- 
live.  So  far  as  facts  are  concerned  they  are  roon 
authoritative  than  any  other  part  of  the  newspaper. 
This  is  not  so  much  a  credit  to  the  sport  depart¬ 
ments  as  a  reflection  on  other  departments. 

The  sjxjrt  page  has  liberties,  with  all  the  freedoo 
and  personal  respxmsibility  implied,  that  are  at  » 
time  granted  in  other  departments  where  there  is  a 
financial  obligation  that  is  interlocked  with  the  pros¬ 
perity  of  the  newspaper. 

Just  why  this  should  be  has  never  been  explaiwi, 
but  it  has  resulted  in  two  things  that  are  to  the  dis¬ 
credit  of  journalism :  First,  a  manufactured  interest 
in  a  questionable  spiort ;  second,  a  liberty  of  writers 
that  has  reached  the  point  of  abuse. 

Firpx),  at  the  time  of  going  to  press,  had  not  been 
named  South  .America’s  good  will  diplomat  to  the 
United  States. 


HOME  WANTED 

Thomas  C.  HARBAUGH,  who  is  nearing  ion- 
score  years,  is  not  going  over  the  hills  to  the 
almshouse  to  end  his  days.  There  is  notoj 
that  the  profession  of  journalism,  to  which  he 
his  life,  has  to  be  proud  of  about  this,  however. 

George  K-  Roderick,  editor  of  the  Middletowr 
(Md.)  Valley  Register,  has  found  a  place  for  Hai- 
baugh.  He  will  be  given  the  opportunity  to  finisli 
his  life  as  he  lived  it — as  a  journalist.  HarbaniJi 
spun  some  wonderful  tales  in  his  time ;  they  held  af 
gave  pleasure  to  thousands  of  readers.  The  stone 
about  the  fortune  that  became  his  in  payment  for  dx 
ten-cent  thrillers  that  he  wrote  was  largely  ovff- 
estimated.  His  greatest  reward  came  from  the  satis¬ 
faction  he  derived  from  writing  a  story  that  held  th 
attention  of  thousands  of  readers. 

There  are  a  great  many  Harbaughs  in  this  worW- 
writers  who  feel  rich  and  well  repaid  when  the  pan 
they  spin  wins  and  holds  the  attention  of  others,  t 
is  time  that  something  should  be  done  to  bring  ih 
same  joy  to  their  closing  days  that  their  work-a-dp 
has  given  to  others. 

Why  not  a  retreat  with  smiling  flowers  and  fo*; 
tains  of  laughing  water  that  shall  sing  the  song 
youth  for  all  who  give  without  stint  to  joumalis®- 
greatest  mistress  of  the  professions. 
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Editor  &  Publisher  for  July  28,  1923 


PERSONAL 


Walter  (j.  Kittmayer,  former  Colorado 
and  VN  yoming  newspaiKT  man,  has  been 
made  deputy  United  States  Marshal.  He 
served  in  the  tank  corps  throughout  the 
World  War. 


IRVING  brant,  editor  of  the  ed-  Raymond  B.  Nixon,  formerly  of  the  first  vice-president  succeeded  to  the  .■\lbert  E.  (“Gyp”)  Harris,  formerly 
1  itorial  page  of  ff*®  Louis  Star,  staff  of  the  Tampa  Times,  who  has  presidency  of  the  International  Typo-  police  reporter  for  the  Sioux  City  Tri- 


copy  desk  has  lieen  operated  on  for 
FOLKS  WORTH  KNOWING  appendicitis. 

Miss  Estelle  Terry,  city  hall  reporter 
for  the  Sioux  City  Tribune,  has  resigned 
^HARLES  P.  HOWARD,  who  as  “'‘‘i  Rooe  to  her  home  at  Newton,  iGn. 
first  vice-president  succeeded  to  the  .■\Ibert  E.  (“Gyp”)  Harris,  formerly 


Im  resign^. .  Sept.  5,  to  enter  hepded  the  publicity  department  of  graphical  Union 

leav  tie  geneta*  literary  field.  First  he  will  Effiory  University,  while  attending  that  on  the  death  of 

ID  with  his  wife  and  two  daughters  to  university  during  the  past  year,  is  now  John  McFarland, 

™’*  (ilifomia  and  lead  a  nomadic  existence  summering  in  Tampa  and  is  doing  a  is  a  former  presi- 

for  a  while.  Mr.  Brant  has  had  this  step  scries  of  special  features  for  the  Times,  dent  of  Multno- 

ii  contemplation  for  some  time.  He  en-  i  o  i  r  .u  r»_  n  /m  \  Typograph- 

mitti  newspaper  work  on  the  Iowa  Citv  ,,  ^  ReVeal  of  the  Danville  (Ill.)  jeaf  Union  of 

lesof  &ican  after  being  graduated  from  Commercial-News  is  spending  six  weeks  Portland,  Ore., 

tiM  .^University  of  Iowa  in  1%9,  and  was  Camp  Custer,  Mich.,  as  an  instructor  was  also 

^  editor  of  the  Clinton  (la.)  Herald  »»  ‘he  Mihtary  Training  Camp.  president  of  the 

aod  associate  editor  of  the  Dcs  Moines  Jerome  McLeod,  hitherto  managing  Central  Labor 

Register  &  Tribui^.  He  went  to  the  St.  editor  of  the  Leesburg  (Fla.)  Comnicr-  Council  of  that 

Louis  Star  in  1918  as  an  editorial  w’riter  cjal,  but  lately  in  the  Prohibition  service,  city.  He  was  for 

gti  became  editor  of  the  page  in  19.^.  is  back  on  the  Tampa  Tribune,  where  he  fen  years  a  lino- 

Frank  A.  Munsey,  publisher  of  the  New  broke  in  as  a  sub.  fyP®  operator  on 

.ok  HeraW.  Sun  &  Globe,  and  Evening  Edward  Flannery  dennty  sheriff  of  Oregon  Jonr- 

Id^™,  ha.  sadrf  for  a  .action  v.s.t  ch“  ^ign  SunTy'^llSSrharSigoed 


1$  resigned,  effective  bept.  a,  to  enter  headed  the  publicity  department  of  graphical  Union  Imne,  has  gone  to  Duluth,  Minn.,  where 

I....,....,  hviei  c,...  is»  ..,.11  ISA  IT  •  L-.  J-  .L  ^  newspBpcr  work. 

Norman  Beasley,  formerly  of  Boston, 
is  doing  a  column  of  Town  Talk  for  the 
Syracuse  Telegram. 

Miss  Sarah  Margaret  Brown  of  La 
Grange,  Ind.,  until  recently  a  member  of 
the  staff  of  the  Chicago  Evening  Ameri¬ 
can,  prominent  in  literary  work  on  North¬ 
western  University  campus  last  year,  has 
carried  away  the  honors  from  her  elders 
in  the  (Thicago  magazine  of  verse.  Poetry. 
She  was  formerly  a  contributor  to  the 
Purple  Parrot,  and  a  member  of  the 

Si-am^as^aned  K’vadionTisk  Edward  Flannery  deputy  sheriff  of  nal.  a'^skiirhe  Ch*,iz,  P.  winning  poem  was  entitled  ^“Try^t.” 

Oiamimign  County  Illinois,  has  resigned  left  in  1917  to  G.  E.  Baber  has  joined  the  staff  of 

1  u  D  Pothnm  #vlitor  arvi  crpn^rai  fetum  to  Miami,  IHa.,  whcjc  hc  bccomc  a  lecturer  to  laboring  men  on  the  Kansas  City  Journal-Post.  For  the 

John  K.  PrAvirfonr*.  Iniirt^i  .''fJ®'"  f*’®  reportorial  staff  of  the  appointment  of  President  Wilson.  last  three  years  he  has  been  with  the 

MUger  of  the  Providence  Journal  and  Herald.  h..  ov-t^vI  ...  ..f  »i,o  r........  k'anca.  i»w:ci,  rt......:/.].. 


D*luf**^  srriv^  He  actcd  as  director  of  the  Bureau  of  Kansas  City  Jewish  Chronicle. 

lulv  20  after  several  months  **E-  *he  writer  of  “Unnatural  His-  Industrial  Adjustment  until  the  signing  — - 

He  is  recovering  graduallv  feature  now  of  the  Armistice  and  made  speeches  BUSINE.«4S  OFFICF 

CiTiite.  Witti  being  syudicu.«l,u  Mbs  Fr.ucv,B«rd.  ,hrough,».t  the  country  After  , be  Ar- 


and  will  soend  the  next  six  weeks  dcanwf'c  editor  of  the  St.  Paul  mistice  he  was  appointed  to  represent  T- F.  HURLEY,  JR.,  has  been  elected 

Sscampin  Mdne  before  returning  to  Pioneer  Press.  The  illustrator  is  Hanny,  the  Secretary  of  Ultr  as  Coi^issm^^  J*  secretary  and  treasurer  of  the 
ithe  duty  cartoonist  of  that  paper.  •  of  Conciliation,  handling  inter-depart-  Salisbury  (N.  C.)  Post  and  appointed 


‘t'A.“milip..  ..tern,  newspnpe,  ed-  ,  ISlbs  “t'lSTh’el-ft  JhTgol.SS:  ’  7'”  ” 

Wand  owner  of  the  Lowville  (N  Y  )  f*’®  Manhattan  Mercury.  versies.  in  lyiy  ne  leii  me  governmeni  George  S.  Walsh,  former  assistant  ad- 

SS'.XRe^bfan.i™ 'sl&erie-  H.  Lee  Jones,  former.y  ,  rn»rte,  <«  Tw."?  &Xy'ee°s'  pttutnge,  of  the,  BinghnMon 

brated  his  89th  birthday  July  20.  He  is  the  Topeka  Capital,  and  for  the  past  ^  ^  ^  advertising  staff  of 

wry  active  and  is  to  be  found  at  his  year  secretary  of  the  Hays,  Kan.,  (Hiam-  United  Railway  Brother  ,|,g  Niagara  Falls  Gazette. 


telc  .daily  writing  editorials  He  was  her  of  Commerce  has  ^n  made  dirertor  ^  ^  experience  and  T.  R.  Longcoj 

prominent  during  the  political  campaign  of  the  Kansas  public  utilities  information  gion„ence  manager  of  the 

of  Abraham  Lincoln  in  1860,  and  was  a  bureau  with  headquarters  at  Topeka.  ^  '  D.  Copp  has  sui 

personal  friend  of  Horace  (jreeley.  He  Peter  Saunders,  editor  of  the  Rocky  ■—  manager  of  the  ^ 

fr^n,  "/n  /k"  visitcd  his  parents  in  Des  Moines  while  .  Eloyd  Yost  ha: 

anmes  of  Generals  Grant  and  Sherman  treasurer  of  Franklin  County  in  the  kers  as  classified 


T.  R.  Longcope  has  become  classified 
manager  of  the  Boston  Advertiser.  H. 
D.  Copp  has  succeeded  him  .  as  want-ad 
manager  of  the  New  York  American. 

Floyd  Yost  has  succeeded  H.  A.  Yon¬ 
kers  as  classified  manager  of  the  Kansas 
City  Kansan. 

T.  R.  Williams,  business  manager  of 


anmes  of  Generals  Grant  and  Sherman  treasurer  of  Franklin  County  in  the  vnratlnn  classifi^  manager  of  the  Kansas 

at  Washington  in  1865.  He  also  occupied  August  primaries.  on  ms  vacation.  City  Kansan. 

a  seat  on  the  platform  at  the  funeral  of  g  McLain  and  wife  of  Minneap-  ^  “Tommy”  Wade  a  reporter  on  the  t.  R.  Williams,  business  manager  of 

Lincoln  in  New  York  City.  struck  by  an  auto  July  16  and  Butte  (Mont.)  Daily  Post,  has  been  a^  ihg  Pittsburgh  Press,  will  speak  before 

Paul  Scarborough,  editor  of  the  Frank-  both  injured,  Mrs.  McLain’s  arm  being  pointed  assistant  publicity  dir«tor  of  the  the  Pittsburgh  Press  Club  luncheon  July 
In  (Va.)  Tidewater  News,  is  runninK  broken.  Mr.  McLain  was  formerly  edi-  Montana  State  Agricultural  College.  31  on  “The  Composition  of  a  Daily 
W  Treasurer  of  Southampton  County,  tor  of  the  Journal  and  Tribune  of  Minne-  Laurence  Taylor,  better  known  as  Newspaper.”  _  He  is  a  former  president 
Hr.  Scarborough  _was_  recently  elected  apolis  and  the  St.  Paul  Dispatch-Pioneer  “Tige”  is  visiting  his  parents  at  Cedar  of  the  American  Newspaper  Publishers’ 
insident  of  the  Virginia  Press  Associa-  Press.  Rapids,  la.,  on  his  leave  of  absence  from  Association. 

’**•  .  Frank  West  is  doing  the  police  run  newspaper  duties  in  Paris,  France,  where  Dwight  M.  Spaulding,  formerly  classi- 

Ford  Rowe,  former  publisher  of  the  for  the  Richmond  (Va.)  Evening  Dis-  he  is  correspondent  for  an  American  fied  manager  of  the  Green  Bay  Press 


Kalamazoo  (Mich.)  Gazette,  has  no  fear  patch,  having  succeeded  Fred  Powell,  re-  news  service, 
d  the  “13’  jinx.  Work  on  his  new  citmed.  West  was  recentiv  on  the  coov  .  .... 


J.  Tracy  Garrett,  managing  editor  and  fnfe'et^’  eye”.  .  ”  ^  . °  Nellie  Albert  of  the  Des  Moines  jujy  19  on  ‘‘The  Making ’of'”a  News- 

nee^esident  of  the  Burlington  (la.)  Thomas  Dibber,  city  editor,  Minneap-  “"Derwent  an  operation,  p^pg^.^ 

?  n  u  been  named  Postrraster  Journal,  has  returned  from  his  va-  Robert  Kenifeck,  sporting  editor  of  the  H.  W.  Klink,  formerly  classified  man- 

4  Burhngton.  He  has  been  with  the  Syracuse  Journal,  who  has  suffered  for  ager  of  the  Reading  Times,  is  now  clasri- 

SJ'career  of'neariv  a  Zar'ter  of  T  ceni  Eustace  W.  Blossom,  whose  experience  manager  of  the  Harrisburg  Tele- 

?  He  was  chv  ^^^  has  included  several  ywrs  in  New  Eng-  S'" 

Se  editor  and  manager  of  the  Creston  land  newspaper  work  about  a  quarter  Ch^e  is  do  g  t  8  •  S  J.  Rainger,  until  J^ently  a  m^ber 

I  'll)  Gazette  late  in  that  year,  the  young-  c^tury  ago,  seven  years  as  “identifica-  James  Morrisey  of  the  Syracuse  Jour-  of  the  advertising  staff  of  the  Wichita 

,  tst  editor  in  the  State.  Later  he  worked  and  Bertillon  expert  in  the  Massa-  _  _  _  „  „ 

«  Keokuk,  Council  Bluffs,  Chicago  and  chusetts  State  Penitmtiary,  a  decade  or  ---- . . 

New  York  papers,  returning  to  the  Des  more  in  the  undertaking  business  and  two  ■  .  ■ : 

Moines  Register  in  1903,  and  in  1917  to  .'ears  as  chief  of  detectives  at  Tampa.  .  ',\ 

the  Hawk-Eye  Fla.,  is  back  in  the  news  game,  as  devel-  ■  5 

Joseph  H.  McCormick,  president  of  1  1, 

ie  American  Paper  Mills  Corporation,  I® 

■  has  assumed  also  the  direction  of  the  reau.  through  a  disagreement  with  the  ; 

‘  New  York  branch  of  the  Butler  Paper  pfy  pmmission  some  of  whose  mei^  ;  | 

,  Chicago.  hi’d*  j  O J 

gver  Harrv  G.  Baker  has  been  appointed  ;;  ^11 

'f"T.  ^  V/«)V/V/ v/ 

^  I^HARLES  R.  ADAMS,  formerly  was  formerly  on  Kansas  City  papers,  was  !■  /  /  >, 

to  fin»  vice-president  and  managing  editor  re-write  man  for  the  Minneapolis  Jour-  i  i  J ; 

Harb»ii!h  "the  Minneapolis  Journal,  who  resigned  nal,  assistant  city  editor  of  the  Milwaukee  I  ! 

ir  held  ani  *J  secretary  to  Gov.  Preus  to  conduct  the  Leader  and  correspondent  for  the  United  I !  .  1  tt  1  •  o  •  •  •  ’ 

he  stone  Wvemor’s  Senatorial  campaign,  has  been  Press  at  Qeveland.  \  At  the  present  time  the  Haskin  Service  IS  I  j 

nt  for  tk  '*'*PPo>nted  secretary.  Benton  Thompson,  a  reporter  on  the  I  •  | 

(Wash.)  Reveille,  was  the  |  estimated  to  have  twenty  million  readers. 

I  satB-  ^  ™  ^lety  staff  of  the  St.  Paul  guide  of  a  party  of  three  that  on  July  ■  ^  i ; 

.ttiffldik  -“P^feh-Pioneer  Press  and  is  succeeded  15  made  a  record  ascent  of  Mount  Baker,  ;  ! 

It  neio  u*  1^  jjijj  Katharine  Dobner.  10.827  feet  high.  The  party  covered  56  ;  making  it  One  of  the  greatest  educational  \  1 


Gazette,  is  now  classified  manager  of  the 


c-ugene  W.  farrell,  business  manager 
of  the  Newark  (N.  J.)  Evening  News, 
addressed  the  Rotary  Club  of  the  Oranges 
July  19  on  “The  Making  of  a  News¬ 
paper.” 


20,000,000 


•  uiorkt-  L^‘  Lollier  is  handling  telegraph  on  miles,  16]/^  miles  of  it  afoot,  including 

®e  Tampa  (Fla.)  Times  during  the  the  mountain  slopes,  and  the  rest  by  auto, 

"  ^  I  ^cation  of  Mrs.  Irene  Rovira,  the  regu-  in  15  hours  and  50  minutes. 

°f  .  y  telegraph  editor,  who  is  spending  a  Miles  Overholt,  who  at  one  time  con- 
bring  ®  »  weeks’  vacation  in  the  mountains  of  ducted  a  column  for  the  Portland  (Ore.) 

vork-a-«  "Orth  (irolina.  Journal  and  latterly  a  writer  of  short 

Jack  Waldorf,  who  was  city  editor  of  stories,  is  editor  and  publisher  of  the 

and  fo®  y  Oregon  Journal  19  years  ago,  has  Delano  (Cal.)  Progress, 

le  song  ^  visiting  in  Portland  for  the  first  James  E.  Day,  formerly  with  the  Des 

journa&^  ^  *®ce  he  left  that  paper.  He  is  now  Moines  News,  now  managing  editor  of 

tepgcd  in  publicity  work  in  California,  the  Port  .Arthur  (Tex.)  Daily  News, 


At  the  present  time  the  Haskin  Service  is 
estimated  to  have  twenty  million  readers, 
making  it  one  of  the  greatest  educational 
influences  in  the  world. 
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lias  become  advertising  manager  Thomas  Advertising  Service,  Tampa,  Fla., 
of  llelzbcrg’s  Diamond  Shop,  Wichita,  his  home  town. 

A.  Levich,  formerly  of  the  advertising  Harry  R.  Mayes,  proprietor  of  Mayes 
department  of  the  St.  Paul  Dispatch-  Advertising  Service,  Reading,  Pa.,  has 
Pioneer  Press,  who  served  three  months  moved  his  offices  from  Suite  4(X)  to  Suite 
last  Spring  as  advertising  manager  of  the  312,  in  the  Berks  County  Trust  Co.  build- 
Des  Moines  Capital  and  then  returned  for  ing.  Mr.  Mayes  is  associated  with  the 
a  short  time  to  the  St.  Paul  papers,  is  New  York  Advertising  Agency,  situated 
now  advertising  and  sales  manager  for  in  Tribune  building.  New  York  City. 
Mannlieimer  Bros.,  department  store,  St.  r  W.  Manning  has  joined  the  John 

S.  King  Co.,  Cleveland  advertising 
M  alter  Knighton,  for  seven  years  with  agency,  as  head  of  the  art  department, 
the  Montgomery  (Ala.)  Journal  and  He  was  formerly  with  the  Luck  Illus- 
one  year  with  the  Montgomery  Adver-  trating  Comptmy.  Cleveland, 
tiser,  is  now  on  the  advertising  staff  of  Albert  Escott,  who  has  conducted  an 
the  Memphis  Press.  He  succe^ed  advertising  business  under  his  own  name 
Harry  Snyder,  who  has  become  a  lino-  at  Charlotte,  N.  C..  has  sold  it  to  Staples 
type  operator  in  the  Press  composing  &  Staples,  Inc.,  Richmond,  Va. 


W.  G.  Bodwoin,  art  critic  for  the  New 
York  Evening  World,  will  spend  his 
vacation  in  Mystic,  Conn.,  and  cover  the 
annual  exhibition  there. 


Peter  J.  West,  city  hall  reporter  and 
re-write  man  on  the  Syracuse  Herald,  is 
passing  two  weeks  at  Lake  Bonaparte. 


John  Field  Graydon  has  joined  the 
staff  of  N.  W.  Ayer  &  Son,  Philadelphia. 
F.  C.  Himmelman,  recently  production 


w. 


HOLDING  NEW  POSTS 

B.  PEDIGO,  associate  editor  5°’ 

Til  »  /T-i  \  r  Cleveland,  has  been  appointed  advertis- 

Plant  City  (Fla.)  Courier,  from.  •  „  of  the  Tavlor  Store  foi 


Sebring  (Fla.)  Messenger. 


ing  manager  of  the  Taylor  Store  for 
Men,  a  new  addition  in  course  of  con- 


Roy  Albertson,  Buffalo  Times,  from  struction  for  the  Wm.  Taylor  Son  & 
Buffalo  Evening  News.  Co..  Cleveland  department  store. 

C.  B.  Plummer,  copyreader  Minneapo-  W.  Wadsworth  Wood  has  purchased 
lis  Journal,  from  feature  writer  Wooster  the  interest  of  Morton  Simpson  in  the 
Telegram.  advertising  agency  known  as  B.  A.  Davey 

Alfred  Hetzlett,  Buffalo  Commercial.  &  Associates,  of  Birmingham,  Ala.  Mr. 
from  editor  the  Purple,  Holy  Cross  Col-  Wood,  who  is  president  of  the  W.  D. 


W.  U.  Christman,  managing  editor  of 
the  Pittsburgh  Post,  is  back  from  an  ex¬ 
tended  vacation  trip  to  Western  Canada. 

Miss  Helen  Bevan,  secretary  to  Jerome 
P.  Barnum,  publisher  of  the  Syracuse 
Post-Standard,  has  returned  from  a  va¬ 
cation  at  Rocky  Point  Inn,  in  the  Adir- 
ondacks. 

John  Prendergast,  Syracuse  Post- 
Standard  reporter,  is  vacationing  at  Lake 
Champlain. 

Philip  Perkins,  court  house  reporter  of 
the  Syracuse  Post-Standard  and  a  hard 
worker  for  the  American  Legion,  is  at 
the  Legion  Convention  during  his  vaca¬ 
tion. 

Miss  Katharine  Carson,  who  has  charge 
of  the  resort  and  travel  bureau  of  the 
Chicago  Tribune,  has  gone  for  an  ex¬ 
tended  trip  to  Alaska. 


Margaret  O.  Wilmeth  of  Los  AngeU, 

John  H  Tennant,  maiaging  cditoHi 
the  New  York  Evennig  World,  and  Mu 
Ruth  Snyder,  feature  writer  on  that 
newspaper,  were  married  July  25  atX 
home  of  Miss  Sophie  Loeb  in  Westch^ 
ter.  Mr.  Tennant  has  been  connetted 
with  the  World  organization  for  mon 
than  25  years  and  is  one  of  the  most 
widely  known  editors  in  the  East.  ' 

Mrs.  Nora  Douglas  Holt  was  marridl 
at  Chicago  to  Joseph  L.  Ray  of  Bethfc 
hem.  Pa.  She  is  the  widow  of  Geo™. 
W.  Holt,  and  for  the  last  four  years  lu! 
been  music  critic  of  the  Chicago  D*. 
fender,  a  weekly  paper  for  negroes 


THE  MECHANICAL  SIDE 


MARRIED 


lege  publication. 


Wood  Lumber  Company  of  that  city. 


Elliott  Tarbell,  Chicago  Examiner,  succeeds  Mr.  Simpson  as  secretary- 
from  copy  desk  St.  Paul  Daily  News.  treasurer. 


Louis  Mills,  general  assignments  St. 
Paul  Pioneer  Press,  from  Federal  court 
run,  St.  Paul  Daily  News. 

Frank  Irish,  sports  St.  Paul  Daily 
News. 

Irvin  Rtidick,  sports  Minneapolis 
Morning  Tribune. 


The  Joseph  Richards  Company,  Inc., 
New  York,  has  moved  its  office  to  247 
Park  avenue. 

Elizabeth  Ross  Shaw  has  joined  the 
Charles  F.  W.  Nichols  Co.,  Chicago. 
She  formerly  edited  Society  Brand  News 
and  was  advertising  manager  of  West 
Town  News  in  Chicago.  Recently  she 


JOHN  COWLES,  assistant  publisher 
Des  Moines  Register  &  Leader,  en¬ 
gaged  to  Miss  Elizabeth  Morley  Bates 
of  Oswego. 

S.  H.  Graves,  part  owner  Bucklin 
(Kan.)  Banner,  married  to  Miss  Bessie 
M.  Brashear  of  Bucklin. 

Douglas  R.  Corbett,  credit  manager  of 
the  Sioux  City  Tribune,  married  to  Miss 


ALBERT  EDMONDSON,  old  tinu 
printer,  philosopher  and  fishernum, 
of  Omaha,  is  leaving  for  the  Nat^ 
Printers’  Home  at  Colorado  Springs,  re¬ 
tiring  after  more  than  a  half  century  “« 
the  case.”  “Al”  was  employed  on  the 
Wprld-Herald  over  30  years  and  was 
everybody’s  friend. 

Local  No.  6,  I.  T.  U.,  New  York,  has 
arranged  a  clinic  for  its  members  at  St 
Mark’s  Hospital.  A  $1,000  fund  was 
voted  by  the  union  for  this  purpose.  Dr 
Louis  I.  Harris,  director  of  the  Bureau 
of  Preventable  Diseases  of  the  New  York 
Department  of  Health,  is  acting  as  super¬ 
vising' adviser  fqr  the  union. 

The  first  annual  picnic  of  the  Denw 
Ty;x)thetae,  compost  of  employing  ji 
printers,  which  was  held  in  Deer  Creek 
Canyon,  was  a  big  success  with  more 
than  $500  in  prizes  given  by  merchants  to 
the  winners  of  various  contests.  Both 


Earl  Arnold,  city  news  department  ^vas  with  the  H.  C.  Winchell  Agency  in 
Minneapolis  Tribune,  frpm  sporting  ed-  Chicago  as  a  copy  writer. 

'to*'-  _  Alfred  H.  Noyes,  formerly  production 

Knowles  Blair,  photographer  Butte  manager  of  Barton,  Durstine  &  Osborn, 
Miner,  formerly  of  Missoula,  Mont.  Inc.,  New  York,  and  more  recently  asso- 
Harold  F.  Seymour,  night  commercial  ciate  advertising  manager  of  the  Mes- 
reporter  Sioux  (lity  "Tribune,  from  Des  ^cnger  of  the  Sacred  Heart,  has^  been 


Moines  News. 


appointed  special  representative  at  Boston 


T.  F.  Richards.  Sioux  City  Journal.  P^'otoplay  Corporation, 


from  Dubuque,  la. 


WITH  THE  SPECIALS 


Hollywood. 

The  Acme  Advertising  Agency  has 
been  establi.shed  at  Washington,  D.  C., 
under  the  management  of  \\'.  C.  Mc- 
Connal,  recently  with  the  Washington 


DOBERT  E.  WARD,  Inc.,  New  York  Post,  and  formerly  in  the  advertising 
and  (Thicago,  announce  the  acquisi-  department  of  the  Washington  Herald. 


tioii  of  Joseph  W.  Robb,  until  recently 
a  solicitor  on  the  Saturday  Evening  Post. 
William  M.  Springer,  for  years  adver 


L.  W.  Seeligsberg,  business  manager 
if  the  Electric  Railway  Journal  and 
Bus  Transportation,  has  resigned  from 


rising  manager  of  the  Orange  Judd  the  McGraw-Hill  Company,  Inc.,  New 
Farmer,  CJiicago,  has  resigned,  and  will  York,  and  about  August  15  will  establish 


join  the  Chicago  office  of  the  James  M.  New  York  an  industrial  advertising 
Riddle  Co.,  farm  paper  representatives,  service  agency. 

Thomas  F,  Qark  Co.,  New  York,  has  - 

been  appointed  exclusive  representative  in  SEEING  THE  WORLD 

the  foreign  advertising  field  of  the  fol¬ 


lowing  daily  papers:  Drumright  (Okla.)  T  . 

Derrick,  Miami  (Ariz.)  Silver  Belt,  Winfield  (Kan.)  Daily  Courier, 
Balston  Spa  (N.  Y.)  Journal,  Brunswick  worked  m  the  harvest  fields  during  his 
(Ga.)  News,  Trenton  (Mo.)  Republican-  vacation. 

"Tribune,  Redding  ((Zal.)  Searchlight,  George  W.  Marble  of  the  Ft.  Scott 
Jonesboro  (Ark.)  Tribune,  Ottumwa  (Kan.)  Tribune  spent  July  motoring  in 
(la.)  News,  Braddick  (Pa.)  News-Her-  Wisconsin. 

Post  and  W  ilson  ^  M.  Waldron,  veteran  copy  reader  of 
(N.  C.)  Times.  _Of  these,  the  Ballston  Minneapolis  Journal,  is  spending  his 
Spa  Journal  has  just  become  a  member  vacation  in  Saratoga 
of  the  American  Newspaper  Publishers’  , 

Accrviation  J-  Dar'^o***-  advertising  manager  of 

■  ,  ^  r  tr  t.  T  /-t  •  ‘he  Kansas  City  Star,  has  returned  from 

Robert  B.  Leffingwell,  Inc.,  Cmicago,  Europe 

WeekW  ^  Miss  Leah  Spessard,  Herald  Mail  Pub- 
jSm  ^  ^  ^  ^  ^  Hagerstown,  Md.,  is  spending 


her  vacation  on  a  motor  trip  West. 

Maurice  S.  Harman,  Hagerstown 
( Md.)  Morning  Herald,  has  returned  to 


IN  THE  AGENCY  FIELD 

'T'HE  WYLIE  B.  JONES  AGENCY  ^  vacation  in  the  Catoctin 


with  headquarters  at  Binghamton, 
announces  consolidation  of  its  New  York 
and  Buffalo  offices  at  381  Fourth  avenue. 
New  York,  under  management  of  Allen 


Mountains. 

George  Hise,  editor  of  the  West  Lib¬ 
erty  (la.)  Index,  and  his  family  are  on 
a  two  weeks  auto  tour  through  Ohio, 


NE  Drake.’ assisted  by  A.  G.  Kennedy.  Michigan  and  Ontario.  During  his  ab- 
who  has  been  associated  with  Drake  in  Walker  is  publishing  the 

the  Buffalo  office  for  several  years.  All  Index. 

orders  for  service  on  the  accounts  for-  Fredrick  Martin,  w'ho  has  charge  of  the 
merly  placed  from  Buffalo  will  be  issued  morgue  of  the  Hearst  Syracuse  papers,  is 
by  the  New  York  office,  but  the  checking  on  a  vacation. 

and  paying  will  be  handled  in  Bingham-  Kendall  D.  V.  Peck,  real  estate  and 
'o**-  religious  reporter  of  the  Syracuse  Post- 

Harold  Wolf,  recent  graduate  of  North-  Standard,  is  at  Richfield  Springs  on  va- 
western  University,  has  gone  with  the  cation. 


Stirring  Up 
the  Churches 


Through  the  cooperation  of  the  re¬ 
ligious  papers  of  the  country  the  Church 
Advertising  Department  is  hoping  to 
stimulate  interest  in  church  advertising 
on  the  part  of  local  churches. 


Many  publishers  of  the  land  have 
moved  faster  than  the  churches  in  their 
appreciation  of  the  use  of  display  space 
to  stimulate  church  attendance. 


Moving  churches  to  action  is  a  slow 
job.  But  this  Department  will  do  all  it 


can. 


New  copy  for  stimulating  church  at¬ 
tendance  is  being  prepared.  Watch  for 
later  announcements. 


CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 
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PV«ra— (if  miy)  — mrpM*  A* 

TRENTON  '  times 

REW  JERSEY  ^  llVlUiO 

AS 

A  Food  Medium 

A  recent  reader  survey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising — is  the  best  feature 
carried  by  the  Times 
Cbcijiation  30,237  Member  A.B.C. 

KELLY-SMITH  CO. 
Ileriborouah  Bld(.  Lyttoa  BMg. 

New  York  CMcayo 


riRST  tli  FVBUC  SMRriCM 


The  World  and  the  Eve- 
ning  World  have  a^  cam- 
bined  circulation,  daily,  of 
00,000  ior  $1.20  per  agata 
line  grou,  aubject  M  con¬ 
tract  ditcounta.  They  carry 
more  high  claaa  dry  gooda 
advertiaing;  are  read  by 
more  jobbera,  department 
and  chain  atore  buyera,  and 
by  rooie  retailera;  aSer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combina¬ 
tion. 

Aivertitt  in  Srmspaptrt 
by  Iht  Year 

sataio 

PvHtxcr  Bufldlnf  p  New  Yerk 

Bnildinf,  Feed  BeUdtefo 

Ckkef*  Delrell 


THE 

NEW  ORLEANS  STATES 

la  two  yeara  has  wicreaaad 
Daily  over  17,000 
Sun^y  over  41,000 
Present  averages  are 

Daily  over  54,000 
Sunday  ovar  77,000 
Rate  12c  flat  Daily 

1 5c  flat  Sunday 

Advertising  gain  for  1922 
1,025,432 — Greatest  in  the  South 

Represented  by 

THE  S.  C.  BECKWITH 
SPECIAL  AGENCY 
NEW  YORK 

JOHN  M.  BRANHAM  CO. 
CHICAGO 


Business  Is  Fine 
In  Baltimore 

Die  iitiimiibilr  ( ner 
ports  the  sale  of 

IQOd  AUTOS  KVKRY 
VV  KKK 

You  Cant  Cover 
Baltimore  Without 
The  Baltimore  News 

and 

nt 

Bdltimore  Simencan 

for  presenl-da)  farts  on 
I  he  Balt  imort.  situatirn. 


employing  printers  and  their  employes  and 
families  attended,  and  it  is  believed  the 
outing  served  to  cement  friendly  relation¬ 
ships  in  the  various  shops. 


NEWS  SERVICES  AND 
SYNDICATES 

I^HARLES  H.  LUDWIG,  manager 
of  the  International  News  and 
Universal  Services  bureaus  in  Havana,  is 
spending  his  vacation  with  his  mother, 
Mrs.  Elizabeth  Ludwig,  Hagerstown,  Md. 

The  Tampa,  Fla.,  Board  of  Trade  has 
announced  organization  of  the  Tampa 
Gulf  Coast  News  Bureau,  to  handle  news¬ 
paper  publicity.  The  bureau  is  headed 
by  Assistant  Secretary  Thomas  H.  Davis, 
formerly  of  the  Tampa  Times.  It  is  pro¬ 
posed  to  furnish  regular  and  special  arti¬ 
cles  to  a  selected  group  of  newspapers 
throughout  the  country. 

The  executive  committee  of  the  Asso¬ 
ciated  Press,  which  was  to  have  been 
held  in  New  York,  July  25.  was  post¬ 
poned  until  -Aug.  22,  owing  to  the  absence 
of  members  on  vacations. 

CIRCULATION  NEWS  AND  VIEWS 

T  H-  HOIVIK  is  acting  as  circula- 
•  tion  manager  of  the  St.  Paul 
Daily  News  in  succession  to  Phil  M. 
Knox.  Mr.  ‘  Hoivik  has  been  assistant 
circulation  manager  for  several  years. 

Ross  Welsh,  circulation  manager  of  the 
Chicago  Journal  of  Commerce,  has  re¬ 
signed  to  enter  the  real  estate  business. 
Until  the  vacancy  can  be  filled,  C.  H. 
Armstrong,  business  manager,  will  super¬ 
vise  the  work  in  both  departments. 


NEWSPAPER  SALES 

HOLLY  SPRINGS  (Miss.)  South- 
Reporter,  by  F.  C.  Mattison  to 
Bramwell  Davis,  late  of  Charleston,  Miss. 

Blue  Spring  (Mo.)  Herald  and  Grain 
Valley  News,  to  E.  L.  Wicks,  editor  Men- 
don  (Mo.)  Constitution. 

Marquette  (Kan.)  Journal,  by  Arnold 
Nordstrom  to  Mr.  and  Mrs.  C.  M.  Bo- 
linc,  formerly  of  Lawrence,  Kan. 

Stillwell  (Kan.)  News,  by  William 
Morton  to  Russell  Dyer,  editor  and  man¬ 
ager  Wyandotte  County  Republican. 

Property  of  the  Beaumont  New,  Beau¬ 
mont,  Texas,  is  being  sold  July  28  by 
S.  B.  Cooper,  Jr.,  referee  in  bankruptcy. 
The  equipment  to  be  sold  consists  of 
two  newspaper  presses,  five  linotype  ma¬ 
chines,  stereotyping  outfit,  type  and  com¬ 
plete  newspaper  equipment  inventoried 
at  $34,480.00;  office  furniture  and  fix¬ 
tures,  inventoried  at  $1,126.50;  and  open 
accounts. 


SPECIAL  EDITIONS 

'T'HE  BISMARCK  (N.  D.)  TRI- 
BUNE,  the  oldest  newspaper  in 
North  Dakota,  celebrated  its  50th  anni¬ 
versary  by  issuing  a  24-page  edition.  The 
newspaper  equipment  was  taken  to  Bis¬ 
marck  by  Colonel  C.  A.  Lonsberry  on 
the  fir.st  freight  train  on  the  Northern 
Pacific  Railroad  a  half  century  ago. 

The  Topeka  Sunday  Capital  issued  a 
special  32-page  Ck)od  Roads  edition  on 
July  15,  in  addition  to  its  regular  Sunday 
paper.  Capt.  L.  H.  Tillotson,  State  High¬ 
way  Engineer,  was  editor-in-chief  of  the 
special  edition,  and  State  and  county  au¬ 
thorities,  from  Gov.  Davis  down,  wrote 
articles. 

The  opening  of  the  Clarke  &  Co. 
eight-story  deiiartment  store  building  was 
made  the  occasion  of  an  excellent  12-page 
supplement  to  the  Peoria  (Ill.)  Star, 
July  19. 

Sioux  Falls  (S.  D.)  Daily  Argus 
Leader,  State  University  section,  July  7. 

The  Correctiotiville  (la.J  News,  one 
of  the  official  newspapers,  of  Woodbury 
County,  has  been  selected  to  issue  the 
annual  si)ecial  farm  bureau  edition  this 
fall.  It  is  expected  the  edition  will  run 
48  pages. 

Logansport  (Ind.)  Morning  Press, 
Second  .Anniversary  number,  June  14,  26 
pages. 

Cincinnati  Enquirer  to  publish  furni¬ 
ture  and  decorative  art  gravure  section 
July  29. 


DAYS  OF  SPORT 

T'HE  ANNUAL  OUTING  of  the 
Pittsburgh  Press  Club  was  held  at 
Kenny  wood  Park  July  23.  The  various 
organizations  were  headed  by  John  E. 
McKird,  president  of  the  Pittsburgh 
Press  Club;  Charles  W.  Houston,  presi¬ 
dent  of  the  Johnstown  Flood  Corre¬ 
spondents’  Association,  and  Charles  S. 
Howell,  president  of  the  Veteran  News¬ 
paper  Men’s  Association. 

Editorial  and  business  staffs  of  the 
Herald-Mail  Publishing  Co.,  Hagerstown, 
Md.,  spent  the  week-end  at  their  club¬ 
house  on  the  Potomac  River,  near  Shep- 
herdstown,  W.  Va.  The  picnic-swimming 
party  was  also  a  farewell  to  Miss  Jean¬ 
nette  Lyon,  bookkeeper  for  many  years, 
who  leaves  for  New  York  to  enter  train¬ 
ing  as  a  nurse. 


NEW  PUBLICATIONS 

Fresno  (Cal.)  Union  News,  Labor,  by 
Charles  Perry  Taylor,  former  editor  of 
Fresno  Labor  News. 

California  Tribune,  German  language, 
Los  Angeles.  Karl  Weiss,  editor. 


ASSOCIATIONS  AND  CLUBS 


Minnesota  newspapers  will 

have  an  exhibit  at  the  State  Fair 
and  Northwest  Dairy  Show  Sept.  1-8. 
Plans  are  being  worked  out  by  a  commit¬ 
tee  of  members  of  the  Minnesota  Edito¬ 
rial  Association,  headed  by  Frank  A.  Day 
of  the  Fairmont  Daily  Sentinel.  > 

Governor  Charles  W.  Bryan,  Secre¬ 
tary  A.  E.  Sheldon  of  the  Nebraska  His¬ 
torical  Society,  Past  President  J.  P. 
O’Furey  and  Vice-President  Marie  Weeks 
of  the  Missouri  River  Press  Association, 
and  P.  P.  Perrin,  secretary  of  the  Mis¬ 
souri  River  Press  Club,  were  formally 
adopted  into  the  Santee  Indian  tribe  at 
Niobrara,  Neb.,  June  23.  at  a  big  pow¬ 
wow  which  closed  the  mid-Summer  meet¬ 
ing  of  the  Northeast  Nebraska  Press 
.Association.  J.  P.  O’Furey,  publisher  of 
the  Hartington  Times,  was  toastmaster. 

President  Harding  will  be  invited  to 
deliver  the  chief  address  at  the  annual 
convention  of  the  New  England  Adver¬ 
tising  Club  in  September.  Edward  W. 
Bok  also  has  been  invited. 

San  Antonio  was  selected  as  the  1924 
meeting  place  of  the  .Amateur  Press  As¬ 
sociation  of  America,  at  close  of  its  meet¬ 
ing  in  Birmingham,  .Ala.  .Anita  R.  Kirk- 
sey  of  Cuba  was  selected  as  president, 
and  Ernest  R.  Temple  of  Texas  first 
vice-president. 

A  plan  is  being  formulated  by  the 
newly-elected  officers  of  the  Merchants’ 
Bureau  of  .Augusta,  Me.,  whereby  a  cen¬ 
sorship  will  be  exercised  by  that  body 
over  advertising  and  solicitation.  The 
new  officers  are :  Edwin  S.  Reid,  Taber 
&  Reid,  president;  Frederick  W.  Hillman, 
F.  H.  Beale  Co.,  vice-president ;  Her¬ 
bert  A.  Folsom,  secretary  of  the  Augusta 
Chamber  of  Commerce,  secretary. 

Newsboys  of  Ferndale,  Mich.,  have 
formed  an  association  to  bring  about  bet¬ 
ter  sales  conditions  and  uniform  methods 
in  handling  routes  and  papers. 

On  account  of  a  growing  demand  for 
more  space,  the  Press  Club  of  Chicago 
is  moving  from  the  .Ashland  Block  to  176 
West  .Adams  street. 

E.  B.  Roach,  editor  of  the  Carthage 
( Mo.)  Democrat,  was  chosen  president  of 
the  Ozark  Press  Association  at  the  an¬ 
nual  session  at  Springfield.  Mo.  W.  E. 
Freeland,  Fors)rthe  Republican,  was 
made  vice-president;  Mrs.  May  Stafford 
Hilbum,  a  special  feature  writer  of  Webb 
City,  secretary,  and  W.  H.  Lynch,  State 
Teachers  College,  treasurer. 

.An  enjoyable  feature  of  the  convention 
of  Business  and  Professional  Women’s 
Clubs  at  Portland,  Ore.,  recently  was  a 
press  breakfast,  to  which  all  women  em¬ 
ployed  on  newspapers  or  serving  as  cor¬ 
respondents  were  invited  as  guests  of  the 
local  publicity  committee.  Thirtv-six 
newspaper  women  from  the  United  States 
and  Canada  were  present,  and  each  made 
a  short  speech  telling  of  her  advent  into 
the  newspaper  world. 

Herman  G.  Halsted,  vice-president  of 


Westchester  County s 
Greatest  Advertising 
Medium 

THE 

DAILY  ARGUS 

Mount  Vernon,  N.  Y. 

Carried 

Over  7,000,000 

Lines  in  1922 


This  is  the  Greatest  Amount  of 
Advertising  Carried  by  Any 
Paper  in  This  Important  County. 


in  WISCONSIN 

The  Sunday  Telegram  has 

BY  FAR  the  largest  circu¬ 
lation  of  ANY  Wisconsin 
newspaper.  It  is  fast  gain¬ 
ing  the  recognition  of  na¬ 
tional  advertisers  who  seek 
to  capture  this  rich  market. 

INVESTIGATE! 

Learn  the  truth  of  the  latest 
audits,  and  you'll  use  the 

;fHiItuauhce  tlCelegram 

SEPSESEHTATIVES— 

C.  LSGAN  PAVSE  CS.,  CSItms,  DtUsH, 

SL  Lssit,  Ls(  Anttla. 

PAYNE.  8UINS  A  SMITH,  Hf«  Vsrt.  Mm. 

1  New  Records 

'  From  nothing  to  200,000  in 

1  seven  months  on  Sunday — 
From  25,000  to  200,000  in 
eleven  months  Evenings.* 

1  Watch  for  the  next  chapter. 

— 

DETROIT 

'  Evening  and  Sunday 

TIMES 

In  Planning  Yonr 
New  Bnilding— 

You  can  now  have  the  assist¬ 
ance  of  an  organization  which 
has  developed  and  is  develop¬ 
ing  plans  for  several  major 
newspaper  buildings. 

This  organization  is  con¬ 
cerned  solely  with  newspaper, 
publishing  and  printing  build¬ 
ings,  and  includes  the  services 
of  engineering  specialists  co¬ 
ordinated  under  the  direction 
of  a  trained  newspaper  man. 

S.  P.  WESTON 

Nraufaptr  BiiiUintt 

Hlant  Layouts 

Production,  Oftratson 

120  West  42nd  St.  New  York 

1 
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Features  by 

Irvin  S.  Cobb  | 
Fontaine  Fox 
Howard  R.  Garis 
Rube  Goldberg 
Ed  Hughes 
O.  O.  McIntyre 
Will  Rogers 
Chas.HansonTowne 
H.  J.  Tuthi 
John  V.  A.  Weaver 
and  others 


The  McNaaght  Syndicate,  Inc. 

Times  Building,  New  York 


NEA  FICTION 


holds  Summer  circu¬ 
lation.  This  is  part  of 


NEA  FULL  SERVICE 


Writ*  for  Samples  and  Rataa 


msam  inc^ 

H1200W.JRD  STREET 

^CLEVELAKn).0H10Hw^ 


EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUN-TIMES 


They  cover  South  Central  Ohio 
Completely. 


Foreicn  Representative 
ROBERT  E.  WARD.  INC. 

5  So.  Wabash  Ave.  5*1  Fifth  Ave. 
Chicaco  New  York 


Pittsburgh  Press 

DaOy  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH. 
MEMBER  A.  B.  C 


I’aul  Block,  Inc.,  has  been  appointed  Keiman,  J.  X.  Boyd, 

chairman  of  the  “On-to-London”  com- 


mittee  of  the  Advertisine  Club  of  New  Boston-New  England  Photo  Engraving  Co., 


York.  His  first  action  will  be  to  make  -  Springfield,  engraving,  »10,000;  Herman 
his  committee  appointments,  and  create  A.  I’revost,  Longmeadow;  John  Karagonan  and 


a  form  of  savings  fund  for  members  Springfield. 


who  desire  to  set  aside  a  small  sum  Turner  Publishing  Co.,  Inc.,  Bostcn,  print- 


each  week  to  cover  their  expenses  next  *nd  publishing,  $50,000;  Harold  F.  Turner 


Members  of  the  membership  commit¬ 
tee  of  the  Advertising  Club  of  New 


and  William  H.  Brown,  of  Allston,  and  Herbert 
S.  Maybiy,  Lynn. 


Arlington  Independent,  Inc.,  Arlington,  ne-vs- 


York,  headed  by  Gilbert  T.  Hodges,  •«<>«:  A.  Geary  and  David  B. 

chairman,  spent  a  weekend  at  Camp  A.  imgt.n,  and  Herbert  E.  Am.th,  Ros- 


Kill  Karc,  near  Middletown,  N.  Y.  In 
the  party  were  Walter  M.  Ostrander, 


W.  A.  Greeniaich  Company,  Bosti  n,  printing 


L.  W.  C.  Tuthill,  William  R.  Robinson.  pubiishing,  $25^00;  ^irge  H.  Hfntress. 
Carl  Percy.  Grorge  Lippincott  Brown,  E.  Davis,  Chelsea,  and  Charles 


Qiftor.  D.  Jackson.  Albany— W'estchester  Newipapers,  Mount 

Tv„  '  .  c _  _ If  Vernon,  formed  by  consolidation  of  Stiles  & 

Ihe.  second  of  the  Summer  golf  Merriam  and  New  Rochelle  Publishing  Co., 
tournaments  of  the  .Xdvcrtismg  Club  of  $875,00*;  F.  A.  MerrUm,  M.  D.  Stiles,  M.  S. 


New  York  will  be  held  July  31  at  the 
White  Beeches  Golf  &  Country  Club  at 
Haworth,  X.  J.  The  golf  committee  is 
composed  of  John  I.  Wheaton,  chairman, 
Wesley  W.  Feirin  and  Cieorge  W. 
Stearns. 

The  Missouri  .Association  has  opened  a 
permanent  oftice  in  Jefferson  City  with 
Secretary  Gctirge  .\.  Pickens  of  Marys¬ 
ville  in  charge.  The  object  is  to  adver¬ 
tise  the  State  and  its  resources.  The 


Roschko  Printing  Company;  capital,  $16,000; 
incorporators,  J.  M.  Roschko,  £.  Shermai,,  A. 
J.  .Suchar,  New  York  City. 


WITH  THE  SCHOOLS  OF 
JOURNALISM 


FRANCIS  MISSELW'ITZ  of 
Kansas  City,  Mo.,  who  since  his 


memlK-rs  are  newspapers  and  chambers  Rfodpotion  ^om  the  University  of  Mis- 


of  commerce 


souri  in  1922,  has  been  employed  on  the 


New  officers  of  the  Scranton  Ad  Club  T 


have  been  installed  as  follows :  president, 
H.  C.  Stjuires;  vice-president,  Edgar  L. 
Keuling;  secretary,  George  G.  Marr; 
treasurer,  F'.  S.  Smith ;  directors,  H.  G. 
Dunli.-im.  chairman,  Ralph  E.  Weeks,  W. 
J.  Pattison,  Katherine  B.  Schadt,  Harold 
Ctinrad.  Clara  C.  Squires,  Stella  F'.  Wil- 


pointed  instructor  in  journalism  for  the 
University.  He  will  have  charge  of  the 
reporting  classes  and  will  give  out  as¬ 
signments  to  the  students.  Next  year  he 
plans  to  go  to  Japan. 

.\nnouncement  has  been  made  of  a  new 
lecture  course  added  to  the  Mcdill  School 


liams.  (icorge  E.  Tracy,  Paul  V.  Barrett,  of  Journalism  in  Northwestern  Univer- 
the  last  the  retiring  president.  sity,  Chicago.  The  course  is  called 

Jack  Friedcl  has  been  put  in  charge  of  Problems  in  Contemporary  Thought.” 
the  Rotary  Newsboys’  Club  in  Utica.  During  the  year’s  absence  of  Prof.  H. 

.\t  the  34th  annual  meeting  of  the  H.  Herbert,  director  of  the  Oklahoma 
Johnstown  Flood  Correspondents’  Asso-  .School  of  Journalism,  .Arthur  Hallam, 
ciation  held  at  Pittsburgh  the  following  assistant  professor,  will  be  acting  direc- 
offieers  were  chosen;  president,  John  tor.  Miss  Grace  E.  Ray  instructor,  and 


Murtha;  vice-president.  L.  L.  Carson;  Miss  May  Frank  assistant.  F'ayette 
secretary,  F.  J.  Heinz;  directors.  Copeland,  Jr.,  publicity  director,  has  been 


Charles’  S.  Howell,  John  A.  Reed,  appointed  assistant  profes.sor  and  granted 
Dr.  E.  E.  Wible,  J.  B.  Joht.ston,  Dr.  A.  a  year’s  leave  to  be  spent  in  newspaper 


PORTSMOUTH, OHIO 


R.  Cratty  and  John  S.  Ritenour.  All  «9rk.  Hutton  Bellah,  university  pub- 
members  of  the  association  were  news-  licity  director  for  two  years,  has  resigned 


paper  men  who  covered  the  Johnstown  to  become  city  editor  of  the  Norman 
floixl  on  May  31,  1^19,  for  Pittsburgh  Haily  Transcript. 


Awards  of  prizes  offered  by  the  Hous- 


Officers  of  the  Advertising  Club  of  Des  ton  Chronicle  to  journalism  students  of 
Moines  were  recently  installed  as  follows :  the  University  of  Texas  have  been  an- 


Charles  E.  Yoder,  president;  Roy  Heart-  nounced.  The  $100  prize  for  the  best 


man,  vice-president ;  W.  F.  Snitzen,  sec-  feature  story  was  awarded  Howard  Mar- 


rctary  and  treasurer;  E.  L.  Marriage,  R.  shall  of  Grandview.  Hal  Bourland  of 
H.  Krieder  and  Ralph  Faxon,  board  of  Houston  received  the  second  prize  of 


$35,  and  third  place  went  to  EHizabeth 


Flarl  Paxton  has  been  elected  president  Boykin  of  Memphis,  Tex.  Marshall’s 


of  the  Sioux  Falls,  S.  D.,  Ad  Qub. 

The  Inter-State  Circulation  Managers’ 
.\ssociation  will  hold  a  convention  Sep- 


theme  was  “A  Potential  Ruhr  Valley 
Fixtending  Through  Texas.” 


At  the  dedication  of  the  new  journal- 


tember  4,  at  the  Hotel  Traymore,  -At-  ism  building  at  the  University  of  Oregon 
lantic  City,  N.  J.,  according  to  invita-  during  the  annual  State  Newspaper 


tions  which  have  been  sent  out.  Conference  on  the  campus,  the  Ore- 

_  Ron  State  Editorial  Association  pre- 

AD  CLUB  ELECTIONS  sented  the  school  of  journalism  with 

a  brand  new  made-to-order  copy  desk. 
Indianapolis— P  resident.  Frank  S.  The  desk  has  no  superior  in  the  North- 
Chance,  Chance  Agency;  vice-president  west,  according  to  those  who  made  a 


AD  CLUB  ELECTIONS 


and  director,  Don  Bridge,  Indianapolis  study  of  copy  desks  before  specifications 
News ;  treasurer  and  director,  O.  T.  Rob-  were  prepared  for  the  journalism  gift. 


News;  treasurer  and  director,  O.  T.  Rob-  were  prepared  for  the  journalism  gift, 
erts.  advertising  manager  Times ;  direc-  The  desk  was  presented,  according  to  its 


Forelfn  Adrertliliif  BepfonUUTM; 

I.  A.  KLEIN 

50  East  42a<  St..  Nni  Ytrk 
76  Wsst  Mtarw  St..  Ckica«a 
A.  J.  Ngmns  hill.  Meant  ■!<(.,  Saa  Fraadna 


tors,  Jesse  Hanft,  Oval  &  Koster;  Briant  donors,  in  appreciation  of  the  services  of 
Sandi).  Sando  Agency ;  Frank  B.  Planner,  the  school  to  the  state  press.  Claude  E. 


F'lanner  &  Buchanan. 

.■Xllentowii,  Pa. — President.  Peter  XV 


Ingalls  of  the  Corvallis  Gazette-Times 
made  the  presentation  address,  and  the 


Leisenring :  vice-president,  J.  C.  Strauss ;  gift  was  accepted  on  behalf  of  the  school 
secretary,  Eugene  J.  Hazard ;  treasurer,  by  Menncth  Youel,  a  senior.  Youel  is 


J.  Ward  Crankshaw'. 


also  editor  of  the  Emerald,  undergradu- 


INCORPORATIONS 


THE  BOSTON 
AMERICAN 


Detroit  (Women) — President,  Marie  ate  daily.  Copy-reading  classes  and  the 
Yeats ;  vice-president.  Helen  Cornelius ;  Emerald  staff  will  use  the  desk.  “We 


secretary,  Katherine  G.  Cornell ;  assistant  would  invoke  the  spirits  of  Johnson,  Ad- 
secretary.  Grace  McWilliams ;  treasurer,  dison,  Steele,  Greeley,  Bennett,  Pulitzer, 


eral  Ptihlishinir.  printing  and  advertising  busi¬ 
ness.  717  Smith  Wells  Street,  Chicago,  $I00,n00; 
Frank  Posvic,  George  L.  SeidI,  John  F.  De- 
vine.  Jr. 


Indi«n«polii— Greenshurg  News  Publishing  that  truth  IS  not  only  violated  by  falsC- 
B^aTeL"^  hood  he  equally  outraged  by 


Hancock,  Walter  B.  Lowe. 

Albany— Medina  Tribune  Publishing  Corpora- 


has  the  largest  evening 
sale  in  New  England. 


It  sells  for  3c  per  copy— 
its  competitors  sell  at  2c 


per  copy. 


The  Buffalo  Evening 
News  Is  ' 


O  — in  Newi 
M  I  Ic  ^  I  — in  Advertinai 
A  lAVlJ  1  —in  CircuUliM 


The  Greater  Buffalo  territory  cow 

r 'rising  800.(100  people  can  be  effective 
y  and  almost  completely  covered  ky 
the  sole  use  of  Buffalo's  biggest  ncvi. 
paper.  Read  by  85%  of  the  Engluk 
speaking  families  in  Buffalo. 


A.  B.  C  cfrculatkm  A  mantha  cadW 
March  11.  1K3,  Ud.Ml  net  paid. 


The  Buffalo  Evening 
Newt 


Edward  H.  Butler,  Editor  A  PubUihr 
kelly-smith  COMPANY 


Repreitntativts 

Marbrfdto  Bldg.,  Ljrttoa  BUs, 

New  York,  N.  Y.  Chicags,  K 


NEW  YORK 
EVENING 
TOURNAL 


has  the  largest 
circulation  of 
any  daily 
newspaper  in 
America. 


Nplu  MaupM 

Upgiatpr 


Marion  A.  .Vdamson;  assistant  treasurer,  Henry  Watterson  and  Harvey  Scott  to 
Birdye  E.  Cole.  hover  about  this  desk  and  imbue  you 

-  with  their  sincerity,  their  fearlessness, 

INCORPORATIONS  mental’  honesty,  their  conviction 

that  neither  news  nor  opinions  of  news- 
XVorld.  gen-  paper  should  I)e  colored  by  exigencies  of 


is  New  Haven's 
Dominant  Paper 

Circulation  over  35,800  Avers|c 
Bought  every  night  by  More  No 
Haven  people  than  buy  any  olkB 


naven  people  than  buy  any  oon 
"IWO  New  Haven  papers  COMBIND 


The  Julius  Mathrwt  Special .  Aput 
Boston  —  New  York  —  Detroit — ChicsH 


Loa  Angelea,  Calif. 

Gained  2a,M7  Daily  Average  CinsWIa 
Sworn  Gotemment  Stitement.  Six  Hontki  M 
March  31,  1923.  166.300  Dally.  Six  " 
Endlnf  Sept.  30.  1022.  ltS.9S3  Dally.  I 
tn  Dally  Arerage  Circulation,  20.347. 


business  office,  believing  further  with 
Emerson  that  ’Every  violation  of  truth 
is  a  stab  at  health  of  human  society’  and 


IT  COVERS  THE  FIELD  COMFLETELT. 


silence.”  The  desk  is  made  of  Oregon 
fir  and  finished  with  oak 


REPRESENTATIVES; 

H.  W.  MtlOTty.  604  TIn-t  Sld|..  Ns*  VnLj^ 
G.  Lsfss  Payst  Ca,  401  Tsmt  Rida, 
Mlckiiaa  An.,  Cklcsfs. 

A  J  Harris  Hill,  710  Hsarst  SIdf.,  Sal 
Calif.  < 
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fjMst  IS  A  RICH.  Rispomnrs 
^rv-TOPEKA.  m  CAPITAI. 
GOOD  “TRY  OUT"  CITY 
Thcf  en  )>•■*  oarered  kr  tka 

'Coptka 
Sail?  Capital 

TOPEKA.  KANSAS 
(Wf  K«“ 


Qgaiaetrt  it*  kcld  ia  circnlatioa,  all 
of  adTcrtuuif.  newe,  prcadc* 
gj  leadiT  confidasoa. 

Imliao  market  data— doaa  avreay 
,„h-gf*eo  '••I  oo-operatlam 

PUBLISHER 

member  a.  B.  C-A.  N.  P.  a. 


PAID 


^ULATION 


SELLING 

CAMPAIGNS 

Great  increaac  ia 
your  circulation  ia  a 
lew  wceka— all 
in  advance — notaiac 
under  aia  moatka. 
Conaenrative  aerr- 
ice — poaitivc  reaolta. 
Sixteen  ycara  of  aak- 
atantial  ancccaaca 
Serrioe  yon  will  like. 
Aak  about  na. 


THE  PULTZ  CO.,  Ltd. 


n  Saok  NkL  Bank  BHs^ 
READING,  PA. 

Laa«  Diataaoa  Ul»-R 


If.  ki 

Emr. 


Yat  ' 

H-.  Cl 

laa  F^lri 


There  are  more  than 
3  3  5,000  prosperous, 
mdustrious  p  e  o  p  1  e  in 
Indianapolis.  Most  of 
them  read  The  News. 
And  they  read  it  at 
home,  where  buying 
impressions  are  made. 

Theindianapolb 

NEWS 


pOUAR  PULLEKs 

Advertiting  and  circniation  ^nagert  are  always  on  the  lookout  for  new 
tdeas  that  will  increase  advertising  receipts  and  win  new  circulation.  Your 
idea  for  tnereasing  advertising  or  circulation  may  not  al’feal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  wants.  Euitox  St  Pua- 
LiSHta  u^l  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
brtay  used  ia  your  city  does  not  bar  it  from  the  department. 
Address  ytour  communication  to  the  Dollax  Pullxi  Editox.  When  the\ 
appear  clip  them  and  mail  them  in  and  receive  payment.  Unavailable  tdroj 
will 


No.  1”  On  Every 
Food  Schedule 


Vith  Alfred  W.  McCann,  the 
country’s  leading  food  expert, 
Hwusociated  exclusively  with 
i,  this  newspaper  is  the  strong- 
■t  food  products  medium  in 
(be  Greater  New  York  mer¬ 
chandizing  territory. 

IThe  Evening  Mail 

NEW  YORK,  N.  Y. 


ti<^  he  returned. 

‘^^LEANING  Out  Dad's  Closet 
Week”  is  the  way  a  unique  classi¬ 
fied  advertising  campaign  was  staged  this 
summer  by  the  Danville,  Ill.,  Commercial- 
Xew-s.  Page  and  half  page  display  ad¬ 
vertisements  and  a  generous  amount  of 
publicity  prepared  by  the  editorial  de- 
partment_  prepar^  the  way  for  the  clean¬ 
ing  of  this  mythical  closet,  which  included 
the  whole  house  and  outbuildings,  its  ob¬ 
ject  to  get  before  the  buying  public  those 
articles  for  which  one  family  had  no  fur¬ 
ther  u>e.  but  some  other  family  wanted. 
It  was  the  amplification  of  the  old  “for 
.sale”  column,  and  following  so  much  pub¬ 
licity  young  girls  were  employed  during 
the  week  to  call  over  the  telephone  every 
home  in  Danville  and  suggest  that  some¬ 
thing  from  “Dad’s  Closet”  be  offered  for 
sale  at  a  trilling  expense.  The  plan 
worked  and  resulted  in  a  big  increase  in 
classified  lineage  for  that  week,  in  addi¬ 
tion  to  demonstrating  to  hundreds  of 
homes  the  value  of  the  classified  columns 
at  all  times  of  the  year.  The  plan  was 
originated  by  W.  J.  Parrett,  business 
manager. — ^J.  M.  Williams,  Lock  Box  84. 
Danville,  Ill. 


HOTALING’S 
News  Stand 

m  NEW  YORK 
At  the 

North  End  of  the  Times  Building 
Take  them  both  and  keep  posted  on  the  Broadway  and  Forty-third  Street 
day’s  events.”  This  has  also  served  to 


alleviate  some  of  the  antagonism  which 
it  met  heretofore  on  the  part  of  the 
smaller  town  papers. — Bert  .\.  Teeters. 
lx)ck  Box  295,  Springfield,  Ohio. 


It  would  be  an  interesting  and  unusual 
sales  event  if  the  paper  would  find  out 
how  many  of  the  local  merchants  are  over 
60  years  of  age  and  if  the  paper  would 
then  get  all  these  merchants  to  come  in 
on  a  combination  page  of  ads  in  which 
they  would  make  special  offerings  of  in¬ 
terest  to  people  who  were  also  over  that 
age  in  life  and  in  which  they  would  state 
that  because  of  their  own  age  they  were 
particularly  well  qualified  to  give  elderly 
people  what  they  wanted.  An  appropri¬ 
ate  heading  over  the  page  would,  of 
course,  help  in  selling  space  on  the  page. 
This  sort  of  a  stunt  would,  unquestion¬ 
ably,  appeal  strongly  to  the  merchants  and 
so  would  help  greatly  in  getting  more 
business. — Frank  H.  Williams,  19^  Spy 
Run  avenue,  Fort  Wayne,  Ind. 


Sells  more  out-of-tovon  netespepers  thess 
any  other  news  stand  in  Amariea 


lk«  MMl  c«Bmop«lilu  tpM  la  N«w  T«rk 
City  te  P«vty-lkM  SItmi  mmd  BrM^vay. ..Her*  !•  u 
aiaaifli«ck  a«wB  ttaad  which  ••lit  ■•wtpapm 
•vary  city  ia  th«  w«rtd. . .Evary  laws  hat  ilaaUw 
•Ua4a,  h«l  aaaa  ••  hiiga  at  Ihi#,  aad  aaaa  aa  variad 
and  M  picluraB^aa  ia  iU  patfaaaga.**— Baataa  TVaa* 
•tripl.  Ort.  i9,  fflf. 


We  are  now  running  a  good  half  page 
feature  every  F'riday  that  is  proving  very 
successful.  A  local  theater  takes  a  good 
sized  ad  in  the  center  and  smaller  ads  of 
bakeries,  cleaners,  smoke  shops  and  con¬ 
fectionery  store#  are  placed  around  the 
theater  In  each  advertisement  is  the 
name  of  some  local  person  and  a  line  at 
the  top  explains  that  free  theater  tickets 
will  be  given  to  each  person  whose  name 
is  found  in  the  ad.  This  idea  c:m  easily 
be  made  to  fill  a  page  and  can  ^  run  on 
“light”  days. — Donald  O.  Ross,  Cedar 
Falls  (la.)  Daily  Record. 


Gugeiiheim  Bros.,  a  clothing  house  of 
Lincoln,  Neb.,  recently  picked  up  a  wagon 
load  of  old  hats  to  stimulate  business  in 
their  hat  department.  No  matter  how 
hard  or  soft,  large  or  small,  dark  or  light, 
or  how  old  and  worn.  Any  hat  brought 
$1  on  the  purchase  price  of  a  new  hat. 
Caps  were  not  in  on  the  deal,  but  business 
picked  up  considerably  during  two  days 
of  the  campaign. — A.  R.  Davison,  3^4 
North  41st  street,  Omaha,  Neb. 


A  firm  of  real  estate  operators  in 
Springtield,  Ohio,  is  publishing  a  series 
of  five  column  advertisements  in  daily  in- 
.stallments,  in  both  local  newspapers,  with 
the  object  of  increasing  confidence  of  the 
public  in  the  city  and  its  institutions. 
The  advertisements  run  for  a  period  of 
a  month,  each  carrying  an  editorial  talk 
on  the  city  itself,  quoting  bank  deposits, 
gains,  etc.,  construction  figures,  and  other 
statistics  to  prove  that  the  city  is  making 
a  constant  gain  from  every  standpoint. 
While  the  advertisements  are  limited  to 
the  editorial  matter  and  no  mention  is 
made  of  any  •  property  handled  by  this 
firm,  nevertheless,  it  serves  to  react  to 
their  benefit  by  bringing  increased  de¬ 
mand  for  homes  from  persons  whose  faith 
in  the  city’s  future  might  be  wavering. — 
Bert  Teeters,  Lock  Box  295,  Spring- 
field,  Ohio. 


A  professor  of  advertising  in  a  Texas 
college  files  all  “Dollar  Pullers”  and 
“Hunches”  for  use  among  his  classes. 
These  are  filed  according  to  a  system  and 
the  ideas  incorporated  are  developed  in 
practice  advertising  campaigns  which  the 
classes  conduct  as  part  of  the  course  in 
advertising. — N.  Elma  Gunn,  Box  1774, 
L’niv.  Sta.,  Austin,  Tex. 


“These  ads  are  worth  $50  to  Ottawa 
motorists”  was  a  special  that  recently 
gained  extra  lineage  from  auto  accessory 
houses  and  garages,  etc.,  for  the  Ottawa 
(Ont.)  Citizen.  In  addition  to  taking  a 
space,  each  advertiser  agreed  to  give 
goods  or  service  to  the  value  of  $5  to  the 
owner  of  the  car  whose  license  number 
was  buried  in  his  ad.  To  find  out  wheth¬ 
er  he  was  a  winner,  every  car  owner  in¬ 
terested  had  to  read  every  ad  on  the  page, 
and  the  inducement  was  sufficient  to  make 
the  page  rate  high  in  reader  interest — 
which,  in  turn,  compensated  the  adver¬ 
tisers  for  the  extra  expenditure. — Olin  T. 
Harris,  68  Rosedale  avenue,  Ottawa,  Ont.. 
Canada. 


Newspapers  of  the  Southwest  carrying 
rotogravure  sections  have  had  a  tendency 
of  running  too  much  type  and  too  few 
pictures  in  the  advertisements  of  those 
sections.  The  result  is  poorer  ads  than 
the  advertiser  would  get  by  using  the 
other  sections  of  the  newspaper.  The 
Houston  Chronicle  is  one  paper  that  is 
attempting  to  teach  advertisers  the  proper 
use  of  the  rotogravure  pages.  Pages  of 
pictures  of  models  wearing  merchandise 
handled  in  the  Houston  stores  are  made 
up  together,  as  many  as  twelve  pictures 
from  as  many  stores  on  a  page.  Type 
announcements  are  run  below  or  near  the 
pictures,  but  there  is  no  attempt  to  keep 
the  page  make-up  columnized.  Conse¬ 
quently  one  of  these  pages  of  advertise¬ 
ments  gives  the  imprMsion  of  a  page  of 
picture  features,  and  is  equally  as  inter¬ 
esting  as  any  page  in  the  whole  section. 
— Paul  J.  Thompson,  University  of  Texas. 
.Austin.  Tex. 


One  big  city  daily  advertises  in  the 
smaller  town  newspaper  when  it  starts  a 
subscription  drive,  the  theme  of  the  ad¬ 
vertisement  being:  “We  can’t  compete 
with  your  home  town  paper  on  local 
news ;  it  can’t  compete  with  us  on  general 
news;  but  together,  you  get  every  item 
of  news — a  service  that  can’t  be  beat. 


Errors  were  materially  reduced  in  the 
editorial  department  of  one  publication 
after  a  big  cartoon  was  prominently 
posted,  showing  a  mob  of  persons,  num¬ 
bered  to  represent  the  daily  total  of 
readers,  looking  at  an  enlarged  copy  of 
the  publication,  with  eyes  of  all  focused 
on  a  circle  on  one  of  the  pages  labelled: 
“Error !”  The  cartoon  made  it  more  ap- 
preciable  to  the  staff  what  even  a  slight 
mistake  meant. — Bert  A.  Teeters,  Lock 
Box  295,  Springfield,  O. 


Discussion  is  still  going  the  rounds  as 
to  what  ten  books  a  person  would  choose, 
were  he  stranded  on  a  desert  island.  What 
do  leaders  in  your  city  say? — I.  K.  Fagan, 
Times,  St.  Louis. 
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A  brief,  snappy. 
Daily  Column  on 
Amateur  Sports  and 
Athletic  Records, — 
by  Carl  H.  Getz. 


Inquire: 

Hol-Nord  Feature  Service 

500  Fifth  Avenue,  New  York  City 


OVER 

64,000 

LARGEST  EVENING 
CIRCULATION  IN  IOWA 

The 

Des  Moines 
Capital 


**in  Bopton  tPa  thm  Po»P* 


Circulation  ATerages 
for  1922 


BOSTON  DART  POST 

396,902 


Copia 


Day 


BOSTON  SUNDAY  POST 

401,643 

Copies  Par  Sunday 


First  in  Local,  Genaral  and 
Total  Display  Advartising 


52 
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AVOID  LABOR  DISPUTES, 
ENGRAVERS  TOLD 

Color  Paget  Largely  Retpontible  for 

Success  of  Big  Magazines,  Says 
Secretary  of  National  Pub¬ 
lishers’  Association 

Frederick  W,  Hume,  executive  secre¬ 
tary  of  the  National  Publishers’  Associa¬ 
tion,  in  an  address  before  the  American 
Photo- Engravers’  Association  at  Chicago, 
July  20,  pleaded  with  the  employing  en¬ 
gravers  to  avoid  expensive  strikes — ex¬ 
pensive  both  to  the  publishers  and  to 
their  employees.  He  said  in  part: 

“The  remarkable  progress  in  magazine  pub¬ 
lication  in  the  past  decade  has  been  due  largely 
to  the  attractive  appearance  which  the  fictional, 
as  well  as  the  business  publications,  have 
offered  to  the  public.  Quality,  both  editorially 
and  mechanically,  has  been  the  distinguishing 
factor  to  a  large  degree  of  the  most  prominent 
and  successful  magazines.  Marvelous  achieve¬ 
ment  in  color,  both  inside  and  out,  sells  the 
reading  pages  as  well  as  the  advertising.  In 
this  branch  the  photo-engravers  have  played  a 
most  vital  part. 

“Misunderstandings  have  proved  most  ex¬ 
pensive.  Usually  in  arbitration  two  elements 
have  been  involved,  the  cost  of  living  and  the 
economic  condition  of  the  industry,  and  de¬ 
cisions  have  been  rendered  based  on  the  evi¬ 
dence  submitted,  but  I  do  not  find  that  this  is 
all  sufficient.  The  element  of  national  produc¬ 
tion  as  it  affects  your  particular  industry  and 
allied  interests,  together  with  the  general  bus¬ 
iness  condition  as  it  affects  employment,  retail 
or  consumers’  prices,  and  the  generated  buy¬ 
ing  power  of  the  entire  business  cycle,  must 
be  taken  into  consideration,  and  then  only  can 
we  arrive  at  a  true  proportion  of  the  relation 
between  the  elements  of  successful  business 
that  permit  a  fair  return  on  the  capital  invested 
by  the  employer  and  fair  consideration  for  the 
return  to  the  employe  based  upon  the  true  con¬ 
dition  of  business'  and  not  on  a  mathematical 
equation  of  what  a  family  of  five  can  barely 
exist  on  in  a  given  community  determined  by  a 
fluctuating  index  figure. 

“Here  is  where  co-operation  and  unity  of 
interest  step  in  between  the  publishers  and 
those  who  supply  their  requisites,  and  a  clearer 


understanding  and  spirit  of  compromise  should 
be  further  developed.  Truly  at  times,  authen¬ 
tic  figures  may  indicate  a  trend  or  condition 
that  should  be  immediately  translated  into  dol¬ 
lars  and  cents,  this  is  often  a  temporary  fluctua¬ 
tion  and  not  sufficiently  permanent  to  justify  a 
re-adjustment  of  price.  If  we  were  all  work¬ 
ing  closer  together,  I  feel  sure  that  an  in¬ 
crease  in  volume  of  business  would  reflect 
mutual  participation  and  not  excessive  profit 
to  the  buyer  of  your  commodities.  I  can’t  ac¬ 
cuse  either  labor  or  employer  or  purchaser  of 
being  guilty  of  autocratic  selfishness,  but  I 
do  believe  an  era  of  fair  and  earnest  discus¬ 
sion  of  unassailable  facts  correctly  reflecting 
conditions  is  now  at  hand;  the  photo-engraver 
and  the  publisher  should  move  as  a  united  ele¬ 
ment  in  the  advancement  of  this  wonderful 
business  of  publishing  that  shapes  public  opin¬ 
ion  and  national  unity. 

“Strikes,  walkouts  and  vacations  produce 
financial  losses  that  can  never  be  recovered,  as 
well  as  ill-will.  Research  reveals  facts,  ac¬ 
curate  surveys  are  available  in  most  industries, 
and  a  true  perspective  can  be  obtained  so  that 
your  employees,  your  own  good  selves,  can 
share  in  just  proportion  the  benefits  derived 
from  a  healthy  business  condition  which  I 
have  referred  to  as  national  production,  and 
I  am  looking  forward  to  that  happy  relationship 
between  brains  and  handiwork  so  jointly  re¬ 
flected  in  this  vast  industry  we  are  engaged  in.** 


Law  Curbs  Itinerant  Merchants 

The  Pennsylvania  Legislature  has 
passed  the  Itinerant  Merchant  Law, 
whereby  traveling  merchants  will  be  com¬ 
pelled  to  pay  a  license  fee  of  from  $25 
to  $200  a  month.  The  purpose  is  to 
prevent  vendors  coming  from  other  cities 
with  a  quantity  of  merchandise  and  sell¬ 
ing  it  from  the  corner,  hotel  room,  or 
temporary  store.  The  bill  was  sponsored 
by  the  Philadelphia  Chamber  of  Com¬ 
merce. 

Co-operative  Ads  in  Atlantic  City 

The  beachfront  hotels  of  Atlantic  City 
are  running  a  newspaper  campaign.  The 
advertisements  are  signed  with  the  names 
of  the  beachfront  hotels,  each  with  a  key 
letter  indicating  whether  American  or 
European  plan. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


FOR  SALE 

A  WORD  for  advertisements  under  this 
classification.  Cash  vrith  order. 

Printers*  Outfitters 

Printing  Plants  and  business  bought  and 
sold  American  Typefounders*  products,  print¬ 
ers*  and  bookbinders'  machine^  of  every  de¬ 
scription.  Conner,  Fendler  &  Co.,  96  Beekmaa 
St.,  New  York  Qty. 


Directory  of  Leading  Features 

fob  DAILT,  BinrsAT  avd  wzzxi,t  hbwspafebs. 


Cartoons 


Local  Cartoon,  from  Linotype  material  or  own 
Mean.  With  2  col.  cut.  complete  $5.00. 
Independent  Engraver,  Z6t  W,  ZSth  St.,  N.  T. 

Children’s  Page 

ATTMT  DEE  DAILY  CHILDBEN'S  BTOBY 
Fascinate,  but  do  not  excite  the  Kiddles. 

The  Herald-Sun  Syndicate,  280  Broadway,  H.  Y. 


Colyums 


"DAY  AHD  HIQHT’' 

Weekly;  general  Information,  comment,  humor. 
7  East  4Sd  St..  N.  Y.  C.,  Boom  1008. 

Comic  Cartoons 

LOOK  IS  A  LAUGH" 

Cartoons  by  Kessler 

Six  times  s  week;  two  columns  or  three  columns 
KetropoUtan  Newspaper  Service,  New  York 


Comic  Pages 


BILLY  BDNK 
New  Paper  This  Week. 

Evening  Sentinel,  South  Norwalk,  Conn. 

The  Harald-Snn  Syndicate,  880  Broadway,  H.  T. 


Comic  Strips 


HBS.  CONTBABY 

Mrs.  Contrary  Mrs.  Contrary 

Mrs.  Contrary 

The  Herald-Sun  Syndicate.  280  Broadway.  H.  Y. 

FAMOUS  FANS  -in  3  col.,  great  itulT. 
KIDDIE  KAPEBS-  in  2  col.,  real  kids. 
Oolamhia  Newspaper  Service.  799  B'Way,  N.  Y. 

PEBCY  AND  FEBDIE 
8  column  strips  —19  years  old. 

TTiere’s  a  Reason. 

The  Herald-Sun  Syndicate,  290  Broadway,  N,  Y. 


Exploit  and  Adventure 


A  WEEKLY  PAGE  OF  DASH  AND  DABINO 
A  Bull's-eye  hit  with  Readers 
Metropolitan  Newspaper  Bervice,  New  York 

Fiction 


CIBCULATION  BBINOEBS 
Famous  Fiction  of  all  lengths.  * 
Service  for  Authors,  S3  W.  42d  St.,  New  York. 

"THE  METBOPOLITAN  FOE  FICTION” 
Why? 

Quality  —  Popularity  —  Appeal 
Metropolitan  Newspaper  Service,  New  York 

Health 

“HOW  TO  KEEP  WELL” 

By  A.  F.  Currier,  M.  D. 

The  Harald-Sun  Syndicate,  280  Broadway,  N.  Y. 

Home  Decorations 

HOKE  BEAUTIFUL,  by  Dorothy  Ethel  Walsh. 

Practical,  Artistic,  Fascinating. 

The  Herald-Snn  Syndicate,  280  Broadway,  K.  Y. 

Photo  News  Service 

SEND  US  YOUE  NEWS  AND  FEATUBES 
pictures.  We  pay  $3  add  $5  for  each  accepted. 
Kadel  A  Herbert, 

158  Eait  42d  St.,  New  York  City. 

Radio  > 

50,000.000  BADIO  “FANS”  IN  U.  S. 

Dally  Features  and  Full  Page  Mata. 

The  Herald-Snn  Syndicate,  280  Broadway,  N.  Y. 


Wo  can  increoae  your  buaineao— you 
want  it  increaaed. 

You  have  thought  of  preaa  clippinga 
youraelf.  But  let  ua  tell  you  how  preaa 
clippinga  can  be  made  a  buaineaa-buUder 
for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Eatabllahed  a  Quarter  of  a  Century 


Axel  Holnstrom  Etching  Machine  Co. 

IS  CHESTNUT  STREET  PHILADELPHIA.  PA 


N.Y.  DAILY  NEWS 

HALF-TONES 
Beat  in  the  World 
Made  by 

POWERS 

NEW  PROCESS 


Cites* Wsstfaigbouse  DoubU-Motor  Driv* 
with  hiO  autonadc  push  button  controL 

The  New  York  Times  has 
ordered  Cline- VVestinghouse 
Double-Motor  Drive  with 
full  automatic  push  button 
control  for  four  of  their  new 


ECT1HC\\ 
_ wtamioHout^ 


MAIN  omCB  BANTTIIN  OmCB 
Flshsr  BuHdlag  Marhrldgs  81118119 
848  A  Drarhora  8L  Braadssy  at  84tk  Btrsst 
CHICAOO  NEW  TOBX 


USED 

NEWSPAPER  PRESSES 

Scott  Three  Deck  Two  Page  Wld. 
prliita  4  to  24  pages,  8  roliimaa. 
lenglh  of  page  21  to  23V4  Inches.  “ 
Scott  E'oiir  Deck  Two  Page  Wlit.  o—  _  .  . 

4  to  32  pnges,  7  or  8  columns  to  nan’^S 
length  23-9/ lOtb  Inches.  Can  be  ihhM.!'!! 
once.  w 

K.  Hoe  ft  Compan.T  Quadruple  Ptm,  m 
color  printing  attuchment.  prints  tnm 
32  pages.  7  or  »  columns  to  mis 
length  22%  Inches. 

WALTER  SCOTT  A  CO 
Plainfield,  New  Jarasy 
NEW  YORK  CHICAGO 

1457  Bioadway  1441  Monadnock  Block 


^  STEREO 
EQUIPMENT 

Means  good  plates  tjuiddf. 

Flat  or  curved.  Any  sis 
newspaper  page  —  or  less  than 
L  page  sizes. 

Send  for  catalog. 


The  Goss  Printing  Press  Co. 
'1538  S.  Paulina  St.,  Chicago,  IL 


REBUILT  LlNOnPES 
AND  INTERTYPES 
FOR  SALE 

Write  us  for  information 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatik 
Linographs  and  are  sold 
with  our  guarantee.  Be  sure 
to  state  model  wanted  when 
writing. 

THE  LINOGRAPH  COMPAHT 

DAVENPORT,  IOWA,  U.  S.  A 


R.  HOE  &  CO. 


For  One  Hundred  Year*  the  LeeAif 
Deslffnert  end  Menufecturert  of 
peper  Preaeet  end  PHnttef  MirhhwT 
of  AU  Kteda 

Quality  First — 
Progi^ess  Always 

We  always  carry  a  Ml  line  of 
and  Stereo- room  supplies,  inclttowf 
blankets  of  all  kinds,  knives,  rubbtf^ 
cheek  woods,  matrix  paper,  iroportm 
and  domestic  tissue,  brushes,  cbe®’ 
icals,  counters,  paper  roll  trucks, 
all  at  the  lowest  prices  consistent  viti 
Hoe  high  qualify. 

504-520  GRAND  STREET 
NEW  YORK  CTTY 

No.  7  Watsr  Straet  THbtaia 
Boston,  Meaa.  Chlcego^  nUaM 
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Introduction  to  Employer  amd  Employee 


situations  wanted 


SITUATIONS  WANTED 


V  *  ConXc  ArtUt. 

3C  (tMsifiution.  ImAv  "nat  to  ^4,  alxolutelr  original,  strips,  etc.  Ask  (or 

^  samjde*.  Addrvta  Box  B-S47g  Editor  &  Pub* 

^  a  words)  FREE^ _ _  Ii,her. 


BUSINESS  OPPORTUNITIES 

C-  A  WORD  for  artvertlsanunta  imdar  tUa 
cUaaificatian.  Cask  with  ordar. 


SI  words)  FREE. 

■t  Advertisiaf  Manner 


*■**"?,„  there  is  an  ambitious  woman  who  Cosnpatent  Nowspavcr  Man 
?"n»hle  oi  writing  diversified  copy  for  an  and  editorial  writer  desires  position 
*  ^  100.000  who  handle  a  num.  established  weekly  in  which  he  can  u 


^  *  t^D'  Completa  and  Running  Evening  and  SraulaT 
Newspaper,  in  Eastern  city  with  population 
of  160,000  for  sale.  Modem  plant  and  machin¬ 
ery  including  engraving  plant  and  all  facilities, 
n  on  old  Large  and  rapidly  growing  circulation,  two 
ultimattly  editions  daily.  Wonderful  opportunity  for  news- 
ire  Editor  paperman  with  capital.  Best  reasons  for  sell¬ 
ing.  Books  and  plant  open  to  inspection. 

_  Immediate  sale  desired.  Address  Box  B-V3, 

care  Editor  &  Publisher. 


w  busmess.  as  me  neau  oi  g  y  telegraph  editor,  general  desk  man,  or  edi-  o  _ 

torial  writer  available  at  once;  29,  well  sea-  *  * 


wiv^s.s  vw  D.«,*  n  ftTo  lonai  wnier  avauaoie  ai  once;  wea  sea-  ^  t 

^  to  National  ?=<=““**•  Wnte^«  B-fOT.  ^  successful  experience  on  "i  ? 

Editor  &  smaU  and  metropoliun  dailies;  collie  gradu-  »^>>east,  EXCLL^E  field.  Modem  plant, 

^  aid  saUij  wanted.  An  interview  may  aireurate,  reliable;  wUl  go  any.  circulation,  liberal  advertismg  patron- 

y*  I*  -  where  on  trial.  Box  3-962.  Editor  and  Pul.-  TEN  THOUSAND  DOLLARS  re- 

n^aitag  Manager  _  quired  for  initial  payment,  easy  terms  for 

Yosef  man,  25,  desires  connection  with  news-  the  balance.  The  managing  EDITOR,  one  of 

■ser  having  possibilities  of  expwsion  in  Editor  the  best  in  the  State,  will  buy  for  cash  the 

Bo^g  city  of  diversified  industries.  Can  with  small  city  and  metropolitan  experience,  minority  interest.  If  interested  act  promptiy. 

Imte  copy  and  sell  it  to  advertisers;  run  open  for  position.  Able  to  take  complete  J.  B.  Shale,  Times  Building,  New  York  City. 

■  - - promotion  department;  handle  pub-  charge  of  news  and  small  city  daily.  Address  _ _ _ _ _ _ 

hitioi  detail  work,  including  schedules  and  B-859,  care  Editor  &  Publisher. 

Mcspoodence;  Uke  charge  of  make-upj  buy  .  - : - ^ -  HELP  WANTED 

^MicAtion  necessities.  Over  ten  yesrs  ex-  ^ 

m  all  departments  of  newspaper  busi-  ,  ,  j  ,,  -.t  >  fif  ^  WORD  for  advertisementa  under  this 

Eriddress  Box  B-877,  care  Editw  A  Pub-  College  graduate,  aged  d4,  with  seven  years  DC  classification.  Cash  with  order. 

***■_  ^  ’  experience  with  both  small  city  and  metro- 

>**'•  _ _ _  politan  dailies,  seeks  position  as  news  editor  Advertiahig  Solicitor 

■  ■  ^-i—  Esecutivs.  editorial  writer  in  city  of  1ms  th^  100,000.  jor  newspaper  work  in  Western  City.  Young 

^nble  clean-cut,  congenial  young  man.  Have  ^rved  as  telegraph  editw,  city  ^tor,  create  and  sell  local  advertising, 

jT.l.iier  experience,  desires  responsible  Address  ^in  receive  fair  salary  now  and  have  oppor- 

Rn,  R.gt4.  Editor  A  Publisher.  Box  B-868,  care  Bditor  A  Publisher.  tunitv  for  good  future.  Write  full  oarticulara 


ONLY  TEN  THOUSAND  DOLLARS  re- 
quired  for  initial  payment,  easy  terms  for 
the  balance.  The  managing  EDITOR,  one  of 
the  best  in  the  State,  will  buy  for  cash  the 


HELP  WANTED 

A  WORD  for  advertisements  under  thu 
ciassificatioa.  Cash  with  order. 


Editor  A  Publisher. 


tunity  for  good  future.  Write  full  particidars 
to  Box  B-871,  Editor  A  Publisher. 


^  Bw  ^  '  nj  xn/A  0*0/1,  ouiuir  CK  fuuiisncr. 

{Sjl^fws^TToliciU^.  Has  sold  trade  Editor-Bustoem  Ma^r 

SS  local  reUil,  national  and  foreign  Ian-  wants  i^necPOT  with  aftem^  daily  in  small 
SS  newspaper  space.  Well  recommended.  where  there  u  possibility  of  acquirmg 

to  travel  or  work  anywhere.  WUl  wterest  m  busmni  evratually.  Full  data  at  ^  Good  Salcomu? 

imm^iately.  Write,  Box  B-875,  care  ‘sL?’’YoIingsmwn,^hio^  ^  you  know  the  newspa;^  ^me  thoroughly? 


iilor  A  Publisher. 


SUf’bosiuss'and'  advertising  manager  highly  v’*****"^,^*^?*^*' 


Are  you  willing  to  travel?  We  want  one  or 
two  men  who  have  th  eabove  qualificationa, 
together  with  intelligence,  initiative  and  guts. 


?**l^y**”  a  verti sm^  mana ^r  ^  y  employed  on  leading  newspaper  in  city  Address  Box  B-842,  care  Editor  A  Publisher, 

C^JisidMed  g^  executive'  able  to  re-  !•»).«».  experience  on  giving  us  yimr  age.  previous  experience,  edu- 

S? WwUl  and  co-operation  of  competent  <arKe  and  small  dailies.  Seeks  managing  ed^  cation  and  st^e  your  reasons  for  thinking  you 
or  build  Tew  organization  if  “* 

Sm;  very  successful  advertising  salesman  to  125,^  population.  .Address 

Ti..  (..11..,  A rj  B-841,  Editor  A  Publisher. 


■f  bold  the  fullest  confidence  of  advertisers:  o-mi,  taitor  <x  ruoiisner. 

)lb  I  want  is  that  of  developing  unsatisfactory  - 

«d  perhaps  unprofitable  newspaper  property.  Experienced  Advertising  Manager 


Circulation  Manager. 


Wding  real  daily  in  12,0ro  to  4Q,000  ci^l  m>  able  to  take  complete  charge  of  IomI  and  Experienced  man,  or  young  man  who  has 

hr^;  am  seeking  the  right  opportunity  lor  foreign  business  for  small  city  daily.  Go  i-^cn  assistant  to  circulaticn  manager  of  large 

Innne  connection  offermg  attractive  fumre;  anywhere.  Address  B-858,  care  Editor  A  daily.  Must  be  able  to  take  charge  of  entire 

references.  Box  B-851,  Editor  Publisher.  circulation  denartment  and  have  initiative  to 


CWdhIs.  High  CUss  Execudvo,  Experienced  Newspsqier  Woman  imi  p^cmars  to  nox  a-JUi,  care  taitor  <k 

Aivertiimg  talesman  and  copy  writer  seeks  now  holding  good  iob  but  wanting  to  get  t'ublisner. 

Hsnectian  with  Pacific  Coast  newspaper  away  from  New  York  seeks  position  live  . 

ttfic  or  small)  or  with  general  agency.  A  daily  anywhere  West  or  Southwest.  Excel-  ”.“**“  „  r  .  u 

hfc  sslary  is  not  the  objective,  but  rather  lent  feature  writer  and  can  fill  any  kind  of 

a  opporttmitjr  to  settle  on  ^e  Coast.  Now  editorial  job  from  re-write  to  Sunday  editor.  5^  ^  HTih^^Pnfnt  *  ’hIIi, 

sqloTed  on  important  middle  western  daily  Can  give  references  from  both  Eastern  and  Po“>*  Enterprise,  High  Pomt, 

u  department  executive.  Unquestionable  Western  editors.  Box  B-864,  care  Editor  A  _ 

idemces  at  to  ability  and  moral  character,  publisher.  \jj 


circulation  department  and  have  initiative  to 
keep  circulation  constantly  growing.  Write 
full  particulars  to  Box  B-872,  care  Editor  A 


Ikiie  give  full  details  in  first  letter.  Ad- 
<iat  8-819,  Editor  A  Publisher. _ 

Cboilstiaa  Manager 


Experienced  Publisher, 


Wanted. 

Advertising  solicitor  on  live  afternoon  paper 
dominant  in  field.  City  over  100,000  within 


Cboilatian  Manager  Young,  aggressive  hard  worker,  wants  to  100  miles  of  New  York.  Man  having  some  ex- 

snits  opening  on  paper  in  city  of  fifty  thou-  take  charge  of  paper  which  is  run  down  or  perience  in  foreira  field  preferred.  Write  or 

nsd  population  up  to  two  hundred  thousand,  needs  new  life  to  make  it  pay.  Detailed  ac-  call  Chas.  H.  Eddy  Co.,  1011  Fifth  Ave.  Bldg., 

Ca  sl»w  excellent  record  of  production,  count  of  past  five  years’  record  of  achieve-  New  York. 

(bpsUe  and  resourceful.  Familiar  with  any  ment  Will  take  place  of  retiring  publisher  ' 

^  of  newspaper  circulation.  Address  Box  on  basis  of  salary  and  bonus  for  increased  Wanted 

M65,  care  Editor  A  Publisher.  gross  or  profit  shown.  Address  B-860,  care  by  evening  paper  in  midwestern  city  high 

g  ,1,16^.  M  Editor  A  Publisher.  '>»»»  telegraph  copy  reader  who  has  had  cx- 


_ _  _  _  class  telegraph  copy  reader  who  has  had  cx- 

***r^f^’  ,  .  .  '  perience  as  head  oi  desk  and  can  take  charge 

As  expeneni^  CirculaUoo  Man^CT  wants  to  __  a*_  ELditiw  when  necessary.  Must  be  thoroughly  experi- 

Oltract  with  some  publisher  havmg  a  daily  Managing  EAtor  or  aty  enced  have  initiative  he  willinv  to  assume 

dicalation  of  5,000  or  more  for  the  output  of  The  man  whom  this  advertisement  o™ce^  ^ 

kk  paper  and  recirculate  them  on  his  own  *»  widely  known  m  the  newspaper  worl^  His  ^  '  .^0  start 

li  "*  teT‘^re“\«^ce8"br^JhS^"he  nw  '"crease  reasonably  ‘  in  reas^SIblf^time.  and 

hrfer  field  to  work.  Can  give  bond  and  ref-  of  the  tag  wire  servicM  by  whom  Be  is  nw  ,  I  Address  Box  B-868  care  Editor 

■mces.  WUl  go  any  state.  P.  O.  Box  458,  employed  have  a^eared  m  hwdreds  of  lead-  toitor 


AbSene.  Kansa^  '  in*  newspapers  throughout  the  country.  His  "  » uu,,.,,,:.. 

rhdfiiil  lili  I  il  T~ — M -  experimee  in  the  editorial  department  of  the 

’.SJ’  JS  1  mid-west  circulators 

tvmw  ^  a*Krc*»'ve  daily.  I  am  high-class,  permanent  coonectioa  as  managing  - 

dusified  deirtoeni  pl^  ta'ss'SoB  fir-  .“fity'^jo” cMefdmS^'w'p^idl’-  Forest  Part  of  Pueblo 

S  ^"lrr:*'“ml"•.n^"°Sr^^L’;c':s”*fo^  Si"e;;«n>ncT*^15  K  Convention  Prognun 

^non  oners  me  any  further  chances  for  f„!i  .,b»*«  ni  ku  ^m- 

»S^tiSr”irith“a  DuWiriiCT‘*Zh^’^ntV’a"l^an  *"**'  se^darily,  himself.  His  salary  The  Mid-West  Circulation  Managers’ 

•korou^^  acqi^inted  ^th  classified  adver-  requirement*  are  reasonable  and  he  is  wUlmg  Association  will  hoW  itS  semi-annUal  COn- 
•king,  a  man  who  is  a  go-getter  and  a  lineage  '^'^ewsMi^with  whicT?e'wlfs  mention  in  Pueblo,  Cblo.,  in  the  Congress 

AdTe,:°B^‘B'l^*cs?rEdi^S^  ^teSS^. ‘^UnT^tT fi:il\:g^o'ti^^^^  Hotel,  Scpt  4  and  5.  A  genuine  Mid- 
*  Pnbliiher.  B-863,  care  Editor  at  his  correspondence  must  necessarily  Western  program  IS  under  construction 

S^rifiiii  nil  II  -  en"®<^tial  m  order  not  to  jeo^^ze  his  |jy  Committee  Consisting  of  M.  W. 

vZ"""‘  "“"f«er.  .  ,  ,  present  connections.  .Address  Box  B-870,  care 

toonjt  married  man  26  years  of  age  with  5  Editor  &  Publisher.  rlalmbachcr,  Uklahoman,  Oklahoma 

rnri’  experience  as  classified  manager  on  - — — -  City;  Lloyd  Smith,  Kansan,  Kansas  City, 

Reporter-Desk  M«.  Kan.;  and  Ralph  Seaman,  Globe-Demo- 

ike  past  5  years.  aiTd^n  funii^  very*bes"  Lotlis.  After  the  meeting  closes 

r.”lnini..'is,n™2,r‘sri?.5";ss  »  w,dn,si«,  ,h.  ck,mb.r  of  co„. 

^  Editor  &  Publisher. _  B-861.  care  &itor  &  Publisher.  mercc  Will  take  the  conventioners  for  a 

1  1  di  j  '  big  ride  in  San  Isabel  Forest,  up  in  the 

i»*all  its 'details”  LotT'^oeo  alld*«ithusiis^  RcMerch  Man  Available.  mountains.  A  representative  attendance 

^  enthuse  sni  Experienc'd  man  seeks  an  opening  in  re-  -  f,™  the  five  states  included 


-  experimec  in  the  editorial  deportment  of  the 

I  newspaper  business  covers  eight  years.  He  is 
33  years  old  and  married.  He  now  seeks  a 


MID-WEST  CIRCULATORS 


Convention  Prognun 
The  Mid-West  Circulation  Managers’ 


— ....  II  you  nave  me  neia  lor  a  n  sac  — a 

*»«.  red-blooded  classified  manager  seeking  »  866,  care  Editor  A  Publisher. 
Oermanent  connection.  Salary  not  as  large 
Ttm  would  ^think  to  start.  Willing  to  show  WanteA 


JT  five  publisher  who  appreciates  the  value  Reporting  or  newt-desk  poot  m  city  having  P  n  McCaulev  ^acon  Wichita: 

-^«fied  adv.  Box  B.832.  Editor  A  Pub-  -'v-itY-  Box  B-876.  care  Editor  A  Pub-  S^“a " ’  wS  B. 


— Sales — 
Appraisals 


NKirSPAPn 

PROPERTISt 


Palmer,  DeWitt 
&  Palmer 

rmei/U  Comm  KoprotmumUm 

M.  C.  MOORg  SU  CsM  Drive 

Bevsriy  Hills.  Calk. 


Unusoal  Opportunities 

Daily  A  Weekly 
NEWSPAPERS 
FRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Maganna 
Properties 

Times  Building,  New  York 

Establithrd  1910 


iWE  OONNSa  THf  WIRES  1 


nTTsnrEsa  btuldebs  with 

D  eleven  yean'  newspaper 
managerial  experience  In  adver¬ 
tising  end  buslnees  depertmenta 
of  prominent  daiUee,  deeirea  op¬ 
portunity  for  further  rosonroofnl 
organisation.  Experionoe— eoUoi- 
tor,  copy  srritor,  layouts,  pub¬ 
licity  and  sales  promotion.  Ago 
86,  marriod;  dotormlned  to  give 
ample  notioo  to  omployor;  has 
managed  hnsiness  for  him  six 
years.  Our  Ho.  871. 


FIRNALD'S  EXCHAN«t,lNC 

THino  NatA.  rkou..  SaniiKviiu.  Mass. 


★  ★ 

«$TARR  SERVICE 


★ 

^  FurnMias  suceeaafnl 
W  oparAtivn  syitnsnn  p 
^  phaaa  of 


★ 

■k 

SStd  «oii 

*• 

★ 


igr_  °  ^  c-oiior  «  niDiisner. _  B-861,  care  Editor  A  Publisher.  merce  will  take  the  conventiouers  tor  a 

j  - - -  big  ride  in  San  Isabel  Forest,  up  in  the 

■*111  its 'details”  LotT'^oeo  alld*«ithuriis^  Research  Man  Availabla.  mountains.  A  representative  attendance 

^  mAuse  and  show  your'^italT  how  to  get  ta’reoBTMsiv^agraS^or  Tdver-  C.XpeCted  from  the  five  States  included 

*  ““J*’  ‘'"mg^  depa’rtme^r^f  newspoper  where  coo-  in  this  association,  Oklahoma,  Colorado. 

•  metro^itan  dailies’^  ’JbiT  1*  "tarta'Jtad'  »*Yn'‘'ve,  conscientious  work  is  appreciated.  Kansas,  Nebraska,  and  Missouri. 

H.re  SzH  and'''”ain:d‘das!ified*rt"ff,  ^^ftid^R^mii^  a^^'iiJiv^^'^reh'T^  Association  are:  Sid- 

Ri.k  solicitors  and  20  phone  solicitors  ,  National  Cash  Register  Company  Box  ney  D.  Long,  Eagle,  Wichita,  president; 

^«h«,  re  erences  if  you  have  the  field  for  a  ““  W  To««,h  Mft . 


W.  Boeshans,  Gazette,  St.  Joseph,  Mo., 
vice-president;  Will  A.  Butler,  Tele¬ 
gram,  Colorado  Springs,  secretary-treas- 


NEWSPAPER  MANAGEMENT  AND  A* 

A’  deveijOpment  'A 

A’  "A 

'A  ImcnmaiHg  AAv«vtfahig  'A 

^  EarmiaEis  CircakitlmH,  Sle.  ^ 

'A  Sarvica  M— ftsd  ta  dafly  mewwpmpesW^ 
WwM,  nat  laaa  Hum  UJW  cinadatkam. W 

A’  ★ 

ir  STARR  SERVICE  CORPS  ■* 

^  Vphsutders  of  Newspapers  "k 
^  42d  St.  ft  B’wiy  New  Toefc  City  ft 
A  .  ft 


MAGNETIC  BASEBALL  PLAYER 
BOARDS 

$100  to  $300  on  lenao 
with  or  without  axdusiva  piirilaga 
GEORGE  H.  REYNOLDS,  Traaa. 
Standard  Ptayar  Board, 

Now  Bedford.  Maao. 

Reynolds,  Tribune,  Fremont,  Neb.;  M. 
W.  Halmbacher,  Oklahoman-Times,  Ok¬ 
lahoma  City;  H.  S.  Blake,  Capper  Pub¬ 
lications,  Topeka;  John  Levand,  Post, 
Denver ;  Ralph  Seaman,  Globe-Demo¬ 
crat,  St.  Louis,  directors. 

Chicago  Adopt*  Phono  Dial* 

The  Tribune  was  Ae  first  newspaper  in 
Chicago  to  send  and  receive  calls  over 
the  new  machine  switching  svstem  adopted 
by  the  Chicago  Teleittone  Company. 
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Editor  &  Publisher  for  July  28 ,  1  923 


THEM  DAYS  IS 
GONE  FOREVER 


By  Al  Posen 


hunches 


If  ^  ou  Art  Looking  for  ' 
Romance 


The  only  comic  strip 
written  in  rhyme  and  set 


Managing  editors  and  city  editors  are  aiways  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editor  &  Pi’Rlisiirr  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  betng 
worked  successfully  in  your  city  does  net  bar  it  from  this  department.  Address 
your  contributions  to  the  Hl’nch  Editor.  H'/icw  they  app^r,  clif  them  and 
mail  them  m  and  receive  Payment.  Unavailable  hunches  will  not  be  returned. 


to  music. 


M 


NORRIS  A.  HUSE.  Gmmral  Managar 
WmU  NWw  York 


Ellis  Parker  Butler 


Masterpieces 


A  Weekly  Series 
ot 

Famous  Humor  Stories 


TJECENTLY  a  local  music  dealer 
told  a  reporter  that  he  would  give 
a  dollar’s  wortji  of  music  to  any  one 
owning  the  oldest  cottonwood  trees  in 
the  county.  The  reporter  made  a  story 
about  it  and  invited  pe<.>ple  to  send  in 
their  information  about  the  trees  to  the 
newspaper  for  publication.  That  was  a 
month  ago  and  nearly  every  day  since 
the  paper  has  contained  an  interesting 
story  not  only  about  cottonwtxxl  trees 
but  about  other  kinds  of  trees  in  the 
county  that  are  both  old  or  freakisli  in 
appearance.  These  stories  contain  not 
only  interesting  facts  about  the  age  and 
dimensions  of  trees  but  also  about  how 
they  came  to  be  planted  and  who  planted 
them.  Some  of  the  planters  have  grown 
to  be  men  of  prominence  in  the  vicinity. 
The  tree  column  is  one  of  the  most  in¬ 
teresting  in  the  paper  now.  This  plan 
or  a  similar  one  might  be  used  with  profit 
by  other  papers. — P.  B.  Shields.  Kansan 
Republican,  Newton,  Kan. 


run  the  newspaper  better  than  the  editor 
and  publisher  are  running  it.  The  clos¬ 
ing  paragraph  of  the  editorial  was  to  this 
effect:  "The  Capital  Journal  will  con¬ 
tinue  to  formulate  its  own  policy,  fear¬ 
lessly  print  the  news  and  print  it  first,  and 
interpret  it  editorially  in  as  clear-cut  and 
forceful  a  fashion  for  the  right  as  it  is 
given  it  to  see  the  right.  And  those  who 
do  tiot  think  they  get  two  cents’  worth 
in  the  Capital  Journal  will  continue  bor¬ 
rowing  their  neighbor’s  jMjK’r  to  learn 
what  is  going  on  and  what  it  is  all  about." 
— D.  H.  Taimadge,  193  North  Commer¬ 
cial  street,  Salem,  Ore. 


Illustrations  by 
Van  Benthuysen 


Eighteen  Weeks,  Beginning 
August  6. 


The  McClure 
Newspaper  Syndicate 


Sn  Feunh  Avsnue,  New  Yorii  Qty 


“THE 

WISHBONE 

MAN” 


Tenors  are  generally  in  great  demand 
in  most  cities  for  singing  in  church  choirs, 
etc.,  but  the  supply  of  tenors  is  getting 
smaller  every  day,  according  to  what 
some  music  critics  say.  How  many  good 
tenors  are  there  in  your  city?  Who  are 
the  tenors  now  singing  in  local  church 
choirs?  What  other  tenors  sing  in  vari¬ 
ous  local  quartets  and  societies?  This 
sort  of  information  could  be  easily  ob¬ 
tained  and  could  be  framed  into  a  very 
interesting  story  and  the  story  might  then 
be  run  on  a  page  which  was  filled  with 
advertisements  of  local  music  schools,  so¬ 
cieties,  etc.,  where  talented  young  men 
could  try  out  their  voices  and  learn  to 
be  good  tenors  and  thus  get  hold  of  some¬ 
thing  which  would  help  them  make 
money. — Frank  H.  Williams,  1920  Spy 
Run  avenue.  Fort  Wayne,  Ind. 


.\bout  this  time  of  the  year  the  frog 
chorus  swells  in  marsliy  and  swampy 
places  and  the  sound  of  the  frogs  is  al¬ 
ways  taken  to  indicate  warmer  weather 
and  flower  bringing  rains.  Where  do  the 
frogs  come  from?  Do  they  hibernate  or 
migrate?  Are  frogs’  legs  good  to  eat 
now?  Why  do  frogs  make  such  a  racket 
now  and  so  much  less  racket  later  on? 
It  would  be  an  easy  matter  to  get  the 
answers  to  these  questions  from  some 
local  nature  lover  and  a  localized  story 
along  this  line  would  prove  of  interest 
to  all  the  readers  of  the  paper. — Frank 
H.  Williams,  1920  Spy  Run  avenue.  Fort 
Wayne,  Ind. 


Do  your  local  hospitals  have  any  rec¬ 
ords  of  undersized  babies  ?  The  struggles 
for  life  made  b^  babies  weighing  only 
two  pounds  at  birth  has  all  the  elements 
of  a  good  feature,  and  the  success  in  later 
life  of  these  small  babies  can  also  be  • 
traced.  Nurses  and  doctors  often  spend  I 
days  and  nights  without  sleep  to  safeguard 
the  lives  of  the  tiny  infants. — ^J.  R.  C..  P 
International  News  Service,  Dcs  Moines,  | 
la. 


A  strip  of  ingeni¬ 
ous  fancy  soon  to 
be  relezised  by 


C-V  Newspaper  Service,  Inc. 


What  becomes  of  found  articles  for 
which  claimants  do  not  appear?  What 
do  movie  theaters  do  with  handkerchiefs 
found  in  seats,  for  example?  Some  turn 
these  over  to  charitable  organizations. 
How  long  does  the  street  railway,  the 
department  store,  hold  found  articles  for 
owners?  What  type  of  person  is  respon¬ 
sible  for  most  losses,  and  does  a  crowd, 
a  “crush,”  have  the  effect  of  sharply  in¬ 
creasing  the  number  of  lost  things?  How 
valuable  must  a  lost  article  be  to  move 
the  owner  to  hunt  aggressively  for  it? 
Incidentally,  in  writing  up  the  story,  the 
reporter  can  give  a  boost  for  the  “I^st” 
column  of  the  want-ad  section. — John  T, 
Bartlett,  Boulder,  Colo. 


Many  papers  encourage  amateur  pho¬ 
tographers  and  there  are  many  schemes 
to  aid  amateur  musicians  and  vocalists, 
but  newspapers  have  never  given  proper 
consideration  to  amateur  artists.  Many 
years  ago  a  London,  England,  paper  start¬ 
ed  a  movement  in  which  amateur  painters 
coming  under  the  classification  of  “work¬ 
ingmen”  were  given  recognition,  provided 
their  work  merited  it.  The  movement 
caused  widespread  interest  and  resulted 
in  much  good  to  the  cause  of  art  and 
that  particular  newspaper. — Fred  L.  Ben¬ 
nett,  1051  7th  East  street.  Salt  Lake  City, 
Utah. 
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This  is  the  season  when  the  country  is 
flooded  with  fresh  air  children,  sent  out 
of  the  crowded  tenement  districts  into  the 
green  fields  by  various  philanthropic  in¬ 
terests.  What  are  the  little  waifs  doing? 
In  what  form  of  entertainment  do  their 
hosts  find  them  the  most  interested? 
What  are  their  impressions  of  life  out¬ 
side  the  limits  of  paved  streets  and  brick 
walls?  One  little  tot  was  unimpressed 
by  auto  rides,  blossoming  fields  and  in¬ 
viting  lawns  to  play  on  but  raved  over  a 
“nice  clean  bed.”  A  reporter  can  get  a 
good  story  along  this  line. — George  L. 
Kirk,  Herald,  Rutland,  Vt. 


One  paper  discovered  that  a  nationally 
known  organist  in  its  city  was  sending 
his  two  children  for  musical  instruction 
to  another  teacher  because  he  was  so  busy 
with  his  own  pupils  that  it  was  impos¬ 
sible  for  him  to  find  time  to  teach  his 
own  children.  'The  paper  featured  a  front 
page  one  column  box  about  this.  Inves¬ 
tigate  in  your  city  and  see  how  many 
teachers  of  various  branches  of  learning 
are  permitting  their  relatives  to  take  les¬ 
sons  from  some  one  else. — David  Resnick, 
St.  Louis  Times,  St.  I.x)uis,  Mo. 
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The  Salem  (Ore.)  Capital  Journal  re¬ 
cently  offered  a  prize  of  $5  to  the  reader 
who  should  send  in  the  best  “brickbat.” 
setting  forth  the  discrepancies  of  that 
newspaper.  All  the  brickbats,  except 
some  anonymous  ones  the  scurrility  of 
which  would  have  barred  the  paper  from 
the  mails,  were  published  and  the  page  of 
fault-finding  proved  as  interesting  to  the 
general  public  as  to  the  editors.  Simul¬ 
taneous  with  the  publication  of  the  brick¬ 
bats  appeared  an  editorial  devoted  to  the 
numerous  individual  who  thinks  he  could 


One  Ohio  newspaper  sent  a  reporter, 
accompanied  by  an  artist,  out  to  buy 
some  dress  goods  at  a  sale  conducted  at 
a  local  department  store.  He  didn’t  get 
the  dress  goods,  but  he  got  a  cracker- 
jack  of  a  humorous  feature  to  which  the 
artist  added  the  finishing  touches. — Bert 
A.  Teeters,  Lock  Box  ^5,  Springfield, 
Ohio. 
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Business  men  in  Clarksburg,  W,  Va., 
have  bought  a  radio  receiving  set  for  the 
central  fire  station.  A  suggestion  that 
such  a  plan  be  followed  in  your  city  will 
make  friends  of  the  firemen,  and  shorten 
the  time  between  blazes. — H.  G.  Rhawn, 
The  Exponent,  Clarksburg,  W.  Va. 
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OHIO  RANKS  FIRST 


In  Manufacture  of  Eighteen  Products 


The  FtMleral  Onsus  mHijijiuzos  2(vl  iliffrrrnt  hranrlics  <if  inaiiiifarlur<\  Ohio 
having  ronshlorahlo  prcMlurtion  in  all  hut  K).  aiul  ranking  KlI^ST  in  IHof  tluMii. 


First  in  tho  prodnrtion  of  rnhhor 
priMluols. 

First  in  tho  proihu'tion  of  olay 
products. 

First  in  the  production  of  stoves. 

First  in  production  of  jijiass  chn*- 
trical  jjoods. 

First  in  the  production  of  flaj^s. 
haniHTs.  regalias,  etc. 


Fii'st  in  the  product ii>n  of  cash 
ri'gistcrs. 

First  in  the  priNlnction  of  glass 
globes. 

First  in  the  pnMliu'tion  of  spark 

l»lll«S. 

First  in  tht*  production  of  mineral 
water  bottles. 

First  in  tin*  production  of  hotth's. 
for  soda  and  milk. 


Ohio  offers  a  rich  markti  for  the  man  who  has  soimMhing  to  sell.  It  is  om*  of 
the  greatest  prmhieing  states  in  the  Union  as  well  as  one  of  the  higg«*st  hnving 
states. 

Ohio  is  a  state  of  pnderred  hiiyiTs,  k<‘en  in  their  analysis  of  fiimlainentals, 
ready  and  willing  and  able  to  hiiy  with  ready  cash  at  a  moment's  notice. 

One  intelligiMit  trvoiit  campaign  in  tin*  ai'eompanying  list  of  Ohio  Daily 
Newspapers  will  suhstantiatt'  this  fact.  National  ailvertisers  should  choose 


OHIO  FIRST 


Circula. 

2,800 

10,000 

Circula. 

2,800 

10,000 

tion 

llnaa 

llnaa 

tion 

linaa 

linaa 

t Akron  Boncon  Journal . 

...(E) 

38,176 

.10 

.10 

Lima  Rapublican-C^aatta  ,  .  , 

(MAS) 

10,270 

.08 

.08 

Akron  Tima*  . 

...(E) 

21.416 

.08 

.08 

...(E) 

8,117 

.028 

.028 

Akron  Sunday  Timat . 

...(S) 

21.439 

.07 

.07 

fNawark  AmarIcan.Tribuna 

...(E) 

8,980 

.028 

.028 

tBallofontaina  Eaaminar  ,  .  . 

...(E) 

4,642 

.02 

.02 

Piqua  Call  and  Praaa  Diapatcl 

...(E) 

6,073 

.03 

.03 

fCiacinnaH  Enquirar  . 

(MAS) 

73, 098 

.17..38 

.17..38 

tPortamoutb  Sun  and  TImaa, 

(MAE) 

17,848 

.08 

.08 

tColumbu*  Diapatek  . 

...(E) 

88,427 

.17 

.16 

fPortamouth  Sun-TImaa  . .  . 

...(8) 

11,923 

.04 

.04 

tCoIumbua  DUpaIck . 

. .  .  (S) 

87,448 

.17 

.16 

tStaubanrilla  Gaaalta  . 

...(E) 

8,881 

.03 

.03 

Columbua,  Obio  Stata  Journal.  (M) 

80,124 

.12 

.13 

•Tolado  Blada  . 

...(E) 

102,878 

.27 

.28 

Columbua.  Ohio  Stata  Journal.  (S) 

29,204 

.12 

.13 

fTorante  TrIbuna  . 

. . . (E) 

1,108 

.018 

.018 

fConnaaut  Naw*  HaraM .  .  . . 

...(E) 

3,040 

.0228 

.0228 

. . . (E) 

28,134 

.07 

.07 

Dovar  Daily  Raportar . 

. . . (E) 

4,837 

.02 

.02 

*Yauagalown  Vindicator  .  . . 

...(») 

28,808 

.07 

.07 

flronton  Irontonlan . 

...(M) 

3,310 

.0179 

.0179 

Kanton  Damocrat . 

. . . (E) 

a.«00 

.014 

.014 

•A  B.  C.  Suta«aul,  AprO  1,  1923. 

tLima  Nawa  and  Timaa-Dam. 

..(EdkS) 

18,928 

.07 

.08 

fCoaammaul  Statamant,  April  1 

,  1933. 
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^e^2Z^G>iEfirm1]ieGoodJiid^m« 

of  M^tt^cturers  who  use  > 

Si^eCIEVELAND  PLAIK  DEAL 

Exdudvefy! 


When  a  group  of  successful  manu¬ 
facturers  all  arrive  at  the  same  con¬ 
clusion  it  is  a  rather  remarkable 
thing.  It  shows  the  keenness  with 
which  business  men  today  are  an¬ 
alyzing  advertising  facts.  This  is  a 
notable  instance,  prov¬ 
ing  the  supremacy  of 
Cleveland’s  one  great 
salesman  of  any- 
priced  merchandise  — 

The  Plain  Dealer. 


S37 

Chose  Alike  First 
5  Months  of  ^23 


The  growing  tendency  to  use  the  one 
Cleveland  newspaper  that  can  stand 
alone  is  more  widespread  than  ever 
before.  Not  only  because  it  is  proven 
economy — not  only  because  of  likes 
or  dislikes  for  one  newspaper  or  the 
other  —  but  because 
great  merchandisers 
know  it  is  good  busi¬ 


It  is  significant  that 
during  the  first  five 
months  of  1923  there 
have  been  537  national 
advertisers  who  chose  The  Plain 
Dealer  alone.  Makers  of  every  con¬ 
ceivable  product  from  candy  to  ce¬ 
ment — all  chose  alike.  Some  appeal 
to  women,  others  to  men,  and  still 
others  to  the  entire  family.  But  the 
preference  of  all  is  the  same — The 
Plain  Dealer  alone. 


The  PI 

The  Plain  Dealer 


1922’ s  Total 
Was  1042 


ness. 

It  was  the  judicious 
choice  of  The  Plain 
Dealer  by  nearly  all 
national  advertisers 
that  gave  this  great 
home  newspaper  mote 
than  50  per  cent,  of  all  of  the  national 
advertising  published  by  Cleveland 
newspapers  in  1922. 

This  is  why  The  Plain  Dealer  is 
Cleveland’s  Greatest  Salesman  oh 
ANY-Priced  Merchandise. 


Deale 

Will  Sell  It 
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J.  B.  Woodward,  110  E.  42iid  St.,  Now  York.  Woodward  dk  Kelly,  Fine  ArU  lUdf.,  Detroit.  Security  Bldg.,  Chicago. 


